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Basic advantages and lacks of modern methods of estimation of enterprises competitiveness,
that are based on different methodical principles, carry specific or universal character, are
analyzed in the article; inherit or complement other; it is, in opinion of authors, by the
complete instrument of estimation or require further development and working. The review
of the most widespread modern basic methods of estimation of enterprise competitiveness
is given, algorithms over of their estimation (in particular, method of determination of
grades, method of effective competition theory, matrix method of estimation, method of
construction of polygon of competitiveness, model market «Attractiveness and advantages
in a competition», indicatory method on the basis of taking into account of economic and
social standards, method of expert’s estimation) are brought. Vision of their classification
(on four basic descriptions) is given and the lines of certain ideal model is outlined. In the
article it is suggested to use fundamental positions are certain: understanding of enterprise
as systems of linked elements; research of all complex of factors that determine development
of process; in such system must be present the indexes related to the different administrative
functions; planning, organization, account and control, reason and stimulation, coordination and adjusting; the specific of production must be taken into account; the
separate indexes of the system are called to complement a general picture due to taking
into account of influence on the investigated process of specific features of enterprise
activity; the created system must contain such indexes the calculation of that can be
provided with present in the operating forms of account and statistical accounting
information, must take into account possible adjustment of those or other indexes as far as
appearance of new data about the object of research or competition environment, that
surrounds him. The offered classification removes all modern going near the estimation of
competitiveness of enterprise and gives an opportunity to understand their construction
and basic differences, exposes advantages and defects and that is why assists scalene deep
perception of practical side of enterprises competitiveness.
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One of the most pressing issues of modern
economic science remains competitiveness and its
assessment at the enterprise level. Economic science
is enriched with various methods of assessing the
competitiveness of enterprises, based on various
methodological principles; have a specific or universal
character; imitate or complement others; is,
according to the authors, completed by the evaluation
tool or need further development and elaboration.
Therefore, the question naturally arises of
systematizing accumulated scientific experience.
Analysis and investigation of publications
Attention of many scholars is concerned with
assessing the competitiveness of different levels.

Mokronosov A.G. and Mavrin I.N. Having analysed
the existing methods of evaluation, distinguish the
factors of influence on the level of competitiveness
of the ente rprise and formulate the basic
methodological provisions that should be taken into
account when constructing the method of assessing
competitiveness [9, 122-142]. Goncharov O.Yu. and
Simonova Ye.V. lead methods of assessing
competitiveness, but leave the reader the right to
independently identify their advantages and
disadvantages [2]. Russian authors Akhmatova M.V.
and Popov E.V. [1], sufficiently thoroughly analysed
methods for assessing the competitiveness of the
enterprise, but with time it becomes necessary to
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review the already made, taking into account more
relevant information [3-8].
Purpose of the article
Therefore, the purpose of the article is to analyse
and systematize the existing methods of assessing
the competitiveness of the enterprise.
Presenting main material
Existing me thods fo r as sess ing the
competitiveness of an enterprise can be grouped into
several groups:
1. According to the degree of complexity:
1) economic;
2) mathematical.
2. By the nature of the resulting indicators:
1) differential;
2) integral.
3. By way of presentation of the final results:
1) analytical;
2) graphic.
4. By valuation method:
1) indicator;
2) expert.
Economic methods of estimation make it
possible to assess the level of competitiveness of an
enterprise without even using complex mathematical
calculations, using only an economic apparatus or
using already prepared formulas. The advantages of
such methods in the relative ease of use and the
speed of obtaining results, and the disadvantages –
in a large error and low accuracy of the results of
the evaluation.
The method consists of the following steps: 1)
study of the market, competitors, needs of potential
consumers; 2) determining the target segments by
directions; 3) definition of the strategic and marketing
concept of the firm; 4) the allocation of meaningful
blocks, properties and weight coefficients; 5)
calculation of the norm of consumer value for the
economic unit of properties; 6) calculation of the
norm of consumer value for the technical unit of
properties; 7) calculation of the norm of consumer
value for an ecological unit of properties; 8)
calculation of the norm of consumer value for the
socio-psychological unit of properties; 9) calculation
of the norm of consumer value by the legal unit of
properties; 10) definition of the general norm of
consumer value of the firm; 11) analysis of the results
and decision making on increasing t he
competitiveness of the enterprise. Positive aspects
of this method: the assessment of the competitiveness
of the enterprise is based on the assessment of the
totality of marketing, managerial and organizational
decisions of the firm. This makes it possible to more
accurately assess the real needs of potential customers
and the level of the company. Disadvantages of this
method: to collect all the information necessary for
analysis (study of the environment, assessment of

factors), only expert methods are used. This does
not allow to obtain as objective as possible the
indicators of competitiveness, and therefore to
objectively determine its level.
Mathematical methods are based on factor
models of estimation, which consist in the calculation
of one (integral) indicator or several numerical values
of indicators on which the final assessment is formed.
These methods are considered to be the most
accurate, although they sometimes require
burdensome mathematical calculations, that is, the
special training of employees.
The method of ranking ranks is an example of
mat hematical me thods for assessing the
competitiveness of an enterprise. This is a synthetic
method for determining the competitiveness of an
enterprise, built on the assumption that the
competitiveness of the company’s products is its main
component (in particular, a significant number of
other methods for assessing the competitiveness of
the enterprise are built on this parcel).
The algorithm of the method is as follows: 1)
a list of indicators, which take for the basis of
evaluation of the competitiveness of a particular type
of products being evaluated, is formed; 2) the expert
way for each indicator determines its weight in the
overall assessment; 3) the marketing company of the
enterprise is offered a choice of enterprises with
similar products, which are the closest competitors;
4) on the basis of the received information, the matrix
of determination of the competitiveness of the unit
of production of the enterprise being the object of
evaluation is built; 5) the absolute values of the
selected indicators determine the ranks of the product
unit; 6) calculate the weighted weight of the indicator
of the total rank of the product unit of each enterprise
involved in the assessment array; 7) after the
establishment of general rank, the enterprise leader
and outsider enterprise are found. The range of
outsider distance from the leader gives an idea of
the demarcation of enterprises in a competitive
environment; 8) determine the competitiveness of
the product unit further; 9) to determine the
competitive status of the enterprise in the entire range
of products that it produces, it is necessary to conduct
similar calculations for all types of products, and
then summarize the results in the summary table.
This method has the basic disadvantages: 1) takes
into account only one of many components of the
competitiveness of the enterprise – production; 2)
requires a large number of calculations; 3) at different
enterprises (through the use of their own experts)
the same data will receive different results.
Advantages: 1) does not require the involvement of
external experts; 2) in the conditions of limited
information about competitors and the availability
of only their products, it is possible to determine
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their own place on the market.
Differential m etho ds o f constructing
competitiveness indicators suggest a comparison of
the original features of the objects of comparison
with the following summary of the results of
comparison s in som e ge neral in dicator of
competitiveness. The result obtained in this way, as
a rule, accumulates only certain competitive
advantages, namely, the difference in the state of
individual factors. Usually in their city, such
indicators are not indicators that characterize the
results of the competition. This role should be
performed by comparative, relative indicators (for
example, indices of the results of competing objects).
But such an indicator as the market share occupied
by the enterprise concerned is comparative in itself
and therefore can directly act as an integral indicator
of competitiveness [1, p.31]. Disadvantages of this
technique: 1) the market share is usually determined
by only one (main) product, therefore, the ability to
compete for other. products – not taken into account;
2) market share characterizes the place of the
company in the market, and therefore – not
competitive ability, and competitive status.
Integral methods, in contrast to differential,
provide for the construction of general indicators of
competitiveness on the basis of meaningful from the
production and economic point of view of the models
of performance indicators as functions of factors of
competitiveness. Unlike differential, such methods
allow to compare large arrays of signs of objects of
direct comparison (without the comparison between
the same names of initial signs of these objects)
because of the result indicators integrating in their
values the combined effect of these factors.
Analytical methods of evaluation – it should
be noted that there are different options for such
assessments, depending on the purpose of the
competitive analysis and the amount of available
information. It does not provide, as a rule, means of
increasing the visibility of the resulting information
evaluation and the complexity of calculations can
approach mathematical, so among the shortcomings
– the complexity of calculation and perception.
Advantages – such methods often enable not only
the assessment of the state of competitiveness for a
specific date, but also give the opportunity to develop
strategic measures to improve this state. An example
of an anal ytical m ethod is to asse ss t he
competitiveness of an enterprise on the basis of
effective competition [1,6,9]. According to this
theory, the most competitive are those enterprises
where the best work of all units and services is
organized. The efficiency of each of the services is
influenced by many factors – the resources of the
firm. Evaluating the effectiveness of each department
involves assessing the effectiveness of the use of these
112

resources. The basis of the method is the assessment
of four group indicators or criteria of competitiveness.
The first group includes indicators that
characterize the efficiency of management of the
production process: the cost of production costs,
the rationality of the exploitation of fixed assets, the
perfection of the technology of manufacturing goods,
organization of work in production. The second group
combines indicators that reflect the efficiency of
managing working capital: the independence of the
enterprise from external sources of funding, the ability
of the company to pay off its debts, the ability to
stable development of the enterprise in the future.
The third group includes an indicator
Advantages
The given rating of competitiveness of the
enterprise covers all the most important estimations
of economic activity of the industrial enterprise;
availability of formalized calculation algorithm.
Disadvantages The method does not take into
account the specifics of enterprises of different
directions of activity, where the weight of these factors
is different.
Graphic evaluation methods are often used
along with analytical ones, then they, in addition to
one unit, illustrate the picture of the competitiveness
of the enterprise. The disadvantages of graphic
methods are that they often show not the
competitiveness of the enterprise, but its state among
competitors, and the advantages in the presence of
formalized evaluation algorithm and the highest level
of perception of the final results of the evaluation,
interpreted in graphic objects (drawings, charts,
diagrams, etc.) The most common and widely used
method is the construction of a polygon of
competitiveness. Construction of polygons of
competitiveness, representing graphic combinations
of estimates of the position of the company and
competitors in the most significant areas of activity,
presented in the form of vector axes. By imposing
the polygons of the competitiveness of different
enterprises on one another, it is possible to identify
the strengths and weaknesses of one enterprise in
relation to another. For the quantitative expression
of characteristics, an expert method or method of
applying scales is used. Most often use a seven- or
fifteen-point scale. The main drawbacks of this
method are: application of the expert method, that
is, the introduction of subjective assessment;
difficulties in qu antifyin g su ch qualitative
characteristics as after-sales service, etc.; this method
does not give an accurate quantitative assessment of
the characteristics of enterprises according to the
given criteria. Positive aspects of this method: clearly
shows the weak and strong sides of enterprises; allows
it to quickly and easily determine the position of the
investigated enterprise with respect to its competitors.
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Another approach to illustrating the results of
the evaluation is the model «Market Attractiveness
– Benefits of Competition». Defining the model is
the attractiveness of the market and the benefits of
competition. The attractiveness of the market consists
of the characteristics of the market space, the quality
of the market, the basis of supply and other
conditions. The advantages in competition are
determined by the relative position in the market,
the potential of the product, research potential, as
well as the qualifications of managers and employees.
This matrix allows you to determine the position of
the enterprise in the market relative to other
competitors, and also allows you to develop strategic
recommendations for improving the competitiveness
of the firm. Disadvantages of the model: determining
the factors of the model requires a large amount of
information, which often is simply not available; it
is difficult to quantify the qualitative characteristics;
The model is static and reflects only the given time
interval.
Indicator methods are based on the use of a
system of indicators, which help to assess the
competitiveness of the enterprise. Under the indicator
are understood a set of characteristics that enable to
formally describe the state of the parameters of an
object under study, and on this basis formulate
recommendations for improving the effectiveness of
the operation of the object. Each indicator can break
up into a number of indicators that reflect the state
of individual elements of the object being studied,
therefore, it is often the task of selecting the most
important indicators to evaluate each of these factors.
Fedonin OS, Repin I.M., Oleksyuk OI, offer
an indicator method for assessing the competitiveness
of enterprises by economic and social standards.
Different ratios of income and earnings (capital,
labour, time) compared with similar standards, which
are determined by the criterion-expert way, give an
opportunity to assess the competitiveness of the
enterprise. Such an assessment is formed on the basis
of the use of a number of indicators and standards
(norms, standards), for which the enterprise becomes
competitive. The competitiveness standards of the
enterprise are divided into two groups: economic
and social.
The assessment of the com pany ’s
competitiveness according to economic standards is
carried out by at least 5 economic standards, namely:
the efficiency of the use of real and informational
resources, economic space, time, technology, income
level. Based on these indicators, you can choose the
proper methodology for estimating
These indicators are compared with similar
normative or actual indicators of competitors, which
enables to asse ss the individual le vel of
competitiveness of the enterprise according to

economic standards.
In relation to the established level of
competitiveness of the enterprise, depending on the
globalization of research objectives, the matrix of
competitiveness of the enterprise is constructed,
which shows the relative values †of the selected
standards (indicators) and their percentage-ballroom
expression.
The results of the calculations are summarized
in the table for choosing a strategy for improving
the competitiveness of the enterprise.
The advantages of this method are that it gives
an opportunity to integrate assessment of the
competitiveness of the enterprise, taking into account
economic and social blocks, and the disadvantages
is that expert (ball) assessment methods are
predominantly used to develop standards; the authors
are proposed to use for comparison the normative
or actual figures of competitors without the
corresponding proposal of normative industry
indicators in the conditions of strict confidentiality
of commercial information.
Expert evaluation methods are often used,
moreover, as we see, not only as an independent
method, but also as an auxiliary in other methods.
The essence of these is the involvement of
professional experts to assess the competitiveness of
the enterprise.
Advantages – in the simplicity of using and
saving time in collecting information about
competitors, because they are based on the opinion
of experienced professionals. However, the advantage
of the methods is at the same time a disadvantage
for them, because sometimes expert subjectivity may
distort the evaluation results depending on the
qualifications of experts [3, p.55].
The assessment of competitiveness consists in
the compilation of relevant tables, the evaluation of
indicators and their comparison with enterprisescompetitors. In this case, as a rule, the assessment is
conducted on the following groups of factors: 1)
product (product range and nomenclature as a whole,
marketing opportunities of new products, basic
technology of production, technical and economic
indicators of products, product quality, trademark
image, industrial design, packaging, certificate of
conformity, after-sales service, warranty period, legal
product protect ion) ; 2) price ( sell ing and
consumption price, percentage of price discount,
mechanism and terms of payment, conditions for
granting a loan); 3) distribution of goods (distribution
forms, work of wholesale intermediaries, work of
sales representatives, direct delivery, work of retailers,
exhibition and fair activity, other factors: degree of
coverage of the market, warehousing, transportation,
stock control); 4) commodity goods (advertising, PP,
sales promotion, direct sales, quality of work of the
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trading apparatus, etc.). Disadvantages of the model:
the comparative nature of the estimates, therefore
the result is not competitive ability, but competitive
status; the selection of evaluation factors is more
towards the assessment of the goods, and not the
enterprise. Advantages: does not require the use of
confidential information, sufficiently qualified
experts.
Expert methods are used to assess the
competitiveness of enterprises and as an independent
method, and as an additional. Therefore, we consider
it necessary to pay attention to the following:
1) the quality of the evaluation will directly
depend on the qualifications of the experts and the
terms of the interview (individual or group);
2) the result of the evaluation can be different
(even significant) in different time slices
3) expert opinions may turn out to be
diametrically opposed.
In addition, the selection of experts is
determined by the possibilities of the enterprise
(financial, temporal, spatial, etc.) and significantly
influences the outcome of the assessment. Therefore,
without deleting this (often quite effective) method
of evaluation, we warn against its ill-considered use.
It is advisable to take into account a number of
principal methodological provisions when developing
the methods for evaluating competitiveness [9, p.123]:
– the principle of system. This principle is based
on the notion of a system, when the behaviour of
each of its elements affects the behaviour of the
whole. Such a whole supports the system of factors
of competitiveness of the enterprise, which manifests
itself as a result of the interaction of a complex of
external and internal conditions of competition;
– the principle of integrated assessment of
factors. Since each indicator of a system is a
quantitative estimate of the influence on this process
of any factor or group of factors, then the whole
system of logically interconnected and
complementary indicators must be built in
accordance with a set of factors that determine the
growth of competitiveness of the enterprise. This
means that the development of these indicators
should precede the study of the whole complex of
factors that determine the development of the process
being studied;
– the principle of functional management
orientation. Due to the fact that the purpose of
developing a system of indicators is to manage the
process of increasing the competitiveness of the
enterprise, in such a system must be present indicators
associated with different management functions:
planning, organization, accounting and control,
motivation and stimulation, coordination and
regulation ;
– the principle of taking into account the
114

specifics of production. The developed system should
include indicators that reflect the specific industry
features of production and take into account their
impact on the competitiveness of the enterprise;
– the principle of hierarchy of indicators.
Indicators that organically fill this system must be
ranked in importance. The separation of the leading
components of the process under study should be
facilitated by a combination of generalization
indicators that provide the most complete, optionally
integrated characteristic of the main areas of
increasing competition;
– the principle of information security. The
system to be created should contain such indicators,
the calculation of which can be provided by the
available forms of accounting and statistical reporting
with information that has the completeness,
authenticity, accuracy and timeliness of the accession;
– the principle of ensuring comparability.
Construction of the system should be made taking
into account compliance with the conditions of
comparability of indicators by their characteristics,
timing, methods of obtaining information, units of
measurement and methods of calculation;
– the principle of continuity. Takes into
account the possible correction of these or other
indicators as new data about the object of research
or the surrounding environment surrounds it. In this
case, such an adjustment should be discrete, and its
need can only be established by the results of the
practical use of the system of indicators being
developed.
Conclusions
The proposed classification reflects all modern
approaches to assessing the competitiveness of the
enterprise and allows them to understand their
construction and main differences, reveals the
advantages and disadvantages and, therefore,
contributes to the versatile profound perception of
the practical side of the competitiveness of
enterprises.
An overview of modern methods according to
the given classification allows to draw the following
conclusions:
1) none of the above techniques is flawless and
has both advantages and disadvantages (in particular,
based on the assumption that information about
competitors is completely accessible, not taking into
account the factor of commercial secrecy);
2) the two most common mistakes in assessing
the competitiveness of an enterprise are its
identification with the competitive status of the
enterprise or the competitiveness of the product
(goods) of the enterprise, while the product is only
one of the components of the competitiveness of
the enterprise;
3) the vast majority of methods use more or
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less expert methods of evaluation, which worsens
the quality of the results through a certain proportion
of subjectivity;
4) the vast majority of techniques are aimed at
determining the competitive status, not the potential
of the enterprise;
5) the most perfect and qualitative method can
be considered that:
– is analytical in nature and reflects the change
of competitiveness over a long period of time;
– is an assessment of the ability to compete,
that is, the assessment of the competitive potential;
– Provides strategic guidelines for improving
this situation;
– has a formalized evaluation algorithm based
on economic and mathematical modelling and at
the same time is not too complicated in application;
– constructed on the basis of economic
indicators and has an integral character;
– provides a graphical interpretation of the
results obtained.
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ÀÍÀË²Ç ÌÅÒÎÄ²Â ÎÖ²ÍÞÂÀÍÍß
ÊÎÍÊÓÐÅÍÒÎÑÏÐÎÌÎÆÍÎÑÒ² Ï²ÄÏÐÈªÌÑÒÂÀ
Íåôåäîâà Î.Ã.
Ó ñòàòò³ ïðîàíàë³çîâàíî îñíîâí³ ïåðåâàãè ³ íåäîë³êè ñó÷àñíèõ ìåòîä³â îö³íþâàííÿ êîíêóðåíòîñïðîìîæíîñò³
ï³äïðèºìñòâ, ùî ´ðóíòóþòüñÿ íà ð³çíèõ ìåòîäè÷íèõ çàñàäàõ,
íîñÿòü ñïåöèô³÷íèé àáî óí³âåðñàëüíèé õàðàêòåð; íàñë³äóþòü
÷è äîïîâíþþòü ³íø³; º, íà äóìêó àâòîð³â, çàê³í÷åíèì ³íñòðóìåíòîì îö³íþâàííÿ àáî ïîòðåáóþòü ïîäàëüøîãî ðîçâèòêó é
îïðàöþâàííÿ. Ïîäàíî îãëÿä íàéá³ëüø ðîçïîâñþäæåíèõ ñó÷àñíèõ îñíîâíèõ ìåòîä³â îö³íþâàííÿ êîíêóðåíòîñïðîìîæíîñò³
ï³äïðèºìñòâà, íàâåäåíî àëãîðèòìè ¿õ îö³íþâàííÿ (çîêðåìà, ìåòîä âèçíà÷åííÿ ðàíã³â, ìåòîä òåîð³¿ åôåêòèâíî¿ êîíêóðåíö³¿,
ìàòðè÷íèé ìåòîä îö³íþâàííÿ, ìåòîä ïîáóäîâè áàãàòîêóòíèêà êîíêóðåíòîñïðîìîæíîñò³, ìîäåëü “Ïðèâàáëèâ³ñòü ðèíêó –
ïåðåâàãè â êîíêóðåíö³¿”, ³íäèêàòîðíèé ìåòîä íà îñíîâ³ âðàõóâàííÿ åêîíîì³÷íèõ ³ ñîö³àëüíèõ ñòàíäàðò³â, ìåòîä åêïåðòíîãî
îö³íþâàííÿ). Íàäàíî áà÷åííÿ ¿õ êëàñèô³êàö³¿ (çà ÷îòèðìà îñíîâíèìè õàðàêòåðèñòèêàìè) ³ îêðåñëåíî ðèñè ïåâíî¿ ³äåàëüíî¿
ìîäåë³. Ó ñòàòò³ çàïðîïîíîâàíî âèêîðèñòîâóâàòè ïåâí³ ïðèíöèïîâ³ ïîëîæåííÿ: ðîçóì³ííÿ ï³äïðèºìñòâà ÿê ñèñòåìè âçàºìîïîâ’ÿçàíèõ åëåìåíò³â; äîñë³äæåííÿ óñüîãî êîìïëåêñó ÷èííèê³â, ùî âèçíà÷àþòü ðîçâèòîê ïðîöåñó; â òàê³é ñèñòåì³ ìàþòü áóòè ïðèñóòí³ìè ïîêàçíèêè, ïîâ’ÿçàí³ ç ð³çíèìè óïðàâë³íñüêèìè ôóíêö³ÿìè; ïëàíóâàííÿì, îðãàí³çàö³ºþ, îáë³êîì ³ êîíòðîëåì, ìîòèâóâàííÿì ³ ñòèìóëþâàííÿì, êîîðäèíàö³ºþ ³ ðåãóëþâàííÿì; ïîâèííà âðàõîâóâàòèñü ñïåöèô³êà âèðîáíèöòâà; îêðåì³ ïîêàçíèêè ñèñòåìè ïîêëèêàí³ äîïîâíþâàòè çàãàëüíó êàðòèíó çà ðàõóíîê âðàõóâàííÿ âïëèâó íà äîñë³äæóâàíèé ïðîöåñ
ñïåöèô³÷íèõ îñîáëèâîñòåé ä³ÿëüíîñò³ ï³äïðèºìñòâà; ñòâîðþâàíà ñèñòåìà ïîâèííà ì³ñòèòè òàê³ ïîêàçíèêè, ðîçðàõóíîê
ÿêèõ ìîæå áóòè çàáåçïå÷åíèé íàÿâíîþ â ä³þ÷èõ ôîðìàõ îáë³êó
³ ñòàòèñòè÷íî¿ çâ³òíîñò³ ³íôîðìàö³ºþ, ìàº âðàõîâóâàòè ìîæëèâå êîðèãóâàííÿ òèõ àáî ³íøèõ ïîêàçíèê³â çà ì³ðîþ ïîÿâè íîâèõ äàíèõ ïðî îá’ºêò äîñë³äæåííÿ àáî êîíêóðåíòíå ñåðåäîâèùå, ùî éîãî îòî÷óº. Çàïðîïîíîâàíà êëàñèô³êàö³ÿ â³äáèâàº óñ³
ñó÷àñí³ ï³äõîäè äî îö³íþâàííÿ êîíêóðåíòîñïðîìîæíîñò³
ï³äïðèºìñòâà ³ äàº çìîãó çðîçóì³òè ¿õ ïîáóäîâó é îñíîâí³
â³äì³ííîñò³, ðîçêðèâàº ïåðåâàãè ³ íåäîë³êè ³ òîìó ñïðèÿº ð³çíîá³÷íîìó ãëèáîêîìó ñïðèéíÿòòþ ïðàêòè÷íîãî áîêó êîíêóðåíòîñïðîìîæíîñò³ ï³äïðèºìñòâ.
Êëþ÷îâ³ ñëîâà: ìåòîä, îö³íþâàííÿ, êîíêóðåíòîñïðîìîæí³ñòü, ï³äïðèºìñòâî, ïðèíöèï.

ÀÍÀËÈÇ ÌÅÒÎÄÎÂ ÎÖÅÍÊÈ
ÊÎÍÊÓÐÅÍÒÎÑÏÎÑÎÁÍÎÑÒÈ ÏÐÅÄÏÐÈßÒÈß
Íåôåäîâà À.Ã.
Â ñòàòüå ïðîàíàëèçèðîâàíû îñíîâíûå ïðåèìóùåñòâà è
íåäîñòàòêè ñîâðåìåííûõ ìåòîäîâ îöåíêè êîíêóðåíòîñïîñîáíîñòè ïðåäïðèÿòèé, êîòîðûå îñíîâûâàþòñÿ íà ðàçíûõ ìåòîäè÷åñêèõ ïðèíöèïàõ, íîñÿò ñïåöèôè÷åñêèé èëè óíèâåðñàëüíûé
õàðàêòåð; íàñëåäóþò èëè äîïîëíÿþò äðóã äðóãà; ÿâëÿþòñÿ, ïî
ìíåíèþ àâòîðîâ, çàêîí÷åííûì èíñòðóìåíòîì îöåíêè èëè òðåáóþò äàëüíåéøåãî ðàçâèòèÿ è äîðàáîòêè. Ïîäàí îáçîð íàèáîëåå ðàñïðîñòðàíåííûõ ñîâðåìåííûõ îñíîâíûõ ìåòîäîâ îöåíêè
êîíêóðåíòîñïîñîáíîñòè ïðåäïðèÿòèÿ, ïðèâåäåíû àëãîðèòìû èõ
îöåíêè (â ÷àñòíîñòè, ìåòîä îïðåäåëåíèÿ ðàíãîâ, ìåòîä òåîðèè ýôôåêòèâíîé êîíêóðåíöèè, ìàòðè÷íûé ìåòîä îöåíêè, ìåòîä ïîñòðîåíèÿ ìíîãîóãîëüíèêà êîíêóðåíòîñïîñîáíîñòè, ìîäåëü «Ïðèâëåêàòåëüíîñòü ðûíêà – ïðåèìóùåñòâà â êîíêóðåíöèè», èíäèêàòîðíûé ìåòîä íà îñíîâå ó÷¸òà ýêîíîìè÷åñêèõ è
ñîöèàëüíûõ ñòàíäàðòîâ, ìåòîä åêïåðòíîé îöåíêè). Ïðåäîñòàâëåíî âèäåíèå èõ êëàññèôèêàöèè (ïî ÷åòûðåì îñíîâíûì õàðàêòåðèñòèêàì) è ïîäàíû ÷åðòû íåêîé èäåàëüíîé ìîäåëè. Â
ñòàòüå ïðåäëîæåíî èñïîëüçîâàòü îïðåäåë¸ííûå ïðèíöèïèàëüíûå ïîëîæåíèÿ: ïîíèìàíèå ïðåäïðèÿòèÿ êàê ñèñòåìû âçàèìîóâÿçàííûõ ýëåìåíòîâ; èññëåäîâàíèå âñåãî êîìïëåêñà ôàêòî-
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ðîâ, êîòîðûå îïðåäåëÿþò ðàçâèòèå ïðîöåññà; â òàêîé ñèñòåìå
äîëæíû ïðèñóòñòâîâàòü ïîêàçàòåëè, ñâÿçàííûå ñ ðàçíûìè
óïðàâëåí÷åñêèìè ôóíêöèÿìè; ïëàíèðîâàíèåì, îðãàíèçàöèåé,
ó÷åòîì è êîíòðîëåì, ìîòèâàöèåé è ñòèìóëèðîâàíèåì, êîîðäèíàöèåé è ðåãóëèðîâàíèåì; äîëæíà ó÷èòûâàòüñÿ ñïåöèôèêà
ïðîèçâîäñòâà; îòäåëüíûå ïîêàçàòåëè ñèñòåìû ïðèçâàíû äîïîëíÿòü îáùóþ êàðòèíó çà ñ÷åò ó÷¸òà âëèÿíèÿ íà èññëåäóåìûé ïðîöåññ ñïåöèôè÷åñêèõ îñîáåííîñòåé äåÿòåëüíîñòè ïðåäïðèÿòèÿ; ñîçäàâàåìàÿ ñèñòåìà äîëæíà ñîäåðæàòü òàêèå ïîêàçàòåëè, ðàñ÷åò êîòîðûõ ìîæåò áûòü îáåñïå÷åí èìåþùåéñÿ
â äåéñòâóþùèõ ôîðìàõ ó÷åòà è ñòàòèñòè÷åñêîé îò÷åòíîñòè
èíôîðìàöèåé, äîëæåí ó÷èòûâàòü âîçìîæíóþ êîððåêòèðîâêó
òåõ èëè äðóãèõ ïîêàçàòåëåé ïî ìåðå ïîÿâëåíèÿ íîâûõ äàííûõ
îá îáúåêòå èññëåäîâàíèÿ èëè êîíêóðåíòíîé ñðåäå, êîòîðàÿ åãî
îêðóæàåò. Ïðåäëîæåííàÿ êëàññèôèêàöèÿ îòðàæàåò âñå ñîâðåìåííûå ïîäõîäû ê îöåíêå êîíêóðåíòîñïîñîáíîñòè ïðåäïðèÿòèÿ è äàåò âîçìîæíîñòü ïîíÿòü èõ ïîñòðîåíèå è îñíîâíûå
îòëè÷èÿ, ðàñêðûâàåò ïðåèìóùåñòâà è íåäîñòàòêè è ïîòîìó
ñïîñîáñòâóåò ðàçíîñòîðîííåìó ãëóáîêîìó âîñïðèÿòèþ ïðàêòè÷åñêîé ñòîðîíû êîíêóðåíòîñïîñîáíîñòè ïðåäïðèÿòèé.
Êëþ÷åâûå ñëîâà: ìåòîä, îö³íêà, êîíêóðåíòîñïîñîáíîñòü, ïðåäïðèÿòèå, ïðèíöèï.
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Basic advantages and lacks of modern methods of estimation
of enterprises competitiveness, that are based on different methodical
principles, carry specific or universal character, are analyzed in the
article; inherit or complement other; it is, in opinion of authors, by
the complete instrument of estimation or require further development
and working. The review of the most widespread modern basic methods
of estimation of enterprise competitiveness is given, algorithms over
of their estimation (in particular, method of determination of grades,
method of effective competition theory, matrix method of estimation,
method of construction of polygon of competitiveness, model market
«Attractiveness and advantages in a competition», indicatory method
on the basis of taking into account of economic and social standards,
method of expert’s estimation) are brought. Vision of their classification
(on four basic descriptions) is given and the lines of certain ideal
model is outlined. In the article it is suggested to use fundamental
positions are certain: understanding of enterprise as systems of linked
elements; research of all complex of factors that determine development
of process; in such system must be present the indexes related to the
different administrative functions; planning, organization, account
and control, reason and stimulation, co-ordination and adjusting;
the specific of production must be taken into account; the separate
indexes of the system are called to complement a general picture due
to taking into account of influence on the investigated process of
specific features of enterprise activity; the created system must contain
such indexes the calculation of that can be provided with present in
the operating forms of account and statistical accounting information,
must take into account possible adjustment of those or other indexes
as far as appearance of new data about the object of research or
competition environment, that surrounds him. The offered
classification removes all modern going near the estimation of
competitiveness of enterprise and gives an opportunity to understand
their construction and basic differences, exposes advantages and
defects and that is why assists scalene deep perception of practical
side of enterprises competitiveness.
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