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The article focuses on the study of human resources in the field of digital marketing in the

world and in Ukraine. The global economic crisis has affected almost all areas of business.

Business representatives are forced to optimize the costs of enterprises, minimize non-

production costs, look for creative, non-traditional ways to maintain the efficiency of

production and business in general. One of the areas of anti-crisis activity should be digital

marketing. The development of information technology has allowed to create a virtual

environment with specific properties. This is the reason for the needs of employees in the

field of digital marketing. The aim of the article is to analyze the human resources potential

of digital marketing. Among the main objectives of the study are: to investigate the state of

the global digital marketing market; to analyze the human resources in the field of digital

marketing in the world; to study the personnel market of the digital marketing market in

Ukraine. It is proved that the presence of highly qualified personnel, which form the basis

of the organization’s development, is important in the formation of strong digital potential.

The study analyzed the evolution and development of the global digital marketing market

and its human resources. The largest player in the market is Amazon, which is the leader

in terms of number of employees. The capacity of the Ukrainian marketing market in

general and digital in particular is insignificant compared to both Russian and European

sales. Analyzing the structure of employment in Ukraine, it can be seen that the number

of people employed in marketing is 7% of the total. However, interactive technologies are

already used in Ukraine and the list of services of advertising agencies with the use of

information technologies is expanding and deepening. With the development of Internet

technologies, the profession of digital marketer is becoming increasingly popular in Ukraine

and has great prospects for development in the near future. Therefore, the provision of

highly qualified personnel is an integral part of the digital marketing industry, as employees

are the main base on which the entire sector is based.
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Formulation of a scientific problem
Digital marketing as a form of marketing

communications is considered one of the main means
of consumer awareness of the product and stimulation
of its sale. Internet technologies have become
widespread in the modern world, therefore, the
development of business on the Internet is becoming
increasingly important. At the same time, the need
for qualified personnel, which is an integral part of
the field of digital marketing services, is increasing.
This is the reason for the demand on employees in
the field of digital marketing, which today is one of
the most promising segments of the advertising

market and is developing at an extremely rapid pace.
Analysis of recent research and publications
Questions about personnel and the field of

digital marketing have been covered by many
domestic researchers such as: M.S. Lebedenko,
F.Yu. Virina, B. Halligan, A. Koshik, T. Deinekin,
O. Zimina, V. Komarov, A. Bakalinska, S. Selivanov
and S. Minalev. In addition, foreign scientists such
as D. Ogilvy, K. Morse, R. Zeff, B. Aronson,
M. Tangate, M. Stelzner, F. Jefkins and K. Brogan
also studied the development and current state of
advertising on the Internet.

The purpose of the article and setting tasks
The purpose of the study is to analyze the

human resources in the field of digital marketing.
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Among the main objectives of the study are: to
investigate the state of the global digital marketing
market; to analyze the human resources in the field
of digital marketing in the world; to study the
personnel market of the digital marketing market in
Ukraine.

Presentation of the main research material
Global digital marketing spending is estimated

at $ 290–310 billion in 2019, and future estimates
look much stronger due to the continued involvement
of digital channels. The cost of online video and
mobile advertising has boosted overall digital
marketing spending in North America and Western
Europe. We offer a more detailed forecast of global
spending on Internet advertising in Fig. 1.

Fig.1. Dynamics of global spending on digital marketing in the

period 2018-2023 (billion dollars)

Source: developed by the author on the basis of data [1]

Thus, digital marketing is a powerful carrier of
progress and allows to turn unknown companies into
huge corporations, with billions in profits.

Digital marketing is currently the most dynamic
segment in the field of global advertising. In some
countries, including the United Kingdom, China,
Norway and Canada, Internet marketing has already

become the dominant industry in the advertising
environment. This year, this group will be joined by
the United States and the Netherlands, which
account for 54.2% and 52.6% of total Internet
advertising spending, respectively. Meanwhile, in less
developed countries such as Latin America and parts
of Southeast Asia, investment in digital advertising
will continue to lag behind the traditional ones in
the foreseeable future.

Google remains the largest seller of Internet
marketing in the world in 2019, accounting for 31.1%
of global advertising spending, or 103.73 billion
dollars. In second place is Facebook with 67.37 billion
dollars, followed by Alibaba at 29.20 billion dollars.
In Figure 2, it is proposed to depict the revenue
from the sale of major players in the Internet
marketing market in 2019.

Although Amazon is steadily losing popularity
due to the Google-Facebook duopoly in the United
States, it will become a smaller player on the world
stage with $ 14.03 billion in online advertising
revenue.

The digital marketing industry is developing
most actively in countries that show, on the one
hand, economic growth, and on the other –
improving infrastructure and welfare. Thus, in
Internet marketing at the global level, there are two
vectors of development:

– by increasing the number of users in
developing countries;

– by «rejuvenating» the audience and
strengthening the role of online communications in
developed countries, especially in the United States.

As for the segment of marketing in social
networks, this direction everywhere demonstrates a
confident development and at the same time has a
sufficient margin of growth due to including high
level of involvement of current users, a large influx
of new ones, the ability to differentiate the audience

Share of digital marketing costs (%) Absolute deviation, ± Relative deviation,% 
Country 

2018 2019 2019 / 2018 2019 / 2018 

China 65.3 69.5 4.2 106.43 

The United Kingdom 63.8 66.4 2.6 104.08 

Norway 61.7 65.5 3.8 106.16 

Ireland 58.8 62.6 3.8 106.46 

Denmark 57.8 61.1 3.3 105.71 

Sweden 56.3 60.3 4 107.10 

Australia 55.6 57.1 1.5 102.70 

The USA 48.6 54.2 5.6 111.52 

New Zealand 51.8 54 2.2 104.25 

Canada 50.2 53.5 3.3 106.57 

The Netherlands 47.8 52.6 4.8 110.04 

Russia 45.1 50 4.9 110.86 

 

The share of spending on digital marketing by the world’s leading countries in 2018–2019

Source: developed by the author on the basis of data [2]
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by many parameters, and policies to limit and control
advertising by the owners of the media themselves,
reduces the aggressiveness towards advertising
messages [4].

Fig. 2. Revenue from sales of leading companies in the

Internet marketing market for 2019 (billion dollars)

Source: developed by the author on the basis of data [3]

In general, the segment of digital marketing as
a global industry is the subject of multilateral analysis
and can serve as a basis for identifying correlations
with various indicators of economic development
and society [5]. The use of marketing using Internet
resources is gradually becoming an industry with a
large share of influence on global economic processes.

Organizations are constantly striving to
implement innovative methods of working with
human resources, starting with human resource
planning, hiring, selection, training, development,
productivity management, reward management. The
pace of technological change is so rapid that we
have to make gradual changes to our HR processes
and functions much faster to achieve excellence in
the digital marketing business. It is proposed to
analyze the number of employees in the field of
digital marketing in the world’s leading Internet
companies (Fig. 3).

Fig. 3. The number of employees of the world’s leading

Internet companies for the period 2014-2019

Souce: developed by the author on the basis of data [6]

As it can be seen, the leader in the digital
marketing market in terms of the number of
employees is Amazon, whose staff in 2019 numbered
798 thousand people worldwide and the employment
market share was over 60%.

Due to the growing complexity and dynamic
development of the changing economic, social,
cultural, legal and political environment, human
resource management has become a more complex
and difficult process. Conflicting priorities, lack of
resources, mergers and acquisitions, and resistance
of employees to changes force organizations to focus
on creating business values by changing the role of
HR in digital marketing processes.

The most essential thing when deciding whether
to hire employees with digital authority from the
outside or train them inside the company, is that
the internal candidate will be more effective, as
training their own staff will cost the company much
cheaper than hiring a specialist from outside.

Digital marketing and HR need to align their
strategies and prioritize to maintain a well-developed
and motivated workforce. There is an imbalance
between the supply and demand of HR with the
necessary digital skills, capabilities and abilities. If a
company wants to get talents from the outside, then
attracting the necessary ones is not an easy task for
the company, as it requires a lot of money and effort,
which can affect the marketing budget. Due to the
fact that employees are well aware through various
social networks and job sites about the various options
available to them, companies must offer competitive
salaries to attract the most suitable ones. In the era
of fierce competition, every employee wants to work
in an environment where they can test his skills and
develop new skills and competencies. They have an
ambition to be rewarded for the skills they possess.
The average salary of a digital marketing manager in
the United States for 2019 in considered in Fig. 4.

Fig. 4. The average salary of a digital marketing manager in the

United States for 2019

Source: developed by the author on the basis of data [7]
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As of October 16, 2020, the average annual
salary of a digital marketing manager in the United
States is $ 58,217 per year, ranging from $ 116,000
to $ 17,000, depending on skill level.

Therefore, if a company wants to develop digital
skills within the country, it is really essential to
develop a comprehensive training and development
program for employees. For the successful
development of internal talents, it is important that
companies create a well-structured and personalized
program to transfer functional, technical, statistical
and interpersonal skills to employees. Organizations
can use a fact-based approach to prioritize key areas,
departments, and functions where development
programs are needed to create skills gaps. Companies
focus on attracting and developing data professionals,
statisticians, candidates with good practical and
analytical skills, interpreters who can draw
conclusions from data extracted from data mining,
and media professionals to promote their proposals.

Companies need to develop digital skills at all
levels to get a correct and effective view of different
systems and processes. It is very important for an
organization to have a flexible and accountable set
of processes and a functional infrastructure that can
transfer digital skills to employees. Companies need
to understand that training and development
programs are not a short-term process. Cost,
competence and compliance are some of the
parameters that a promising organization should pay
attention to when it wants to implement training
and development programs in the organization. The
content of education should be designed in such a
way that it is more exciting, relevant, more
memorable and self-learning. To reduce costs, many
companies try to use minimal programs for individual
processes only. Cost constraints should not lead to
ineffective implementation of the solution, as this
can lead to partial business success.

Currently, companies are trying to create a
reliable ecosystem of digital marketing with many
local and global players. Digital technologies allow
companies to gain a competitive advantage by
dynamically changing the way consumers formulate
and expect. In the new era of the industrial
revolution, changes in technological innovation,
consumer demand and modern marketing strategies
are changing the role of human resources in the
organization. However, digital marketing has various
benefits as it covers a wide range of consumers in
less time and at less cost. It also helps in effective
interaction with customers and provides various
indicators to assess the effectiveness of digital
marketing technologies. HR should develop
recruitment, selection, training, development and
training programs so that employees have professional
skills in working with digital technologies. Periodic

short-term and long-term training and development
programs at all levels of the organization are needed
to transfer various digital skills to employees. At such
costs, competence and compliance are the parameters
that a company should focus on when implementing
them.

The capacity of the Ukrainian marketing market
in general and digital in particular is insignificant
compared to both Russian and European sales.
However, interactive technologies are already used
in Ukraine, both expanding and deepening the list
of advertising agencies using information technology,
as well as further growth in the number of households
with Internet access, will allow the Ukrainian
advertising market to significantly increase the
effectiveness of contacts with target audiences and
reduce their cost.

According to the Experts of the All-Ukrainian
Advertising Coalition, in 2020 the growth of the
Internet advertising market will continue, the key
growth factors will be such global players as Facebook
for banner advertising and Google (YouTube) for
online video and search. Also, a further increase in
the share of mobile traffic is forecast, which is
explained by the positive dynamics of the increase
in mobile Internet consumption by the population
of Ukraine. It is proposed to analyze the data on
Internet marketing consumption for 2019 and the
forecast for 2020 (Fig. 5).

As a result, we can be freely said that the digital
marketing market in Ukraine is growing significantly
and gaining momentum. Compared to 2008, this is
complete progress. Ukraine gradually begins to enter
the Internet society and use Internet advertising as a
powerful catalyst for development and innovation.

Equally important in building a strong digital
potential is the availability of highly qualified
personnel who form the basis for the development
of an organization that intends to develop and earn
on the effective use of advertising on the Internet.
Figure 6 shows the structure of employment in
Ukraine, as of 2019.

Thus, analyzing the structure of employment
in Ukraine, it can be seen that the number of people
employed in marketing is 7% of the total. With the
development of Internet technologies, the profession
of digital marketer is becoming increasingly popular
in our country and has great prospects for
development in the near future.

Conclusion
The study analyzed the evolution and state of

development of the global digital marketing market
and its human resources. The largest player in the
market is Amazon, which is the leader in terms of
number of employees. Today, the profession of digital
marketer is in demand and highly paid and is
becoming increasingly popular in today’s world.
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Therefore, the availability of highly qualified
personnel is an integral part of the digital marketing
industry, and as employees are the main basis on
which the entire sector is based.

Regarding the development of digital marketing
and human resources in Ukraine and over the past
couple of years, the role of digital marketers has
grown significantly and our country is gradually
entering the global Internet community and use
digital marketing as a powerful tool for innovative
development.
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ÄÎÑË²ÄÆÅÍÍß ÐÈÍÊÓ ÏÐÀÖ² Ó ÑÔÅÐ²
ÖÈÔÐÎÂÎÃÎ ÌÀÐÊÅÒÈÍÃÓ

Ãàðì³äåð Ë.Ä., Ãîí÷àð Ë.À.

Ó ñòàòò³ îñíîâíà óâàãà ïðèä³ëåíà äîñë³äæåííþ êàäðî-
âîãî ïîòåíö³àëó ó ñôåð³ öèôðîâîãî ìàðêåòèíãó ó ñâ³ò³ òà Óê-
ðà¿í³. Ñâ³òîâà åêîíîì³÷íà êðèçà âïëèíóëà ïðàêòè÷íî íà âñ³ ñôåðè
ï³äïðèºìíèöüêî¿ ä³ÿëüíîñò³. Ïðåäñòàâíèêè á³çíåñó çìóøåí³ îï-
òèì³çóâàòè âèòðàòè ï³äïðèºìñòâ, ì³í³ì³çóâàòè íåâèðîáíè÷³
âèòðàòè, øóêàòè êðåàòèâí³, íåòðàäèö³éí³ øëÿõè çáåðåæåííÿ
åôåêòèâíîñò³ âèðîáíèöòâà ³ á³çíåñó â ö³ëîìó. Îäíèì ç íàïðÿì³â
àíòèêðèçîâî¿ ä³ÿëüíîñò³ ïîâèíåí ñòàòè öèôðîâèé ìàðêåòèíã.
Ðîçâèòîê ³íôîðìàö³éíèõ òåõíîëîã³é äîçâîëèëî ñôîðìóâàòè
â³ðòóàëüíå ñåðåäîâèùå ç³ ñïåöèô³÷íèìè âëàñòèâîñòÿìè. Ñàìå
öèì îáóìîâëåí³ ïîòðåáè ó ïðàö³âíèêàõ ãàëóçç³ öèôðîâîãî ìàð-
êåòèíãó. Ìåòîþ ñòàòò³ º àíàë³ç êàäðîâîãî ïîòåíö³àëó ñôåðè
öèôðîâîãî ìàðêåòèíãó. Ñåðåä îñíîâíèõ çàâäàíü äîñë³äæåííÿ º:
äîñë³äèòè ñòàí ñâ³òîâîãî ðèíêó öèôðîâîãî ìàðêåòèíãó; ïðî-
àíàë³çóâàòè êàäðîâèé ïîòåíö³àë ó ñôåð³ öèôðîâîãî ìàðêåòèí-
ãó ó ñâ³ò³; äîñë³äèòè ðèíîê êàäð³â ðèíêó öèôðîâîãî ìàðêåòèíãó
â Óêðà¿í³. Äîâåäåíî ùî âàæëèâèì ó ôîðìóâàíí³ ñèëüíîãî öèô-
ðîâîãî ïîòåíö³àëó º íàÿâí³ñòü âèñîêîêâàë³ô³êîâàíèõ êàäð³â, ÿê³
ôîðìóþòü îñíîâó ðîçâèòêó îðãàí³çàö³¿. Ó õîä³ äîñë³äæåííÿ áóëî
ïðîàíàë³çîâàíî åâîëþö³þ òà ñòàí ðîçâèòêó ñâ³òîâîãî ðèíêó

öèôðîâîãî ìàðêåòèíãó òà éîãî êàäðîâîãî ïîòåíö³àëó. Íàéá³ëü-
øèì ãðàâöåì íà ðèíêó º êîìïàí³ÿ Amazon, ÿêà º ë³äåðîì ³ çà
ê³ëüê³ñòþ çàéíÿòèõ. ªìí³ñòü óêðà¿íñüêîãî ðèíêó ìàðêåòèíãó
â ö³ëîìó òà öèôðîâîãî  çîêðåìà º íåçíà÷íîþ ïîð³âíÿíî ÿê ³ç
ðîñ³éñüêèìè, òàê ³ ç ºâðîïåéñüêèìè îáñÿãàìè ïðîäàæ³â. Àíàë³-
çóþ÷è ñòðóêòóðó çàéíÿòîñò³ íàñåëåííÿ â Óêðà¿í³, ìè áà÷èìî,
ùî ê³ëüê³ñòü çàéíÿòèõ ó ñôåð³ ìàðêåòèíãó ñêëàäàº 7% â³ä çà-
ãàëüíî¿ ê³ëüêîñò³. Îäíàê óæå ñüîãîäí³ â Óêðà¿í³ çàñòîñîâóþòüñÿ
³íòåðàêòèâí³ òåõíîëîã³¿ òà ñïîñòåð³ãàºòüñÿ ðîçøèðåííÿ ³ ïî-
ãëèáëåííÿ ïåðåë³êó ïîñëóã ðåêëàìíèõ àãåíòñòâ ³ç âèêîðèñòàí-
íÿì ³íôîðìàö³éíèõ òåõíîëîã³é. Ç ðîçâèòêîì ²íòåðíåò òåõíî-
ëîã³é ïðîôåñ³ÿ öèôðîâîãî ìàðêåòîëîãà ñòàº âñå á³ëüø ïîïóëÿð-
íîþ  â Óêðà¿í³ òà ìàº âåëèêó ïåðñïåêòèâó ðîçâèòêó â íåäàëå-
êîìó ìàéáóòíüîìó. Òîìó çàáåçïå÷åí³ñòü âèñîêîêâàë³ô³êîâàíè-
ìè êàäðàìè º íåâ³ä’ºìíîþ ÷àñòèíîþ ãàëóçç³ öèôðîâîãî ìàðêå-
òèíãó, òàê ÿê ïðàö³âíèêè º îñíîâíîþ áàçîþ íà ÿê³é òðèìàºòüñÿ
ö³ëèé ñåêòîð.

Êëþ÷îâ³ ñëîâà: öèôðîâèé ìàðêåòèíã, ðèíîê ïðàö³,
êâàë³ô³êîâàí³ êàäðè, ðèíîê öèôðîâîãî ìàðêåòèíãó.

ÈÑÑËÅÄÎÂÀÍÈÅ ÐÛÍÊÀ ÒÐÓÄÀ Â ÑÔÅÐÅ
ÖÈÔÐÎÂÎÃÎ ÌÀÐÊÅÍÈÍÃÀ

Ãàðìèäåð Ë.Ä., Ãîí÷àð Ë.À.

Â ñòàòüå îñíîâíîå âíèìàíèå óäåëåíî èññëåäîâàíèþ êàä-
ðîâîãî ïîòåíöèàëà â ñôåðå öèôðîâîãî ìàðêåòèíãà â ìèðå, è
Óêðàèíå. Ìèðîâîé ýêîíîìè÷åñêèé êðèçèñ ïîâëèÿë ïðàêòè÷åñêè
íà âñå ñôåðû ïðåäïðèíèìàòåëüñêîé äåÿòåëüíîñòè. Ïðåäñòà-
âèòåëè áèçíåñà âûíóæäåíû îïòèìèçèðîâàòü çàòðàòû ïðåä-
ïðèÿòèé, ìèíèìèçèðîâàòü íåïðîèçâîäñòâåííûå çàòðàòû, íà-
õîäèòü êðåàòèâíûå, íåòðàäèöèîííûå ïóòè ïîääåðæàíèÿ ýô-
ôåêòèâíîñòè ïðîèçâîäñòâà, è áèçíåñà â öåëîì. Îäíèì èç íà-
ïðàâëåíèé àíòèêðèçèñíîé äåÿòåëüíîñòè äîëæåí ñòàòü öèô-
ðîâîé ìàðêåòèíã. Ðàçâèòèå èíôîðìàöèîííûõ òåõíîëîãèé ïî-
çâîëèëî ñôîðìèðîâàòü âåðòóàëüíóþ ñðåäó ñî ñïåöèôè÷åñêèìè
ñâîéñòâàìè. Èìåííî ýòèì îáóñëîâëåíû ïîòðåáíîñòè ó ðàáîò-
íèêîâ îòðàñëè öèôðîâîãî ìàðêåòèíãà. Öåëüþ ñòàòüè ÿâëÿåò-
ñÿ àíàëèç êàäðîâîãî ïîòåíöèàëà ñôåðû öèôðîâîãî ìàðêåòèíãà.
Ê îñíîâíûì çàäàíèÿì èññëåäîâàíèÿ îòíîñÿòñÿ: èññëåäîâàòü
ñîñòîÿíèå ìèðîâîãî ðûíêà öèôðîâîãî ìàðêåòèíãà; ïðîàíàëè-
çèðîâàòü êàäðîâûé ïîòåíöèàë â ñôåðå öèôðîâîãî ìàðêåòèãà â
ìèðå; èññëåäîâàòü ðûíîê êàäðîâ ðûíêà öèôðîâîãî ìàðêåòèíãà
â Óêðàèíå. Äîêàçàíî, ÷òî âàæíûì â ôîðìèðîâàíèè ñèëüíîãî
öèôðîâîãî ïîòåíöèàëà ÿâëÿåòñÿ íàëè÷èå âûñîêîêâàëèôèöèðî-
âàííûõ êàäðîâ, êîòîðûå ôîðìèðóþò îñíîâó ðàçâèòèÿ ïðåäïðè-
ÿòèÿ. Â õîäå èññëåäîâàíèÿ áûëî ïðîàíàëèçèðîâàíî ýâîëþöèþ è
ñîñòîÿíèå ðàçâèòèÿ ìèðîâîãî ðûíêà öèôðîâîãî ìàðêåòèíãà è
åãî êàäðîâîãî ïîòåíöèàëà. Ñàìûì áîëüøèì èãðîêîì ÿâëÿåòñÿ
êîìïàíèÿ Amazon, êîòîðàÿ ÿâëÿåòñÿ ëèäåðîì è ïî êîëè÷åñòâó
çàíÿòûõ. ¨ìêîñòü óêðàèíñêîãî ðûíêà ìàðêåòèíãà â öåëîì, è
öèôðîâîãî â ÷àñòíîñòè íåçíà÷èòåëüíà, ïî ñðàâíåíèþ ñ ðîññèé-
ñêèìè, à òàêæå ñ åâðîïåéñêèìè îáú¸ìàìè ïðîäàæ. Àíàëèçèðóÿ
ñòðóêòóðó çàíÿòîñòè íàñåëåíèÿ â Óêðàèíå, ìû âèäèì, ÷òî
êîëè÷åñòâî çàíÿòûõ â ñôåðå ìàðêåòèíãà ñîñòàâëÿåò 7% îò
îáùåãî êîëè÷åñòâà. Îäíàêî óæå ñåãîäíÿ â Óêðàèíå ïðèìåíÿ-
þòñÿ èíòåðàêòèâíûå òåõíîëîãèè, è íàáëþäàåòñÿ ðàñøèðåíèå
è óãëóáëåíèå ïåðå÷íÿ óñëóã ðåêëàìíûõ àãåíñòâ ñ èñïîëüçîâàíè-
åì èíôîðìàöèîííûõ òåõíîëîãèé. Ñ ðàçâèòèåì Èíòåðíåò òåõ-
íîëîãèé ïðîôåññèÿ öèôðîâîãî ìàðêåòîëîãà ñòàíîâèòñÿ âñ¸ áî-
ëåå ïîïóëÿðíîé â Óêðàèíå, è èìååò áîëüøóþ ïåðñïåêòèâó ðàç-
âèòèÿ â íåäàë¸êîì áóäóùåì. Ïîýòîìó îáåñïå÷åííîñòü âûñîêî-
êâàëèôèöèðîâàííûìè êàäðàìè ÿâëÿåòñÿ íåîòúåìëåìîé ÷àñòüþ
îòðàñëè öèôðîâîãî ìàðêåòèíãà, òàê êàê ðàáîòíèêè ÿâëÿþòñÿ
îñíîâíîé áàçîé, íà êîòîðîé äåðæèòñÿ öåëûé ñåêòîð.

Êëþ÷åâûå ñëîâà: öèôðîâîé ìàðêåòèíã, ðûíîê òðóäà,
êâàëèôèöèðîâàííûå êàäðû, ðûíîê öèôðîâîãî ìàðêåòèíãà.
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The article focuses on the study of human resources in the
field of digital marketing in the world and in Ukraine. The global
economic crisis has affected almost all areas of business. Business
representatives are forced to optimize the costs of enterprises, minimize
non-production costs, look for creative, non-traditional ways to
maintain the efficiency of production and business in general. One
of the areas of anti-crisis activity should be digital marketing. The
development of information technology has allowed to create a virtual
environment with specific properties. This is the reason for the needs
of employees in the field of digital marketing. The aim of the article
is to analyze the human resources potential of digital marketing.
Among the main objectives of the study are: to investigate the state of
the global digital marketing market; to analyze the human resources
in the field of digital marketing in the world; to study the personnel
market of the digital marketing market in Ukraine. It is proved that
the presence of highly qualified personnel, which form the basis of
the organization’s development, is important in the formation of strong
digital potential. The study analyzed the evolution and development
of the global digital marketing market and its human resources. The
largest player in the market is Amazon, which is the leader in terms
of number of employees. The capacity of the Ukrainian marketing
market in general and digital in particular is insignificant compared
to both Russian and European sales. Analyzing the structure of
employment in Ukraine, it can be seen that the number of people
employed in marketing is 7% of the total. However, interactive
technologies are already used in Ukraine and the list of services of
advertising agencies with the use of information technologies is
expanding and deepening. With the development of Internet
technologies, the profession of digital marketer is becoming increasingly
popular in Ukraine and has great prospects for development in the
near future. Therefore, the provision of highly qualified personnel is
an integral part of the digital marketing industry, as employees are
the main base on which the entire sector is based.

Keywords: digital marketing, labor market, qualified per-
sonnel, digital marketing market.
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