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It is determined that the category international competitiveness of the banking sector is a
set of economic relations between the banking system (NBU, banks, other financial and
non-financial institutions) and businesses (residents and non-residents) on the efficient
use of resources, institutional and functional potential (internal resources) and factors of
the external market environment (global, international and macroeconomic) for sustainable
development of the financial system and ensuring the welfare of the country in the long
run term. It is shown that the international competitiveness of the banking sector is
influenced by exogenous (global and macroeconomic) and endogenous (microeconomic)
factors, under the influence of which the sources of competitive advantages of the banking
sector are formed: financial resources, assets, human and intangible resources. The factors
of the global environment are becoming increasingly important under modern conditions.
They affect banking sector related and supportive industries through prudent macroeconomic
policies, the presence of competitive investors, access to capital, favorable investment
climate and balanced foreign trade. The scheme of the system analysis of factors of the
international competitiveness of banking sector on the basis of definition of a category
international competitiveness of banking sector is offered. This scheme takes into account
all subjects of influence, internal and external factors for the successful realization of
economic interests of all economic entities. An understanding of the essence and a method
of assessing the international competitiveness of the country’s banking sector is deepened
to ensure sustainable development and improve the country’s welfare in the long run term.
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Introduction and problem statement
Competitive banks should meet new challenges
and opportunities in the face of intensified
competition in global markets. This struggle has
changed the nature of markets for existing banking
products and services and created new markets in
which banks compet e b oth national ly and
internationally. The reason for this is changes in the
structure and mechanisms of financial markets due
to deepening the integration processes of the banking
sector into financial markets in order to increase
their competitiveness in accordance with modern
challenges. The need for systematic research

presupposes the need for a methodology for assessing
modern factors of international competitiveness of
the banking sector.
Analysis and research of publications
Today the problem of competitiveness involved
a large number of domestic and foreign scientists.
Among them it is possible to allocate Porter_M. [4],
Heffernan_Sh.[1], etc .; Ukrainian scientists –
Filipenko_A.S [11], Rumyantseva_A.P [11],
Starostina_A.O [13], Kanishchenko_O.L [14].
However, this problem was considered by them
mainly in terms of ensuring the competitiveness of
the country, goods, firms, industries, regions. The
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problem of international competition on the financial
and banking sector is studied by following foreign
scientists: Mester_E. [3], Cazu_B. [6], Hirtle_B. [9]
and others; Ukrainian scientists: Rogach_O.I. [11],
Tsigan ov_S .A. [12], Mishchenko _V.I . [2],
Naumenkova_S.V. [2], Kozmenko_S.M. [5],
Liutyi_I.O. [10]. The research of these authors reveals
many important theoretical and practical issues of
competitiveness in the context of globalization, but
the constant changes in the cond itions of
competition, structural changes in the economy and
integration processes require a new modern approach
to evaluation.
The purpose of the article
The purpose of the article is to define the
essence and develop a methodology for assessing the
international competitiveness of the country’s
banking sector under modern conditions.
Presenting of main material
The concept of competitiveness has undergone
an evolution of views from the static concept of
absolute advantages to the dynamic concept of
competitive advantages, according to which
competitiveness is not inherited, but created.
According to Sh._Heffernan, a professor at the
London Business School, the competitiveness of the
banking sector is less obvious than in other sectors
of the economy due to the intangible nature of
banking products. Measuring the volume of
production of services provided by financial
institutions has certain problems due to the fact that
it does not have a physical quantity; moreover, it is
very difficult to measure the quality of banking
services [1, 473]. That is why the following
approaches to determine the production of banking
services are [1; 7]: 1) Production approach - measures
the number of accounts or transactions on the
account for a certain unit of time, but there are
limitations: the problem of measuring each banking
service, ignores the cost of paying interest, the use
of different accounting systems; 2) Intermediation
approach - measures the output of loans and
investments, total costs are measured as the sum of
operating costs (cost of factors: labor and capital)

and interest costs. Based on this, most banking
performance studies follow an intermediary approach
due to fewer restrictions.
Economic efficiency of banks is considered in
the following aspects: 1) as the ability to achieve
goals (effectiveness); 2) as the optimal ratio of
resources expended and the results obtained
(efficiency); 3) as the effectiveness of the performance
of functions (performance); 4) as an indicator of the
general state of the banking system (stability) [2,12–
13;3]. Therefore, the assessment of banks’ efficiency
cannot be limited to quantitative performance
indicators; it should also include qualitative
indicators. Such indicators should assess the internal
component, as well as the impact of the banking
system on economic development, social welfare and
living standards [2,12–13;3].
This issue is a complex problem and requires a
comprehensive approach to its qualitative analysis
by the interdisciplinary approach, namely the use of
marketing analysis tools for the banking sector. We
use M. Porter’s theory of competitive advantage to
analyze the determinants of competitive advantage
of the banking sector. Thus, the international
competitiveness of the banking sector is the result of
the realization of competitive advantages of banks
in the international market as a result of international
competition [4]. Figure 1 shows a block diagram of
the relationship between the concepts of international
competitiveness of the banking sector (BS),
competitive advantages, competitive position and
competitive potential on the international market.
As shown in Figure. 1, as a result of the
intensification of international competition, banks
have to form their own competitive advantages in
order to obtain the desired result on the international
market due to the efficient use of available resources,
that determine their competitive position, and
opportunities, that determine their competitive
potential [4].
Today, banking competition is not in the
number of services, but in which bank on the market
you can provide the same service better, according
to the highest quality standards, more customer-

Fig. 1. Relationship between the concepts of international competitiveness of the banking sector
Source: developed by the author
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oriented [3,268]. Kozmenko S. defined banking
competition as a process of competition between
banks and other financial institutions, during which
they seek to secure a leading position in the market
of banking services [5,250]. The sphere of
manifestation of this competition is the market of
banking services, which is formed from the following
elements: means of production, consumer goods,
information products, real estate, financial and so
on. In each of these markets, banks act as direct
participants in market relations and they participate
in competition at three levels: I) Competition
between banks; ²²) Competition of banks with nonbank financial and credit institutions; III)
Compet ition of ban ks with non -fin ancial
organizations [5,250;3]. Competition in the banking
sector has certain specific features: the markets for
banking services tend to the model of oligopoly
because such structure is the most effective; the
development of competition forms and a high level
of its intensity due to the lack of a number of entry
barriers, as well as relatively high profitability and
prestige of the banking business [5;3].
Based on this, the level of competitiveness of
the banking sector is determined by the existing
competitive advantages and the effectiveness of their
implementation. The following advantages are
provided by two groups of factors [5,271–272;3;6]:
I Advantages in skills - related to the effective
work of marketers, management: know-how in
research and development of new services, effective
use of marketing, experience in project management,
ability to organize sales promotion, initiative work
in all areas of the bank;
²² Advantages in resources - affect the receipt
and preservation of the bank’s competitive
advantages: access to financial and material resources,
staff and its qualifications, effective capabilities and
technologies, developed system of cooperation.
Under the influence of these groups, the sources
of competitive advantages of banks are formed by
[5,272;3;6]:
I Financial resources: equity, deposits, interbank
loans  ensures the financial stability of the bank
and the formation of bank costs;
²² Assets: loans, investments, branch network
information systems  the formation of the bank’s
profit is provided;
²²² Human resources (intellectual capital):
personnel, advanced training, professional training
 quality provision of bank services, organization
of sales, operations in financial markets, pricing;
IV Intangible resources: organizational culture,
image, experience and skills of managers, quality of
services and service  provides quality services to
the bank, sales organization, operations in financial
markets, pricing.
44

These sources of competitive advantage provide
a stable position of the bank on the market. In
practice, the competitive advantages of the bank have
various forms that can be divided into several groups
[5,273;7,25;3;6]:
1. Market indicators: image and reputation,
accumulated experience of the bank; openness of
information on bank owners and financial statements;
availability (presence of a branch network and
prospects of its expansion) and level of service
(service, complexity); high quality of services (range,
properties) and price characteristics of services;
commercial relations and partnerships (correspondent
network, joint projects); innovative developments;
2. Operational indicators: constant customer
base; scales of activity (volume of operations and
realization of services); absolute and relative market
share; settlement system and range of services
provided; technological equipment and infrastructure;
organizational and functional characteristics; perfect
system of internal control and audit;
3. Financial indicators: the level of authorized
capital and assets; quality of assets and liabilities;
volume and structure of cash flows; capital adequacy
to accepted risks; volume of general and special
reserves; liquidity level; operating margin; profit and
profitability; the level of dividends and the share
price; the presence of the bank’s shares on the market
and their exchange rate value.
Thus, these three groups of indicators combine
the current results of the bank’s competitive activity
with its capabilities for long-term value creation, but
the list of such indicators can be supplemented.
Based on this, the category of international
competitiveness of the banking sector is a set of
properties of this sector, formed as a result of
economic relations between the banking system
(central and commercial banks, other financial and
non-financial institutions) and businesses (residents
and nonresidents) on the effective use of resource,
institutional and functional potential (internal
resources) and external market factors (global,
international and macroeconomic) for the sustainable
development of the financial system and ensuring
the well-being of the country in the long run term.
The international competitiveness of the banking
sector should be understood as its readiness and ability
to effectively ensure the socio-economic development
of the country under any influence of internal and
external factors.
Thus, according to the theory of M. Porter,
the competitiveness of the banking sector is
determined by four characteristics of the national
economy, which form the national environment,
where banks operate and compete with each other,
which is shown in Figure 2. According to Fig. 2, the
four characteristics of the national economy form
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the national environment in which banks appear and
compete [4]. However, under modern conditions the
influence of the global environment is becoming
increasingl y im portant, nam ely the global
competitiveness of the country’s economy,
integration into the international space, the level of
financial liberalization and integration [8, 40]. Such
global environment affects related and supportive
industries of the banking sector in the form of prudent
macroeconomic policy, the presence of competitive
investors, access to capital, a favorable investment
climate, and balanced foreign trade. Moreover, such
competitive positions (strengths) of financial
institutions on traditional national market ensure their
success in competing on international markets. Thus,
it is necessary to build the traditional strengths of
financial institutions in the national banking sector
of the economy [9,47–49].
Liutyi I. O. notes that large active international
banks meet new opportunities and challenges of
growing competition on the global market due to a
wide range of strategies and approaches that allow
them to remain competitive [10,56–69;11,267–
287;3]: 1) the use of Internet technologies for the
development of financial services and access to new
markets; 2) consolidation of assets through mergers
or acquisitions, formation of strategic alliances. As a
result of these processes, according to Tsyganov S.A.,
organizational structure of banks has changed,

number of employees has optimized, consolidation
operations have occurred, bank resources and
customer base have united, market segment and
competitive advantages have expanded [12,185].
According to Starostina A.O., one of the main
factors in strengthening the competitive position of
business is to take into account the influences of
external business environment (economic, political,
legal, scientific and technical) that affect international
activity and the state of competition [13,471].
Figure 3 shows the mechanism of systematic
analysis of factors of international competitiveness
of the banking sector: global and macroeconomic
factors (are exogenous and set the rules of the game,
have an indirect impact) and microeconomic factors
(are endogenous, have a direct impact) [14].
The sources of competitive advantages of the
banking sector are formed under the influence of
these groups of factors: financial resources (provide
financial stability and cost formation), assets (provide
profit generation), human and intangible resources
(provide quality services, sales, financial market
operations, pricing). These sources of competitive
advantages form the competitive advantage of the
banking sector at the international level. To analyze
the determinants of the competitiveness of the
banking sector, it is necessary to analyze the impact
of global and macroeconomic factors, because they
form the external environment of the banking sector

Fig. 2. Determinants of competitive advantages of the banking sector
Source: developed by the author
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Fig. 3. Scheme of systematic analysis of factors of international competitiveness of the banking sector
Source: developed by the author

competitive environment. Microeconomic factors
form the individual competitive advantages of each
bank separately.
Conclusions
According to M. Porter’s theory, the banking
sector competitiveness lies in the four main
characteristics of the state (existing conditions,
conditions for production factors, market demand
nature, related and supporting industries), which each
state creates and maintains for the development of
this sector. Under modern conditions, the influence
of the international environment is becoming
increasingl y im portant, nam ely the global
competitiveness of the country’s economy,
46

integration into the international space, the level of
financial liberalization and integration. Such
international environment factors affect related and
supportive industries of the banking sector in the
form of prudent macroeconomic policy, the presence
of competitive investors, access to capital, a favorable
investment climate and balanced foreign trade. As a
result of the conducted researches the international
competitiveness of the banking sector is influenced
by the following factors: global and macroeconomic
factors (are exogenous and set the rules of the market,
have an indirect impact) and microeconomic factors
(are endogenous, have a direct impact). The sources
of competitive advantages of the banking sector are
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formed under the influence of these groups of factors
of international competitiveness.
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ÎÖ²ÍÞÂÀÍÍß Ì²ÆÍÀÐÎÄÍÎ¯
ÊÎÍÊÓÐÅÍÒÎÑÏÐÎÌÎÆÍÎÑÒ² ÁÀÍÊ²ÂÑÜÊÎÃÎ
ÑÅÊÒÎÐÀ
Àëüîøèíà ².Â.
Ó ñòàòò³ âèçíà÷åíî, ùî êàòåãîð³ÿ «ì³æíàðîäíà êîíêóðåíòîñïðîìîæí³ñòü áàíê³âñüêîãî ñåêòîðà» ÿâëÿº ñîáîþ ñóêóïí³ñòü åêîíîì³÷íèõ â³äíîñèí ì³æ ñóá’ºêòàìè áàíê³âñüêî¿ ñèñòåìè (ÍÁÓ, áàíêàìè, ³íøèìè ô³íàíñîâèìè ³ íåô³íàíñîâèìè
³íñòèòóòàìè) òà ñóá’ºêòàìè ãîñïîäàðþâàííÿ (ðåçèäåíò³â ³
íåðåçèäåíò³â) ç ïðèâîäó åôåêòèâíîãî âèêîðèñòàííÿ ðåñóðñíîãî, ³íñòèòóö³éíîãî òà ôóíêö³îíàëüíîãî ïîòåíö³àëó (âíóòð³øí³õ
ðåñóðñ³â) ³ ôàêòîð³â çîâí³øíüîãî ðèíêîâîãî ñåðåäîâèùà (ãëîáàëüíèõ, ì³æíàðîäíèõ ³ ìàêðîåêîíîì³÷íèõ) äëÿ ñòàëîãî ðîçâèòêó ô³íàíñîâî¿ ñèñòåìè òà çàáåçïå÷åííÿ äîáðîáóòó êðà¿íè ó
äîâãîñòðîêîâ³é ïåðñïåêòèâ³. Âñòàíîâëåíî, ùî íà ì³æíàðîäíó
êîíêóðåíòîñïðîìîæí³ñòü áàíê³âñüêîãî ñåêòîðà âïëèâàþòü
åêçîãåíí³ (ãëîáàëüí³ ³ ìàêðîåêîíîì³÷í³) òà åíäîãåíí³ (ì³êðîåêîíîì³÷í³) ôàêòîðè, ï³ä âïëèâîì ÿêèõ ôîðìóþòüñÿ äæåðåëà
êîíêóðåíòíèõ ïåðåâàã áàíê³âñüêîãî ñåêòîðà: ô³íàíñîâ³ ðåñóðñè, àêòèâè, ëþäñüê³ òà íåìàòåð³àëüí³ ðåñóðñè. Ó ñó÷àñíèõ óìîâàõ âñå á³ëüøîãî çíà÷åííÿ íàáóâàþòü ôàêòîðè ãëîáàëüíîãî ñåðåäîâèùà, ÿê³ âïëèâàþòü íà ñïîð³äíåí³ òà ï³äòðèìóþ÷³ ãàëóç³
áàíê³âñüêîãî ñåêòîðà ÷åðåç çâàæåíó ìàêðîåêîíîì³÷íó ïîë³òèêó, ïðèñóòí³ñòü êîíêóðåíòîñïðîìîæíèõ ³íâåñòîð³â, äîñòóï äî
êàï³òàëó, ñïðèÿòëèâèé ³íâåñòèö³éíèé êë³ìàò, çáàëàíñîâàíó
çîâí³øíþ òîðã³âëþ. Ïîãëèáëåíî ðîçóì³ííÿ ñóòíîñò³ òà çàïðîïîíîâàíî ìåòîäèêó îö³íþâàííÿ ì³æíàðîäíî¿ êîíêóðåíòîñïðîìîæíîñò³ áàíê³âñüêîãî ñåêòîðà êðà¿íè äëÿ çàáåçïå÷åííÿ ñòàëîãî ðîçâèòêó òà ï³äâèùåííÿ äîáðîáóòó êðà¿íè ó äîâãîñòðîêîâ³é ïåðñïåêòèâ³.
Êëþ÷îâ³ ñëîâà: ì³æíàðîäíà êîíêóðåíòîñïðîìîæí³ñòü
áàíê³âñüêîãî ñåêòîðà, åêîíîì³÷íà åôåêòèâí³ñòü áàíê³â,
áàíê³âñüêà êîíêóðåíö³ÿ, äæåðåëà êîíêóðåíòíèõ ïåðåâàã
áàíê³â, äåòåðì³íàíòè êîíêóðåíòíèõ ïåðåâàã áàíê³âñüêîãî
ñåêòîðà.
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ÎÖÅÍÊÀ ÌÅÆÄÓÍÀÐÎÄÍÎÉ
ÊÎÍÊÓÐÅÍÒÎÑÏÎÑÎÁÍÎÑÒÈ ÁÀÍÊÎÂÑÊÎÃÎ
ÑÅÊÒÎÐÀ
Àë¸øèíà È.Â.
Â ñòàòüå îïðåäåëåíî, ÷òî êàòåãîðèÿ «ìåæäóíàðîäíàÿ
êîíêóðåíòîñïîñîáíîñòü áàíêîâñêîãî ñåêòîðà» ïðåäñòàâëÿåò
ñîáîé ñîâîêóïíîñòü ýêîíîìè÷åñêèõ îòíîøåíèé ìåæäó ñóáúåêòàìè áàíêîâñêîé ñèñòåìû (ÍÁÓ, áàíêàìè, äðóãèìè ôèíàíñîâûìè è íåôèíàíñîâûìè èíñòèòóòàìè) è ñóáúåêòàìè õîçÿéñòâîâàíèÿ (ðåçèäåíòîâ è íåðåçèäåíòîâ) ïî ïîâîäó ýôôåêòèâíîãî èñïîëüçîâàíèÿ ðåñóðñíîãî, èíñòèòóöèîíàëüíîãî è ôóíêöèîíàëüíîãî ïîòåíöèàëà (âíóòðåííèõ ðåñóðñîâ) è ôàêòîðîâ âíåøíåé ðûíî÷íîé ñðåäû (ãëîáàëüíûõ, ìåæäóíàðîäíûõ è ìàêðîýêîíîìè÷åñêèõ) äëÿ óñòîé÷èâîãî ðàçâèòèÿ ôèíàíñîâîé ñèñòåìû è
îáåñïå÷åíèÿ áëàãîñîñòîÿíèÿ ñòðàíû â äîëãîñðî÷íîé ïåðñïåêòèâå. Óñòàíîâëåíî, ÷òî íà ìåæäóíàðîäíóþ êîíêóðåíòîñïîñîáíîñòü áàíêîâñêîãî ñåêòîðà âëèÿþò ýêçîãåííûå (ãëîáàëüíûå
è ìàêðîýêîíîìè÷åñêèå) è ýíäîãåííûå (ìèêðîýêîíîìè÷åñêèå)
ôàêòîðû, ïîä âëèÿíèåì êîòîðûõ ôîðìèðóþòñÿ èñòî÷íèêè êîíêóðåíòíûõ ïðåèìóùåñòâ áàíêîâñêîãî ñåêòîðà: ôèíàíñîâûå ðåñóðñû, àêòèâû, ÷åëîâå÷åñêèå è íåìàòåðèàëüíûå ðåñóðñû. Â ñîâðåìåííûõ óñëîâèÿõ âñå áîëüøåå çíà÷åíèå ïðèîáðåòàþò ôàêòîðû ãëîáàëüíîé ñðåäû, êîòîðûå âëèÿþò íà ðîäñòâåííûå è
ïîääåðæèâàþùèå îòðàñëè áàíêîâñêîãî ñåêòîðà ÷åðåç âçâåøåííóþ ìàêðîýêîíîìè÷åñêóþ ïîëèòèêó, ïðèñóòñòâèå êîíêóðåíòîñïîñîáíûõ èíâåñòîðîâ, äîñòóï ê êàïèòàëó, áëàãîïðèÿòíûé èíâåñòèöèîííûé êëèìàò, ñáàëàíñèðîâàííóþ âíåøíþþ òîðãîâëþ.
Óãëóáëåííî ïîíèìàíèå ñóùíîñòè è ïðåäëîæåíà ìåòîäèêà îöåíêè
ìåæäóíàðîäíîé êîíêóðåíòîñïîñîáíîñòè áàíêîâñêîãî ñåêòîðà
ñòðàíû äëÿ îáåñïå÷åíèÿ óñòîé÷èâîãî ðàçâèòèÿ è ïîâûøåíèÿ
áëàãîñîñòîÿíèÿ ñòðàíû â äîëãîñðî÷íîé ïåðñïåêòèâå.
Êëþ÷åâûå
ñëîâà:
ìåæäóíàðîäíàÿ
êîíêóðåíòîñïîñîáíîñòü áàíêîâñêîãî ñåêòîðà, ýêîíîìè÷åñêàÿ
ýôôåêòèâíîñòü áàíêîâ, áàíêîâñêàÿ êîíêóðåíöèÿ, èñòî÷íèêè
êîíêóðåíòíûõ ïðåèìóùåñòâ áàíêîâ, äåòåðìèíàíòû
êîíêóðåíòíûõ ïðåèìóùåñòâ áàíêîâñêîãî ñåêòîðà.
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It is determined that the category international competitiveness
of the banking sector is a set of economic relations between the
banking system (NBU, banks, other financial and non-financial
institutions) and businesses (residents and non-residents) on the
efficient use of resources, institutional and functional potential
(internal resources) and factors of the external market environment
(global, international and macroeconomic) for sustainable
development of the financial system and ensuring the welfare of the
country in the long run term. It is shown that the international
competitiveness of the banking sector is influenced by exogenous
(global and macroeconomic) and endogenous (microeconomic) factors,
under the influence of which the sources of competitive advantages
of the banking sector are formed: financial resources, assets, human
and intangible resources. The factors of the global environment are
becoming increasingly important under modern conditions. They affect
banking sector related and supportive industries through prudent
macroeconomic policies, the presence of competitive investors, access
to capital, favorable investment climate, balanced foreign trade. The
scheme of the system analysis of factors of the international
competitiveness of banking sector on the basis of definition of a
category international competitiveness of banking sector is offered.
This scheme takes into account all subjects of influence, internal
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and external factors for the successful realization of economic interests
of all economic entities. An understanding of the essence and a
method of assessing the international competitiveness of the country’s
banking sector is deepened to ensure sustainable development and
improve the country’s welfare in the long run term.
Keywords: international competitiveness of the banking
sector, economic efficiency of banks, banking competition, sources
of competitive advantages of banks, determinants of competitive
advantages of the banking sector.
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