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In article methodical approaches to determination of a strategic development of the entity
are researched. It is determined that three approaches to competition determination usually
allocate: the first approach determines the competition by the main criterion in type
definition of the industry market (the theory about structure of the market); the second
approach determines the competition as competitiveness in the market; the third approach
considers the competition an equilibrium element of the demand and supply in a market
mechanism. Approaches to determination of a strategic development of the entity are
analysed. It is established that the main sign of competitiveness of a producer is his
competitive line item and competitive advantages concerning other subjects. It is offered
to consider business competitiveness of one of important components of a strategic
development. Depending on effective objectives, strategy determines methods of achievement
of competitive advantages, behavior of the company in competitive struggle, the general
direction of development, etc. Therefore, business competitiveness is an important
component of a strategic development and requires further studying. Assessment of
competitiveness is performed for the purpose of determination of potential opportunities
of the entity and measures of ensuring high level of long-term competitive advantages
which will answer strategic objectives of the entity.
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Problem statement
Modern integration processes of transformation
of economy of Ukraine induce to use of modern
enterprise management methods. One of the main
management tools development of the entity is the
methodology of strategic management. Activities for
strategic management are aimed at providing a strong
strategic line item which provides long corporate
sustainability in unstable conditions.
The leading role in the solution of strategic
tasks of the entity is played by strategic planning
which shall contain development and support of
strategic balance between the purposes and
opportunities of the entity in market conditions [3,6].
Practical experience demonstrates that the
organizations which perform comprehensive strategic
planning of the activities work more effectively and
get profit much above, than average on an industry.
Analysis of researches and publications
The famous American scientist M. Porter
devoted to problems of strategy of advancing of
competitors the works. He studied a question of

competitive advantages of the countries and the
companies, competitive potential and a competitive
environment. The following steps of studying of the
competition came scientists M. Tracey, F. Virsema,
J.F. Moore, etc. which considered the directions of
forming of strategy of competitive struggle and
processed the theory of achievement of a market
leadership. The competition as dynamic process
which constantly changes influences of various factors
was researched by I. Kirtsner. Gaining future markets
in competitive struggle was the leading link in
scientific works G. Hammel and K.K. Prakhalad.
Problems of competitiveness and competitive strategy
were researched in works of such specialists as
M. Dolinskaya, M.I. Knysh, Æ. – Zh. Lamben,
N.K. Moiseyeva, R.A. Fatkhutdinov, A.Yu. Yudanov.
G.L. Azoyev, Yu.I. Korobov, L.P. Kurakov,
L.G. Ramensky and others. On the other hand, it
will be reasonable to consider scientific works
concerning a research and studying of questions of
innovations, potential and development of the entity,
its competitiveness of such authors as: Lapin E.V.,
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Fedorenko V., Krasnokutskaya N.V., Hryniv A.V.,
Smirnova A.A., Titova N.N., Masur Je.P., Smirnov Ya.V., Kosolapov A.V., Girenko-Kotsuba A.A.,
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[11].
Development and transformations of society
led to corresponding changes and the concept
«strategy» of more and more complicated business
conditions. So, A. Chandler, one of original authors
of developments in the direction of strategic planning,
considered that strategy is a determination of the
main long-term goals and tasks of the entity and
approval of a rate of actions, the resource allocations
necessary for achievement of these purposes [8].
According to M. Porter strategy represents a method
of reaction to external opportunities and threats,
internal strong and weaknesses [5]. I. Ansoff
characterized a concept of strategy as a set of rules
for decision making by which the organization is
guided in the activities [2]. G. Mintsberg considers
strategy as unity «5P»: the plan (plan), a sample,
model, a template, positioning, prospect and the
distracting maneuver. At the same time strategy as
the plan is considered as a certain set of rates of the
actions created according to a situation [4].
Researchers A. Thompson and A. Strickland
considered that strategy is a set of actions and
approaches to achievement of the set indicators of
activities [7].
The purpose of this work is the research and
the analysis of methodical and practical approaches
to business competitiveness influence determination
as a component in management of its strategic
development.
Main material
The research of the scientific references devoted
to a competitiveness perspective allowed to draw a
conclusion that scientists allocate usually three
approaches to competition determination. The first
approach [1] determines the competition as criterion
which is the main in type definition of the industry
market. This approach is based on the modern theory
of morphology of the market (the theory about
structure of the market). The second approach
determines the competition as competitiveness in
the market [2]. Such approach is more widespread
among domestic scientists. The third approach
considers the competition an element of a market
mechanism that results in balance of the demand
and supply. Such approach is characteristic of the
classical economic theory [3].
The concept «strategy» and her understanding
change along with complication of conditions of
business. So, A. Chandler, the author of one of the
first works in the field of strategic planning, I
considered that strategy is a determination of the
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main long-term goals and tasks of the entity and
approval of a rate of the actions, resource allocation
necessary for achievement of these purposes [8].
According to M. Porter strategy represents a
method of reaction to external opportunities and
threats, internal strong and weaknesses [5]. I. Ansoff
determines strategy as a set of rules for decision
making by which the organization is guided in the
activities [2]. G. Mintsberg considers strategy as unity
«5P»: content, a sample, model, a template (pattern),
positioning (line item), prospect and the distracting
maneuver (plus) at the same time, strategy as the
plan is considered as a certain set of the directions
of the actions created according to a situation [4].
According to A. Thompson and A. Strickland strategy
represents a set of actions and approaches to
achievement of the set indicators of activities [7].
Thus, it is necessary to understand the master
plan of actions determining priorities of strategic
tasks, resources and the sequence of actions for
achievement of strategic objectives as the strategy of
the organization. Therefore the main task of strategy
consists in translating the organization from its this
condition to a desirable condition in the future.
Depending on the level of acceptable strategic
decisions allocate corporate, competitive and
functional strategies [6].
Corporate (basic, portfolio) strategy concern
the general direction of development the entity or
the integrated (corporate) economic system in
general.
The main objective of basic strategy is the choice
of those reference points and elements of system to
which it is necessary to direct appropriate resources
and investments and also management tools which
will allow to receive the necessary level of efficiency
and stability.
The main moments of such strategy cover:
resource allocation between divisions on the basis of
the portfolio analysis; diversification of production
for the purpose of decrease in economic risk and
receipt of effect of synergy; change of an
organizational structure of corporation; development
of single strategic orientation of divisions.
Competitive strategy extend to specific
economic divisions of the entity. Their purpose – to
provide effective implementation of business plans
of development of separate processes, the directions,
divisions based on forming of the optimum list of
action. Here prospects for possible financing of
production are considered. New products, refusal of
the existing unpromising products, production, price,
advertizing, sales and other strategic initiative in a
certain market or a segment of the market reveals.
Functional (business, competitive) strategy are
accepted for the benefit of departments and services
of the entity. Each functional structure (production,
marketing, finance, Research and Development,
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personnel) plans the level of financing and tools of
management as a method of achievement of the local
purpose of process, function, division. The purpose
of data of strategy – identification of competitive
line items or effective behavior within the set
function.
Modern business, with its fierce competition
and periodic shocks, demands from managers of all
levels of search of such strategy which guarantees to
the entity, on the one hand, the most effective use
of resources, on the other hand, the maximum
stability of the entity in the conditions of instability
of factors of the external environment.
It is possible to allocate two basic strategy,
chooses the entity, proceeding from the level of its
economic potential, a stage of enterprise lifecycle
and an industry and also a line item in the market:
– development strategy; – strategy of survival.
The purpose of the development strategy is
development and implementation of specific actions
in the syst em of se lective dest inat ions on
enhancement of financial and economic parameters
of the entity with taking into account the existing
and potential conditions and restrictions for resources.
In the Fig. 1 types of the development strategy
of the company are provided. As economic growth
it is possible to allocate the strategy of the
concentrated, diversified and integrated growth [3].
The strategy of survival is defensive strategy
which is applied in cases of complete disorder of
economic activity of the entity, in the condition close
to bankruptcy. The purpose of this strategy is
stabilization of a situation, further it will be necessary
Сlassification of the development strategy

3. On the direction of
development of
economic potential

2. Depending on a
stage of life cycle of
the company

1. As economic
growth

The strategy of the accelerated growth

Strategy of diversified growth

The strategy of the integrated growth

The strategy of the accelerated growth

Strategy of limited growth

Стратегия
Strategy of organic growth

Strategy of integration

Fig. 1. Classification of development strategies

to perform transition from the strategy of stabilization
to growth strategy. It is clear, that this strategy can’t
be long-term.
The business strategy of the entity provides
effective functioning of a producer taking into
account maintenance of proper level of its
com petitive ness, characterizing extent of
implementation of potential opportunities of the
entity on property and content throughout the long
period of time of competitive advantage. At the same
time the condition of the entity is characterized not
only indicators of the current efficiency, but also
their dynamics during adaptation of a producer to
the changing environmental conditions. The main
sign of competitiveness of a producer is his
competitive line item and competitive advantages
concerning other subjects [9].
Business competitiveness is created of a set of
various indicators under the influence of a large
number of both external, and internal factors [10].
External factors of influence on business
competitiveness are divided into factors of a macro
environment and the microenvironment. To a macro
environment belong: political and legal, economic,
technology, demographic, natural and geographical
and sociocultural factors. In world practice the
analysis of these factors is called PEST analysis (from
an abbreviation of names of basic elements of this
Wednesday: – political and legal environment (the
political and legal environment) E – economie
environment (economic environment) of S –
sociocultural environment (the sociocultural
environment) of T – technological environment (the
technological environment). The microenvironment
is provided † by influence of the following factors:
a competitive environment (competitors, an industry
in which the entity works); buyers (consumers,
clients) marketing intermediaries; suppliers: raw
materials, materials, energy carriers, labor power,
financial resources, equity, information and so forth;
labor unions, batches and public organizations, their
local authorities; regional authorities (state
administration, recommendation, tax administration,
treasury, financial body, sanstantion, body of state
statistics, fire supervision, technical supervision, etc.).
To the internal environment of the entity,
creates its competitiveness, belong: production,
finance, personnel and marketing.
Management of business competitiveness
happens at three levels: operational, tactical and
strategic (Fig. 2).
At the operational level there are processes of
management of product competitiveness (goods or
service). Tactical level includes forming of
competitiveness of trademark and the entity in
general. Strategic level covers researches and
development of potential of competitiveness. Between
indicators of business competitiveness, brand and
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Operational
level
Сompetitivenes
s of products

Tactical
level

Сompetitivenes
s of trademark
Competitiv

Сompetitivenes
s of the entity
Strategic

Competitive

level
Сompetitiveness potential

Fig. 2. Structure of business competitiveness [10]

products exist: interrelation and interdependence. It
means that product competitiveness and trademark
significantly influence a capability of the entity to
compete in the market, and the last, † in turn,
substantially determines product competitiveness.
Distinctions of these categories consist in the
following:
– product competitiveness is determined for
each its type, and business competitiveness covers
all assortment;
– product competitiveness is determined within
rather short period of time, and competitiveness of
trademark and the entity – long;
– goods competitiveness is created by
functional, rational properties, and competitiveness
of brand determines the emotional level of perception
by consumers and other subjects of the market;.
– level of business competitiveness interests first
of all its owner, shareholders and investors for the
purpose of determination of feasibility of production
in these conditions, and the consumer is interested
in products of the entity, its price and quality, image
of trademark more.
Production and implementation of competitive
products – the compulsory provision of business
competitiveness. Business competitiveness – a
capability to make and sell competitive products in
case of the high service level, to dispose effectively
of the available material, labor, financial and
information resources in certain markets in a specific
period. [12]
More widely systematic work on everything of
a production and economic cycle is necessary for
providing competitiveness, results in competitive
advantages in the sphe re of Re search and
Development, production, management, finance,
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marketing and so forth. Business competitiveness is
result of its competitive advantages on all range of
problems of its strategic development (fig. 3).
One of the main directions of forming of
competitiveness of indust rial enterprise is
implementation in activities of the concept of
marketing of partnership which essence consists in
forming of the long-term relations of a cooperation
and trust between subjects of the market for the
purpose of receipt of bilateral benefit.
So, competitiveness of the entities represents
one of the most important categories of functioning,
management and development of the entity which
characterizes opportunities and efficiency of
adaptation of the entity to conditions of the market
environment.
Thus, on the basis of the considered material it
is possible to make certain generalization. Without
watching variety of approaches to the practical
embodiment of strategy of the entity, it is obvious
that all of them have something in common that the
purpose of any strategy is achievement and deduction
of superiority over competitors.
Depending on effective objectives, strategy
determines methods of achievement of competitive
advantages, behavior of the company in competitive
struggle, the general direction of development, etc.
Therefore, business competitiveness is an important
component of a strategic development and requires
further studying. Assessment of competitiveness is
performed for the purpose of determination of
potential opportunities of the entity and measures
of ensuring high level of long-term competitive
advantages which will answer strategic objectives of
the entity.
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Fig. 3. Factors of forming of business competitiveness and possible competitive advantages
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Ãàðêóøà Â.Â. Æóðàâåëü Â.Â., Äîöåíêî Ã.ª., Ñëþòà À.Î.
Â ñòàòò³ äîñë³äæåíî ìåòîäè÷í³ ï³äõîäè äî âèçíà÷åííÿ
ñòðàòåã³÷íîãî ðîçâèòêó ï³äïðèºìñòâà. Âèçíà÷åíî, ùî çàçâè÷àé âèä³ëÿþòü òðè ï³äõîäè äî âèçíà÷åííÿ êîíêóðåíö³¿: ïåðøèé
ï³äõ³ä âèçíà÷àº êîíêóðåíö³þ îñíîâíèì êðèòåð³ºì ó âèçíà÷åíí³
òèïó ãàëóçåâîãî ðèíêó (òåîð³ÿ ïðî ñòðóêòóðó ðèíêó); äðóãèé
ï³äõ³ä âèçíà÷àº êîíêóðåíö³þ ÿê çìàãàëüí³ñòü íà ðèíêó; òðåò³é
ï³äõ³ä ââàæàº êîíêóðåíö³þ ð³âíîâàæíèì åëåìåíòîì ïîïèòó ³
ïðîïîçèö³¿ ó ðèíêîâîìó ìåõàí³çì³. Ïðîàíàë³çîâàíî ï³äõîäè äî
âèçíà÷åííÿ ñòðàòåã³÷íîãî ðîçâèòêó ï³äïðèºìñòâà. Ç’ÿñîâàíî,
ùî îñíîâíîþ îçíàêîþ êîíêóðåíòîñïðîìîæíîñò³ òîâàðîâèðîáíèêà º éîãî êîíêóðåíòíà ïîçèö³ÿ òà êîíêóðåíòí³ ïåðåâàãè
â³äíîñíî ³íøèõ ñóá’ºêò³â. Çàïðîïîíîâàíî ââàæàòè êîíêóðåíòîñïðîìîæí³ñòü ï³äïðèºìñòâà îäí³ºþ ç âàæëèâèõ ñêëàäîâèõ
ñòðàòåã³÷íîãî ðîçâèòêó. Çàëåæíî â³ä åôåêòèâíèõ ö³ëåé ñòðàòåã³ÿ âèçíà÷àº ñïîñîáè äîñÿãíåííÿ êîíêóðåíòíèõ ïåðåâàã, ïîâåä³íêè êîìïàí³¿ â êîíêóðåíòí³é áîðîòüá³, çàãàëüíèé íàïðÿì
ðîçâèòêó òîùî. Îòæå, êîíêóðåíòîñïðîìîæí³ñòü á³çíåñó º
âàæëèâîþ ñêëàäîâîþ ñòðàòåã³÷íîãî ðîçâèòêó òà âèìàãàº ïîäàëüøîãî âèâ÷åííÿ. Îö³íþâàííÿ êîíêóðåíòîñïðîìîæíîñò³
çä³éñíþºòüñÿ ç ìåòîþ âèçíà÷åííÿ ïîòåíö³éíèõ ìîæëèâîñòåé
ñóá’ºêòà ãîñïîäàðþâàííÿ òà çàõîä³â çàáåçïå÷åííÿ âèñîêîãî ð³âíÿ
äîâãîñòðîêîâèõ êîíêóðåíòíèõ ïåðåâàã, ÿê³ â³äïîâ³äàþòü ñòðàòåã³÷íèì ö³ëÿì ñóá’ºêòà ãîñïîäàðþâàííÿ.
Êëþ÷îâ³ ñëîâà: ñòðàòåã³÷íèé ðîçâèòîê ï³äïðèºìñòâà,
óïðàâë³ííÿ ðîçâèòêîì, êîíêóðåíòí³ ïåðåâàãè, êîíêóðåíòíà
ïîçèö³ÿ, êëàñèô³êàö³ÿ ñòðàòåã³é ðîçâèòêó.
ÊÎÍÊÓÐÅÍÒÎÑÏÎÑÎÁÍÎÑÒÜ ÏÐÅÄÏÐÈßÒÈß ÊÀÊ
ÑÎÑÒÀÂËßÞÙÀß ÅÃÎ ÑÒÐÀÒÅÃÈ×ÅÑÊÎÃÎ
ÐÀÇÂÈÒÈß
Ãàðêóøà Â.Â. , Æóðàâåëü Â.Â. , Äîöåíêî À.Å. , Ñëþòà À.Î.
Â ñòàòüå èññëåäîâàíû ìåòîäè÷åñêèå ïîäõîäû ê îïðåäåëåíèþ ñòðàòåãè÷åñêîãî ðàçâèòèÿ ïðåäïðèÿòèÿ. Îïðåäåëåíî, ÷òî
îáû÷íî âûäåëÿþò òðè ïîäõîäà ê îïðåäåëåíèþ êîíêóðåíöèè:
ïåðâûé ïîäõîä îïðåäåëÿåò êîíêóðåíöèþ îñíîâíûì êðèòåðèåì â
îïðåäåëåíèè òèïà îòðàñëåâîãî ðûíêà (òåîðèÿ î ñòðóêòóðå
ðûíêà); âòîðîé ïîäõîä îïðåäåëÿåò êîíêóðåíöèþ êàê ñîñòÿçàòåëüíîñòü íà ðûíêå; òðåòèé ïîäõîä ñ÷èòàåò êîíêóðåíöèþ
ðàâíîâåñíûì ýëåìåíòîì ñïðîñà è ïðåäëîæåíèÿ â ðûíî÷íîì ìåõàíèçìå. Ïðîàíàëèçèðîâàíû ïîäõîäû ê îïðåäåëåíèþ ñòðàòåãè÷åñêîãî ðàçâèòèÿ ïðåäïðèÿòèÿ. Óñòàíîâëåíî, ÷òî îñíîâíûì
ïðèçíàêîì êîíêóðåíòîñïîñîáíîñòè òîâàðîïðîèçâîäèòåëÿ ÿâëÿåòñÿ åãî êîíêóðåíòíàÿ ïîçèöèÿ è êîíêóðåíòíûå ïðåèìóùåñòâà îòíîñèòåëüíî äðóãèõ ñóáúåêòîâ. Ïðåäëîæåíî ñ÷èòàòü
êîíêóðåíòîñïîñîáíîñòü ïðåäïðèÿòèÿ îäíîé èç âàæíûõ ñîñòàâëÿþùèõ ñòðàòåãè÷åñêîãî ðàçâèòèÿ. Â çàâèñèìîñòè îò ýôôåêòèâíûõ öåëåé ñòðàòåãèÿ îïðåäåëÿåò ñïîñîáû äîñòèæåíèÿ êîíêóðåíòíûõ ïðåèìóùåñòâ, ïîâåäåíèÿ êîìïàíèè â êîíêóðåíòíîé
áîðüáå, îáùåå íàïðàâëåíèå ðàçâèòèÿ è òîìó ïîäîáíîå. Èòàê,
êîíêóðåíòîñïîñîáíîñòü áèçíåñà ÿâëÿåòñÿ âàæíîé ñîñòàâëÿþùåé ñòðàòåãè÷åñêîãî ðàçâèòèÿ è òðåáóåò äàëüíåéøåãî èçó÷åíèÿ. Îöåíêà êîíêóðåíòîñïîñîáíîñòè îñóùåñòâëÿåòñÿ ñ öåëüþ
îïðåäåëåíèÿ ïîòåíöèàëüíûõ âîçìîæíîñòåé ïðåäïðèÿòèÿ è ìåð
îáåñïå÷åíèÿ âûñîêîãî óðîâíÿ äîëãîñðî÷íûõ êîíêóðåíòíûõ ïðåèìóùåñòâ, êîòîðûå ñîîòâåòñòâóþò ñòðàòåãè÷åñêèì öåëÿì
ïðåäïðèÿòèÿ.
Êëþ÷åâûå ñëîâà: ñòðàòåãè÷åñêîå ðàçâèòèå ïðåäïðèÿòèÿ,
óïðàâëåíèå ðàçâèòèåì, êîíêóðåíòíûå ïðåèìóùåñòâà,
êîíêóðåíòíàÿ ïîçèöèÿ, êëàññèôèêàöèÿ ñòðàòåãèé ðàçâèòèÿ.
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