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Industry 4.0 applications are predicted to cause dramatic changes in the tourism sector in
the coming years. In the coming years, it is very important that stakeholders focus on
change in communication technologies and new integration trends in the tourism sector.
At this point, it is very likely that new crises will emerge between the parties and new
paradigms need to be settled to resolve these crises. The aim of the study is to examine the
effect of fourth industrial revolution on tourism based on the literature. The studies in the
literature show that applications of the fourth industrial revolution will lead to new threats
and opportunities in the tourism sector within the context of the Industrial Revolution
paradigm, especially in transportation, marketing, tourist expectation and service types.
Big data analysis, cloud system, internet of objects and simulation can cause radical
changes in service delivery and marketing in the tourism industry. The digitization of
products, big data and cloud computing will make it easier to understand and meet individual
customer needs more accurately. Smart buildings and cyber security applications will
cause major changes in the physical environment in the accommodation sector. With
Industry 4.0 applications, sightseeing of destinations and facilities in virtual environment,
reservations, room selection, food and drink can be pre-ordered. Intelligent robots may be
able to offer services such as greeting, transfer, bell-boy services, payment, promotion,
on-site guidance, food and beverage orders. In this sense, it would also be possible for
producers and consumers to share different creativity and experiences based on the use of
high technology. In addition, with Industry 4.0 applications, such practices undoubtedly
point to multi-faceted changes for tourists and managers seeking different experiences in
the future of the industry. Finally, it seems that tourism will go on to provide peace,
stability and socio-cultural rapprochement among the countries during fourth industrial
revolution. Thus, new trends will lead to emerge a new revolutionary process in the
tourism industry.
Keywords: Fourth Industrial Revolution, Tourism, Interaction.
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Introduction
The production of the first calculator and then
the invention of the computer with digital
developments in communication technologies have
given a new dimension to production processes. With
the third industrial revolution, automation-based
production led to an increase in productivity, which
resulted in the reduction of weekly working hours
and the right to annual paid leave in the worldwide.
In this period, according to Barutcugil (1980: 44)
tourism movements have increased depending on
the effect of income distribution to be more equitable,
development of communication technologies,
horizontal and vertical integrations in tourism

industry, travel credits, emergence of new
destinations, changes in fashion, pleasure and
preferences. Thus, rapid increase in world population,
urb aniz ation, crowd ing, noise, pollution,
environmental destruction and other problems caused
by industrialization, which are accompanied by the
3rd Industrial Revolution, necessitating holiday for
people by increasing their physical and psychological
depression.
Literature Review
Change and innovation development have
accelerated dramatically through recent years in all
industries as well as tourism industry. Social changes
based on the effect of industrial revolution have
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increased vulnerability. According to Parrinello (1993:
244) tourism is immersed in a universe of signs, which
also spill over into working hours, thus creating
continuity between work and leisure. This relationship
is typical of post-industrial societies. Granot (1998:
197) suggests that development of a vastly expanded
scientific enterprise providing the initiative for the
technologies that have changed society first time in
history in the second half of the twentieth century.
According to Kuhn’s scientific revolution
paradigm, phenomena that can be explained by
existing scientific theories constitute the existing
paradigms. Over time, the contradiction of new
discoveries with existing paradigms triggers new crises,
and this problem becomes stable with the acceptance
of new paradigms (revolutionary science) instead of
the old ones. However, new findings obtained over
time begin to contradict the latter paradigms. This
cycle then continues (Gunes, 2003: 28). According
to this scientific revolution paradigm approach,
technological developments that trigger the industry
4.0 such as large data components, internet of the
objects, 3d printers, cloud computing, cyber security,
simulation, horizontal and vertical system integration,
enhanced reality, robotics and smart factories, it may
turn into a problem or opportunity for the future of
all industries. On the other hand, Gherasim and
Tanase (2012: 457) indicate that the demographic
explosion generated by the increase of welfare and
industrial revolution has caused an ascending
evolution of tourism activity. Kozak et al. (2013: 7)
argue that production process, technological
developments, social structure, and the nature of
the tourism market are the main factors that influence
the change of the tourism paradigm. Depending on
these factors, they also suggest that three paradigms
have emerged historically in the tourism industry as
«Paradigm of Pre-Modern Tourism», «Modern
Tourism Paradigm» and «Post-Modern Tourism
Paradigm».
According to Vardar (2016), while the first three
industrial revolutions focus on efficiency and added
value, Industry 4.0 is moving towards a service
industry with a post-modernist paradigm. According
to Bulut and Akçacı (2017: 50), Industry 4.0 is the
power of the machine to take in the human power
and to be able to manage production processes
automatically. Moavenzadeh (2015) states that the
digitization of products, big data and cloud computing
will make it easier to understand and meet individual
customer needs more accurately. In this process,
Vardar (2016) emphasizes that the themes such as
after-sales services, consumer feedback, integration
in the global supply chain, efforts to attract global
investors into the field of production, centralization
in production, protection of the environment and
green technologies have become more popular. It
also suggests that Industrial 4.0 applications such as
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robotic technologies, cyber physical systems and
intelligent factories are still in the «revolutionary
science» stage. But the concept of «Internet of
services» that might be popular in the coming years
is likely to give Industrial 4.0 as a «scientific
revolution”. Davutoglu et al. (2017: 63) argue that
in dustrial revolut ions affect the historical
development processes of all sectors, especially
increasing the effect of Industry 4.0 will go on the
creation of new sectors by production of smart
products with intelligent factories without human
power, and with new robot technologies. They also
emphasize that new technological factors such as
the Internet of the services and the internet of the
objects will transform the traditional business models
by irresistibly affecting them, and leave the labourintensive sectors in a difficult situation. On the other
hand, Fırat and Fırat (2017: 21) argue that the issues
such as pay wages, absenteeism, inefficiency, low
cost of labour, food, health expenses, service for
transportation and other legal expenses will stand
out in the smart factories and buildings of the future.
They also argue that energy expenditures such as
heating and lighting in intelligent buildings have been
left behind, which saves energy and reduces CO2
emissions in the face of climate change, thus
contributing to environmental protection on behalf
of sustainability.
According to Vardar (2016), the main objectives
of the first three industrial revolutions are the mission
of continuous improvement, a place of production
and reproduction. The Industry 4.0 project has a
post-modernist structure that not aimed at
enlightenment and progress, yet is protected by a
patent and newer imitated by this quality, targeting
centralization and automation of service. Thus,
Industry 4.0 shows the main innovative direction in
the centralization of the production and the desire
for full control in the service value chain. Bulut and
Akçacı (2017: 52) argue that the globalization process
and the information society compatible with
technology will reveal a production process that is
personal, natural and visual perception with the
introduction of cyber-physical systems in production.
With Industry 4.0 applications in the worldwide,
the weight of the capital factor and the qualified
workforce in employment is increasing in the
combination of the total production factors. But the
need for an unqualified and semi-qualified workforce
is continuously diminishing (Vardar, 2016). On the
other hand, it is targeted 4-7% increase in
productivity over the next decade with industry 4.0
practices in Turkey, and a growth of over 1% in
GDP and 1-1.5% increase in investments. This
process will increase the employed work force, better
quality of education and high labour income level
and so on. Thus, Turkey’s will be reached high level
of world income pyramid by developing «know-how»
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(TÜSİAD Endüstri 4.0, 2016: 14). These trends also
point to possible structural changes in Turkish tourism
in the coming years.
Cloud technology applications and mass data
sharing can present serious threats to the future.
However, it is also possible that these possible threats
can be overcome with cyber security systems. Taking
into consideration of the risk sensitivity of the tourism
industry, this issue will become even more important
in the future. On the other hand, it is important that
computer generated data such as graphics, audio,
video, and enhanced reality applications that define
the indirect and direct view through a new perception
environment created by combining elements played
through emotional input into the physical world in
the Industry 4.0. It is possible for employees and
people who are not in the same environment to
brainstorm, identify their problems, find solutions
to these problems, and develop innovative ideas by
using enhanced applications and data sharing (Ötleş
ve Özyurt, 2016: 92). In the coming years, 3D
simulation applications are also expected to become
increasingly common both in product design and
production processes. In these applications and virtual
models, which are prepared using real-time data,
the virtual reality of the physical world can be created.
The Internet of objects also plays an important role
in the application of Industry 4.0. This application
is based on the fact that a larger number of devices
are connected to each other by standard technology
and utilized by integrated data processing. Another
noteworthy application in Industry 4.0 is the threedimensional and articulated production transition.
In this way, it is possible to produce special products
for niche markets or for private consumers at low
cost (TÜSİAD Endüstri 4.0, 2016; Şahin ve Yağcı, 2017:
17).
The development of cities, increase in
population, progresses of science and technique,
information, automation and influences of
cybernetics generate spare time. Thus, all these trends
made tourist activities more important in our life
(Gherasim and Tanase, 2012: 464). On the other
hand, the field of virtual reality has also great
importance in new tourism trends. The “virtuality”
machine involves a full immersion in computerized
programs that will provide contact in real time. As a
result, a number of people can easily share their
holiday experience (Parrinello, 1993: 244).
Significant changes are expected in transport
technology with Industry 4.0. As experienced in
previous three industrial revolution processes, it is
inevitable that new transportation technologies that
will emerge with Industry 4.0 will cause radical
changes in the tourism industry. Li-Pin (2017: 392)
indicates that governments and tourism businesses
focus on new public transportation systems that
prioritize improvement in the quality and suitability

of vehicles such as larger, more comfortable seats
for the elderly and family tourists, entertainment
options while on a bus, mobile applications to provide
travel information, proper scheduling for bus shuttles
and relevant facilities are all likely to increase tourist
ridership.
It is predicted that robots will focus on heavy
work such as construction, mine, sewage, while
people will focus on information and managerial work
in the future. In the tourism industry, it is highly
probable that robots will be able to carry out strenuous
and unattractive jobs such as waitresses, cleaning
and garbage (EBSO, 2015: 40). It is emphasized that
new occupations emerging in service sector
employment in the US in the last decade are very
sensitive to computerization, that the latest growth
in the service robots market is supported by this
judgment, and thus, the comparative advantage of
human labour in some skill-related jobs is getting
less and less favourable (Fýrat ve Fýrat, 2017: 21).
On the other hand, it is suggested that consumers
using active Internet in tourism can save time and
cost in terms of instant feedback, solution, interest
and expectation of problems with cloud computing,
large data analysis and high technology usage (Þahin
ve Yaðcý, 2017: 18). These developments are likely
to threaten the superiority of tourism as a service
sector due to the potential for job creation in the
coming years. Moreover, Industry 4.0 applications
such as large data components, robotic technologies,
smart factories, centralization and environmental
sensitivity has the potential to shift the employment
policies of the tourism industry to a very different
paradigm in the adaptation process of transportation,
accommodation and food/beverage sectors.
In recent years, information and
communication technology (ICT) usage plays
significant role for both consumers and producers in
the industry. Law et al. (2014: 733) indicate that
trave llers who have more information and
communication technology (ICT) usage experience
have greater repurchase intention, while tourism
suppliers benefit with reservation, marketing, guest
services, operational management, human resources,
security and so on. On the other hand, by using
these technologies, innovative individuals can spread
their projects that they have developed based on
competence, ability and experience on the internet
and spread them to all over the world (Siemens
Endüstri 4.0). On the basis of these developments,
innovative projects that depending on consumer
expectations will become widespread in the tourism
industry and this will lead to very important changes
in the industry.
Reid (1995) presumes that industrial revolution
have served to reflect and extend the disparities
between the wealthy and the poor of the world. On
the other hand, Granot (1998: 196) indicates that
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once industrialization has begun, the dark side of
the industrial revolution has accelerated pollution
of the air and rivers, systematic abuse of the world’s
resources, brutal exploitation, exploitation of the
weaker societies, sectors and colonies around the
world to the advantage of the privileged few, were
all early attributes of the revolution. In response to
these development, Swami and Sharma (2011: 376)
emphasis that the new management strategies can
apply for the environmental protection like planning
of product, new technological procedures to serve
the guest, investment in environmental protection
plans, formulation of effective services for
environmental protection in the coming years in the
tourism industry.
In the light of these evaluations, a rich and
diverse revolution literature may provide the
background for growing awareness that the effect of
industrial revolution on shareholders in the tourism
industry.
Conclusion
Industry 4.0 applications include mass data and
analysis, intelligent robots, simulation, vertical and
horizontal system integration, objects’ internet, cyber
security, cloud technology, articulated production
and enriched reality. Assuming an increase in the
long distance travels in the coming years, it can be
predicted that Industry 4.0 applications will facilitate
communication, integration and centralization
between producers, consumers, intermediaries and
other stakeholders in the tourism industry. However,
it is likely that new crises will emerge between the
parties and a new paradigm for resolving these crises
will also be needed. For this reason, it is
recommended that stakeholders should be prepared
for the possible crises that may arise in integration
and centralization of the services in the tourism
industry within the context of Industry 4.0
applications.
With Industry 4.0 applications in the tourism
industry, sophisticated catalogue products that all
processes of a holiday package are displayed on the
market can come into being by simulation. Such
applications w ould be able to remove t he
«intangibility, inseparability, variability and
uncertainty» characteristics of the tourist product.
With Industry 4.0 data analysis applications,
heat and speed problems can be solved in certain
restaurants, systematic recordings of complaints can
be kept, waiters’ working speeds and error ratings
can be observed and the information can be shared
simultaneously and distributed by the cloud system
(TÜSİAD Endüstri 4.0, 2016). Therefore, in terms of
producing consumers who expect different and valuecreating product services, Industry 4.0 targets an
experience close to perfection (Þahin ve Yaðcý,
2017: 18).
Within the scope of Industry 4.0 applications,
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facilities such as sightseeing of destinations, virtual
environment, reservations, room selection, pre-order
food and beverage can be provided. In this sense, it
would be possible for producers and consumers to
share many different creativity and experiences based
on the use of advanced technology. In addition, with
Industry 4.0 applications, intelligent robots can also
offer services such as greeting, transfer, bellboy
services, payment, promotion, on-site guidance, food
orders. Such applications may undoubtedly be
attractive to customers looking for different
experiences.
As a result, the industrial revolution processes
that have emerged in the historical process have
affected the tourism industry in a multifaceted way,
and the tourism industry has also played an active
role in accelerating the industrial revolution processes.
It is a reasonable approach for stakeholders in the
tourism industry to make the most of the
opportunities that the Industry 4.0 process, which
will be increasingly effective in the coming years.
Thus, we recommend the stakeholders to take the
best possible measures, minimize threats and risks,
and act proactively.
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ÂÏËÈÂ ×ÅÒÂÅÐÒÎ¯ ÏÐÎÌÈÑËÎÂÎ¯ ÐÅÂÎËÞÖ²¯ ÍÀ
ÒÓÐÈÇÌ
Ìåë³êå Ãþëü, Êóäðåò Ãþëü
Ïåðåäáà÷àºòüñÿ, ùî íàñë³äêè ÷åòâåðòî¿ ïðîìèñëîâî¿ ðåâîëþö³¿ ïðèçâåäóòü äî ð³çêèõ çì³í ó ñåêòîð³ òóðèçìó â íàéáëèæ÷³ ðîêè. Äóæå âàæëèâî, ùîá çàö³êàâëåí³ ñòîðîíè çîñåðåäæóâàëèñü íà çì³í³ êîìóí³êàö³éíèõ òåõíîëîã³é òà íîâèõ òåíäåíö³ÿõ ³íòåãðàö³¿ ó ñôåð³ òóðèçìó. Íà öüîìó åòàï³ ³ñíóº âåëèêà éìîâ³ðí³ñòü òîãî, ùî ì³æ ñòîðîíàìè âèíèêàòèìóòü íîâ³
êðèçîâ³ ÿâèùà, ³ äëÿ âèð³øåííÿ öèõ êðèç ìàþòü áóòè âðåãóëüîâàí³ íîâ³ ïàðàäèãìè. Ìåòîþ äîñë³äæåííÿ º âèâ÷åííÿ âïëèâó
÷åòâåðòî¿ ïðîìèñëîâî¿ ðåâîëþö³¿ íà òóðèçì íà îñíîâ³ ë³òåðàòóðè. Äîñë³äæåííÿ ñó÷àñíî¿ ë³òåðàòóðè ïîêàçóþòü, ùî çàñòîñóâàííÿ ïðîäóêò³â ÷åòâåðòî¿ ïðîìèñëîâî¿ ðåâîëþö³¿ ïðèçâåäå
äî ïîÿâè íîâèõ çàãðîç òà ìîæëèâîñòåé ó ñåêòîð³ òóðèçìó â
êîíòåêñò³ ïàðàäèãìè ïðîìèñëîâî¿ ðåâîëþö³¿, îñîáëèâî ó ñôåð³
òðàíñïîðòóâàííÿ, ìàðêåòèíãó, î÷³êóâàííÿ òóðèñò³â òà òèï³â
ïîñëóã. Àíàë³ç âåëèêèõ îáñÿã³â äàíèõ, õìàðíà ñèñòåìà, ²íòåðíåò-îá’ºêòè òà ìîäåëþâàííÿ ìîæóòü ïðèçâåñòè äî ðàäèêàëüíèõ çì³í ó íàäàíí³ ïîñëóã òà ìàðêåòèíãó â ³íäóñòð³¿ òóðèçìó.
Îöèôðîâêà ïðîäóêò³â, âåëèêèõ îáñÿã³â äàíèõ òà õìàðíèõ îá÷èñëåíü äîçâîëÿòü ñóá’ºêòàì òóðèñòè÷íî¿ ä³ÿëüíîñò³ á³ëüø
òî÷íî çðîçóì³òè òà çàäîâîëüíÿòè ïîòðåáè îêðåìèõ êë³ºíò³â.
Ðîçóìí³ áóä³âë³ òà äîäàòêè â ãàëóç³ ê³áåðáåçïåêè ñïðè÷èíÿòü
çíà÷í³ çì³íè ó ô³çè÷íîìó ñåðåäîâèù³ â ñåêòîð³ ðîçì³ùåííÿ. Â
óìîâàõ Industry 4.0 îãëÿä âèçíà÷íèõ ïàì’ÿòîê òà îá’ºêò³â ó

â³ðòóàëüíîìó ñåðåäîâèù³, áðîíþâàííÿ, âèá³ð íîìåð³â, ïðîäóêòè
õàð÷óâàííÿ òà íàïî¿ ìîæóòü áóòè ïîïåðåäíüî çàìîâëåí³. ²íòåëåêòóàëüí³ ðîáîòè ìîæóòü çàïðîïîíóâàòè òàê³ ïîñëóãè, ÿê
ïðèâ³òàííÿ, ïåðåäà÷à, ïîñëóãè äçâ³íê³â, îïëàòè, ³íñòðóêö³¿ íà
ì³ñö³, çàìîâëåííÿ ïðîäóêò³â õàð÷óâàííÿ òà íàïî¿â. Ó öüîìó ñåíñ³
âèðîáíèêè òà ñïîæèâà÷³ òàêîæ çìîæóòü ïîä³ëèòèñÿ ð³çíèìè
òâîð÷èìè çä³áíîñòÿìè òà äîñâ³äîì, çàñíîâàíèì íà âèêîðèñòàíí³ âèñîêèõ òåõíîëîã³é. Êð³ì òîãî, òàêà ïðàêòèêà, áåçñóìí³âíî, âêàçóº íà áàãàòîãðàíí³ çì³íè òóðèñò³â òà ìåíåäæåð³â,
ÿê³ øóêàþòü ð³çíîãî äîñâ³äó ó ìàéáóòíüîìó ãàëóç³. Íàðåøò³,
çäàºòüñÿ, ùî òóðèçì áóäå ïðîäîâæóâàòè çàáåçïå÷óâàòè ìèð,
ñòàá³ëüí³ñòü òà ñîö³îêóëüòóðíå çáëèæåííÿ ñåðåä êðà¿í ï³ä ÷àñ
÷åòâåðòî¿ ïðîìèñëîâî¿ ðåâîëþö³¿. Òàêèì ÷èíîì, íîâ³ òåíäåíö³¿
ïðèçâåäóòü äî ïîÿâè íîâîãî ðåâîëþö³éíîãî ïðîöåñó â ³íäóñòð³¿
òóðèçìó.
Êëþ÷îâ³ ñëîâà: ×åòâåðòà ïðîìèñëîâà ðåâîëþö³ÿ,
òóðèçì, âçàºìîä³ÿ.

ÂËÈßÍÈÅ ×ÅÒÂÅÐÒÎÉ ÏÐÎÌÛØËÅÍÍÎÉ
ÐÅÂÎËÞÖÈÈ ÍÀ ÒÓÐÈÇÌ
Ìåëèêå Ãþëü, Êóäðåò Ãþëü
Ïðåäïîëàãàåòñÿ, ÷òî ïîñëåäñòâèÿ ÷åòâåðòîé ïðîìûøëåííîé ðåâîëþöèè ïðèâåäóò ê ðåçêèì èçìåíåíèÿì â ñåêòîðå
òóðèçìà â áëèæàéøèå ãîäû. Î÷åíü âàæíî, ÷òîáû çàèíòåðåñîâàííûå ñòîðîíû áûëè ñîñðåäîòî÷åíû íà èçìåíåíèè êîììóíèêàöèîííûõ òåõíîëîãèé è íîâûõ òåíäåíöèÿõ èíòåãðàöèè â ñôåðå
òóðèçìà. Íà ýòîì ýòàïå ñóùåñòâóåò áîëüøàÿ âåðîÿòíîñòü
òîãî, ÷òî ìåæäó ñòîðîíàìè áóäóò âîçíèêàòü íîâûå êðèçèñíûå ÿâëåíèÿ, è äëÿ ðåøåíèÿ ýòèõ êðèçèñîâ äîëæíû áûòü óðåãóëèðîâàíû íîâûå ïàðàäèãìû. Öåëüþ èññëåäîâàíèÿ ÿâëÿåòñÿ èçó÷åíèå âëèÿíèÿ ÷åòâåðòîé ïðîìûøëåííîé ðåâîëþöèè íà òóðèçì
íà îñíîâå ëèòåðàòóðû. Èññëåäîâàíèå ñîâðåìåííîé ëèòåðàòóðû
ïîêàçûâàþò, ÷òî ïðèìåíåíèå ïðîäóêòîâ ÷åòâåðòîé ïðîìûøëåííîé ðåâîëþöèè ïðèâåäåò ê ïîÿâëåíèþ íîâûõ óãðîç è âîçìîæíîñòåé â ñåêòîðå òóðèçìà â êîíòåêñòå ïàðàäèãìû ïðîìûøëåííîé ðåâîëþöèè, îñîáåííî â ñôåðå òðàíñïîðòèðîâêè,
ìàðêåòèíãà, îæèäàíèÿ òóðèñòîâ è òèïîâ óñëóã. Àíàëèç áîëüøèõ îáúåìîâ äàííûõ, îáëà÷íàÿ ñèñòåìà, Èíòåðíåò îáúåêòû è
ìîäåëèðîâàíèå ìîãóò ïðèâåñòè ê ðàäèêàëüíûì èçìåíåíèÿì â
ïðåäîñòàâëåíèè óñëóã è ìàðêåòèíãà â èíäóñòðèè òóðèçìà.
Îöèôðîâêà ïðîäóêòîâ, áîëüøèõ îáúåìîâ äàííûõ è îáëà÷íûõ
âû÷èñëåíèé ïîçâîëÿò ñóáúåêòàì òóðèñòè÷åñêîé äåÿòåëüíîñòè
áîëåå òî÷íî ïîíÿòü è óäîâëåòâîðÿòü ïîòðåáíîñòè îòäåëüíûõ
êëèåíòîâ. Óìíûå çäàíèÿ è ïðèëîæåíèÿ â îáëàñòè êèáåðáåçîïàñíîñòè ïîâëåêóò çíà÷èòåëüíûå èçìåíåíèÿ â ôèçè÷åñêîé ñðåäå â ñåêòîðå ðàçìåùåíèÿ. Â óñëîâèÿõ Industry 4.0 îñìîòð äîñòîïðèìå÷àòåëüíîñòåé è îáúåêòîâ â âèðòóàëüíîé ñðåäå, áðîíèðîâàíèå, âûáîð íîìåðîâ, ïðîäóêòû ïèòàíèÿ è íàïèòêè ìîãóò
áûòü ïðåäâàðèòåëüíî çàêàçàíû. Èíòåëëåêòóàëüíûå ðîáîòû
ìîãóò ïðåäëîæèòü òàêèå óñëóãè, êàê ïðèâåòñòâèå, ïåðåäà÷à,
óñëóãè çâîíêîâ, îïëàòû, èíñòðóêöèè íà ìåñòå, çàêàç ïðîäóêòîâ ïèòàíèÿ è íàïèòêîâ. Â ýòîì ñìûñëå ïðîèçâîäèòåëè è ïîòðåáèòåëè òàêæå ñìîãóò ïîäåëèòüñÿ ðàçëè÷íûìè òâîð÷åñêèìè ñïîñîáíîñòÿìè è îïûòîì, îñíîâàííûì íà èñïîëüçîâàíèè
âûñîêèõ òåõíîëîãèé. Êðîìå òîãî, òàêàÿ ïðàêòèêà, íåñîìíåííî, óêàçûâàåò íà ìíîãîãðàííûå èçìåíåíèÿ òóðèñòîâ è ìåíåäæåðîâ, êîòîðûå èùóò ðàçíîãî îïûòà â áóäóùåì îòðàñëè. Â
ðåçóëüòàòå ñîçäàåòñÿ âïå÷àòëåíèå, ÷òî òóðèçì áóäåò ïðîäîëæàòü îáåñïå÷èâàòü ìèð, ñòàáèëüíîñòü è ñîöèîêóëüòóðíîå
ñáëèæåíèå ñðåäè ñòðàí âî âðåìÿ ÷åòâåðòîé ïðîìûøëåííîé ðåâîëþöèè. Òàêèì îáðàçîì, íîâûå òåíäåíöèè ïðèâåäóò ê ïîÿâëåíèþ íîâîãî ðåâîëþöèîííîãî ïðîöåññà â èíäóñòðèè òóðèçìà.
Êëþ÷åâûå ñëîâà: ×åòâåðòàÿ ïðîìûøëåííàÿ ðåâîëþöèÿ,
òóðèçì, âçàèìîäåéñòâèå.
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