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Today market of telecommunication equipment one of competition and developing sectors
in the whole world that is overwhelmed with many types of gadgets on the base of the
different operating systems. With every year consumers all more often take your choice in
behalf on the devices of premium class, especially it touches smartphone: Apple iOS and
Google Android. Presently smartphone is an irreplaceable accessory and necessary
communication mean for most people. The market of electronics offers the great choice
of «clever» gadgets on affordable costs, by different technical descriptions and functional
possibilities. Deciding to purchase smartphone, modern customers must take into account
the aim of his use. If it is a mobile communication mean, then usually choose the small
model of telephone with a few basic physical parameters and and by functions. However,
according to statistics of the polled consumers, majority from them is preferred by models
with the large range of possibilities, providing multifunctionness of device. Analysing data
of analytical company GfK after 2018, telecommunications became the largest market of
electronics segment, testifies that the volumes of sales remain stable. According to marketing
researches, it is certain: what from two types of smartphone greater demand and what
price have for these goods is optimal for consumers. The variants of actions are certain for
popularization of smartphone on territory of Ukraine and after her limits. Problems and
possibilities of market of telecommunication equipment are certain on the basis of selection
and analysis of factors of macroenvironment. The analysis of competitors and consumers
of market of electronics is conducted. The suppliers of smartphone are described on the
basis of study of the most essential criteria of quality of deliveries. On the basis of researches
of mediators found out two countries, China and Korea, that can come forward a producer
and mediator simultaneously. Certain technology of canvassing among 100 respondents
during marketing research. Searching questions, hypotheses and information generators,
are educed for determination of value of service on smartphone of Android at the market
of Ukraine.
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Introduction

With development of technologies, almost each
person has phone and uses it not only for calls or
messages, but also for communication on social
networks, implementation of financial transactions,
job search, etc. Depending on the status and financial
opportunities everyone chooses a certain model with
the corresponding characteristics and functions. The
market of mobile electronics is filled with
smartphones on the basis of many different operating
systems, but the greatest fame is gained only 2 of

them. The first is iOS, that is, the operating system
of Apple corporation. The second system — Android,
the operating system created by the Google company.

Statement of a problem

Thanks to conditions of fast development of
technical and technological progress in the market
of electronics there is an improvement of mobile
devices. Emergence of smartphones changed a
situation in modern life and the role a computer lost
the relevance. Now among consumers the IOS and
Android smartphones between which there is a
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constant competition are in great demand. Both types
of smartphones gained significant recognition among
consumers, however have the advantages and
shortcomings. It is caused, first of all, by the very
different price policy, not each consumer will find
desire and an opportunity to buy such gadget.
Secondly, in the modern world the importance of a
trend gains fast steam: most of young consumers
provides preference to the IOS smartphones due to
use of various program services. At the same time
the Android smartphones as usual telephone, have
great demand among category of consumers of
middle age. Such provision of a problem requires
the solution a question what of two gadgets more
relevant.

Analysis and researches of publications

The big contribution to the analysis of the
market of electronics and information space was
carried out: V. Ivanova, E. Makarenko, E. Marko
and so forth. Products of information technologies
were investigated in works L. V. Malyarets, D.V.
Velikorodnoy, O.A. Teryanik and others. Use of
mobile devices and their functions are lit in researches
M. Arovinoy, O. Grabar, D. Lubko, E. Olkhovsky,
S. Salnikov, G. Prokudin, A. Pashko, N. Poleva and
so forth. Problems of carrying out market researches
in Ukraine were investigated by A. Starostina,
O. Kanishchenko, V. Kravchenko, E. Krikavsky,
V. Poltorak and others. Speed of development of
innovations in mobile gadgets needs in indepth a
market research.

Article purpose

The purpose is researches of the market of the
telecommunication equipment and definition which
of the studied smartphones is more relevant among
others in modern conditions.

Statement of the main material

For obtaining results of market researches survey
was conducted. Survey was conducted in 2019. 100
respondents from whom 40% of respondents —
females and 60% — men, participated in poll. The
age category was: 20% — to 18, 40% — from 19 to
29, 25% — from 30 to 49, 15% — from 50 and more
(Figure).

Having analysed problems and opportunities
the market of smartphones it is made selection and
the analysis of factors macromarketing environments
among which there are 6 factors: political, economic,
demographic, scientific and technical, natural,
welfare (Table 1).

According to the analysis of political factors it
is possible to draw a conclusion that problems are
such factors as: Political stability in the country (on
which the welfare of consumers and delivery of goods
directly depends), the probability of development of
military operations in the country (during military
operations in the country on goods of luxury demand
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falls and the consumer focuses attention to essentials).

@To18
19-29
W 30-49

W 50and more

Ratio of the interviewed respondents on age category

Table 1
Table of political factors macromarketing environments

Problem, |An opportunity,

Factors - N

Political stability in the
country

Freedom of information and
independence of media
Probability of development
of military operations in the -
country

Degree of protection of
intellectual property and +
copyright law

There is a number of opportunities (Table 2):
freedom of information and independence of media
(thanks to which there are admissibilities of
informing, advertizing of goods), degree of protection
of intellectual property and the copyright law (reliable
and effective security strategy for own developments
that reduces risks of their use by the third-party
companies).

Table 2
Table of economic factors macromarketing environments
Factors Prob_lem, An OppJ(:rtumty,

The rate of inflation —
Currency regulation +
Availability of the credit,
interest rates

On a research of economic factors it is possible
to draw a conclusion that problems are: the rate of
inflation (the inflation indicator is higher, the
currency of the state depreciates quicker, that is
money depreciates earlier, than their manage to
spend), availability of the credit, interest rates (at
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the moment crediting in Ukraine it is restored with
a low speed). Advantage is currency regulation
(according to law No 2473 VIII of Ukraine of
22.06.2018 «About the system of currency regulation
and currency control» which will come into force in
February, 2019, this law cancels a number of
operations with currency, requirements on deadlines
for implementation of calculations for import / export
of goods under the external economic contracts are

our type of goods will be always demanded and will
always have great demand), cultural values of
consumers (our type of goods is capable to satisfy
needs of the consumer for communication and is
the integral attribute in life of consumers), advantage
of import products (import goods differ in higher
quality, than domestic, but the main criterion is that
domestic manufacturers in the market of our goods
are absent).

softened). Table 4
Rather demographic factors it is possible to draw  Table of scientific and technical factors macromarketing
a conclusion that problems are: Migration flows and environm
trends (perhaps negative attitude of locals in relation
to migrants and also risk of high unemployment rate Problem, | An opportunity,
. . Factors
because of mass migrations), age structure of the — +
population (changes of structure of demand because  Acceleration of scientific N
of change of age structure of the population), and technical progress
territorial placement (at the moment Ukraine has a  Ecological orientation of B
number of advantages, but the main shortcoming is  STP
the military conflict with the Russian Federation).  Renewability of products +
Unfortunately, in the analysis of demographic factors  Distribution of strategy of n
of an opportunity are absent (Table 3). small improvements
Table 3
Table of demographic factors macromarketing Table 5
environments Table of natural factors macromarketing environments
Factors Problem, | An oppJ(:rtunity, Factors Problem, | An opch:rtunity,
Migration flows and Intervention of the state in
trends - process of rational use of +
Age structure of the resources
population - Deficiency of raw material 4
Territorial placement — resources
Considering a scientific and technical factor, Table 6
it is possible to draw a conclusion that a problem is: Table of welfare factors macromarketing environments
Ecological orientation of STP (allows to use safely a i
product, but the product cost increases). Factors Problem, An opportunity,
Opportunities are (Table 4): acceleration of scientific i — +
and technical progress (satisfaction of needs of J1rendsand fash19n : +
consumers), renewability of products and distribution ~Moral standards in society -
of strategy of small improvements (gives the chance Cultural Val“e? of consumers +
to consumers to satisfy requirements wholly and Advantage of import products +

allows to buy goods are more improved).
Analyzing natural factors it is possible to draw
a conclusion that problems with natural to factors
are absent, and opportunities are (Table 5):
intervention of the state in process of rational use of
resources and deficiency of raw material resources
(does not influence our activity of intervention of
the state and deficiency of resources as we do not
use any resources, and we get a ready-made product).
According to welfare factors it is possible to
draw a conclusion that a problem is moral standards
in society (there is no confidential relationship as to
Ukrainian, and foreign partners). Opportunities are
(Table 6): trends and fashion (in «a pursuit of fashion»
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From all above the listed factors, are the most
important economic and socially cultural. More the
enterprise can affect economic factors, welfare and
scientific and technical, and to a lesser extent
demographic factor. Such factors as political and
natural, the enterprise in no way cannot affect
(Table 7).

The analysis of an environment of marketing is
closely connected about a conjuncture by marketing
processes. Except ensuring production of the goods
attractive to the target markets good luck of
management of marketing depends as well factors
which define it that is actions of competitors,
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Table 7

Summary final table of makromarketingovy factors of market threats

Expert assessment of’
the importance of a

Factors factor taking into Ways of solving the problem or realization of an opportunity
account weight
coefficient (in points)
. Enterprise cannot affect a solution, but there is a possibility of free distribution of
Political 13 ..
advertizing.
Enterprise cannot affect a solution, but there is a possibility of promoting of
Economic 23 goods through advertizing, introduction of discounts and also a possibility of
expansion and opening of new points.
Demographic 14 Enterprise cannot. affect a solution, but there is a.possibility of coverage of bigger
number of potential buyers, expansion and opening of new points.
Enterprise cannot affect a solution, but there is a possibility of improvement of
Scientific developments due to new production technologies, introduction of innovations in

and technical

19 the sphere of trade, reduction in cost of products by purchase in other countries
and also expansion of the range and orientation not only to the young population,
but also to the senior generation.

Enterprise cannot affect a solution, but as the option can provide service of

Natural 10 exchange of the gadget, but on new, and old on utilization to other country
Enterprise can realize an opportunity by selling of popular goods, promoting
The welfare 21 because of advertizing, production of high-quality products and also advertizing

of a trademark.

intermediaries and various contact audiences which
enter in a microenvironment.

To understand how the enterprise can sell more
than the products the manager has to analyse the
circle of competitors. The competition of brands of
competitors because they actively compete in a
possibility of sale of finished goods is main and limit
income generation by the enterprise.

Shops and online stores «Comfy», «Rozetka»,
«Citrus», «Hallo» are the main competitors of the
beginning enterprise. Comfy — one of the largest
retail networks of the equipment and electronics in
Ukraine, the first multichannel retailer, the most
effective retailer on sale from square meter and the
leader in opening of new shops in 2015. Rozetka —
the most popular online store in Ukraine. The website
on average visits more than 2 000 000 unique visitors
a day, and this number continues to grow. A main
goal and the basic principle in work is the customer
satisfaction - both retail buyers, and the organizations.
Citrus — one of most dynamically develop the
companies in the Ukrainian market of the equipment
and electronics. Using creative and courageous
advertizing the decision, for the last few years the
company managed to increase considerably the
audience and to improve positions as in online trade,
and offline. Hallo — today the company is one of
the largest retailers the market of portable digital
equipment and mobile phones in Ukraine.

Having made the analysis of quantity of models
of competitors (Table 8), it is possible to draw a
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conclusion that the widest range is provided by Comfy
and Rozetka online stores, the smallest choice —
Citrus online store.

Table 8
Table of the analysis of quantity of models of competitors
Product Quantity of models
(smartphones)| Comfy | Rozetka | Citrus | Hallo
Android 1432 1519 95 285
iPhone 183 1283 16 116

Having analysed 6 products of smartphones,
we determined the average price — it is also initial as
the prices among competitors considerably do not
differ (Table 9). On the basis of assessment of
competitors, we chose the strategy of distribution
(we define a distribution method, key sales channels,
the principle of work with resellers and establishes
the purposes on quantitative and high-quality
distribution of goods of the company) and pricing
(we establish the principle of the price competition
in the industry, rules of calculation of selling and
retail prices, the sizes of discounts and actions for
buyers, the principles of price increase and level of
profitability of products).

The analysis of suppliers is directed to
identification of those aspects in activity of the
subjects delivering the organization by different types
of raw materials, semi-finished products, energy and
information resources, finance, etc. on which depend
overall performance of the organization, prime cost
and quality of the product made by the organization
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(Table 10). The analysis of the acting suppliers is
carried out on the basis of studying of the most
important criteria of quality of deliveries: qualities
of goods delivered; the number of nomenclature units
in is bought an assortment matrix of the supplier;
qualities of deliveries; financial benefits; qualities of
communication with the supplier.

Table 9

Table of the analysis of market price of a product

Average price,

Name of a product UAH
Apple iPhone XR 64GB Black 27499
Apple iPhone 8 Plus 64GB Gold 23 999
Apple iPhone 7 Plus 32GB Black 16 499
Samsung Galaxy A80 128GB Silver 19 999
Huawei P30 Black 22 999
Xiaomi Mi A2 Black 5555

Having analysed 4 products of smartphones, it
is possible to draw a conclusion that our country is
not a producer of any brand. Generally everything is
made and on sale in the countries of Asia, except
for the I0S smartphone which still is made and on
sale in the USA.

Smartphones considerably facilitate life to the
owner, carrying out a set of various tasks. Now
producers so pursue development of technologies
that to call smartphones to phones already language
does not turn. It would be more correct to
characterize them as «pocket computers».

The most modern devices are capable to work
in networks of new generation 3G and 4G which
offer higher speed of data exchange. For record: 4G
connections are increased considerably by battery
life.

After carrying out the analysis of consumers, it
became clear that 100% of respondents use
smartphones: From them 22% — users of the 10S
smartphones and 78% — owners of the Android
smartphones. Also during the poll it became clear
that 24% of respondents are dissatisfied with the
gadget while their mobile device absolutely arranges
76%.

As for characteristics on which the consumer
relies, at purchase implementation, here: draws the
attention of 36% of respondents to quality, on the
price focus attention of 20%, an operational system

pay attention to 25% of respondents, the appearance
interests 10% of consumers and the option was
offered for everything by only 9%.

Concerning the price unacceptable for purchase
implementation, 31% of respondents consider that
the price in 8 000 10 000 hryvnias is overestimated,
22% of respondents specified that the unacceptable
price for them is the sum of 12 000—15 000 hryvnias,
the price in 18 000 25 000 hryvnias is too high for
29% of consumers and only for 18% — the price
does not matter.

Having made the marketing analysis of products
of smartphones, it is possible to draw the following
conclusions.

1. The most part of respondents nevertheless
inclines to the choice of the Android smartphones
that speaks to the relative low price and the simplified
operational system.

2. Access to a heap of online services from the
powerful company, and unlike iOS, absolutely free
access.

3. Unlimited freedom of choice ON for the
smartphone from millions of applications placed both
in official shop Google Play and on other alternative
platforms.

Conclusions

The market research was conducted in a look
questioning with the purpose to find out which the
smartphone has the increased demand in the modern
market in present time and also to learn what price
of these goods is for consumers optimum for purchase
commission.

The market research was conducted by means
of collecting primary information by means of poll
of participants of the market and experts, that is the
interviewed respondents were sources of information.

In this research survey was conducted by
method of questioning of respondents, the number
of 100 people. This method allows to obtain the
considerable volume of data with smaller expenses.
Questioning is demanded for specification of the
available information, in need of tracking of effect
of any actions, for example at start of advertizing, a
type of goods, etc.

100 respondents from whom 40% of
respondents — females and 60% — men’s participated
in poll. The age category was: 20% — to 18, 40% —
from 19 to 29, 25% — from 30 to 49, 15% — from 50

Table 10
Table of the analysis of suppliers of products
Suppliers Apple iPhone Samsung Galaxy Huawei .Xiaorni
XR 64GB Black | A80 128GB Silver P30 Black Mi A2 Black
Asia + + + +
Domestic suppliers — — — -
THE EU — — — —
THE USA + — - -
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are also more senior.

Analyzing macro environment, the most
important factors are economic and socially cultural.
More the enterprise can affect economic factors,
welfare and scientific and technical, and to a lesser
extent demographic factors. Such factors as political
and natural, the enterprise in no way cannot affect.

In the analysis of a microenvironment, it
became clear:

1. On the basis of assessment of competitors,
we chose the strategy of distribution (we define a
distribution method, key sales channels, the principle
of work with resellers and establishes the purposes
on quantitative and high-quality distribution of goods
of the company) and pricing (we establish the
principle of the price competition in the industry,
rules of calculation of selling and retail prices, the
sizes of discounts and actions for buyers, the
principles of price increase and level of profitability
of products).

2. In the analysis of suppliers, we defined that
our country is not a producer of any brand. Generally
everything is made and on sale in the countries of
Asia, except for the I0S smartphone which still is
made and on sale in the USA.

3. When carrying out the analysis of consumers,
it became clear that 100% of respondents use
smartphones: From them 22% - users of the 10S
smartphones and 78% - owners of the Android
smartphones.

4. As for the analysis of intermediaries: The
Android smartphones are manufactured in China and
Koreas are our direct suppliers and intermediaries,
but as the price of the original Android smartphones
considerably high, we will resort to cheaper analogs
and China will be a direct intermediary.

So, having analysed all conclusions of rather
market researches, it is possible to draw a final
conclusion: The Android smartphone because of the
price policy is more available to the interviewed
consumers and will be the best choice of smartphones
for own use in the developed domestic market of
telecommunications, it is more better, besides, on
the functional characteristics is more clear in use.
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MAPKETUHTIOBI JOCHTINKEHHS BITY1UN3HAHOTO
PUHKY TEJIEKOMYHIKALI

Koeaavosa M.O., Kypaseav B.B., I'epacumenko €.C.,
Illanosaaosa M.I.

CyuacHuil puHoK meaeKoMyHIKauitiHo2o 001a0HaHHS 0OUH 3
HaUbiAbW KOHKYPeHMHUX | PO36UBAIOMUX CEKMOPI8 Y 6CbOMY C8imi,
AKUI nepenosHeHull 6azamoema eudamu eadycemie Ha 6a3i pizHUX
OnepauiiHux cucmem. 3 KONCHUM POKOM CROJICUBAHI gce yacmiule
Ppobasims c6ill 8Ubip Ha KOpUcms NPUCMPOI6 NpeMiyM-Kaacy, 0coo-
Au6o0 ye cmocyemocs cmapmeporis: Apple iOS ma Google Android.
B naw uac cmapmepon € Hesaminnum akcecyapom i HeoOXiOHUM
3acobom 36’a3Ky oas 6invuiocmi arodetl. Punok enexkmpouixu npo-
NOHYE BeAUKULL BUOIP «PO3YMHUX» 2a0Xcemie 3a NPULHAMHUMY UiHA-
MU, DIBHUMU MEXHIYHUMU XAPAKMePUCMUKamy ma (QyHKyioHanb-
HUMU moxcausocmamu. Bupiwyrouu, skuti cmapmepon npudbamu,
CYHACHi NOKYRYI NOGUHHI 8PAX08Y8amMuU Memy 1020 GUKOPUCMAHHS.
Skuwo ye 3aci6 mobinbHo20 36’33Ky, mo 3a3euxail 00Upaoms Hege-
AUKY MOOeab meaeqhoHy 3 0eKinbKOMa OCHOBHUMU (DI3UMHUMU Napa-
mempamu ma @ynxyismu. OOHak, 32i0HO 31 CMAMUCMUKOK OnU-
myeanux cnoxcusatie, Oinbluicme i3 HUX HA0AIOMb nepesazy mMooe-
AAIM 3 BeAUKUM 0ianaszoHom modcaugocmell, 3abe3nevylouu baza-
modghyukyionansHicms yvoeo npucmporo. Ilpoananizyeasuiu dari
ananimuunoi komnanii GfK 3a 2018 pix, meaexomyHikayii cmanu
HaubiNbUUM cecMeHMOM PUHKY eAeKMPOHIKU, Wo ceiduums npo me,
wo obcseu npodaiicy 3aauuarmscs cmaditbHumu. 32i0Ho 3 Mapke-
MUHeOBUMU OOCAIONCEHHAMU, BU3HAUEHO: AKUL 3 080X eudie cmap-
mehonie mae Ginbwiuil nonum ma AKa YiHa Ha yi Moeapu € onmu-
ManvHow 05 cnoxcusayie. OkpeciaeHo eapianmu Oiil 015 nonyas-
pusauii cmapmebonie na mepumopii Yxpainu ma 3a i mexcamu.
Busnaueno npobnaemu i moxcaugocmi punky menseKoMyHiKauyitiHoeo
061a0HaHHA Ha OCHOI 8idbopy | ananizy ghakmopie makpocepedo-
suwja. Ilposedeno ananiz KOHKypeHmie ma cnoJCUBA4ie PUHKY eneK-
mpoHiku. Oxapakmepu308aHo NOCMA4aAbHUKI6 cMapmgoHie Ha
OCHOBI 6UBYEHHS HALIOIAbUL 8AXNCAUBUX KpUMeEDIi6 IKOCMI NOCMABOK
. Ha ocnosi docaidncenv nocepednuxie euseneno 06i kpainu, Ku-
mai ma Kopes, aki moxcyms eucmynamu eupobHuKom i noceped-
Hukom o0nHouacHo. OKpecieHo MmexHON0RI0 NPOBEOeHHS ONUMYBAH-
Hs ceped 100 pecnondenmis nio yac mapkemuHz06020 00cAioMHceH-
Hs. Buseneno nowykoei numanns, einomesu i dxcepena ingpopmauii
015 8usHa4eHHs pieHs nonumy Ha cmapmeonu Android na punky
Ykpainu.

Kumoyosi cjioBa: MapKeTHHTOBI JOCTIIKEHHS, CITOXMBaYi,
cmaptonm iOS ta Android, ¢akropm MikpocepenoBuiia,
dakTopu MakpocepeaoBuIlla, aHaJli3 TTPOMYKIIii, TTOCEPETHUKH,
KOHKYPEHTH.
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MAPKETHUHI'OBBIE UCCJIIEJOBAHUA .
OTEYECTBEHHOTI'O PBIHKA TEJIEKOMMYHUKAIIUU

Kosaaesa M.A., XKypaseav B.B., I'epacumenxo E.C.,
Ilanosaaosa M.I.

Cec00Hs pbIHOK MeNeKOMMYHUKAUYUOHHO20 0060py0o8aHus
00UH U3 CaMbIX KOHKYDEHMHBIX U DA3BUBAIOUWUX CEKMOPOE 80 8CeM
Mupe, KOMopblli NepenoiHer MHOUMU Udamu eadicemos Ha 6aze
pazauunbix onepayuonHsvlx cucmem. C kaxicovim eodom nompebu-
meau éce uauje 0eAarm ceol bi6OP 6 NOAb3Y YCMPOUICME NpPeMU-
ym-Kaacca, ocobenHo 3mo Kacaemcsi cmapmegporos: Apple iOS u
Google Android. B Hacmosiuee epems cmapmepon s6a1emcs He3a-
MEHUMbBIM aKceccyapom U Heo0Xo0UuMbiM cpedcmeom cés3u 045 601b-
wuncmea arodell. Poinok snekmponuku npedaraeaem 60abuioll vl-
00p «YMHBIX» 2A0XHCEMO8 NO NPUEMACMbIM UEHAM, DA3AUYHBIMU MeX-
HUHeCKUMU XapaKmepucmukamu U YHKYUOHANLHBIMU 803MONCHO-
cmamu. Pewas npuobpecmu cmapma@oH, cospemenHble HOKYRame-
AU Q0AXHCHBL YHUMBIBAMb Ueab €20 UChoab308anus. Ecau smo - cped-
CMe0o MOOUABHOIL C853U, MO 00bIYHO 8bIOUPAIOM HeOOAbULYIO MOOEAb
meneghoHa ¢ HeCKOAbKUMU OCHOBHBIMU PU3UYECKUMU Napamempa-
mu u gpynkyusmu. OOHaKo, coeracHo cmamucmuke ONPOULEHHbIX
nompebumenetl, 60AbUWUHCMBO U3 HUX NPEONOHUMAIOM MOOeAU C
601bUWUM OUANA30HOM B03MONCHOCIEl, 00ecne4ueas MHO2OMYHK-
yuonanvHocms yempouicmea. Ilpoananusupoeas danuvie anarumu-
ueckoul komnanuu GfK 3a 2018, meaekommyHukayuu cmanu Kpyn-
HetiuuM ce2MeHmMoM PbIHKA JAeKMPOHUKU, CEUOeMeabCmeEyen 0 Mo,
umo obsembvl npodaxc ocmaromes cmabunshoimu. CoeracHo mapke-
MUH208bIM UCCACO08AHUSAM, ONPedeseHO: KaKoU U3 08yx udoe cmap-
m@oHoe umeem 6oAbWUL CHPOC U KAKAS UeHA HA MU MOo8apbl
aea51emcst ONMUMAbHoU 045 nompebumeneil. OnpedeneHsl apuar-
mol delicmeutl 045 NONYAAPU3AUUU CMAPMEPOHO8 Ha Meppumopuu
Yipaunst u 3a ee npedesamu. Onpedenerv npobaemvt U 03MONCHO-
cmu pbiHKA MEeAeKOMMYHUKAUUOHHO20 000pYy006aHUSI HA OCHOGE
omobopa u anaruza pakmopos maxkpocpeos.. [Iposeden anaius Kou-
KypeHmog u nompebumeneli puiHka 3nekmponuku. Oxapakmepu3zo-
6GHbI NOCMABUUKY CMADMEPOHO8 HA OCHOBe U3V4eHUs Haubosee
BANCHBIX Kpumepueg Kavecmea nocmasok. Ha ocnoee uccredosa-
HUll hocpedHUK06 0OHapyiceHsl dee cmparsl, Kumaii u Kopes, ko-
mopbie MO2Ym @biCIYNAMb NPOU3E00UMeNeM U NOCPEOHUKOM 00HO-
epemerHo. OnpedeneHbl mexHono2uo nposederus onpoca cpedu 100
DECHOHOEHMO8 80 8PeMs MAPKEMUH208020 UCCAed06aHUs. Boisigne-
HO NOUCKOGble B0NPOCHL, 2UNOME3bl U UCMOYHUKY UHGOpMAaUUU 015
onpedeneHusi yposHsi cnpoca Ha cmapmonvt Android Ha peinke
Ypauno.

KaioueBbie cjoBa: MapKeTHMHTOBBIE HMCCIIEIOBaHMS,
nmorpedburtenu, cmaptdonsl iOS m Android, dakTopsl
MUKpocpenbl, (GakTopbl MaKpOCpeIbl, aHaJM3 IMMPOIYKIIHNH,
IMOCPETHUKH, KOHKYPEHTHI.

MARKETING RESEARCHES OF THE DOMESTIC
MARKET OF THE TELECOMMUNICATIONS

Kovalova M. 0., Zhuravel V.V. *, Gerasimenko E.S., Shapovalova
M.G.

Ukrainian State University of Chemical Technology, Dnipro,
Ukraine

*e-mail: chupryna_n_n@ukr.net
Kovalova M.O. ORCID: https://orcid.org/0000-0001-6705-3316
Zhuravel V.V. ORCID: https://orcid.org/0000-0001-7914-0476

Today market of telecommunication equipment one of
competition and developing sectors in the whole world that is
overwhelmed with many types of gadgets on the base of the different
operating systems. With every year consumers all more often take
your choice in behalf on the devices of premium class, especially it
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touches smartphone: Apple iOS and Google Android. Presently
smartphone is an irreplaceable accessory and necessary
communication mean for most people. The market of electronics
offers the great choice of «clever» gadgets on affordable costs, by
different technical descriptions and functional possibilities. Deciding
to purchase smartphone, modern customers must take into account
the aim of his use. If it is a mobile communication mean, then
usually choose the small model of telephone with a few basic physical
parameters and and by functions. However, according to statistics of
the polled consumers, majority from them is preferred by models
with the large range of possibilities, providing multifunctionness of
device. Analysing data of analytical company GfK after 2018,
telecommunications became the largest market of electronics segment,
testifies that the volumes of sales remain stable. According to marketing
researches, it is certain: what from two types of smartphone greater
demand and what price have for these goods is optimal for consumers.
The variants of actions are certain for popularization of smartphone
on territory of Ukraine and after her limits. Problems and possibilities
of market of telecommunication equipment are certain on the basis
of selection and analysis of factors of macroenvironment. The analysis
of competitors and consumers of market of electronics is conducted.
The suppliers of smartphone are described on the basis of study of
the most essential criteria of quality of deliveries. On the basis of
researches of mediators found out two countries, China and Korea,
that can come forward a producer and mediator simultaneously.
Certain technology of canvassing among 100 respondents during
marketing research. Searching questions, hypotheses and information
generators, are educed for determination of value of service on
smartphone of Android at the market of Ukraine.

Keywords: marketing researches, consumers, smartphones
of i0OS and Android, factors of microenvironment, factors of
macroenvironment, analysis of products, mediators, competitors.
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