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The article identifies and substantiates the prerequisites and the need to implement the

concept of digitalization of the regions of Ukraine. The difference of national programs

and digitization strategies in different countries is considered, namely the programs: Concept

of development of digital economy and society of Ukraine (Ukraine), Consortium of

industrial Internet (USA), Society 5.0 (Japan), Industry 4.0 (Germany), Made in China –

2025 (China), Digital Technology Development Strategy (UK), Digital Economy Strategy

of Canada is based on the economic plan of the government Advantage Canada (Canada)

and reveals the main goal of digital development of national strategies for digitalization of

the economy. The priority goals of digital transformation of Ukraine are considered,

namely: increase of the level of digital literacy of the population; ensuring unimpeded

access to high-speed Internet of all settlements and social institutions; introduction of the

possibility of receiving electronic services via a smartphone; introduction of electronic

document management; ensuring electronic interaction between national registers;

introduction of open data by regional authorities; development of e-democracy tools. The

factors that need to monitor and analyze the situation, identify and eliminate inconsistencies

to increase the competitiveness of the company (development of information and

communication technologies; development of scientific potential of employees of the

organization; maintaining a favorable image of the company). The authors present summary

statistics on the number of Internet subscribers by region as of 2019–2020. According to

the above data, the presence of the so-called «digital divide», that is a noticeable difference

between the regions, remains a problematic issue in Ukraine in practice. The priority

directions of development of digital economy of regions of Ukraine are analyzed: stimulation

of creation and development of the business focused on digital economy; additional regional

support for small and medium-sized businesses in the field of digital technologies; formation

and scaling of digital platforms for the main sectors of the economy; increasing the volume

of training in the field of digital technologies; strengthening state support for the development

of digital technologies in the field of health care in the regions.
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Problem statement

At the present stage and today, the development
of Ukraine depends on the general situation related
to the new pharmacy, namely the digital economy.
The use of information and communication, digital
technologies in intersection with the conditions of
the crisis characterizes the basis of the digital
economy. Modern conditions and the natural decline

in productivity in the traditional sectors of the
economy of the industrial era determine the further
development of the global socio-economic situation
and the choice of priorities for technological
development of the country.

Compliance with modern challenges of Industry
4.0 implies the need to increase the share of
innovative products and restructuring on digital
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technology platforms with a focus on strengthening
the fundamental unevenness of innovation
performance of regions with minimal use of processes
on digital platforms in the regions and to provide
new technological opportunities: convergence,
flexibility, versatility technologies, cross-industry
efficiency, development of additive, cloud
technologies based on new network resources. Also
differs in the intensity of the use of large arrays of
information, new decision-making algorithms,
automation technologies and robotics. The most
important issue in this regard is to ensure the
efficiency of innovation and strategic management
of technological development of the region,
identification, preservation and technological
development of priority sectors of the region, taking
into account new threats and consequences of
reduced production, on the one hand, and
opportunities for digital industry. Ensuring sustainable
high growth rates of labor productivity, especially in
high-tech sectors of the economy, will be the basis
of economic growth in the region [1].

Statement of the main material

Competitiveness in the digital economy acts as
an opportunity to operate successfully in a
competitive environment, using its intellectual and
human resources to process and use information and
knowledge in their activities in an asymmetry of
information [2]. When considering competitiveness
in a digital economy, it is necessary to differentiate
the scope of this economic category, paying attention
to the competitiveness of the state as a whole in the
world economy, in the context of individual regions,
and the competitiveness of individual enterprises in
the national economy.

Each country, demonstrating its success in
creating a digital economy, has a certain, established
strategy and priorities for industrialization based on
the use of digital technologies, its own experience,
and there is no absolute leader in the development
of all its aspects.

Table presents the differences between national
digitization programs in some leading countries and
Ukraine, where we can note the diversity of
technological development in different regions and
industries.

After the global financial crisis in Germany,
there is a trend towards reindustrialization. In essence,
the new approach involves increasing the
competitiveness of products produced by integrating
«cyberphysical systems» into factory processes by
connecting machines, warehouses to the «Internet
of Things and Services». It is a qualitatively new
interaction of intellectual equipment and means of
production, which includes independent data
exchange; they themselves initiate certain actions
and independently control each other. China has

«digitized» millions of people. «Made in China –
2025» – a development plan for China, based on
the principles of development of China’s
manufacturing industry for the next decade. This
program, designed to grow China’s innovative
industries, has the main goal not only to develop
the manufacturing industry, but also to achieve the
level and quality of production in the world’s leading
industrialized nations. It is widely believed among
Chinese scientists and economists that it will help
modernize production in China and accelerate the
transition from the «Made in China» principle to
the «Made in China based on intelligent technology»
strategy [1].

Although different countries use different terms
to describe a new stage of economic development
(in the United States – «Industrial Internet», in
Germany – Industry 4.0.), But all these concepts
are focused on the transformation of industry.
Instead, the theory of «Society 5.0», developed in
Japan, involves solving serious social problems using
the previously mentioned technologies. «Society 5.0»
(Super Smart Society or Society 5.0) is a socio-
economic cultural system based on advanced digital
technologies, which provides the development of
science and technology for the welfare of society.

Society 5.0”s strategy expands the concept of
Industry 4.0. In the new theory, physical and
cyberspace become one in order to solve social
problems and create conditions for sustainable
economic growth. However, the comprehensive
development of digital technologies also requires a
broad infrastructure.

The technological basis of this concept in a
simplified form is as follows: with the help of Internet
of Things technologies in physical space accumulate
huge arrays of information (Big Data), which are
stored in cyberspace and analyzed using artificial
intelligence. As a result of this analysis, new solutions
emerge that return to the physical dimension.

In Ukraine, according to the resolution On
approval of the State Strategy for Regional
Development for 2021–2027 [3], the defined strategy
will contribute to the economic growth of Ukraine
and the development of the information society. As
well as providing access to high-speed Internet for
all settlements, development of public services and
digital transformation of the regions.

In total, the strategy contains more than 60
tasks of digital transformation. The priority goals are:

– increasing the level of digital literacy of the
population;

– ensuring unimpeded access to high-speed
Internet of all settlements (primarily rural and small
towns) and social institutions;

– introduction of the possibility of receiving
electronic services via a smartphone;



24 ISSN 2415-3974. Åêîíîì³÷íèé â³ñíèê ÄÂÍÇ ÓÄÕÒÓ, 2020, ¹ 2(12)

Dubnytskyi V.I., Pysarkova V.R.

– introduction of electronic document
management;

– ensuring electronic interaction between
national registers, registers of local self-government
bodies;

– translation of priority public services into
electronic form;

– introduction of open data by regional
authorities;

– development of e-democracy tools.
As well as the introduction of a system of

electronic reception of documents and providing the
opportunity to apply for social protection services
through online services, and the introduction of a
system of electronic queues. In addition, it is planned
to create an electronic educational system, the
introduction of modern educational programs at all
levels of education for the effective formation of
modern digital skills and the introduction of new
professions and more.

The nature of the economic situation is
changing, increasingly transformed under the
influence of modern technology, which highlights

the need to analyze the factors of competitiveness
and identify mechanisms for managing
competitiveness in today’s digital economy, both at
the enterprise level and nationally.

Competitiveness management at the state level
significantly affects the state of competition also in
the domestic market. The activity of enterprises in
the nat ional economy is inf luenced by
macroeconomic factors, which are external factors
of competitiveness, arising from the ability of the
state to effectively innovate and have a stable position
in international commodity and financial markets.

With regard to internal factors, the
competitiveness of enterprises is primarily influenced
by the practice of using the benefits of the information
economy, as well as the scale of use of information
economy tools [4].

In the digital economy, the mechanism of
competitiveness management is based, as in the
traditional concept, on the implementation of tactical
and strategic goals of the company, but the
achievement of competitive advantage is due to such
factors as:

Country 
The name of the strategy of 

digitalization of the economy 
The main goal of digital development 

Ukraine 

The concept of development of the 

digital economy and society of 

Ukraine 

Stimulating the economy and attracting investment; the basis for 

the transformation of domestic industries into competitive and 

efficient through their «digitization»; solving the problem of 

«digital divide», bringing «digital» technologies closer to 

citizens, including by providing citizens with access to 

broadband Internet, especially in villages and small towns; 

creating new opportunities for the realization of human capital, 

the development of innovative, creative and «digital» industries 

and businesses; export development of «digital» products and 

services (IT outsourcing) 

USA Industrial Internet Consortium 

Improving technology, sharing best practices and achieving the 

best results based on strategic alliances, reducing risks and costs, 

aggregate progress 

Japan Society 5.0 

Technological development and motivation of large companies 

to create socially oriented technologies, directing resources to 

society through the integration of physical and cyberspace 

Germany Cyber Physical Systems – CPS 

Germany's leadership in industry in mechanical engineering, 

automotive, transport and logistics sector based on the creation  

of cyberphysical systems 

China «Made in China 2025» 

Bridging the gap with Western high-tech advances and reducing 

China's dependence on imported technology, world leadership in 

high technology 

Great Britain UK Digital Strategy 

Application of blockchain in three sectors: 

marketing, healthcare and cultural and entertainment industry. 

The Ministry of Culture, Media and Sports will promote the 

development of the digital space 

Canada 

Canada's digital economy strategy 

built upon the Government's 

economic plan, Advantage Canada 

Ensuring Internet security of the state, enterprises and citizens; 

including the confidentiality of personal data, the development  

of open data, the simplification of access to information and its 

protection 

 

Differences between national programs and digitization strategies in different countries
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– development of information and
communication technologies;

– development of scientific potential of
employees of the organization;

– maintaining a favorable image of the
company [5].

It is on these factors that it is necessary to
monitor and analyze the situation, identify and
eliminate inconsistencies to increase the company’s
competitiveness.

In a digital economy to achieve competitive
advantage, along with the scientific potential of
employees, it is also important knowledge and active
use of information technology in business processes,
the ability to self-development and self-improvement
to adapt to new technologies of production,
marketing and interaction with consumers.

Thus, there is a transformation of
competitiveness factors from the consideration of
the traditional concept of the five forces of
competition of Porter to the shift towards the rational
use of information and communication technologies
and the transformation of business processes into
digital format.

The mechanism of personnel management of
the organization as a factor of increase of
competitiveness also undergoes transformation.

In this aspect, it is necessary to provide the
company’s employees with the opportunity to
regularly improve their skills, use modern IT-systems
in their work and stimulate their initiative and
involvement in the process [6].

The mechanism of competitiveness
management in a digital economy is also based on
such a factor of competitive advantage as flexibility

and ability to change. The company’s strategy can
no longer be a fixed plan for the future. Its wording
should include an approach that adapts to the rapidly
losing environment and does not create gaps for
threats from competitors. In this aspect, the scientific
literature proposes the concept of hypercompetition,
the optimal way to succeed in which depends on
the constant creation of new benefits and continuous
development and implementation of innovations
demanded by the market [7].

In the foreign scientific literature there is also
an increase in competitive pressure between
enterprises in the digital environment due to the high
degree of interchangeability of products and services,
which also affects the construction of customer
relations in a customer-oriented approach, offering
comprehensive services [8]. In this aspect, it is
important to consider two areas of competitiveness:
digital transformation in the form of digitization and
digitization [9].

In fig. presents consolidated statistics on the
number of Internet subscribers by region as of April
1, 2019 and January 1, 2020 [10, 11]. According to
the above data, it is clear that the problem in Ukraine
in practice is the presence of the so-called «digital
divide», that is a noticeable difference between the
regions.

Thus, more than 65% of Internet users live in
Kyiv, Odesa, Ivano-Frankivsk, Dnipropetrovsk, Lviv
and Kharkiv regions. This situation significantly
creates unequal opportunities to engage in
entrepreneurial activity, receive state and social
services, develop the intellectual potential and labor
competencies of the population of different regions.
As you can see, the level of digitalization Kirovograd

Number of Internet subscribers by regions for 2019 and 2020 (thousand people)
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region lags far behind the leading regions. The analysis
also shows that more than 60% of Kyiv residents use
the Internet.

In our opinion, the priority directions of
development of the digital economy of the regions
of Ukraine should include:

1 – stimulating the creation and development
of business focused on the digital economy. The state
can provide them with targeted support: guarantees
for bank loans, reimburse part of the cost of patenting,
form targeted investment funds, provide support
through the mechanism of public procurement;

2 – additional regional support for small and
medium-sized businesses in the field of digital
technologies, platforms, provision of digital services
through the provision of certain benefits to relevant
enterprises and companies;

3 – formation and scaling of digital platforms
for the main areas of the economy. Today in Ukraine
there are portals of public services, platforms for
payments, there is a transition to paperless
technology;

4 – increasing the training of specialists in the
field of digital technologies, especially in regions
where the level of competencies of the population
in the digital economy is low. After all, it is the
regions that are primarily interested in the effective
training of qualified personnel and the involvement
of professionals in their enterprises;

5 – strengthening state support for the
development of digital technologies in the field of
health care in the regions. The main directions of
development of digital technologies in medicine
should be means of control of physiological
parameters of the person; personalized approach in
diagnostics; blockchain technologies for the
development of preventive medicine [12].

Conclusions

Thus, in terms of the regions of Ukraine today
there is a digital divide, the consequence of which
is, among other things, the uneven socio-economic
development of the territories. Low level of digital
infrastructure development and security of digital
processes; the lack of a system of state support for
organizations implementing digital technologies in
the regions significantly slows down the country’s
transition to a higher level of development. The
development of the digital economy in our country
largely depends on the effective operation of the
higher education system, including the
implementation of digital education programs and
the availability of the necessary material and technical
base. In this regard, the development of digital literacy
of the population is important, especially on the
basis of regional higher education institutions [12].
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ÖÈÔÐÎÂÀ ÅÊÎÍÎÌ²ÊÀ ÐÅÃ²ÎÍÓ Â ÊÎÍÒÅÊÑÒ²
ÓÌÎÂ Ï²ÄÂÈÙÅÍÍß ÉÎÃÎ
ÊÎÍÊÓÐÅÍÒÎÑÏÐÎÌÎÆÍÎÑÒ²

Äóáíèöüêèé Â.²., Ïèñàðüêîâà Â.Ð.

Ó ñòàòò³ âèçíà÷åíî òà îá´ðóíòîâàíî ïåðåäóìîâè é íå-
îáõ³äí³ñòü óïðîâàäæåííÿ êîíöåïö³¿ öèôðîâ³çàö³¿ ðåã³îí³â Óê-
ðà¿íè. Ðîçãëÿíóòî â³äì³íí³ñòü íàö³îíàëüíèõ ïðîãðàì òà ñòðà-
òåã³é öèôðîâ³çàö³¿ â ð³çíèõ êðà¿íàõ, à ñàìå ïðîãðàìè: Êîíöåï-
ö³ÿ ðîçâèòêó öèôðîâî¿ åêîíîì³êè òà ñóñï³ëüñòâà Óêðà¿íè (Óê-
ðà¿íà), Êîíñîðö³óì ïðîìèñëîâîãî ³íòåðíåòó (ÑØÀ), Ñóñï³ëü-
ñòâî 5.0 (ßïîí³ÿ), ²íäóñòð³ÿ 4.0 (Í³ìå÷÷èíà), Çðîáëåíî â Êèòà¿
– 2025 (Êèòàé), Ñòðàòåã³ÿ ðîçâèòêó öèôðîâèõ òåõíîëîã³é
(Âåëèêîáðèòàí³ÿ), Ñòðàòåã³ÿ öèôðîâî¿ åêîíîì³êè Êàíàäè ïî-
áóäîâàíà íà åêîíîì³÷íîìó ïëàí³ óðÿäó Advantage Canada (Êà-
íàäà) òà ðîçêðèòî ãîëîâíó ìåòó öèôðîâîãî ðîçâèòêó íàö³îíàëü-
íèõ ñòðàòåã³é öèôðîâ³çàö³¿ åêîíîì³êè. Ðîçãëÿíóòî ïð³îðèòåòí³
ö³ë³ öèôðîâî¿ òðàíñôîðìàö³¿ Óêðà¿íè, à ñàìå: ï³äâèùåííÿ ð³âíÿ
öèôðîâî¿ ãðàìîòíîñò³ íàñåëåííÿ; çàáåçïå÷åííÿ áåçïåðåøêîäíî-
ãî äîñòóïó äî âèñîêîøâèäê³ñíîãî ²íòåðíåòó âñ³õ íàñåëåíèõ
ïóíêò³â òà ñîö³àëüíèõ çàêëàä³â; çàïðîâàäæåííÿ ìîæëèâîñò³
îòðèìàííÿ åëåêòðîííèõ ïîñëóã ÷åðåç ñìàðòôîí; âïðîâàäæåí-
íÿ åëåêòðîííîãî äîêóìåíòîîá³ãó; çàáåçïå÷åííÿ åëåêòðîííî¿
âçàºìîä³¿ ì³æ íàö³îíàëüíèìè ðåºñòðàìè; âïðîâàäæåííÿ ðåã³-
îíàëüíèìè îðãàíàìè âëàäè â³äêðèòèõ äàíèõ; ðîçâèòîê ³íñòðó-
ìåíò³â åëåêòðîííî¿ äåìîêðàò³¿. Âèîêðåìëåíî ÷èííèêè, çà ÿêè-
ìè íåîáõ³äíî ïðîâîäèòè ìîí³òîðèíã ³ àíàë³ç ñèòóàö³¿, âèÿâëåí-
íÿ ³ óñóíåííÿ íåâ³äïîâ³äíîñòåé äëÿ ï³äâèùåííÿ êîíêóðåíòîñïðî-
ìîæíîñò³ êîìïàí³¿ (ðîçâèòîê ³íôîðìàö³éíî-êîìóí³êàö³éíèõ
òåõíîëîã³é; ðîçâèòîê íàóêîâîãî ïîòåíö³àëó ñï³âðîá³òíèê³â
îðãàí³çàö³¿; ï³äòðèìàííÿ ñïðèÿòëèâîãî ³ì³äæó êîìïàí³¿). Àâ-
òîðàìè ïðèâåäåíî çâåäåíó ñòàòèñòèêó ùîäî ê³ëüêîñò³ àáî-
íåíò³â ²íòåðíåòó â ðîçð³ç³ ðåã³îí³â Óêðà¿íè ñòàíîì çà 2019-
2020 ðîêè. Çã³äíî ç ïðèâåäåíèõ äàíèõ âèÿâëåíî, ùî â Óêðà¿í³
ïðîáëåìíèì ïèòàííÿì íà ïðàêòèö³ çàëèøàºòüñÿ íàÿâí³ñòü òàê
çâàíîãî «öèôðîâîãî ðîçðèâó», òîáòî ïîì³òíà ð³çíèöÿ ì³æ ðåã³-
îíàìè. Ïðîàíàë³çîâàíî ïð³îðèòåòí³ íàïðÿìè ðîçâèòêó öèôðî-
âî¿ åêîíîì³êè ðåã³îí³â Óêðà¿íè: ñòèìóëþâàííÿ ñòâîðåííÿ ³ ðîç-
âèòêó á³çíåñó, îð³ºíòîâàíîãî íà öèôðîâó åêîíîì³êó; äîäàòêî-
âà ðåã³îíàëüíà ï³äòðèìêà ìàëîãî ³ ñåðåäíüîãî á³çíåñó â ñôåð³
ñòâîðåííÿ öèôðîâèõ òåõíîëîã³é; ôîðìóâàííÿ òà ìàñøòàáóâàííÿ
öèôðîâèõ ïëàòôîðì äëÿ îñíîâíèõ ñôåð åêîíîì³êè; çá³ëüøåííÿ
îáñÿã³â ï³äãîòîâêè ôàõ³âö³â ó ñôåð³ öèôðîâèõ òåõíîëîã³é; ïîñè-
ëåííÿ äåðæàâíî¿ ï³äòðèìêè ðîçâèòêó öèôðîâèõ òåõíîëîã³é ó
ñôåð³ îõîðîíè çäîðîâ’ÿ â ðåã³îíàõ.

Êëþ÷îâ³ ñëîâà: öèôðîâà åêîíîì³êà, öèôðîâ³çàö³ÿ,
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Äóáíèöêèé Â. È., Ïèñàðüêîâà Â.Ð.

Â ñòàòüå îïðåäåëåíû è îáîñíîâàíû ïðåäïîñûëêè è íåîá-
õîäèìîñòü âíåäðåíèÿ êîíöåïöèè öèôðîâèçàöèè ðåãèîíîâ Óêðà-
èíû. Ðàññìîòðåíî îòëè÷èå íàöèîíàëüíûõ ïðîãðàìì è ñòðàòå-
ãèé öèôðîâèçàöèè â ðàçíûõ ñòðàíàõ, à èìåííî ïðîãðàììû: Êîí-
öåïöèÿ ðàçâèòèÿ öèôðîâîé ýêîíîìèêè è îáùåñòâà Óêðàèíû
(Óêðàèíà), Êîíñîðöèóì ïðîìûøëåííîãî èíòåðíåòà (ÑØÀ),
Îáùåñòâî 5.0 (ßïîíèÿ), Èíäóñòðèÿ 4.0 (Ãåðìàíèÿ), Ñäåëàíî â
Êèòàå – 2025 (Êèòàé), Ñòðàòåãèÿ ðàçâèòèÿ öèôðîâûõ òåõ-
íîëîãèé (Âåëèêîáðèòàíèÿ), Ñòðàòåãèÿ öèôðîâîé ýêîíîìèêè
Êàíàäû ïîñòðîåíà íà ýêîíîìè÷åñêîì ïëàíå ïðàâèòåëüñòâà
Advantage Canada (Êàíàäà) è ðàñêðûòî ãëàâíóþ öåëü öèôðîâî-
ãî ðàçâèòèÿ íàöèîíàëüíûõ ñòðàòåãèé öèôðîâèçàöèè ýêîíîìè-
êè. Ðàññìîòðåíû ïðèîðèòåòíûå öåëè öèôðîâîé òðàíñôîðìà-
öèè Óêðàèíû, à èìåííî: ïîâûøåíèå óðîâíÿ öèôðîâîé ãðàìîò-
íîñòè íàñåëåíèÿ; îáåñïå÷åíèå áåñïðåïÿòñòâåííîãî äîñòóïà ê
âûñîêîñêîðîñòíîìó Èíòåðíåòó âñåõ íàñåëåííûõ ïóíêòîâ è ñî-
öèàëüíûõ ó÷ðåæäåíèé; ïðåäîñòàâëåíèå âîçìîæíîñòè ïîëó÷å-
íèÿ ýëåêòðîííûõ óñëóã ÷åðåç ñìàðòôîí; âíåäðåíèå ýëåêòðîí-
íîãî äîêóìåíòîîáîðîòà; îáåñïå÷åíèÿ ýëåêòðîííîãî âçàèìîäåé-
ñòâèÿ ìåæäó íàöèîíàëüíûìè ðååñòðàìè; âíåäðåíèå ðåãèîíàëü-
íûìè îðãàíàìè âëàñòè îòêðûòûõ äàííûõ; ðàçâèòèå èíñòðó-
ìåíòîâ ýëåêòðîííîé äåìîêðàòèè. Âûäåëåíû ôàêòîðû, ïî êî-
òîðûì íåîáõîäèìî ïðîâîäèòü ìîíèòîðèíã è àíàëèç ñèòóàöèè,
âûÿâëåíèå è óñòðàíåíèå íåñîîòâåòñòâèé äëÿ ïîâûøåíèÿ êîí-
êóðåíòîñïîñîáíîñòè êîìïàíèè (ðàçâèòèå èíôîðìàöèîííî-êîì-
ìóíèêàöèîííûõ òåõíîëîãèé, ðàçâèòèå íàó÷íîãî ïîòåíöèàëà
ñîòðóäíèêîâ îðãàíèçàöèè, ïîääåðæàíèå áëàãîïðèÿòíîãî èìèä-
æà êîìïàíèè). Àâòîðàìè ïðèâåäåíî ñâîäíóþ ñòàòèñòèêó ïî
êîëè÷åñòâó àáîíåíòîâ Èíòåðíåòà â ðàçðåçå ðåãèîíîâ Óêðàèíû
ïî ñîñòîÿíèþ çà 2019-2020 ãîäû. Ñîãëàñíî ïðèâåäåííûõ äàí-
íûõ âûÿâëåíî, ÷òî â Óêðàèíå ïðîáëåìíûì âîïðîñîì íà ïðàêòè-
êå îñòàåòñÿ íàëè÷èå òàê íàçûâàåìîãî «öèôðîâîãî ðàçðûâà»,
òî åñòü çàìåòíàÿ ðàçíèöà ìåæäó ðåãèîíàìè. Ïðîàíàëèçèðî-
âàíû ïðèîðèòåòíûå íàïðàâëåíèÿ ðàçâèòèÿ öèôðîâîé ýêîíîìè-
êè ðåãèîíîâ Óêðàèíû: ñòèìóëèðîâàíèå ñîçäàíèÿ è ðàçâèòèÿ
áèçíåñà, îðèåíòèðîâàííîãî íà öèôðîâóþ ýêîíîìèêó; äîïîëíè-
òåëüíàÿ ðåãèîíàëüíàÿ ïîääåðæêà ìàëîãî è ñðåäíåãî áèçíåñà â
îáëàñòè ñîçäàíèÿ öèôðîâûõ òåõíîëîãèé; ôîðìèðîâàíèÿ è óâå-
ëè÷åíèÿ öèôðîâûõ ïëàòôîðì äëÿ îñíîâíûõ ñôåð ýêîíîìèêè;
óâåëè÷åíèå îáúåìîâ ïîäãîòîâêè ñïåöèàëèñòîâ â ñôåðå öèôðî-
âûõ òåõíîëîãèé; óñèëåíèå ãîñóäàðñòâåííîé ïîääåðæêè ðàçâè-
òèÿ öèôðîâûõ òåõíîëîãèé â ñôåðå çäðàâîîõðàíåíèÿ â ðåãèîíàõ.

Êëþ÷åâûå ñëîâà: öèôðîâàÿ ýêîíîìèêà, öèôðîâèçàöèÿ,
êîíêóðåíòîñïîñîáíîñòü ðåãèîíîâ, êîíêóðåíòíûå
ïðåèìóùåñòâà, ñòðàòåãèÿ.
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The article identifies and substantiates the prerequisites and
the need to implement the concept of digitalization of the regions of
Ukraine. The difference of national programs and digitization
strategies in different countries is considered, namely the programs:
Concept of development of digital economy and society of Ukraine
(Ukraine), Consortium of industrial Internet (USA), Society 5.0
(Japan), Industry 4.0 (Germany), Made in China – 2025 (China),
Digital Technology Development Strategy (UK), Digital Economy
Strategy of Canada is based on the economic plan of the government
Advantage Canada (Canada) and reveals the main goal of digital
development of national strategies for digitalization of the economy.
The priority goals of digital transformation of Ukraine are considered,
namely: increase of the level of digital literacy of the population;
ensuring unimpeded access to high-speed Internet of all settlements
and social institutions; introduction of the possibility of receiving
electronic services via a smartphone; introduction of electronic
document management; ensuring electronic interaction between
national registers; introduction of open data by regional authorities;
development of e-democracy tools. The factors that need to monitor
and analyze the situation, identify and eliminate inconsistencies to
increase the competitiveness of the company (development of
information and communication technologies; development of scientific
potential of employees of the organization; maintaining a favorable
image of the company). The authors present summary statistics on
the number of Internet subscribers by region as of 2019-2020.
According to the above data, the presence of the so-called «digital
divide», that is a noticeable difference between the regions, remains
a problematic issue in Ukraine in practice. The priority directions of
development of digital economy of regions of Ukraine are analyzed:
stimulation of creation and development of the business focused on
digital economy; additional regional support for small and medium-
sized businesses in the field of digital technologies; formation and
scaling of digital platforms for the main sectors of the economy;
increasing the volume of training in the field of digital technologies;
strengthening state support for the development of digital technologies
in the field of health care in the regions.

Keywords: digital economy, digitalization, competitiveness
of regions, competitive advantages, strategy.
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