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The article considers the issues of competitiveness of Ukrainian products. The impact

factors on the competitive advantages have been shown. The strategic imperatives in

creating a comprehensive approach to competitiveness have been outlined. Studying of

competitiveness determines the need of elaboration of effective, easy to use tools and

methods that allow the enterprise to assess the level of competitiveness of their products

on the market with the maximum degree of objectivity. The analysis of rates of the level of

product competitiveness is a base of the differentiation of supply and creation of the

unique set of interrelated competitive advantages attractive for consumers in the target

segment. Above this, an enterprise is able to plan the improvement processes for product

range more effective on the base of the specific results of research. The purpose of the

article is the investigation of competitiveness of Ukrainian products on the world market

under modern conditions. In the product competition policy it necessary to take into

account, above all, functional purpose, reliability, durability, ease of use, aesthetic

appearance, and other characteristics, i.e. the ability of the product to meet the customer

needs better than products-competitors. The main condition of the market surviving is

creation of product customer value that would includes all set of product features. When

creating the product, manufacturer applies different strategies. Widespread competition

under the influence of the international division of labour and scientific and technological

progress pushes manufacturers to intensify the search for new competitive products and

new markets. In solving the problem of increasing the competitiveness of products, every

year the problem of selection and development of new markets is becoming increasingly

important. In this regard, it is very important for the further development of the product

competitiveness to try to enter it with a new market, if domestically its competitiveness

has fallen sharply.
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Introduction

Successful functioning of organization depends,
above all, on the level of competitiveness of offered
to customers products. This is a reason to recognize
the necessity of collaboration of methodology of
assessment and management of product
competitiveness based on the close relationship of
generally accepted laws of economics and
management, psychology and sociology, statistics and

probability theory, etc.
Product competitiveness is a decisive factor in

commercial success on the competitive market. This
is a complex definition that means product
accordance to the market conditions and specific
requirements of consumers not only by qualitative,
technical, economical and aesthetic characteristics
but also by commercial and other conditions of
product sale (price, delivery times, sale channels,
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service, and advertisement). Moreover, the level of
consumer costs during operation is the main
component of the product competitiveness.

Studying of competitiveness determines the
need of elaboration of effective, easy to use tools
and methods that allow the enterprise to assess the
level of competitiveness of their products on the
market with the maximum degree of objectivity. The
analysis of rates of the level of product
competitiveness is a base of the differentiation of
supply and creation of the unique set of interrelated
competitive advantages attractive for consumers in
the target segment. Above this, an enterprise is able
to plan the improvement processes for product range
more effective on the base of the specific results of
research.

This determines a relevance of the research
topic, directly devoted to the studying of methodical
apparatus that dedicated to solving the problems of
assessment and analysis of the competitiveness of
industrial products, as well as to the elaboration of
measures to increase the competitiveness of products.

The purpose of the article

The purpose of the article is the investigation
of competitiveness of Ukrainian products on the
world market under modern conditions.

Analysis of the research and publications

Taking into account high topicality of this issue
plenty of scientists-economists devoted their works
to the research of competitiveness problems. For
example, N.M. Bondar, V.Z. Bugai, V.R. Vasilieva,
L.I. Gladka, O.I. Ilin, O.Ye. Kuzmin, T.M.
Lytvynenko, Yu.O. Lupenko, O.G. Melnyk,
M.p. Nahaba, N.I. Patyka, O.P. Romanko,
V.O. Sydorenko, A.M. Tkachenko, A.V. Shegda,
K.E. Shynkarenko. Although, dynamism of the
economic situation and specific of the category of
“product competitiveness” require of further research
of this topic because, actually, the product
competitiveness determines the economic state of
the Ukrainian economy in the world space.

Presentation of main material

Rapid development of information
technologies, acceleration of the formation of regional
markets as well as increasing of interregional and

international competition change the place and role
of regions in solving of most tasks from the state
level to the regional level. Every region should
maximally use it’s internal potential for increasing
competitiveness both in Ukraine and in the world
economy (Fig). Theoretical developments and
practical experience indicate the need to find new
approaches to the management, which will take into
account the features of development of the main
branches of economy of the region that are able to
significantly increase it’s competitiveness [10, p. 39].

Generally, the definition of competitiveness
characterizes the property of object to satisfy certain
specific need in comparison with similar objects of
this market. Competitiveness may be considered in
relation to a variety of objects: design documentation,
technology of production, separate project, separate
firm (enterprise, organization), branch, region,
country in general. The indexes of product
competitiveness has been calculated on the Table.

Traditionally, product competitiveness is
considered as a set of it’s properties that reflects the
degree of satisfaction of a specific need against similar
products represented on the market. It defines the
ability to withstand competition in the market, i.e.
to have some significant advantages over the products
of other producers.

Products competitiveness is laid at the design
stage. Quality and costs as the most important
(determining) elements of product competitiveness
are materializes in the production process. Modeling
and determining of the level of product
competitiveness is the necessary precondition for it’s
sale (distribution) on the relevant market.

Determining the product competitiveness, the
producer of the product must know the requirements
of the potential buyers and the values of customers.
Thus, formation of product competitiveness begins
from determination of significant consumer properties
(needs of customers) by which the principal
opportunity for the sale of product on the relevant
market is estimated. On this market the customers
will constantly compare features of this product with
products of competitors by the degree of satisfaction
of specific needs and sales prices.

Dynamics of indexes of competitiveness of the Ukrainian products on the external market

Source: compounded by author on [8, p. 28; 9]

Years Indexes of 

competitiveness 2013 2014 2015 2016 2017 2018 

Index RXA 0.507 0.503 0.522 0.546 0.549 0.550 

Index RСA –1.410 –1.540 –1.232 –1.224 –1.199 –1.184 

Index RMP 0.725 0.701 0.701 0.701 0.715 0.723 

Index RTA –0.218 –0.263 –0.192 –0.190 –0.186 –0.187 
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Generally, for the determination of the product
competitiveness the producer have to know:

– specific requirements of potential buyers for
the offered to the market product;

– possible sizes and dynamics of demand for
the product;

– calculated level of the product market price;
– expected level of competition on the market

of the product;
– defining parameters of the products of the

main competitors;
– the most promising markets for the product

and the stages of consolidation on them;
– payback period of total costs of design,

production and promotion of new product on the
market.

Melnyk O.G. notes that when building the
complex system of indicators including for the
purpose of competitiveness assessing, it is advisable
to follow such principles as: reflection of strategic
objects of organization, responsibility for achievement
of the values of indicators, decomposition, efficiency,

balance, information saturation, quantitative
expression of indicators, coordination, validity and
priority of the choice of indicators, participation,
causation, systematic monitoring, structure and
functional purpose, etc. [1, pp. 157-159].

If the calculation of useful effect or total cost
is impossible, the competitiveness might be
determined by the results of experimental checking
in the specific conditions of consumption, by the
results of trial sale, as well as by expert and other
methods [2, p. 213].

Usually, the useful effect is calculated by a single
index taken for the assessment of the competitiveness
of a particular type of product (productivity, capacity,
energy consumption, caloric content etc.).

The indexes (coefficients) for reducing useful
effect are:

– coefficient of reduction of  the machinery
productivity in process of its technical and economic
aging;

– indicators of deterioration of reliability and
maintainability;

Basic problem blocks that determine features of competitiveness of Ukrainian products

Source: compounded by author on [7, p. 21]
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– indicators of level of noise, vibration and
other indicators of ergonomics and environmental
friendliness of the machine;

– indicator of organizational and technical level
of production of consumers of the machine.

If theory of competitiveness is applied in the
narrow sense to the product (service), the follow
conclusions will be obtained:

– product competitiveness may be determined
only by comparison it’s features with competitors’
products or with hypothetical commodity-standard;

– more competitive product is one that provides
advantages in solving consumer problems;

– competitiveness is not a constant feature of
a product. Thus, firms should always improve the
product for better meeting the needs of the consumer;

– competitiveness is determined by the set of
indicators: price, quality, packaging (appearance),
warranty service etc. None of them alone gives a
complete picture of the benefits of the product.

The assessment of competitiveness is a hard
task, which has two kinds of problems: the choice of
basic products for the comparison and the choice of
criteria of the comparison.

Only identical goods would be reasoned
compared. These products must meet the same need,
distribute by the same channels, oriented for the
same target audience. In other case, the comparison
will be incorrect.

Today, the quality-price factors are in the
forefront of global competitiveness. The most
important of them are: high technical level, novelty,
knowledge-intensively of products, low costs of their
production. Thus, the increasing of the effectiveness
of management of the quality and costs of product,
and therefore, of the management of competitiveness,
are really necessary in the modern stage of economic
development.

In the modern competition including all it’s
scale, dynamism and sharpness, the winner constantly
analyzes and fights for competitive positions, provides
the system approach to the development of technical
and organization and economic measures to achieve
such parameters that would create the priority of
products on the external and internal markets. For
the achievement of high level of competitiveness of
firm, first of all, it is necessary to apply new
approaches to the competition, using of available
advantages, opening of new market segments,
creation of new characteristics of product or changing
the processes of it’s production. For the saving of
competitiveness, it is necessary to continue the
improving the processes of production and to
introduce the innovations for the purpose of
expansion and strengthening of it’s sources by

improving the product quality, marketing and service
methods.

Every product has different specific properties,
which reflect it’s utility and meet certain human
needs. The utility of products reflects their consumer
value.

It is necessary to continuously and
systematically provide the studying the
competitiveness of product sold on the market. It
allows to detect the moment of decreasing the
product competitiveness and to make the optimal
decision: to remove the product from production,
to modernize it, to transfer to another market etc.
Though, the production of new product before the
existing product exhausted its capabilities is
inexpedient from an economic point of view [3,
P. 409].

The socio-economic significance of improving
the quality and competitiveness of products is that
such measures assist to the formation of effective
management systems under market conditions. The
socio-economic efficiency of the increasing of the
level of quality and competitiveness of products is
primarily in following:

– high-qualitative and competitiveness products
always more fully and better meets the social needs:

– increasing the quality of products is a specific
form of detection of the law of saving working time:
the total amount of social labour costs for the
manufacture and use of higher quality products, even
though the achievement of this is associated with
additional costs, significantly reduced;

– competitiveness products provides constantly
financial stability of the firm, and obtaining the
maximum possible profit;

– multifaceted impact of quality improvement
and, as a consequence, product competitiveness not
only on production and management efficiency, but
also on the image and competitiveness of the
enterprise.

There are a lot of impact factors on the level of
product competitiveness and quality. There are a
plenty of methods, coordinated in time and space,
to achieve the required level of quality and
competitiveness of goods sold on the relevant
markets. By content and direction they would be
combined into four interrelated groups: technical,
organizational, economical, and social.

The most important methods (factors) of
increasing of the product competitiveness are:

– applying the achievements of science and
technique in the design process of product;

– introduction of the latest production
technology and strong observance of technological
discipline;
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– ensuring proper technical equipment of
production;

– improvement the applicable standards and
specifications;

– introduction of modern forms and methods
of organization of production and management;

– improvement of control methods and
development of mass self-control at all stages of
production;

– expansion of direct economic relations
between producers and buyers (consumers);

– application of an agreed system of forecasting
and planning the required level of product quality;

– establishing acceptable prices for producers
and consumers for certain types of goods;

– using of effective motivation of all categories
of personnel of the enterprise;

– comprehensive activation of the human factor
and the implementation of personnel policy adapted
to market conditions.

Market conditions provide for the active and
widespread use of organizational factors to improve
product quality at all enterprises. Priorities include:
introduction of modern forms and methods of
production organization and management, which
allow the effective use of high-precision technology
and advanced (defect-free) technology; improvement
of technical control methods and development of
mass self-control at all stages of production.

To develop and use various forms and methods
of effective socio-economic influence on a number
of processes of formation and production of high
quality and competitive products are an urgent need.
Forms and methods of economic influence on these
processes are, first of all, the coordinated system of
forecasting and planning of quality of production,
establishment of the prices acceptable for producers
and consumers for separate kinds of the goods,
powerful enough motivation of work of all categories
of workers of the enterprise. Forms of social influence
are – comprehensive activation of the human factor,
conducting an effective personnel policy, creating
appropriate working and living conditions.

Strategic dynamic vision is the conceptual base
of the strategic management of the enterprise
competitiveness. The vision could be changed in
anticipation of a change in the strategic paradigm of
enterprises.

Ukraine is going on losing it’s position in the
global ranking of countries in terms of economic
competitiveness. So, according to The Global
Competitiveness Index published by World Economic
Forum for 2016–2017, Ukraine occupied 85th place
among 138 countries and loose six positions by year
(in the previous ranking it occupied 79th position)

[5]. Therefore, the strategic management of
competitiveness in the system of enterprises
marketing management acquires a special value in
Ukraine. This management provides handling of all
management functions on the base of strategic
approach for effective exploration of internal
competitive potential and ensuring the long-term
competitive advantages to the enterprises.

The role of strategic marketing in the system
of the strategic management of competitiveness is:
to track the evolution of the target market, to detect
the existing or potentially attractive markets
(segments) on the base of analysis of the need to
satisfy, and to choose the strategies of the enterprise
development for the attractive economic
opportunities adapted to the resources of enterprises,
as well as for effective exploration of the potential
for the strategic development and profit.

Strategic marketing management of
competitiveness acts as a logical integrative system
of enterprise competitiveness management in the
context of marketing management, strategic
management and strategic marketing. Strategic
marketing management of competitiveness is a set
of processes and tools for developing and
implementing a portfolio of competitive marketing
strategies of enterprises in order to make timely
changes that meet the demands of a competitive
marketing environment and allow long-term
competitive advantage based on strategic dynamic
vision. The purpose of strategic marketing
management of competitiveness is to increase the
synergetic effect of current and future activities of
enterprises through joint strategic marketing efforts
of enterprises in a competitive market in all areas of
strategic work.

The conceptual model of integrated marketing
management of enterprise competitiveness is a set
of interconnected and distributed by levels of
enterprise management (strategic, tactical,
operational) elements of marketing activities that
provide long-term competitive advantage to
enterprises by meeting specific needs and consumer
demands, and are an organic integration process all
management mechanisms to increase the
competitiveness of enterprises in the long prospect.

The basis for assessing competitiveness is a study
of customer needs, market requirements. In order
for a product to be purchased by a particular buyer,
it must meet the needs of technical parameters and
financial capabilities of the consumer (consumption
price of the product), while the consumer seeks to
spend a minimum of money to purchase and
consume goods, i.e. optimize their full costs.
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The main contradiction of competitiveness can
be formulated as a contradiction between the interests
of producer and consumer, which is actually subject
to adjustment in the implementation of market
relations between consumer and producer, as a result
of which the sale of this product becomes effective
for both producer and consumer. The implementation
of this adjustment is possible only if a number of
problems caused by this contradiction are resolved.
Firstly, the optimization of the price level of goods
acceptable to all participants in the process of
production and sale of products. Secondly, the
problems of production of products that meet the
latest requirements of scientific and technological
progress. Thirdly, the problem of creating the
infrastructure needed to meet the needs of the buyer,
but which requires additional costs for the
manufacturer [4, P. 108].

Conclusions

Competitive policy for the product takes into
account, above all, its functional purpose, reliability,
durability, ease of use, aesthetic appearance, and
other characteristics, i.e. the ability of the product
to meet the aggregate needs of the buyer better than
competing products. Creating such a consumer value
of the product, which would include the whole set
of properties of the product, as well as related to it,
is the most important condition for survival in the
market.

When creating the product, manufacturer
applies different strategies. For instance, they are:

– to achieve differences between the goods of
the enterprise in the eyes of buyers from the goods
of competitors;

– to choose from the planned goods one that
is most attractive to all buyers, and on this basis to
make a breakthrough in the market;

– to find a new use for manufactured goods;
– to withdraw timely economically inefficient

goods from the sales program of enterprises;
– to find access to new markets with both old

and new products;
– to modify the products according to new

tastes and needs of customers;
– to develop regularly and improve the system

of service of sold goods and the system of sales
promotion in general.

Widespread competition under the influence
of the international division of labour and scientific
and technological progress pushes manufacturers to
intensify the search for new competitive products
and new markets.

In solving the problem of increasing the
competitiveness of products, every year the problem
of selection and development of new markets

becomes increasingly important. New markets can
decisively change the competitiveness of goods and
profitability of sales activities. In this regard, it is
very important for the further development of the
product competitiveness (before moving to a new
one, its modification, withdrawal from production)
to try to enter it with a new market, if domestically
its competitiveness has fallen sharply.
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ÊÎÍÊÓÐÅÍÒÎÑÏÐÎÌÎÆÍ²ÑÒÜ ÏÐÎÄÓÊÖ²¯ ßÊ
ÊÀÒÅÃÎÐ²ß ÑÓ×ÀÑÍÎÃÎ ÏÎÑÒÓÏÓ ÓÊÐÀ¯ÍÈ

Ïîæóºâà Ò.Î., Íîâ³ê Í.Â.

Ó ñòàòò³ ðîçãëÿíóòî ïèòàííÿ êîíêóðåíòîñïðîìîæíîñò³
óêðà¿íñüêî¿ ïðîäóêö³¿, íàäàíî ôàêòîðè, ÿê³ âïëèâàþòü íà ôîð-
ìóâàííÿ êîíêóðåíòíèõ ïåðåâàã, îêðåñëåíî ñòðàòåã³÷í³ ³ìïåðà-
òèâè ïðè ñòâîðåíí³ êîìïëåêñíîãî ï³äõîäó äî êîíêóðåíòîñïðî-
ìîæíîñò³. Âèâ÷åííÿ êîíêóðåíòîñïðîìîæíîñò³ îáóìîâëþº íå-
îáõ³äí³ñòü ðîçðîáêè åôåêòèâíèõ, ïðîñòèõ ó âæèâàíí³ ³íñòðó-
ìåíò³â, ìåòîäèê, ùî äîçâîëÿþòü ï³äïðèºìñòâó ç ìàêñèìàëü-
íèì ñòóïåíåì îá’ºêòèâíîñò³ îö³íèòè ð³âåíü êîíêóðåíòîñïðî-
ìîæíîñò³ ñâî¿õ òîâàð³â íà ðèíêó. Àíàë³ç îö³íþâàíü ð³âíÿ êîí-
êóðåíòîñïðîìîæíîñò³ ïðîäóêö³¿ ñòàº ï³äñòàâîþ äëÿ äèôåðåí-
ö³àö³¿ ïðîïîçèö³¿ ³ ñòâîðåííÿ óí³êàëüíîãî íàáîðó âçàºìîçâ’ÿçà-
íèõ êîíêóðåíòíèõ ïåðåâàã, ïðèâàáëèâèõ ç ïîãëÿäó ñïîæèâà÷³â â
ðàìêàõ ö³ëüîâîãî ñåãìåíòó. Êð³ì òîãî, ï³äïðèºìñòâî çäàòíå
á³ëüø åôåêòèâíî ïëàíóâàòè ïðîöåñè âäîñêîíàëåííÿ òîâàðíîãî
ðÿäó, ñïèðàþ÷èñü íà êîíêðåòí³ ðåçóëüòàòè äîñë³äæåííÿ. Ìå-
òîþ ñòàòò³ º äîñë³äæåííÿ êîíêóðåíòîñïðîìîæíîñò³ óêðà-
¿íñüêî¿ ïðîäóêö³¿ íà ñâ³òîâîìó ðèíêó çà óìîâ ñüîãîäåííÿ. B êîí-
êóðåíòí³é ïîë³òèö³ ùîäî òîâàðó áåðóòüñÿ äî óâàãè, ïåðø çà
âñå, éîãî ôóíêö³îíàëüíå ïðèçíà÷åííÿ, íàä³éí³ñòü, äîâãîâ³÷í³ñòü,
çðó÷í³ñòü âèêîðèñòîâóâàííÿ, åñòåòè÷í³ñòü çîâí³øíüîãî âèãëÿ-
äó òà ³íø³ õàðàêòåðèñòèêè, òîáòî çäàòí³ñòü òîâàðó çàäî-
âîëüíÿòè ñóêóïí³ ïîòðåáè ïîêóïöÿ êðàùå, í³æ òîâàðè-êîíêó-
ðåíòè. Ñòâîðåííÿ òàêî¿ ñïîæèâàöüêî¿ ö³ííîñò³ òîâàðó, ÿêà
âêëþ÷àëà á âñþ ñóêóïí³ñòü âëàñòèâîñòåé äàíîãî òîâàðó, à òà-
êîæ ñóïóòí³õ éîìó, º íàéâàæëèâ³øîþ óìîâîþ âèæèâàííÿ íà
ðèíêó. Âèðîáíèê, ñòâîðþþ÷è êîíêóðåíòíîçäàòíèé òîâàð, çà-
ñòîñîâóº ð³çí³ ñòðàòåã³¿. Øèðîêå ðîçïîâñþäæåííÿ êîíêóðåíö³¿
ï³ä âïëèâîì ì³æíàðîäíîãî ðîçïîä³ëó ïðàö³ ³ íàóêîâî-òåõí³÷íî-
ãî ïðîãðåñó ï³äøòîâõóº âèðîáíèê³â äî ïîñèëåíîãî ïîøóêó íîâèõ
êîíêóðåíòíîçäàòíèõ òîâàð³â ³ íîâèõ ðèíê³â ¿õ çáóòó. Â ð³øåíí³
çàäà÷ ï³äâèùåííÿ êîíêóðåíòîñïðîìîæíîñò³ ïðîäóêö³¿ ç êîæ-
íèì ðîêîì âñå çðîñòàþ÷å çíà÷åííÿ íàáóâàº ïðîáëåìà âèáîðó ³
îñâîºííÿ íîâèõ ðèíê³â çáóòó. Äëÿ ïîäàëüøîãî ðîçâèòêó êîíêó-
ðåíòîñïðîìîæíîñò³ òîâàðó âàæëèâî ñïðîáóâàòè âèéòè ç íèì
íà íîâèé ðèíîê, ÿêùî íà âíóòð³øíüîìó ðèíêó éîãî êîíêóðåí-
òîñïðîìîæí³ñòü ð³çêî âïàëà.

Êëþ÷îâ³ ñëîâà: êîíêóðåíòîñïðîìîæí³ñòü ïðîäóêö³¿,
ðèíêè çáóòó, ì³æíàðîäíèé ïîä³ë ïðàö³, êîíêóðåíòîçäàòí³ñòü,
êîíêóðåíòíà ïîë³òèêà, ñòðàòåã³ÿ.
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Â ñòàòüå ðàññìîòðåíû âîïðîñû êîíêóðåíòîñïîñîáíîñ-
òè óêðàèíñêîé ïðîäóêöèè, ïðåäñòàâëåíû ôàêòîðû, âëèÿþùèå
íà ôîðìèðîâàíèå êîíêóðåíòíûõ ïðåèìóùåñòâ, îïðåäåëåíû ñòðà-
òåãè÷åñêèå èìïåðàòèâû ïðè ñîçäàíèè êîìïëåêñíîãî ïîäõîäà ê
êîíêóðåíòîñïîñîáíîñòè. Èçó÷åíèå êîíêóðåíòîñïîñîáíîñòè îáóñ-
ëîâëèâàåò íåîáõîäèìîñòü ðàçðàáîòêè ýôôåêòèâíûõ, ïðîñòûõ
â óïîòðåáëåíèè èíñòðóìåíòîâ, ìåòîäèê, ïîçâîëÿþùèõ ïðåä-
ïðèÿòèþ ñ ìàêñèìàëüíîé ñòåïåíüþ îáúåêòèâíîñòè îöåíèòü
óðîâåíü êîíêóðåíòîñïîñîáíîñòè ñâîèõ òîâàðîâ íà ðûíêå. Àíà-
ëèç îöåíîê óðîâíÿ êîíêóðåíòîñïîñîáíîñòè ïðîäóêöèè ñòàíî-
âèòñÿ îñíîâàíèåì äëÿ äèôôåðåíöèàöèè ïðåäëîæåíèÿ è ñîçäà-
íèÿ óíèêàëüíîãî íàáîðà âçàèìîñâÿçàííûõ êîíêóðåíòíûõ ïðå-
èìóùåñòâ, ïðèâëåêàòåëüíûõ ñ òî÷êè çðåíèÿ ïîòðåáèòåëåé â
ðàìêàõ öåëåâîãî ñåãìåíòà. Êðîìå òîãî, ïðåäïðèÿòèå ñïîñîáíî
áîëåå ýôôåêòèâíî ïëàíèðîâàòü ïðîöåññû ñîâåðøåíñòâîâàíèÿ
òîâàðíîãî ðÿäà, îïèðàÿñü íà êîíêðåòíûå ðåçóëüòàòû èññëåäî-
âàíèÿ. Öåëüþ ñòàòüè ÿâëÿåòñÿ èññëåäîâàíèå êîíêóðåíòîñïî-
ñîáíîñòè óêðàèíñêîé ïðîäóêöèè íà ìèðîâîì ðûíêå â ñîâðåìåí-
íûõ óñëîâèÿõ. B êîíêóðåíòíîé ïîëèòèêå îòíîñèòåëüíî òîâàðà
ïðèíèìàþòñÿ âî âíèìàíèå, ïðåæäå âñåãî, åãî ôóíêöèîíàëüíîå
íàçíà÷åíèå, íàäåæíîñòü, äîëãîâå÷íîñòü, óäîáñòâî èñïîëüçîâà-
íèÿ, ýñòåòè÷íîñòü âíåøíåãî âèäà, è äðóãèå õàðàêòåðèñòèêè,
òî åñòü ñïîñîáíîñòü òîâàðà óäîâëåòâîðÿòü ñîâîêóïíûå ïî-
òðåáíîñòè ïîêóïàòåëÿ ëó÷øå, ÷åì òîâàðû-êîíêóðåíòû. Ñî-
çäàíèå òàêîé ïîòðåáèòåëüñêîé öåííîñòè òîâàðà, êîòîðàÿ
âêëþ÷àëà áû âñþ ñîâîêóïíîñòü ñâîéñòâà äàííîãî òîâàðà, à
òàêæå ñîïóòñòâóþùèõ åìó, ÿâëÿåòñÿ âàæíåéøèì óñëîâèåì
âûæèâàíèÿ íà ðûíêå. Ïðîèçâîäèòåëü, ñîçäàâàÿ êîíêóðåíòîñ-
ïîñîáíûé òîâàð, ïðèìåíÿåò ðàçëè÷íûå ñòðàòåãèè. Øèðîêîå
ðàñïðîñòðàíåíèå êîíêóðåíöèè ïîä âîçäåéñòâèåì ìåæäóíàðîä-
íîãî ðàçäåëåíèÿ òðóäà è íàó÷íî-òåõíè÷åñêîãî ïðîãðåññà ïîä-
òàëêèâàåò ïðîèçâîäèòåëåé ê óñèëåííîìó ïîèñêó íîâûõ êîíêó-
ðåíòîñïîñîáíûõ òîâàðîâ è íîâûõ ðûíêîâ èõ ñáûòà. Â ðåøåíèè
çàäà÷ ïîâûøåíèÿ êîíêóðåíòîñïîñîáíîñòè ïðîäóêöèè ñ êàæ-
äûì ãîäîì âñå âîçðàñòàþùåå çíà÷åíèå ïðèîáðåòàåò ïðîáëåìà
âûáîðà è îñâîåíèÿ íîâûõ ðûíêîâ ñáûòà. Äëÿ äàëüíåéøåãî ðàç-
âèòèÿ êîíêóðåíòîñïîñîáíîñòè òîâàðà î÷åíü âàæíî ïîïûòàòüñÿ
âûéòè ñ íèì íà íîâûé ðûíîê, åñëè íà âíóòðåííåì ðûíêå åãî
êîíêóðåíòîñïîñîáíîñòü ðåçêî óïàëà.

Êëþ÷åâûå ñëîâà: êîíêóðåíòîñïîñîáíîñòü ïðîäóêöèè,
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The article considers the issues of competitiveness of Ukrainian
products. The impact factors on the competitive advantages have
been shown. The strategic imperatives in creating a comprehensive
approach to competitiveness have been outlined. Studying of
competitiveness determines the need of elaboration of effective, easy
to use tools and methods that allow the enterprise to assess the level
of competitiveness of their products on the market with the maximum
degree of objectivity. The analysis of rates of the level of product
competitiveness is a base of the differentiation of supply and creation
of the unique set of interrelated competitive advantages attractive for
consumers in the target segment. Above this, an enterprise is able to
plan the improvement processes for product range more effective on
the base of the specific results of research. The purpose of the article
is the investigation of competitiveness of Ukrainian products on the
world market under modern conditions. In the product competition
policy it necessary to take into account, above all, functional purpose,
reliability, durability, ease of use, aesthetic appearance, and other
characteristics, i.e. the ability of the product to meet the customer
needs better than products-competitors. The main condition of the
market surviving is creation of product customer value that would
includes all set of product features. When creating the product,
manufacturer applies different strategies. Widespread competition
under the influence of the international division of labour and scientific
and technological progress pushes manufacturers to intensify the search
for new competitive products and new markets. In solving the problem
of increasing the competitiveness of products, every year the problem
of selection and development of new markets is becoming increasingly
important. In this regard, it is very important for the further
development of the product competitiveness to try to enter it with a
new market, if domestically its competitiveness has fallen sharply.

Keywords: product competitiveness, markets, internation-
al division of labour, competitiveness, competition policy, strat-
egy.
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