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The problems caused by the protracted crises in an economy by the decline of purchasing
demand on insurance services, strengthened a competition at the insurance market. Quality
becomes the main reference-point of success today. High-quality insurance service is able
not only to attract a client but also form preference for an insurance company. Therefore,
the question of quality of insurance service acquires special actuality today. The aim of
this article is a theoretical ground of approach to forming of quality of insurance as to the
process. The article researches factors of upgrading of insurance on all stages of creation of
insurance product and providing of insurance service (marketing, insurance product
development, sale, accompaniment of agreement, settlement of losses.). Attention is
accented on the necessity of separate consideration of each business process with the aim
of exposure of its internal factors of influence on quality of insurance service on the whole.
Quality of insurance service on the first stage of its realization is basis for «quality of
insurer» in sense of estimation by the consumer of its reliability, popularity, authoritativeness.
The level of reliability of insurance companies is determined by rating agencies, but the
study of this question resulted in a conclusion about possibility of insolvency of rating (on
the example of rating of the prominent American insurer). Leaning on opinion of practical
experts-workers, the article offers to consider indexes stabilities of work of insurance
company in Ukraine: an insurance brief-case is diversified (balanced and reliable); possibility
of proprietors of insurance company, their fate is in a charter capital, participating of
company in financially-industrial groups, associations, holding or joint ventures; adequacy
of insurance tariffs of risk; level and quality of reinsurance; personnel qualification,
presence in the staff of insurance company of competent underwriters, risk managers,
appraisers and other specialists; story of company at the market and its openness. The
concept of insurance product and insurance service is in-process specified and delimited.
It is well-proven that quality of insurance service, first of all, is characterized quality of
service, measure of satisfaction of insure. An author comes to the conclusion, that insurance
service has an invisible (imperceptible) constituent — psychological basis of insurance, it is
sense of confidence and minimization of disturbance (to fear) for the property, life, health
to the moment of realization of risk, and material constituent as an insurance compensation
on condition of realization of risk. After the insurance accident took place insured quality
is estimated on results of implementation of the obligations of an insurer. As perceptibility
of material constituent is more substantial for insure than psychological, the timeliness of
insurance payments in full or reasonable refuse (only on condition of the complete
understanding reasons of refuse) reserve the loop of satisfaction and desire to continue a
collaboration.
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Entry and raising of problem

Insurance companies in the conditions of crisis
and negative political and economic events, the
declines of level of material welfare of population
ran into the problem of considerable reduction of
consumer demand on insurance services, that assisted
intensifying of competition between them. Having
regard to economic terms insurers (inflation, increase
of tariffs on utility bills, unemployment, decline of
income of population) appeared in that, the problem
of support of consumer demand of population and
competitiveness of insurance companies acquires the
special actuality. Maintenance of already existing
client base can become the decision of this problem
due to upgrading of insurance service and insurer
orientation on a consumer.

Analysis and research of publications

Research in the sphere of forming and
development of insurance and its market in Ukraine,
estimations of his functioning are conducted by the
leading scientists of our country: V. Basilevich, K.
Basilevich, T. Vasyleva, N. Vnukova, T. Govorushko,
V. Grushko, O. Zaletov, O. Kozmenko, S.
Kozmenko, M. Klapkiv, V. Mal’ko, S. Osadets, A.
Tarkutsiak, Y. Shumelda and other local and foreign
economists. They investigated questions of risks of
insurance brief-cases of domestic insurance
companies, function of local and foreign financial
markets, adaptation of local insurance to the
international standards. But question of provided
quality of insurance services, that are basis of trust,
which is the main factor of forming of image of
insurer, yet needs attention. By research of quality
in the field of services the devoted works of such
scientists, as L. Barry, K. Grenroosa, V. Zeythaml’a,
K. Lavlok, A. Parasuraman, Fr. Rarhel’d, D.
Fleming, Y.A. Gorbashko, A. Kurochkina, D.
Maslova, A. Novatorova, A. Chelenkov and other.

The purpose of the article

Theoretical ground of approach to forming of
quality of insurance as the process.

Exposition of basic material

The primary objective of insurance is defense
of property interests of different subjects at the insured
accident. Procedure of insurance consists of separate
business processes (stages) that come true in parallel
and consistently: marketing, insurance product
development, sale, accompaniment of agreement,
settlement of losses. Each of the stages is
characterized as the complex of quality parameters
that provide an opportunity to give the intermediate
estimation of quality of insurance service.

Quality starts with research of necessities,
complex study of certain market, its problems and
prospects of demand on corresponding service. It is
the major stage of life cycle of any commodity
(services), as general intention is focused precisely
on it, character is formed, the most general

descriptions are determined. On this stage the
objective requirement of potential insure appears in
protection from a risk, possibilities of organization
of such defense are estimated by the method of
insurance (as not every risk on technical, economic,
legal and ethic reasons can be carried from a client
on an insurance company). From position of
marketing it is important to orient insurance service
on the target group of consumers educed in good
time, to go out the necessities of «average» not client,
but certain homogeneous group.

Within the limits of planning of insurance
service, a risk and its dynamics are estimated,
possibilities of optimization of insurance coverage
are examined, an insurance tariff is determined,
methodologies of leading to insurance product are
developed to the having a special purpose consumer
(charts of sales), economic efficiency of insurance
product is estimated for an insurance company.
Further stage is development of terms of insurance
(on occasion — to the type), regulation of rights and
duties of parties, and also suggestion of additional
services (service, legal and other), that not only
improve the process of granting insurance service
but also are the instrument of additional acquisition
of customers.

If product development is appraised positively
by an insurance company management, a company
passes licensing and moves forward a product to the
market due to an advertisement, professional
retraining and additional stimulation of salespeople,
forming of new channels of sales, PR-companies.
Service appears on this stage. Publications from the
economy of insurance contain the large variety of
determinations of this concept. As a rule, it is
correlated with an «insurance product», substituted
or equated. [1—4]. We insist on that during the first
two business processes, an insurance product acquires
the lines of insurance service on the next stage and
is moved to the next stage — the stage of sale.

Insurance service is a type of economic activity,
that creates a value (useful effect) for a consumer as
insurance defense and certain advantages (insurance
compensation, additional services and others like
that) as a result of actions of insurer (or his mediators)
of material and non-material character, aimed to
please the consumer [5]. That means that important
description of insurance service is its quality.
According to determination of International
Organization of Standardizations, quality of products
and services is characterized as the ability to satisfy
consumers, including the functions and parameters
stopped up not only in them, but also perception of
their value and benefit a consumer.

Insurance service is a process of granting of
insurance defense that contains, firstly, psychological
basis of insurance in sense of confidence and
minimization of disturbance (to fear) for the property,
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life, health, and, secondly, material constituent as
an insurance compensation on condition of
realization of risk. Some researchers cast aside
psychological basis so, for example, A. Pr’adka asserts
that the «moment of origin of insurance product
coincides with the moment of the first insurance
payment or with the moment of signing of contract
of insurance, while insurance service arises up and
realized only in case of offensive of accident insured.
If an accident insured did not take place - insurance
service will not be able to be realized» [6, p. 83]. We
cannot agree with such determination of insurance
service. Insurance relations are grouded with the
insurance interest that is expressed in aspiring to the
state of calmnes. This interest on the essence is a
necessity that grounds realization and consumption
of useful properties of insurance service and to the
offensive of accident insured. Before the accident
insured and therefore receipting of compensation,
insurance supports sense of confidence in the
reconstruction of property at the certain unfavorable
events. «Consumption» of insurance, positively effects
it, thus, begins from the moment of inuring contract
of insurance, but not from a moment, when an
insurer carried out insurance payment. After an
accident insured fundamental basis of insurance
(nocifensor) doesn’t change, but simply acquires the
second form (stage) of development (payment of
compensation), remaining here a relation on defense
of interests of physical and legal persons. Civil legal
relations in insurance are folded not concerning a
visible result (insurance payment), but concerning
service that is expressed in securing of interests of
consumer for all period of action of agreement and
after the accident.

Organization of granting of insurance services
includes the enormous amount of sub functions, such
as work with insurer, contiguous organizations and
other insured, and divided into two stages: before
the accident insured and after the accident.

Before accident insured an insurer estimates
an insurance risk, insurance cost, amount covered,
expects an insurance bonus, folds together with insure
a statement and designs an insurance agreement. In
connection with that on the first stage the aim of
calmness is pursued, the question of quality of
insurance service on this stage is carried in the sphere
of «reliability of insurer». Therefore, a near-term
criterion after that a consumer chooses an insurance
company is exactly reliability of insurer. Quality of
insurance service, thus, on the first stage of its
realization is based on «quality of insurer» in sense
of estimation by the consumer of his reliability,
popularity, authoritativeness, etc. The level of
reliability of insurance companies is determined by
rating agencies that directly cooperate with insurers,
conducting an audit. Using rating clients can estimate
stability, reliability of insurance company and make

decision in relation to expediency of collaboration
with one or another insurance company. The
presence of rating of financial firmness allows to the
insurer to distinguish itself among other insurance
companies, not exposing public with confidential
information, to produce a positive image at the
market, and also to show the openness and loyalty
to the potential and existent clients. But there are
examples of well-known cases of insolvency of rating.
Yes, on the estimations of leading international rating
agencies of «Moody’s» and «Standard & Poor’s», a
company AIG (American International Group) had
the greatest rating of solvency (A++), that was proof
of its strong financial state. However, to save from
bankruptcy during the world financial crisis of
prominent insurer of country, with its 90-years-old
history of successful experience and service of
customers, managed only the sponsorship of the
American government. Therefore, there is a necessity
for the search of new criteria of estimation of
reliability of insurance companies.

The experts of IC «Indigo» recommend to pay
attention to next 7 criteria of stability of work of
insurance company in Ukraine» [7].

Criterion 1 — basic, diversified portfolio of
insurance services. The more types of insurance are
in-process of insurance company, the more reliable
it is. It is thus important to mark, that all types of
insurance must be on the active go de facto. A «variety
of services that is given by a company is comfortable
for both parties: a client gets the wide spectrum of
services, and a company has more balanced and more
reliable portfolio», — asserts T. Radionova, the head
of IC «Indigo».

Criterion 2 is sourcing. It is important to have
information about basic proprietors and their fates
in a charter capital, dynamics of change of
composition of proprietors. It is necessary to specify
participating of company in financially-industrial
groups, associations, holding or joint ventures. If a
company is the participant of strategic alliances, note
should be taken on financial firmness of strategic
partners, strategic meaningfulness of partnership for
its participants, possibilities of granting of help on
either side and facts of mutual support in the past.

Criterion 3 is a legal aspect. Companies that
understate market tariffs as a rule, compensate the
risks legal «loop-holes». Thus contracts of insurance
can be practically «unpaid». It is important to learn
text of agreement before his signing. The presence
of references and foot-notes needs additional
attention and realization. Upon difficult or
incomprehensible moments, independent legal advice
should be taken.

Criterion 4 is a level and quality of reinsurance.
Information about company-reinsurer must be open.
You examine suggestions only from those companies,
which risks will be accommodated in reliable and
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large insurance companies, desirably — foreign. For
reinsure it is also important to have the name and
reliable reputation.

Criterion 5 is qualification of command. For
today quite a bit insurance companies in Ukraine
use such method of risk estimation as borrowing of
methodology of calculation or already prepared tariffs
for foreign insurers. However such data can be not
relevant situations in Ukraine. Thus not every
insurance company can to the soba to allow the
state of competent underwriters, managers of risks,
appraisers and other specialists that will count the
adequate to our country cost of insurance. To get
reliable data about qualification of command isn’t
simply, however, it is possible to try.

Criterion 6 is history of stay of company at the
market. It follows to specify, as long a company
works at the home market, to become familiar with
its portfolio and reviews about it.

Criterion 7 is publicity of team. Than more
open company that works in a financial sector, that
it is more reliable. Company-for-one-day does not
care of forming of reputation in a long-term prospect
and, as a rule, does not aim operatively to promulgate
own financial indexes. Today a situation at the
insurance market is very changeable. Thus, as insurers
so insure, unfortunately, does not have operative
exhaustive information. Reliable data can be got as
a result of realization of macroeconomic market
research that hasn’t been conducted yet.

A consumer chooses at price, and on the certain
elements of insurance product (terms of insurance
agreement). The cost of insurance product determines
success of sales in a great deal. On results researches
of foreign insurers the change of insurance tariff on
10% results in a loss or acquisition to the 30% clients.

From data of sociological researches priorities
of population on the choice of insurer are distributed
thus:

— reliability of insurer — 80%;

— a cost of insurance services — 31%;

— a clearness of terms of insurance — 18%;

— popularity of insurer — 17%;

— recommendations of acquaintances — 17%;

— an assortment of insurance services — 16%;

— professionalism and original appearance of
insurance agents — 12%.[8]

Thus, all these priorities of insurer are necessary
to be considered criteria forming of quality of
insurance service on the stage of her realization to
the offensive of accident insured.

On the second stage of realization of insurance
service (after the accident insured) quality is estimated
upon results implementation of the obligations of
insurer. If an insurer carried out insurance payment
in a necessary size and in the proper term (or
reasonably said no in insurance payment), then
insurance service answers the requirements of quality.
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If there are claims against the term of payment or
her size, then insurance service off-grade. Therefore,
quality of insurance service after the accident insured
for a consumer is characterized quality of its service.
In March-September, 2017 there were 2774 appeals
and complaints about insurance companies for work
from physical and legal persons, that is on 341
(+14%) more than for analogical period of previous
year. With the assistance of National Committee of
Financial Services there were provided 45,65 million
hrn. of insurance compensations. In 2017 insurer
mostly complained of:

— violation of terms of payment or reduction
of sum of insurance compensation;

— refuse in payment of fine for an ill-timed
insurance compensation;

— groundless refuse of insurance company in
payment;

— disagreement of insure with determining size
of compensation of the charges related to the damage
of transport vehicle [9].

As insurance service can be considered of good
quality only on condition of satisfaction of consumer,
the brought information over testifies to the presence
of substantial problems in this question.

Insurance service can fully answer all indexes
of quality and a refuse in payment can have under
itself legal soil, but that insure did not expect this
refuse through ignorance of terminology, rules of
insurance, testifies to quality not enough service. The
level of being informed of insure in large part depends
on an insurer and characterizes quality of insurance
service. Quality of insurance is correct procedure of
sale, fulfilling promise and other great deal — all
that allows to use insurance as effective financial
instrument in life of everybody and activity of every
enterprise.

Conclusions

Quality of insurance service is formed on all
stages of her creation and grant, and in large part
depends on the level of professionalism of employees
of insurance company, as insurance service is
inalienable from a performer. «Quality of insurer» is
a major criterion of choice of consumer of insurance
services, first of all, it is determined by reliability of
insurance company. The level of reliability of
insurance companies is determined by rating agencies,
but histories well-known cases of insolvency of rating.
To Tom, except the high rating, in Ukraine it is
necessary the indexes of stability of work of insurance
company to consider: an insurance portfolio is
diversified (balanced and reliable); possibility of
proprietors of insurance company, their fate is in a
charter capital, participating of company in
financially-industrial groups, associations, holding or
joint ventures; adequacy of insurance tariffs of risk;
level and quality of reinsurance; qualification of
personnel, presence of competent underwriters, risk-
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managers and other professionals; the story of the
company and its openness.

Insurance defense, that an insurer gives as
insurance service, contains psychological basis of
insurance is sense of confidence and minimization
of disturbance for the property, life, health, and
material constituent as an insurance compensation
on condition of realization of risk. «Consumption»
of insurance, positive affect on him begins from the
moment of inuring contract of insurance, but not
from a moment, when an insurer carried out
insurance payment.

The real actions of insurer appear on the stage
of realization of insurance risk, when the necessity
of insure consists of defense of his interest by
realization of insurance payment. Therefore, at this
stage insurance service obtains material expression
that is easily felt by insure. And exactly on results of
implementation of the obligations an insurer, insure
judges about quality of both insurance service and
insurance company.
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®OPMYBAHHA AKOCTI CTPAXOBOI ITOCJYTU
Hesopcvka O.b.

IIpobaemu, cnpuuuHeHi 3amaANCHUMU KPU3AMU 8 eKOHOMIY,
BHUIICCHHAM KYNiBeAbHO20 NONUMY HA CIMPAX08i NOCAY2U, NOCUAUAU
KOHKYpeHyito Ha cmpaxoeomy punky. Toaoenum opiecumupom ycnixy
cb0200Hi cmae akicmo. fIKicha cmpaxoea nocayea 30amua He auuie
npumseHymu Kaieuma, a i cghopmyeamu npuxuabHicmes 00 cmpaxo-
60i komnaHii. Tomy numanus sKkocmi cmpaxoeoi nocayeu cb0200Hi
Habysae ocobaueoi akmyanrvHocmi. Memoro darnoi pobomu € me-
opemuyHe 00TPYHMY8aHHs nioxody 0o GopmyeanHs sKocmi cmpa-
Xyeanus sk 00 npoyecy. B cmammi docaidnceni wunnuku niosu-
WeHHs AKOCMI CIMPAXy8ants HA 8CIX emanax cMmeopeHHs Cmpaxo-
6020 NPOOYKMY Mma HAOAHHA cMPAxo8oi nocayeu (MapKemuHe, po3-
POoOKa cmpaxosoeo npooyKkmy, npooaxic, cynpogio 0o2oeopy, epeey-
AHBAHHS 30UmKie.). AKyenmyemocsi ysaea Ha HeoOXiOHOCMI OKpe-
MO020 p032450Y KOJCHO20 Oi3HeC-npoyecy 3 Memoro 6Us6AeHHs U020
GHYMPIWHIX YUHHUKIG 6NAUBY HA AKICMb CIMPAX080i NOCAY2U 8 UIN0MY.
Skicms cmpaxoeoi nocayeu Ha nepwiti cmadii ii peanizayii rpyH-
MYEMbCA HA «AKOCMI CMPAX0BUKA» 8 CEHCI OUIHIOB8AHOI CNOJICUBA-
uem 1ioeo HaditiHocmi, nonyaspHocmi, aesmopumemtocmi. Pigens
HaOiliHOCMI cMPaxoeux KOMIAHIL 8U3HAYAIOMb PeliMUH208] a2eHmM -
cmea, ane 6ueYeHHs 0aHO20 NUMAHHA NPUEeno 00 BUCHOBKY NPO
MOMNCAUBICMb HECNPOMONCHOCI pelimuHeie (Ha npukaadi petimuney
B8UOAMH020 amMepUKaHcbko2o cmpaxosuka). Cnuparouucs Ha OyMKy
eKcnepmie-npaKkmukie, 8 cmammi nPONOHYEMbCA OKPIM 8UCOK020
pelimuney, 68aj3camu NOKA3HUKAMU cmabirbHocmi pobomu cmpa-
X060i Komnanii 6 Ykpaini: dusepcugixkosanuii (36arancosanui ma
Haditinull) cmpaxoeuil nopmaens, CRPOMOICHICMb 6AACHUKIE cMPa-
X060i KoMnaHii, ix doai 6 ycmasHoOMy Kanimani, y4acme KOMRAHIi y
hinancoso-npomuciosux epynax, 00°’€OHaHHAX, X0A0UHeax abo
CRIAHUX NIONPUEMCMEAX; A0eKB8AMHICMb CMPAX08ux mapugie pu-
3UKY; pi6eHb i AKICMb nepecmpaxyeanHs; keanigikayiro nepconany,
mob6mo HAs8HICMb Yy Wimami cmpaxogoi KOMNAHIi KomMnemeHmHux
aHdeppatimepis, puzux-meHeoxcepie, ouiH8a4ie i iHuux gaxieyis;
icmopito nepebysanusi Komnauii Ha puHky ma ii éiokpumicme. B
POOOMI YMOUHEHO Ma PO3MENCOBAHO NOHAMMS CMPAxX08020 NPO-
dykmy ma cmpaxoeoi nocayeu. /loeedeHo, wo aKicmos cmpaxoeoi
nocayeu, 6 neputy uepey, XapaKkmepuszyemocs AKicmio o6cay208y-
8aHHSL, MIPOIO 30080A€HOCMI CMPAXYBANbHUKA. ABmMOp npuxodums
00 BUCHOBKY, WO CMPAX08a NOCAYea MAE HeeUOUMY (HegiduymHy)
CKAA008Y - NCUXON0RIYHY OCHOBY CIPAXYBAHHS, Ue NOUYMmMms ynee-
HeHocmi | MIHIMI3ayis 3GHeNOKOEHHS (cmpaxy) 3a c8o€ MatiHo,
cummsi, 300p08’a 00 MOMeHmY peanizayii pusuxy, ma mamepians-
HY CKAa008Y Y 8UA50i CIMPAx06020 8I0UKOOY8AHHS 3a YMOBU Peani-
3auii puzuky. Ilicas Hacmanus cmpaxooeo eunaoky sKicmo oui-
HIOEMbCSA 30 Pe3yAbIMAMamy GUKOHAHHS CIMPAX08UKOM C80iX 30006-
’a3anb. OcKinbku 8i0uymHicmes mamepianbHoi ckaadoeoi 6invut cym-
meea 0151 CmpaxyeanbHUKa Hidc NCUX0A02iMHOI, ceoeuacHicms cmpa-
X08UX 8unaam y noeHomy o0cs3i abo obrpyHmosana 8iomosa (minvku
30 YMOBU NOBHO20 PO3YMIHHS CMPAXYBANLHUKOM NPUMUH 8i0MOGU)
3aauuaroms 3a coboro wineig 3adoeonenocmi i 6axcaHHs nPooos-
Jcumu Cnignpayro.

KimouoBi cj10Ba: cTpaxoBHii 3aXUCT, CTPaxOBUI MPOIYKT,
CTpaxoBa MoCyra, IKiCTb CTPaXoBOi MOCAYTH, XapaKTePUCTUKU
SIKOCTi, YAHHUKY BIUIMBY Ha SIKiCTb MOCIYT, HAliliHICTb CTPaXoBOi
KOMIIaHii, TICUXOJIOTiYHa OCHOBA CTPaxoBOi MOCIIYyTH, MaTepiabHa
CKJIaJIoBa CTPAaxoOBOi MOCIYTU

ISSN 2415-3974. Exounomiunuii eichux ABH3 YIXTY, 2018, No 2(8)



The forming of quality of the insurance service

®OPMUPOBAHUE KAYECTBA CTPAXOBOM YCJIYI!
Aeopcrasn E.b.

IIpoGaembl, 6b136aHHbIE 3AMANCHBIMU KPUSUCAMU 6 IKOHO-
MuKe, CHUNCEHUeM NOKYRAMEAbHO20 CRPOCa HaA CIMPAxoevle YCayeu,
YCUAUAU KOHKYPEHUUIO HA cmpaxoeom puiHke. Iiaenvim opuenmu-
DOM ycnexa ce200Hs cmanogumcs kavecmeo. Kawecmeennas cmpa-
X08as ycayea cnocoOHa He MOAbKO Npueeds KAueHma, Ho u cgop-
MUPOBaMb PACROAOJICEHUe K cmpaxoeol Komnanuu. [losmomy eon-
DPOC Kauecmea Cmpaxogoul ycayeu ceeo0Hs npuoopemaem ocoOeH-
Hyr0 akmyansHocmy. Lleavio dannoti pabomul sieasemes meopemu-
ueckoe 000CHOB8aHUe NO0X00a K (hopMUPOBAHUIO KA4eCmea cmpaxo-
6aHUs KaK K npoyeccy. B cmamuve uccredosanvt gpaxmopust nogwi-
WeHUsl Ka4ecmea Cmpaxo8aHusi Ha 6ceX SManax co30anus Cmpaxo-
6020 NPOOYKMA U NPedocmaseHusi Cmpaxoeoi ycayeu (Mapkemune,
paspabomka cmpaxoeoeo npodykma, npodaxca, conpogoicoeHue
doeosopa, ypeeyauposanue yobimkog). AkueHmupyemcs 6HUMAHUe
Ha HeobXo0umocmu omoenbHo20 paccmMompenus Kaxcooeo busHec-
npoyecca ¢ yeavko BbiA6AeHUS e20 GHYMPEHHUX PAKMOPO8 GAUSHUS
Ha Ka4yecmeo cmpaxoeol ycayeu 6 yeaom. Kawecmeo cmpaxogoti
Yyeayeu Ha nepeoli cmaduu ee peanusayull OCHOBbIBAeM sl HA <Kaue-
cmee CmpaxoeujuKa» 6 CMbicie OUeHUgaemoll nompebumenem e2o
HA0eXNCHOCMU, NONYAAPHOCMU, A6MOPUMEMHOCIU. YpoeeHs Hadexc-
HOCMU CIPAX08bIX KOMNAHUL Onpedesiion pelimuHz08ble aeeHn-
cmea, Ho U3y4eHue 0aHH020 6ONPOCA NPUBEAO K 6bI600Y 0 803MOIC-
HOCMU HecoCmOosSmeAbHOCMU pelimune0 (Ha npumepe pelimuxea
6b10aI0We20Cs AMEPUKAHCK020 cmpaxosujuka). Onupascy Ha MHe-
HUe IKCNepmoe-npaKmuKos, 6 cmamove npediazaemcsi Kpome 6bi-
COKO020 pelimunea, cuumanms NOKA3amensimu cmabuisHocmu pabo-
mbl cmpaxogoul Komnanuu 6 Ykpaure: ousepcuguyuposanHulii (coa-
AAHCUPOBAHHBII U HAOCIICHDIT) CIMPAX080Ti NOPMEENb; B03MONCHOC-
mu 81adenvles CMmpaxogoli KOMRAHUU, UX 004U 8 YCIAGHOM KaANU-
mane, yuacmue KOMRAHUU 6 (PUHAHCOBO-NPOMBIUACHHBIX SDYNNAX,
00Be0UHeHUsX, X0A0UH2AX UAU COBMECIMHbIX NPEONPUSAMUSX, A0eK-
6AMHOCHIb CIPAXO0BbIX MAPUP08 PUCKY; YPOBeHd U KAHecmeo nepe-
CMpPaxo8anus; KearupuKkayuo nepcoHaia, mo ecmv Haiuvue 6
wmame CmMpaxoeoi KOMNAHUU KOMHEMeHMHbIX aHdeppaiimepos,
DUCKOBBIX MEHe0MHCepo8, OUEHIYUKOE U Opyeux Cneyuaiicmos; uc-
mopuio npeGvieanus KOMAAHUY HQ PblHKe U ee OMKpbimocms. B
pabome YMOYHEHO U PAMEINCEEAHO NOHAMUE CIPAX08020 NPOOYK -
ma u cmpaxogoli ycayeu. Jlokazano, ymo Ka4ecmeo cmpaxoeot yc-
aAyeu, 6 nepeyio ouepeds, XapaKmepusyemcs Kauecmeom 00CAyHcu-
6aHUs, MepOli YO08AeMBOPEHHOCIU cCMpaxoseamens. Agmop npuxo-
dum K 8b1600y, YUMo CIMPAX08as ycayea umeem HeUOUMYH (Heouy-
MUMYI) COCMAGASIOWYI0 - NCUXOAOSUMECKYI0 OCHOBY CMPAX06a-
HUSL, 9MO0 4Y8CME0 YEEPEHHOCMU U MUHUMU3AUUS 00eCnOKOEeHHOC-
mu (cmpaxa) 3a ceoe UMYUWeCmeo, HCU3Hb, 300p06be K MOMEHMY
Dpeanusauuu pucka, U MamepuaibHyio cOCmagasiouyro @ eude cmpa-
X06020 803MeujeHus npu ycaosuu peasusayuu pucka. Ilocae na-
CMYNACHUSI CMPAX08020 CAYHAS KA4eCME0 OUeHUBAeMC sl HO Pe3yib-
mamam GviNOAHeHUs. CIMPAXo8uUKom ceoux obszamenvcms. [lo-
CKOABKY OWYMUMOCIb MAMEPUANbHOU cocmasasioweli 6oaee cy-
WecmeenHa s Cmpaxoeamens 4em NCUX0A0UHECKOl, C60e6PeMeH-
HOCMb CIMPAX08biX biNAAM 6 NOAHOM 00semMe UAU 0O0CHOBAHHYIL
omKa3z (MoavKko npu Ycao8uy NoAHO20 HOHUMAHUS CIMpaxosamenem
NpUMUH OMKA3a) 0CMAasAsaom 3a cobol waeig y0061emeopeHHoC-
MU U HCeAanuss npoOoANCUMb COMPYOHUYECMEO.

Kotrouesble ciioBa: cTpaxoBast 3allUTa, CTPAXOBOI MTPOIYKT,
CTpaxoBasi yciyra, Ka4eCTBO CTPAXOBOK YCIIYTH, XapaKTEPUCTUKU
KauyecTBa, (hakTOphl BIMSIHUST HA KAUYeCTBO YCIYT, HANEKHOCTh
CTPaxXOBO KOMIIAHUM, TICMXOJIOTUYECKass OCHOBA CTPaxOBOWA
YCIIYTH, MaTepuaibHasl COCTaBJISIIOLIAst CTPAXOBOW YCITYTH.
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