Ì ÀÐÊÅÒÈÍÃ
UDC 339.138
JEL Classification Ì31

Kanishchenko O. a, Chupryna N. b, Sazonova V. b, Kovalova M. b, Chernysheva O. b
ASPECTS OF ELECTRONIC PROCESSES IN A PANDEMIC CONDITION
b

a
Taras Shevchenko National University of Kyiv, Kyiv, Ukraine
Ukrainian State University of Chemical Technology, Dnipro, Ukraine

The main aspects of electronic processes in a pandemic, their features are considered in
the article origin, existence and application, the world economy is studied in a pandemic.
The impact of quarantine restrictions, both in Ukraine and in other countries of the
world, have left their mark on economic performance of the enterprise, its efficiency,
sales, and this all might not have affected the main macroeconomic indicators of the
country. But, at this time, on economic space the startups come out with a fundamentally
new look at economic processes and become successful precisely due to the scale of
pandemics. A striking example of such an enterprise is a company which brought Zoom
program to the market and has a daily audience of more than 10 million consumers. It
should be noted that business processes are massively moving to the on-line space and use
email marketing tools. In this regard, marketers and analysts are constantly improving
their skills in using programs such as Google Analytics, Apps Advertising when setting up
ads on social networks Fb and Instagram, Pixel Fb, Ads Manager, UTM tags and others.
With the growing demand for the quality and number of offered functions, these programs
are constantly updated and improving, meeting the needs of the market and leading the
competition in this niche. Advertising companies of manufacturers and sellers of services
/ products massively moved to the Internet space. Due to the massive transition to on-line
consumers, who, being at home, can visit on-line shops and make purchases thanks to
electronic bank cards. Increase in advertising costs in 2020 has grown significantly. The
use of targeted advertising (targeting) allowed us to optimize the advertising costs and
narrow down ad impressions only to the selected target audience. The possibilities of
detailed targeting in Fb allowed us to reach the target audience anywhere in the world or
on a neighboring street, that is, such advertising can be global as well as and local. Thanks
to this, you can optimally determine the budget of the advertising company, change
advertising costs depending on the effectiveness of the advertising company, as well as
calculate ÊÐ². This is possible thanks to the functions which provide analytical Internet
systems: tracking the number of leads and conversions for each advertising company.
Keywords: email marketing, pandemic, Internet advertising, leads, ÊÐ², Internet analytics,
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Introduction and problem statement
In a pandemic that has occurred in the world,
development of electronic processes is happening at
a faster pace, given the changes that have taken place
in the internal and external environment. Electronic
processes are a necessary condition keeping the most
business processes efficient. Remote work of

enterprises workers, rather than being directly in their
workplace is possible only due to more efficient use
of electronic control elements of the system
enterprises. It is the current global crisis caused by
COVID 19, has accelerated the transition of
humanity to online. A special problem that arises in
this case is the application of electronic processes in
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full with the maximum efficiency. But this is possible
only in the presence of highly qualified personnel
and equipment necessary for this purpose with
constant access to the Internet.
Analysis and research of publications
Today the problem of electronic processes and
ways out of the economies of different countries from
the crisis that has arisen as a result of the pandemic
involved quite a few domestic and foreign scientists.
Among them it is possible to allocate Danko T.P.,
Zubenko I.R., Kanishchenko O.L., Kravchenko
A.V., Litovchenko I.L., Mozgova G.V., Pleskach
V.L., Pylypchuk V.P., Starostina A.O., Uspensky I.V.
and others. However, this problem is not fully
disclosed and needs even more detailed research.
The purpose of the article
The purpose of the article is to analyze the
theoretical and practical aspects of electronic
processes in pandemic conditions.
Presenting of main material
Effective activity of the enterprise, both in the
domestic and foreign markets depends on many
factors and involves the solution of a sufficient
number of strategic and tactical tasks. For today,
the algorithm for solving many issues has changed,
in connection with the situation that has developed
not only in Ukraine but also in the world as a whole,
and is related to COVID-19. One of the main
conditions for the activity of the enterprise was the
transition of a significant number of business
processes to online.
Quarantine restrictions in Ukraine, which came
into force for the first time: from March 12 to April
3 In 2020 on the whole territory of Ukraine forbade
to visit the educational institutions by its applicants
and holding all mass events in which more than 200
people take part, except for the necessary events to
ensure the work of public authorities and local
governments. Sports events are allowed to be held
without the participation of spectators (fans) [1].
However, on 25th of March 2020, the Cabinet of
Ministers of Ukraine decided to extend the
quarantine activities until April 24, 2020. The next
step was to extend the quarantine until May, 11
2020, then until May, 22. For today, until December
31, 2020 there is a valid general quarantine
throughout the territory of Ukraine.
At different stages of quarantine, quarantine
restrictions have been also changed. Economy of
the country is experiencing a very serious crisis. Many
entrepreneurs, according to their calculations, to the
end of 2020, they will not be able to repay all their
debts and make a profit. Closing enterprises and
the inability of many of them to sell their products
off-line, forced them go online and start your ebusiness. This led to an increase sales volumes online.

Impossibility for consumers to attend mass
events: cinemas, theaters, concerts and others led to
the need for on-line communication. But such
communication became not only to cultural pastime,
but also scientific institutions began to teach
schoolchildren and students on-line. During this
period, one of the new startup companies appears
on the world market – ZOOM, which quickly
captures a new market. A market that has emerged
as a result of pandemic and forced quarantine.
At the beginning of March 2020, in less than a
week, the value of the ZOOM share increased by
almost 40%, and became equal to $ 159.56 per share.
At the same time, capitalization of the company
increased by almost a third ($ 14.3 billion) and
amounted to $ 44, 1 billion in early 2020 year, the
company had 2,400 employees, for a year their
number increased to 3,400. According to the data of
Sensor Tower ,, the number of ZOOM downloads
has increased by 109% if in 2019 daily 10 million
users used this service, then in 2020 their number
has increased up to 300 million users per day. The
company’s projected profit for 2020 will be $ 917
million , while earn ings per share w ill be
approximately $ 0.44 [2].
We see that in the conditions of pandemic and
quarantine it is gaining more urgency e – marketing,
which involves all marketing tools, but with use of
electronic means and on-line mode. Analysis of
functions, essence, features of application of
electronic marketing, positive and negative sides of
its application and the ability to calculate efficiency
using on-line programs characterize its impact on
management. A rather important point is that analysis
of online marketing tools is more effective and
affordable for both marketers and business leaders.
First, the analysis of the advertising company
becomes more effective on-line thanks to the ability
to use programs such as Google Analytics, the use
of the application Advertising when setting up
advertising on social networks Fb and Instagram,
use pixel Fb, Ads Manager, UTM tag settings with
generator and more.
Google Analytics allows you to manage multiple
accounts and receive reports both in real time and
in dynamics. Statistical reports of the site begin to
form only after connecting this service to the site
that is needed to analyze. Google Analytics provides
the ability to get reports:
– an audience report that contains fairly
thorough information about the audience that visited
the site;
– report on traffic sources, i.e. it is from the
branch come site visitors;
– the behavior report provides an opportunity
to understand what consumers do when get to the
site;
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– the conversion report provides information
about the site’s performance in achieving the goals
that were established by managers and marketers;
– own reports, which are formed based on the
needs of the site owner.
Google Analytics is a service used to analyze
consumers. The service has both free and paid
functions. This is an affordable service that provides
an opportunity to evaluate the profitability of
advertising companies, site visits, make comparative
characteristics and much more [3].
It is necessary to highlight the settings of
advertising on Fb and Instagram, especially now,
when most consumers have mastered social media,
and now, learn about the news, or about each other’s
interesting circumstances from social networks. The
reach of Fb users is more than 1.6 billion active
users who use this social network each day at least
35 minutes. The number of Ukrainians who are
registered in Fb is more than 14 million people 11.5
million Ukrainians are registered on Instagram. These
data indicate a fairly large advertising audience where
most companies can find their target consumer and
broadcast advertising just for him. To run an
advertising campaign, you need to create your own
business page in the social network Fb, choose which
social network will take place advertising campaign
(Fb or Instagram, or both) and start developing the
advertising appeal itself. Today in their social
networks Fb and Instagram companies can earn
money only by launching the targeted advertising.

Because of this, the algorithm Fb and Instagram is
designed in such a way that only 5% of «friends»
can see in their feed news. Of course, after setting
up the advertising appeal, the advertising budget is
calculated and on the business page the details of
the card from which the funds will be deducted are
entered for an advertising campaign in a currency
that is pre-selected by the advertiser in it advertising
office. The uniqueness of an advertising campaign
in these social networks is that it can be global, i.e.
it can be configured for any country in the world,
and local, for example, when advertising «cafe near
the house» it can be broadcast only on residents of
adjacent neighborhoods.
Of course, the cost of online advertising is more
predictable, and thanks to services can calculate quite
accurately the profitability of advertising appeals.
Forecast advertising costs are shown in Fig. 1 [4].
However, the question arises as to whether all
customer segments have completely switched to the
Internet space, whether there are those who are not
going to do it or postpone the possibility of the first
shopping for a more «appropriate» time in their view.
Consumer segmentation criteria in modern
conditions must take into account not only the classic
parameters, but also the availability of the network.
The Internet, the availability of electronic means
for the consumer, which will provide an opportunity
not only learn about the product, but also evaluate
its characteristics and make an online purchase [5].

Fig. 1 Global forecast of advertising costs by categories [4]
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When moving to the Internet space, it is
necessary to highlight the portrait in detail consumer,
know his interests. That is, you need an individualized
audience, the one that interacts with the product,
goes to the site and is interested in watching videos
on the product. Considering Internet marketing
opportunities, we can create our audience [6],
namely: choose where territorially located our target
audience, age, gender, highlight the interests of
people who we need to cover marketing tools (Fig.
2).
We can choose the target audience based on
the level of education (Fig. 3). It is necessary to
note that when setting up an advertising campaign
for the International Economic Forum 2020
USUCT, one of the components of detailed targeting,
namely the possibility of education level selection
allowed to identify the target segments and provide
a variety of promotional information about Forum,
respondents with different levels of education. So
the advertising campaign was segmented into:
teachers and students (school children) – of higher
educational institutions, technical schools, colleges
and schools (in the framework of teacher training).
This made it possible to allocate for each group the
motivational categories and to ensure the satisfaction
of the interests of this group.
One of the most difficult conditions in

segmenting the Internet consumer audience is
drawing up her portrait. In this case, we can use
programs which help to segment consumers; one of
the such program is xmaid. However, to fill all the
necessary data the marketer has a question where to
get everything you need as an information. In this
case it can be:
– thematic forums;
– social networks;
– You Tube shows and analysis of comments
to them;
– Yandex metrics;
– google analytics;
– analysis of the existing customer database of
the enterprise;
– analysis of incoming call records from
customers;
– analysis of customer complaints;
– analysis of the subscriber base;
– analysis of how consumers in forums discuss
the advantages / disadvantages of goods / services;
– communities in social networks;
– analysis, advice that Internet users give each
other online on the subject, which You are interested;
– other sources of information.
The data that will be collected will provide an
opportunity not only to form a portrait of the
consumer who needs your product, but also to reveal

Fig. 2. Possibilities of detailed targeting when setting up advertising in Fb
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Fig. 3. Options for detailed targeting on the criterion Level of education

absolutely new criteria of segmentation, or a new
segment. This will provide an opportunity to increase
the volume of orders, and, as a consequence, profit
of the enterprise.
Taking into account the pricing policy of
companies that use Internet marketing, it is necessary
to note the reduction of costs for: staff maintenance;
retail space, its heating, lighting and security; there
is an optimization of logistics systems (storehouseconsumer); the ability to provide the consumer with
more detailed information about the product /
service, for less time and less effort. It is because of
this, when the company moves to on-line, it becomes
more competitive, and has ways to reduce prices for
completely objective reasons and resulting in
successful e-marketing.
One of the cost items when promoting goods
on the Internet is definitely the cost of Online
advertising. When setting up the advertising on Fb
and Instagram, you need to choose how much money
the company plans to spend per day and determine
the duration of advertising companies (Fig. 4).
The budget of the advertising company can be
adjusted in almost all currencies in your own
advertising office. If the company has a fairly limited
advertising budget, then, on today’s cheapest
108

advertising in a day is its equivalent in rubles. The
settings are the minimum amount that will be
deducted from the card. To customize advertising to
advertising pages you need to add the source data of
the card from which the funds will be debited to
conducting an advertising campaign. It should be
noted that Internet applications provide the ability
to track conversions for each advertising campaign.
This provides an opportunity to calculate the KPI
of the advertising company and determine its
effectiveness.
Of course, the promotion and sale of not all
goods / services can go online. There is a number of
specific categories of goods / services, the sale of
which is possible only off-line. However, to present
advertising of goods / services, to show interest in
the consumer, that is, to make «First steps» in the
sale of such goods is possible through e-marketing.
Improving connections with potential
consumers, in today’s world, is only possible thanks
to the Internet. The situation that has developed in
2020 in connection with the World Pandemic, forced
crisis in almost all spheres of life (both in the social
sphere, economic and others), inability to meet
friends affected the needs of consumers like never
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before. It was the revaluation of values that allowed
one company to come forward as well others, on
the contrary - to reduce or minimize their production.
Attracting additional resources to overcome the
crisis caused by COVID 19, is necessary to the most
domestic enterprises. According to the calculations
of the entrepreneurs themselves, forced downtime
(lockdown, quarantine for and other circumstances)
do not allow to restart your business and reach a
break-even level. Application of marketing tools,
which were relevant a year ago, now, unfortunately,
does not give the expected result. Consumers have
changed, the internal and external environment has
changed, and as a result, it has to lead to a change
in the marketing strategy of the enterprise.
Organization of a comprehensive approach to
working with the consumer, the possibility of almost
instant transition from on-line space to off-line and
vice versa, will allow businesses to increase and not
lose their customers. At the moment, many
companies do not have a significant on-line
experience, and because of this, the demand for
highly skilled Internet – marketers. Such a specialty
as Electronic – marketing goes to the leaders with
its own opportunities in cyberspace not only for
businesses but also for consumers.
There is an objective need for companies to
provide specialists who can provide SEO (search
engine promotion), banner advertising, SMM (social
media marketing), Web–PR, viral marketing,
targeting and contextual advertising; evaluate the
effectiveness of given measures in percentage, identify
the advantages and disadvantages of each.
Reduction the time of searching for the
necessary goods in the Internet, compare them (as
in qualitative characteristics, and in the price), gives
the chance to the consumer to choose quickly enough
(without leaving home / office) the best product for
himself with just acceptable for him value for money.
The struggle for the consumer among enterprises
continues, no matter in what format it takes place
and under what conditions.
Conclusions
As a result of the conducted researches the
features of e-marketing tools application in modern
conditions in Ukraine were revealed as well as the
segments of loyal consumers to on-line purchases
and groups of goods in the Internet demand. One of

110

the interesting manifestations of modern Internet
marketing is almost «instant» transition of a large
part of the population to online purchases, due to
the closure to quarantine of many stores and reduced
shopping trips to other countries. Whether this
volume of Internet purchases will remain or when
the pandemic passes everyone with pleasure happily
return to off-line it will show the time. However,
the marketing strategy of businesses must be ready
for any scenario of development in the market of
goods / services.
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ÀÑÏÅÊÒÈ ÅËÅÊÒÐÎÍÍÈÕ ÏÐÎÖÅÑ²Â Â ÓÌÎÂÀÕ
ÏÀÍÄÅÌ²¯

ÀÑÏÅÊÒÛ ÝËÅÊÒÐÎÍÍÛÕ ÏÐÎÖÅÑÑÎÂ Â
ÓÑËÎÂÈßÕ ÏÀÍÄÅÌÈÈ

Êàí³ùåíêî Î.Ë., ×óïðèíà Í.Ì., Ñàçîíîâà Â.Ñ., Êîâàëüîâà Ì.Î.,
×åðíèøåâà Î.Ì.

Êàíèùåíêî Å.Ë., ×óïðèíà Í.Í., Ñàçîíîâà Â.Ñ., Êîâàëåâà Ì.À.,
×åðíûøåâà Å.Ì.

Ó ñòàòò³ ðîçãëÿíóò³ îñíîâí³ àñïåêòè åëåêòðîííèõ ïðîöåñ³â â óìîâàõ ïàíäåì³¿, îñîáëèâîñò³ ¿õ çàðîäæåííÿ, ³ñíóâàííÿ ³
çàñòîñóâàííÿ, äîñë³äæóºòüñÿ ñâ³òîâà åêîíîì³êà â óìîâàõ ïàíäåì³¿. Âïëèâ êàðàíòèííèõ îáìåæåíü, ÿê â Óêðà¿íè, òàê ³ â
³íøèõ êðà¿íàõ ñâ³òó, çàëèøèëè ñâ³é ñë³ä íà åêîíîì³÷íèõ ïîêàçíèêàõ ðîáîòè ï³äïðèºìñòâà, éîãî åôåêòèâíîñò³, îáñÿãàõ ïðîäàæ³â, ³, ùî äîñèòü âàæëèâî â ñîö³àëüíîìó àñïåêò³ – ê³ëüêîñò³
ïðàö³âíèê³â íà ïîâíèé ðîáî÷èé äåíü. Öå âñå íå ìîãëî íå âïëèíóòè íà îñíîâí³ ìàêðîåêîíîì³÷í³ ïîêàçíèêè êðà¿íè. Àëå, â öåé
÷àñ, íà åêîíîì³÷íèé ïðîñò³ð âèõîäÿòü ñòàðòàìè ç ïðèíöèïîâî
íîâèì ïîãëÿäîì íà åêîíîì³÷í³ ïðîöåñè ³ ñòàþòü óñï³øíèìè,
ñàìå çàâäÿêè âèðóâàííþ ïàíäåì³¿. ßñêðàâèì ïðèêëàäîì òàêîãî
ï³äïðèºìñòâà º êîìïàí³ÿ, ÿêà âèâåëà íà ðèíîê ïðîãðàìó Zoom,
ùîäíÿ ÿêîþ êîðèñòóºòüñÿ á³ëüøå 10 ìëí ñïîæèâà÷³â. Íåîáõ³äíî çàçíà÷èòè, ùî á³çíåñ ïðîöåñè ìàñîâî ïåðåõîäÿòü â on-line
ïðîñò³ð òà çàñòîñîâóþòü ³íñòðóìåíòè åëåêòðîííîãî ìàðêåòèíãó. Â çâ’ÿçêó ç öèì ìàðêåòîëîãè òà àíàë³òèêè ïîñò³éíî
âäîñêîíàëþþòü ñâî¿ íàâè÷êè êîðèñòóâàííÿ òàêèìè ïðîãðàìàìè, ÿê Google Analytics, äîäàòêó Ðåêëàìà ïðè íàëàøòóâàííÿ
ðåêëàìè â ñîö³àëüíèõ ìåðåæàõ Fb òà Instagram, ï³êñåëþ Fb,
Ads Manager, UTM ì³òêè òà ³íø³. Â óìîâàõ çðîñòàþ÷îãî ïîïèòó äî ÿêîñò³ òà ê³ëüêîñò³ çàïðîïîíîâàíèõ ôóíêö³é, äàí³
ïðîãðàìè ïîñò³éíî îíîâëþþòüñÿ òà âäîñêîíàëþþòüñÿ, çàäîâîëüíÿþ÷è ïîòðåáè ðèíêó òà â êîíêóðåíòí³é áîðîòüá³ â ö³é
íèø³. Â ²íòåðíåò ïðîñò³ð ìàñîâî ïåðåéøëè ³ ðåêëàìí³ êîìïàí³¿
âèðîáíèê³â ³ ïðîäàâö³â ïîñëóã/ïðîäóêö³¿. Öå çóìîâëåíî ìàñîâ³ñòþ ïåðåõîäó â on-line ñïîæèâà÷³â, ÿê³ çíàõîäÿ÷èñü âäîìà, ìîæóòü â³äâ³äóâàòè on-line êðàìíèö³ òà çä³éñíþâàòè ïîêóïêè
çàâäÿêè åëåêòðîííèì êàðòêàì. Çá³ëüøåííÿ âèòðàò íà ²íòåðíåò-ðåêëàìó â 2020 çðîñëî â ðàçè. Çàñòîñóâàííÿ ö³ëüîâî¿ ðåêëàìè (òàðãåòèíãó), íàäàëî ìîæëèâ³ñòü îïòèì³çóâàòè âèòðàòè íà ðåêëàìó òà çâóçèòè ïîêàç ðåêëàìè äî îáðàíî¿ ö³ëüîâî¿
àóäèòîð³¿. Ìîæëèâîñò³ äåòàëüíîãî òàðãåòèíãó â Fb íàäàëî
ìîæëèâ³ñòü îõîïèòè ö³ëüîâó àóäèòîð³þ â áóäü-ÿêîìó êóòî÷êó
ñâ³òó. àáî íà ñóñ³äí³é âóëèö³, òîáòî, òàêà ðåêëàìà ìàº íîñèòè ÿê ãëîáàëüíèé, òàê ³ ëîêàëüíèé õàðàêòåð. Çàâäÿêè öüîìó
ñòàº ìîæëèâ³ñòü îïòèìàëüíî âèçíà÷èòè ç áþäæåòîì ðåêëàìíî¿
êîìïàí³¿, çì³íþâàòè âèòðàòè íà ðåêëàìó â çàëåæíîñò³ â³ä
åôåêòèâíîñò³ çä³éñíåííÿ ðåêëàìíî¿ êîìïàí³¿, à òàêîæ ðîçðàõóâàòè ÊÐ². Öå ìîæëèâî, çàâäÿêè ìîæëèâîñò³, ÿê³ íàäàþòü
àíàë³òè÷í³ ³íòåðíåò ñèñòåìè â³äñë³äêîâóâàííÿ ê³ëüê³ñòü ë³ä³â
òà êîíâåðñ³é çà êîæíî¿ ðåêëàìíî¿ êîìïàí³¿.

Â ñòàòüå ðàññìîòðåíû îñíîâíûå àñïåêòû ýëåêòðîííûõ
ïðîöåññîâ â óñëîâèÿõ ïàíäåìèè, îñîáåííîñòè èõ çàðîæäåíèÿ,
ñóùåñòâîâàíèÿ è ïðèìåíåíèÿ, èññëåäóåòñÿ ìèðîâàÿ ýêîíîìèêà
â óñëîâèÿõ ïàíäåìèè. Âëèÿíèå êàðàíòèíà, êàê â Óêðàèíå, òàê
è â äðóãèõ ñòðàíàõ ìèðà, îñòàâèëè ñâîé ñëåä íà ýêîíîìè÷åñêèõ
ïîêàçàòåëÿõ ðàáîòû ïðåäïðèÿòèÿ, åãî ýôôåêòèâíîñòè, îáúåìàõ ïðîäàæ, è, ÷òî âàæíî â ñîöèàëüíîì àñïåêòå - êîëè÷åñòâà
ðàáîòàþùèõ íà ïîëíûé ðàáî÷èé äåíü. Ýòî âñå íå ìîãëî íå ïîâëèÿòü íà îñíîâíûå ìàêðîýêîíîìè÷åñêèå ïîêàçàòåëè ñòðàíû.
Íî, â ýòî âðåìÿ, íà ýêîíîìè÷åñêîå ïðîñòðàíñòâî âûõîäÿò
ñòàðòàïû ñ ïðèíöèïèàëüíî íîâûì âçãëÿäîì íà ýêîíîìè÷åñêèå
ïðîöåññû è ñòàíîâÿòñÿ óñïåøíûìè, èìåííî áëàãîäàðÿ ìàñøòàáíîñòè ïàíäåìèè. ßðêèì ïðèìåðîì òàêîãî ïðåäïðèÿòèÿ ÿâëÿåòñÿ êîìïàíèÿ, êîòîðàÿ âûâåëà íà ðûíîê ïðîãðàììó Zoom,
åæåäíåâíàÿ àóäèòîðèÿ êîòîðîé áîëåå 10 ìëí ïîòðåáèòåëåé.
Íåîáõîäèìî îòìåòèòü, ÷òî áèçíåñ ïðîöåññû ìàññîâî ïåðåõîäÿò â on-line ïðîñòðàíñòâî è ïðèìåíÿþò èíñòðóìåíòû ýëåêòðîííîãî ìàðêåòèíãà. Â ñâÿçè ñ ýòèì ìàðêåòîëîãè è àíàëèòèêè ïîñòîÿííî ñîâåðøåíñòâóþò ñâîè íàâûêè ïîëüçîâàíèÿ
òàêèìè ïðîãðàììàìè, êàê Google Analytics, ïðèëîæåíèÿ Ðåêëàìà ïðè íàñòðîéêå ðåêëàìû â ñîöèàëüíûõ ñåòÿõ Fb è Instagram,
ïèêñåëþ Fb, Ads Manager, UTM ìåòêè è äðóãèå. Â óñëîâèÿõ
ðàñòóùåãî ñïðîñà ê êà÷åñòâó è êîëè÷åñòâó ïðåäëàãàåìûõ ôóíêöèé, äàííûå ïðîãðàììû ïîñòîÿííî îáíîâëÿþòñÿ è ñîâåðøåíñòâóþòñÿ, óäîâëåòâîðÿÿ ïîòðåáíîñòè ðûíêà è ëèäèðóÿ â êîíêóðåíòíîé áîðüáå â äàííîé íèøå. Â Èíòåðíåò ïðîñòðàíñòâî
ìàññîâî ïåðåøëè è ðåêëàìíûå êîìïàíèè ïðîèçâîäèòåëåé è ïðîäàâöîâ óñëóã/ïðîäóêöèè. Ýòî îáóñëîâëåíî ìàññîâîñòüþ ïåðåõîäà â on-line ïîòðåáèòåëåé, êîòîðûå, íàõîäÿñü äîìà, ìîãóò
ïîñåùàòü on-line ìàãàçèíû è ñîâåðøàòü ïîêóïêè áëàãîäàðÿ
ýëåêòðîííûì áàíêîâñêèì êàðòî÷êàì. Óâåëè÷åíèå ðàñõîäîâ íà
èíòåðíåò-ðåêëàìó â 2020 ãîäó âîçðîñëî â ðàçû. Ïðèìåíåíèå
öåëåâîé ðåêëàìû (òàðãåòèíãà), ïîçâîëèëî îïòèìèçèðîâàòü çàòðàòû íà ðåêëàìó è ñóçèòü ïîêàç ðåêëàìû òîëüêî äëÿ âûáðàííîé öåëåâîé àóäèòîðèè. Âîçìîæíîñòè äåòàëüíîãî òàðãåòèíãà
â Fb ïîçâîëèëî îõâàòèòü öåëåâóþ àóäèòîðèþ â ëþáîé òî÷êå
ìèðà èëè íà ñîñåäíåé óëèöå, òî åñòü, òàêàÿ ðåêëàìà ìîæåò
íîñèòü êàê ãëîáàëüíûé, òàê è ëîêàëüíûé õàðàêòåð. Áëàãîäàðÿ
ýòîìó ìîæíî îïòèìàëüíî îïðåäåëèòü áþäæåò ðåêëàìíîé êîìïàíèè, èçìåíÿòü ðàñõîäû íà ðåêëàìó â çàâèñèìîñòè îò ýôôåêòèâíîñòè ïðîâåäåíèÿ ðåêëàìíîé êîìïàíèè, à òàêæå ðàññ÷èòàòü ÊÐ². Ýòî âîçìîæíî, áëàãîäàðÿ ôóíêöèÿì, êîòîðûå ïðåäîñòàâëÿþò àíàëèòè÷åñêèå èíòåðíåò ñèñòåìû: îòñëåæèâàíèÿ êîëè÷åñòâî ëèäîâ è êîíâåðñèè ïî êàæäîé ðåêëàìíîé êîìïàíèè.
Êëþ÷åâûå ñëîâà: ýëåêòðîííûé ìàðêåòèíã, ïàíäåìèÿ,
Èíòåðíåò - ðåêëàìà, ëèäû, ÊÐ², Èíòåðíåò àíàëèòèêà,
ïîòðåáèòåëè, êîíâåðñèÿ, òàðãåòèíã.
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The main aspects of electronic processes in a pandemic, their
features are considered in the article origin, existence and application,
the world economy is studied in a pandemic. The impact of quarantine
restrictions, both in Ukraine and in other countries of the world,
have left their mark on economic performance of the enterprise, its
efficiency, sales, and this all might not have affected the main
macroeconomic indicators of the country. But, at this time, on
economic space the startups come out with a fundamentally new
look at economic processes and become successful precisely due to
the scale of pandemics. A striking example of such an enterprise is a
company which brought Zoom program to the market and has a
daily audience of more than 10 million consumers. It should be
noted that business processes are massively moving to the on-line
space and use email marketing tools. In this regard, marketers and
analysts are constantly improving their skills in using programs such
as Google Analytics, Apps Advertising when setting up ads on social
networks Fb and Instagram, Pixel Fb, Ads Manager, UTM tags and
others. With the growing demand for the quality and number of
offered functions, these programs are constantly updated and
improving, meeting the needs of the market and leading the competition
in this niche. Advertising companies of manufacturers and sellers of
services / products massively moved to the Internet space. Due to the
massive transition to on-line consumers, who, being at home, can
visit on-line shops and make purchases thanks to electronic bank
cards. Increase in advertising costs in 2020 has grown significantly.
The use of targeted advertising (targeting) allowed us to optimize the
advertising costs and narrow down ad impressions only to the selected
target audience. The possibilities of detailed targeting in Fb allowed
us to reach the target audience anywhere in the world or on a
neighboring street, that is, such advertising can be global as well as
and local. Thanks to this, you can optimally determine the budget of
the advertising company, change advertising costs depending on the
effectiveness of the advertising company, as well as calculate ÊÐ².
This is possible thanks to the functions which provide analytical
Internet systems: tracking the number of leads and conversions for
each advertising company.
Keywords: email marketing, pandemic, Internet advertising, leads, ÊÐ², Internet analytics, consumers, conversion, targeting.
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