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The article has substantiated that innovation activity is primarily identified with the activities

of enterprises and organizations, so the study of this problem at the micro-level is important

and relevant. It was emphasized that clarification of the essence of innovation activity and

the main functions of managing this activity at the micro-level, the impact of innovation

activity on expanding the boundaries of production possibilities is an urgent task in the

process of finding the most effective ways of development in the long term. The purpose

of the article is to substantiate the essence of the innovation activity of enterprises (firms),

clarify the essence of innovation management at the micro-level, determine the functions

of innovation management, as well as the impact of innovation on expanding the boundaries

of production possibilities. The article has analyzed the views of foreign scientists on the

essence and role of innovation in the economy. The main definitions of the concept of

«innovative activity», proposed by scientists-economists, international organizations and

used in the legislation of Ukraine, has been considered. The weaknesses and advantages of

these definitions has been substantiated. The author’s definition of the concept of «innovative

activity» has been proposed. The influence of innovation activity of micro-level subjects

on the expansion of the boundaries of production possibilities, economic growth and

economic development both at the level of each individual enterprise (firm) and at the

level of the whole society has been revealed. The interrelation between the management

of innovation activity and enterprise income, competitiveness and long-term development

has been revealed. The author’s definition of the concept of «management of innovation

activity» has been formulated. They also defined the main functions of innovation activity

management: planning, organization, control, stimulation, forecasting. The characteristics

of these functions at the micro-level has been formulated. The need for the formation of

effective tools and mechanisms for managing innovation activities at the micro-level has

been emphasized.
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Introduction and formulation of the problem
At the present stage, innovation activity is the

basis of progress and development of economic
entities, as well as the entire national economy.
Creation and introduction of new products,
production technologies, significant improvement of

products that already exist on the market, application
of scientific and technical achievements in practice,
progress of production technologies, invention of new
sources of resources, introduction of new methods
of production and marketing, etc. are forms of
innovation activity.
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Economists identify innovation activity
primarily with the innovation activity of enterprises
and organizations, so the study of this problem at
the micro-level is important and relevant. Innovation
activity is primarily associated with the activities of
enterprises and organizations, so the study of this
problem at the micro-level is important and relevant.
Especially it concerns the Ukrainian enterprises,
which are less and less focused on the development
and production of innovative products [1].
Meanwhile, making the right managerial decisions
in the process of innovation activity is one of the
main factors of successful functioning and
development of the micro-level subjects. This is
especially true of Ukrainian enterprises, which are
practically not focused on the development and
production of innovative products. Meanwhile,
making the right management decisions in the process
of innovation is one of the main factors in the
successful operation and development of micro-level
actors. The level of competitiveness and comparative
advantages of the enterprise will depend on the
strategy chosen by the enterprise (firm) in the field
of innovative activity. Therefore, clarification of the
essence of innovation activity and the main functions
of management of this activity at the micro-level,
the impact of innovation activities on expanding the
boundaries of production capabilities is an urgent
task in the search for the most effective ways of
development in the long term.

Analysis of recent research and publications
Based on this, innovation activity and the

problems of its management are the subject of
scientific analysis of many foreign and domestic
academic economists.

Foreign scientists made a s ignificant
contribution to the development of the theory of
innovation and research of innovation activity. These
are, in particular, such scientists as J. Sachs,
R. Solow, J. Schumpeter, M. Porter, P. Drucker,
P. Samuelson, W. Baumol and others.

Scientific works of domestic economists are also
devoted to the study of theoretical and practical
aspects of innovation activity of enterprises. In their
works, Ukrainian scientists have considered such
aspects of innovation as: defining its essence [2;3];
substantiation of the main forms, factors influencing
the intensification of innovation, strategies for
implementing innovation [4; 5]; analyzed the main
indicators that characterize the innovation activity
of enterprises and the country as a whole and
developed forecasts for their changes [6], studied
the rating of Ukraine among other countries on the
results of innovation activity [7], clarified the

relationship between innovation and enterprise
development and competitiveness [4;5].

The purpose of the article is to substantiate the
essence of innovation activities of enterprises (firms),
to clarify the essence of innovation management at
the micro-level, to determine the functions of
innovation management, the impact of innovation
on expanding production capacity.

Presenting main material
For the first time the definition of the essence

of innovation was made by J.A. Schumpeter. The
scientist understood innovation as new combinations
of factors of production, and, consequently, he
identified them with new products and new processes,
new ways of connecting and using resources, a new
form of organization [1]. In this case, according to
Schumpeter’s theory, the process of implementing
innovations is inherently creative. The result of this
process is new forms of products, technologies, factors
of production, organizational forms of the enterprise.
Consequently, innovation activity was essentially
associated with the process of renewal and
development.

Later, R. Solow came to the conclusion that
the active innovation activity of enterprises
determines the rate of economic growth of these
enterprises. Also the scientist found that The increase
in labor productivity by 90%, which was observed at
the beginning of the 20th century in USA, was the
result of innovation.

M. Porter concluded that innovation activity
can be carried out by new entities, as well as entities
that have already entered the market, purposefully
carry out and expand these activities, improve
previously implemented innovations, use new
resources and continue to innovate. Innovation can
be large-scale, causing technological breakthrough
and progress of production, but, on the other hand,
innovation can only be at the level of technology,
production and organization of production of an
individual entity. And accordingly, it is innovation
activity that allows you to gain a competitive
advantage over other entities, it is the basis for the
emergence of new types of resources, expanding
production and marketing of new products, the
introduction of new management methods.

According to foreign and domestic scientists,
innovation activity includes research, innovation
project development, organization of innovative
product production, the process of its
commercialization, implementation of innovations
(new products, resources, technologies) and their
entry into the market.

Our systematization of the results of scientists’
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interpretation of the concept of «innovation activity»
is shown in table.

Analysis of these interpretations allows us to
conclude that the first part of scientists considers
innovation activity as a process [8;12], the second
part – as the activity of enterprises in the field of
creation and implementation of innovations
[9;11;13], the third part – as a set of actions and
interactions of subjects [7;10]. Some scientists in the
definition do not give an explanation of the main
purpose of innovation activity, another group of
scientists consider as the purpose of innovation
activity the use and commercialization of innovative
results [9;11;13], and others, in addition, the purpose
of innovation activity at the micro-level consider
the creation of competitive goods (services) [11;13].

At the same time, there are many weaknesses
in these definitions. First, the importance of
improving the technology of production of goods
and services, as well as methods of enterprise
management that allow the company to achieve
competitive advantages over others is not emphasized.
New methods of organizing the production process,
product sales, marketing, employment, motivating

staff to work more efficiently can increase
productivity, reduce costs, save time, cover new
market niches and new consumers, meet more needs
and, consequently, gain even more competitive
advantage.

In addition, innovation activity is systemic and
covers a range of activities not only in research and
development to create an innovative product or
technology, search for investment resources,
implementation of an innovative product, its
production and implementation, but also in the
organization and management of these processes,
the formation of a strategy for its promotion on the
market, the combination of science, technology and
production itself, etc. Therefore, it is necessary to
consider innovation activity as a systemic process
and, accordingly, as a system of connections that
are formed between the elements and stages of the
innovation process, the system of interactions that
arise between subjects in the process of innovation
activity.

On the other hand, in Western scientists,
innovation activity includes also expanding the range
of marketable products, improving its quality, its

Author Treatment 

Pokropivny S.F. 

The process that includes the formation and implementation of the results of research and 

development, other achievements in new (improved) products used in practice, technological 

processes, as well as additional research and development related to them. [8, P. 24] 

Economic Code of Ukraine 

The activity of the participants in the government’s ventures, which is built on the path of 

investment through the implementation of trivial scientific and technical programs with 

significant payback lines and the promotion of new achievements in the field of science and 

technology in the field of industry and other areas 

Oliynyk Yu.O. 

The system of actions and interactions of organizational structures, which is aimed at 

creating new products, and which includes research, improvement of means of production 

and technology, forms of organization of production using the achievements of science, 

technology and best practices [7] 

Yakovlev A.I. 

The activity in the field of search and realization of innovations that allows to increase the 

range and improve the quality of products, as well as to improve the technology and 

organization of production [9] 

Mayorova T.V. 
The set of works aimed at creating and implementing new or improved products in terms of 

production technology [10, P. 56]. 

Law of Ukraine " "On 

innovation activity " 

The activity aimed at the use and commercialization of results and developments obtained in 

the conduct of research, as a result of which the release of new and competitive products 

(goods and services) 

Organization for Economic 

Cooperation and Development 

The activity aimed at creating new or improved products and / or processes that are 

significantly different from previous ones, as well as products that could be purchased by 

users or technologies that have been put into operation [11] 

Androsova O.F., Skull A.V. 
The process aimed at creating, mastering innovations and further disseminating innovative 

products [12] 

Hrytsenko P., Voronenko V., 

Kovalenko Ye., Kurman T., 

Omelianenko V. 

The organizational, scientific, technological, financial, and business performance, which 

leads to the introduction of innovations. [13]. 

 

Interpretation of the concept of «innovation activity»*

* Compiled by the authors for [7–13]
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high-tech, which are not taken into account by
domestic scientists. Application of methods of more
efficient use of technology, equipment, production
capacities, cooperation with new suppliers of
resources and contractors, introduction of new ideas
and methods of labor stimulation, creation of new
production facilities on the basis of existing capacities,
introduction of new ways of work organization,
formation of new directions of economic activity
and development of the enterprise [14].

Thus, an important aspect of innovation activity
is also innovative changes in the management and
organization of production and marketing. This was
especially true in the context of the Covid 19
pandemic, when any economic subject faced new
challenges. Accordingly, economic subjects were
forced to adapt to these challenges, apply new
production methods, respond quickly to changes in
supply and demand for goods, as well as restrictions
that did not allow to work with conventional
methods, survive in limited resources and
information.

That is why we propose to define innovation
activity as a system of targeted measures in the field
of financial and economic, technological,
organizational, managerial, commercial and other
activities aimed at innovative transformation of goods
(services), production technologies and management
methods, selection of economic resources micro-
level subject (individual, household, enterprise (firm))
to obtain economic (social) effect, to achieve
competitive advantages over others.

Innovation activity contributes to the expansion
of the production capacity of each individual
enterprise and society. The introduction of
innovations allows you to produce more products
and use the same or fewer economic resources, reduce
costs, improve the quality of goods and services,
ensure scientific and technological progress, increase
productivity.

Thus, the use of innovative methods of
agricultural land cultivation, new machinery, breeding
seeds, quality fertilizers have led to a significant
increase in productivity and yields in the US
agricultural sector. In particular, in the 90”s of the
ÕÕ century 2–3 man-hours are spent here and 3
acres of land are used to collect 100 bushels of wheat,
when in 1830 it took 200–300 man-hours and 5
acres of land, respectively.

At the present stage of development, new
methods of production, directions and areas of
resource use, new ways to save them, new energy
sources are emerging, leading to the formation of
new markets, economic activities, industries,

strategies for promoting goods and services. All this
leads to increased production and sales, job creation
and increased income of micro-entities, increase
GDP and national income. And such changes
determine economic growth and economic
development.

Thus, innovation activity is the basis for solving
the main economic dilemma «infinity of needs –
limited resources» and expanding the limits of
production capacity.

As you know, innovation activity is a factor in
the successful operation and development of the
enterprise (firm). Any micro-level subject that carries
out innovative activity, gains competitive advantage,
creates new and expands existing market segments,
offers competitive products and fundamentally new
technologies. Given this, the management of
innovation activity at the micro-level is an important
and urgent issue. This is also evidenced by negative
trends in this area – the number of innovative
enterprises in Ukraine decreased in 2018–2020
compared to 2016–2018 by 3.6 times, and the share
of such enterprises in the total number of enterprises
in Ukraine amounted to 2018–2020 only 8.5%
compared to 28,1% in 2016–2018. The largest decline
was observed in the number of enterprises that
implemented new organizational and marketing
methods – 6,9 and 7.23 times, respectively [15].

Ensuring effective management of innovation
activity is a prerequisite for success, development
and prosperity of any organization. After all,
coordinated management of innovation is the basis
for the production of competitive products,
introduction of new technologies, new methods of
organizing production processes and sales of
enterprise products, which ultimately provide it with
profit and expansion of economic activity.

Kozlovsky V.O. considers the management of
innovation activity as a component of the
management of any modern organization. From the
point of view of scientists, this process includes such
elements as planning, organization, stimulation of
innovation, implementation of innovation results
(products and technologies), which aim to obtain
competitive advantages, improve their market
position and others.

Ponomarenko L.A. and Palamarchuk L.A. note
the existence of direct relationships between
management of the innovation activity and
innovation management, giving a brief definition of
innovation management as a subject of innovation
management.

The results of the analysis of scientists in this
field allow us to conclude that the management of
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innovation activity at the micro-level is a process
that includes economic, organizational, motivational
and legal mechanisms for managing of innovation
activity of subjects aimed at improving their economic
performance, increase competitiveness and ensure
development.

According to scientists and in accordance with
the Law of Ukraine «On innovation activity» the
objects of innovation activity include: innovation
projects and programs; the latest intellectual products
and acquired knowledge; created and improved
production equipment, processes and technologies;
production infrastructure; business infrastructure; new
decisions in the implementation of technical-
economic and organizational-economic relations
(production, administrative, commercial), as a result
of which there was an improvement in the structure,
quantitative and qualitative characteristics of
production, as well as the social sphere; material
factors of production; commodity products; methods
and tools of product sales, etc.

According to the current legislation, the subjects
of innovation activities are individuals and legal
subjects of Ukraine, as well as foreign countries,
stateless persons, associations of these persons
engaged in innovation activities in Ukraine and / or
attract various values (property, intellectual), invest
financial resources (own or borrowed) for innovative
projects in Ukraine.

Innovative enterprises are the most important
subjects of innovative activity. According to the
current legislation, such enterprises include
enterprises or their associations in which innovative
products account for more than 70% of the total
value of output. In 2018-2020, their share in the
total number of Ukrainian enterprises decreased to
8.5% compared to 2016-2018, when it was 28,1%
[15]. The largest number of innovative enterprises is
in the processing industry and wholesale trade, the
smallest number of such enterprises is in coal mining,
tobacco production, and ancillary financial activities.
The main forms of innovative enterprises are
technopolis, technology park, innovation centre,
business incubator and others.

The main tasks in the field of management of
innovation activity at the micro level include:
development of the most effective directions and
mechanisms of enterprise development in the long
run in accordance with the development strategy
adopted at the enterprise; creation of favourable
conditions for the development and development of
new products and technologies, methods of
organization and management of production and
sales; formation and development of new markets;

use of new sources of resources, etc.
On the other hand, the management of

innovation activity is revealed through its main
functions, which include – planning, organization,
control, incentives, forecasting.

The function of planning innovation activities
at the micro-level includes: creating a portfolio of
innovation projects; development of plans for the
implementation of innovations, innovation programs,
as well as measures to update products and improve
their quality; determination of sources and volumes
of necessary resources (material, financial, labor);
improvement of production programs; raising the
technological level; introduction of new methods of
organization of production and sales, use of
production facilities and divisions of the enterprise;
optimization of the volume of planned works on
projects and programs; determination of planned
financial results, payback period and efficiency of
innovations; formation of innovation and other
financial funds in the enterprise that can be used for
innovation; development of a system of motives and
incentives for staff involved in the development and
implementation of innovations.

Implementation of this function includes the
development of strategic plans by the subjects. The
strategy of innovation management is the basis for
long-term development of any entity at the micro-
level and is an integral part of the strategy of its
development as a whole. Accordingly, an important
task of innovation management is the correct choice
of innovation strategy in the enterprise. The latter
includes forecasting the main stages of the life cycle
of an innovative product, identifying the market niche
and potential consumers, measures in the field of
further technological development and effective use
of scientific and technological advances.

As effective management of innovation
necessitates the development of innovation strategy,
it requires the coordinated work of managers of
strategic planning and innovation management. To
develop an innovative project, implement innovations
and control these processes requires a team of highly
qualified specialists, and to organize an effective
innovation process managers need to have a set of
specialized knowledge and experience in many areas
of the enterprise.

The function of the organization of innovation
activity is the optimal distribution and setting of tasks
to structural units, employees and employees involved
in the implementation of innovations. This function
includes the development and implementation of
measures in the organization of each stage of the
innovation process by the micro-entity, financing



43ISSN 2415-3974. Åêîíîì³÷íèé â³ñíèê Äåðæàâíîãî âèùîãî íàâ÷àëüíîãî çàêëàäó
“Óêðà¿íñüêèé äåðæàâíèé õ³ì³êî-òåõíîëîã³÷íèé óí³âåðñèòåò”, 2022, ¹ 1, C. 38-47

Market conjuncture and microeconomic aspects of innovation management

the innovation project and determining the order of
financial resources, procurement and supply of
necessary material resources, hiring, identifying those
responsible for each stage of innovation. of each
performer.

The next function – control – involves the
micro-level control over the implementation of the
plans, verification of compliance with the
implemented measures, the actual cost of resources,
the results obtained to the approved plans and
deadlines. Thus, the control in the process of
innovation management allows you to timely adjust
plans, resource costs, deadlines, correct errors made
by employees and employees. In order to effectively
implement this function, it is necessary at the stage
of developing plans to implement management
mechanisms that allow effective control over time
and financial resources, adequacy of material and
labor resources, quality of innovative product,
potential economic results from innovation. For
example, such methods of innovation management
as network and target have proved to be quite good.

In the control process, the main indicator of
evaluating the effectiveness of innovation is the
increase in profits and profitability of the enterprise,
which is associated with increased sales or reduced
costs.

The incentive function includes the formation
of a system of measures aimed at implementing
motives and incentives in the development of
innovative proposals, as well as their further
implementation, motivating workers to improve skills,
developing innovative ideas at all levels of enterprise
operation. The peculiarity of innovations is that their
usefulness, as a rule, is not realized by everyone and
not immediately. However, it is more appropriate to
use a system of motives and incentives from the very
beginning of the innovation project and in the
subsequent stages of innovation, and not only in the
case of a positive result from its implementation.
After all, only such an approach will get feedback
from employees.

The specificity of the function of motivation is
that in the process of its implementation a special
place in the innovation process is given to intellectual
and creative activities of man, and therefore it is
necessary to make a purposeful impact on people.
The company’s staff is not a passive participant in
change, but on the contrary, is the main chain of
innovation. Motivation of employees of the firm
(enterprise) is based on the formation of a system of
economic and non-economic (material and moral)
incentives for more productive work of each
individual employee and the entire workforce. In

addition, motivation includes activities in the field
of training, acquiring new professional skills, career
growth, which will be an impetus for more active
and creative activities of staff.

However, innovations can be perceived
negatively by employees, seen as inefficiently spent
money. That is why the results of innovation largely
depend on management decisions as a form of
innovation projects and activities, a clear sequence
of actions, defining the responsibilities of each
participant, thorough preparation and organization
of the innovation process, the correctness of
economic justification of the innovation project.
Thus, from the effective management of innovation
by the subject of the micro-level, tools and techniques
that he uses in the process of innovation management.

The complexity of the implementation of the
motivation function is determined by the specific
nature of innovation, in particular, the degree of
information communication between professionals;
personal nature of work and intellectual level of
employees, as well as the dependence of the results
of some performers and groups from others.

The most difficult function in the management
of innovation is forecasting. This function involves
forecasting changes in the object under study due to
changes in certain factors, finding the most effective
ways to develop the object under study based on a
comprehensive analysis and study of trends in its
changes. In the system of innovation management,
the forecast provides the solution of the following
important tasks:

– determination of possible goals and priority
directions of development of the forecasted object;

– assessment of the economic consequences
of the implementation of each of the possible options
for the development of forecast objects;

– determining the system of measures necessary
for the implementation of the most desirable forecast;

– estimating the amount of resources needed
to implement the planned activities.

The effectiveness of the forecasting function
depends on the size of the enterprise (firm). Large
enterprises can create special units to perform this
function. In small and medium-sized enterprises,
where the number of staff is limited, where there is
a shortage of financial resources and there is not
always the necessary information support, this
function is usually performed by one employee - a
specialist in this field.

In Ukraine, enterprises (firms) don’t always
perform all these functions, so in order to ensure
effective innovation there is a need to form effective
tools and mechanisms for innovation management
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at the micro-level, create favourable conditions for
innovative development and implementation of start-
ups, improve staff skills, make greater use of the
achievements of science and technology, increase
investment in innovation.

Conclusions
Thus, the management of innovation activity

at the micro-level includes: management of
investments in scientific and technical developments
and further implementation of these developments;
mastering the release of an innovative product
(improving its quality); constant improvement of
production technologies; release of competitive
innovative products; occupation of the enterprise by
the corresponding niche in the domestic (world)
market.

The main purpose of management of innovation
activity is to create mechanisms for effective
interaction of all elements of scientific and technical
development of enterprises, ensuring their balance
and proportionality, achieving high rates of
innovation, attracting the necessary investment
resources, improving the efficiency of investment
funds.

Intensification of innovation activity determines
economic growth and economic development, allows
to expand the limits of production opportunities, to
form effective ways to solve the main economic
dilemma.
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ÀÑÏÅÊÒÈ ÓÏÐÀÂË²ÍÍß ²ÍÍÎÂÀÖ²ßÌÈ

Ñìºñîâà Â.Ë., Êîâòóí Í.Ñ.

Ó ñòàòò³ äîâåäåíî, ùî ³ííîâàö³éíó ä³ÿëüí³ñòü ó ïåðøó
÷åðãó ïîâ’ÿçóþòü ç ä³ÿëüí³ñòþ ï³äïðèºìñòâ òà îðãàí³çàö³é, òîìó
äîñë³äæåííÿ ö³º¿ ïðîáëåìè íà ì³êðîð³âí³ º âàæëèâèì ³ àêòó-
àëüíèì. Ïîêàçàíî, ùî óòî÷íåííÿ ñóòíîñò³ ³ííîâàö³éíî¿ ä³ÿëü-
íîñò³ òà îñíîâíèõ ôóíêö³é óïðàâë³ííÿ ö³ºþ ä³ÿëüí³ñòþ íà
ì³êðîð³âí³, âïëèâó ³ííîâàö³éíî¿ ä³ÿëüíîñò³ íà ðîçøèðåííÿ ìåæ
âèðîáíè÷èõ ìîæëèâîñòåé º àêòóàëüíîþ çàäà÷åþ â ïðîöåñ³ ïî-
øóêó íàéá³ëüø åôåêòèâíèõ øëÿõ³â ðîçâèòêó ó äîâãîñòðîêîâî-
ìó ïåð³îä³. Ìåòîþ ñòàòò³ º îá´ðóíòóâàííÿ ñóòíîñò³ ³ííîâàö-
³éíî¿ ä³ÿëüíîñò³ ï³äïðèºìñòâ (ô³ðì), ç’ÿñóâàííÿ ñóòíîñò³ óï-
ðàâë³ííÿ ³ííîâàö³éíîþ ä³ÿëüí³ñòþ íà ì³êðîð³âí³, âèçíà÷åííÿ
ôóíêö³é óïðàâë³ííÿ ³ííîâàö³éíîþ ä³ÿëüí³ñòþ, âïëèâó ³ííîâàö³é-
íî¿ ä³ÿëüíîñò³ íà ðîçøèðåííÿ ìåæ âèðîáíè÷èõ ìîæëèâîñòåé. Ó
ñòàòò³ ïðîàíàë³çîâàíî ïîãëÿäè çàðóá³æíèõ íàóêîâö³â íà
ñóòí³ñòü ³ çíà÷åííÿ ³ííîâàö³é â åêîíîì³ö³. Ðîçãëÿíóò³ îñíîâí³
âèçíà÷åííÿ ïîíÿòòÿ «³ííîâàö³éíà ä³ÿëüí³ñòü», çàïðîïîíîâàí³
â÷åíèìè-åêîíîì³ñòàìè, ì³æíàðîäíèìè îðãàí³çàö³ÿìè òà âèêî-
ðèñòàí³ ó çàêîíîäàâñòâ³ Óêðà¿íè. Îá´ðóíòîâàíî ñëàáê³ ì³ñöÿ
òà ïåðåâàãè äàíèõ âèçíà÷åíü. Çàïðîïîíîâàíî àâòîðñüêå âèçíà-
÷åííÿ ïîíÿòòÿ «³ííîâàö³éíà ä³ÿëüí³ñòü». Ðîçêðèòî âïëèâ ³ííî-
âàö³éíî¿ ä³ÿëüíîñò³ ñóá’ºêò³â ì³êðîð³âíÿ íà ðîçøèðåííÿ ìåæ
âèðîáíè÷èõ ìîæëèâîñòåé, åêîíîì³÷íå çðîñòàííÿ òà åêîíîì³÷-
íèé ðîçâèòîê ÿê íà ð³âí³ êîæíîãî îêðåìîãî ï³äïðèºìñòâà
(ô³ðìè), òàê ³ íà ð³âí³ âñüîãî ñóñï³ëüñòâà. Ðîçêðèòî çâ’ÿçîê
ì³æ óïðàâë³ííÿì ³ííîâàö³éíîþ ä³ÿëüí³ñòþ òà äîõîäàìè ï³äïðèº-
ìñòâà, êîíêóðåíòîñïðîìîæí³ñòþ ³ äîâãîñòðîêîâèì ðîçâèò-
êîì. Íàäàíî àâòîðñüêå âèçíà÷åííÿ ïîíÿòòÿ «óïðàâë³ííÿ ³ííî-
âàö³éíîþ ä³ÿëüí³ñòþ». Âèçíà÷åíî îñíîâí³ ôóíêö³¿ óïðàâë³ííÿ
³ííîâàö³éíîþ ä³ÿëüí³ñòþ: ïëàíóâàííÿ, îðãàí³çàö³ÿ, êîíòðîëü,
ñòèìóëþâàííÿ, ïðîãíîçóâàííÿ. Íàäàíà õàðàêòåðèñòèêà âêà-
çàíèõ ôóíêö³é íà ì³êðîð³âí³. Íàãîëîøåíî íà íåîáõ³äíîñò³ ôîð-
ìóâàííÿ åôåêòèâíèõ ³íñòðóìåíò³â ³ ìåõàí³çì³â óïðàâë³ííÿ ³ííî-
âàö³éíîþ ä³ÿëüí³ñòþ íà ì³êðîð³âí³.

Êëþ÷îâ³ ñëîâà: êîí’þíêòóðà ðèíêó, ³ííîâàö³éíà
ä³ÿëüí³ñòü, óïðàâë³ííÿ ³ííîâàö³ÿìè, ì³êðîåêîíîì³êà, ì³êðî-
ð³âåíü, óïðàâë³ííÿ ³ííîâàö³éíîþ ä³ÿëüí³ñòþ, âèðîáíè÷³
ìîæëèâîñò³.
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Â ñòàòüå îáîñíîâàíî, ÷òî èííîâàöèîííóþ äåÿòåëüíîñòü
â ïåðâóþ î÷åðåäü îòîæäåñòâëÿþò ñ äåÿòåëüíîñòüþ ïðåäïðèÿ-
òèé è îðãàíèçàöèé, ïîýòîìó èññëåäîâàíèå ýòîé ïðîáëåìû íà
ìèêðîóðîâíå âàæíî è àêòóàëüíî. Ïîêàçàíî, ÷òî óòî÷íåíèå
ñóùíîñòè èííîâàöèîííîé äåÿòåëüíîñòè è îñíîâíûõ ôóíêöèé
óïðàâëåíèÿ ýòîé äåÿòåëüíîñòüþ íà ìèêðîóðîâíå, âëèÿíèÿ èí-
íîâàöèîííîé äåÿòåëüíîñòè íà ðàñøèðåíèå ãðàíèö ïðîèçâîä-
ñòâåííûõ âîçìîæíîñòåé ÿâëÿåòñÿ àêòóàëüíîé çàäà÷åé â ïðî-
öåññå ïîèñêà íàèáîëåå ýôôåêòèâíûõ ïóòåé ðàçâèòèÿ â äîëãî-
ñðî÷íîì ïåðèîäå. Öåëüþ ñòàòüè ÿâëÿåòñÿ îáîñíîâàíèå ñóùíîñ-
òè èííîâàöèîííîé äåÿòåëüíîñòè ïðåäïðèÿòèé (ôèðì), âûÿñíå-
íèå ñóùíîñòè óïðàâëåíèÿ èííîâàöèîííîé äåÿòåëüíîñòüþ íà
ìèêðîóðîâíå, îïðåäåëåíèå ôóíêöèé óïðàâëåíèÿ èííîâàöèîííîé
äåÿòåëüíîñòüþ, âëèÿíèÿ èííîâàöèîííîé äåÿòåëüíîñòè íà ðàñ-
øèðåíèå ãðàíèö ïðîèçâîäñòâåííûõ âîçìîæíîñòåé. Â ñòàòüå
ïðîàíàëèçèðîâàíû âçãëÿäû çàðóáåæíûõ ó÷åíûõ íà ñóùíîñòü è
ðîëü èííîâàöèé â ýêîíîìèêå. Ðàññìîòðåíû îñíîâíûå îïðåäåëå-
íèÿ ïîíÿòèÿ «èííîâàöèîííàÿ äåÿòåëüíîñòü», ïðåäëîæåííûå
ó÷åíûìè-ýêîíîìèñòàìè, ìåæäóíàðîäíûìè îðãàíèçàöèÿìè è
èñïîëüçîâàííûå â çàêîíîäàòåëüñòâå Óêðàèíû. Îáîñíîâàíû ñëà-
áûå ìåñòà è ïðåèìóùåñòâà äàííûõ îïðåäåëåíèé. Ïðåäëîæåíî
àâòîðñêîå îïðåäåëåíèå ïîíÿòèÿ «èííîâàöèîííàÿ äåÿòåëüíîñòü».
Ðàñêðûòî âëèÿíèå èííîâàöèîííîé äåÿòåëüíîñòè ñóáúåêòîâ
ìèêðîóðîâíÿ íà ðàñøèðåíèå ãðàíèö ïðîèçâîäñòâåííûõ âîçìîæ-
íîñòåé, ýêîíîìè÷åñêèé ðîñò è ýêîíîìè÷åñêîå ðàçâèòèå êàê íà
óðîâíå êàæäîãî îòäåëüíîãî ïðåäïðèÿòèÿ (ôèðìû), òàê è íà
óðîâíå âñåãî îáùåñòâà. Ðàñêðûòà ñâÿçü ìåæäó óïðàâëåíèåì
èííîâàöèîííîé äåÿòåëüíîñòüþ è äîõîäàìè ïðåäïðèÿòèÿ, êîí-
êóðåíòîñïîñîáíîñòüþ è äîëãîñðî÷íûì ðàçâèòèåì. Äàíî àâòîð-
ñêîå îïðåäåëåíèå ïîíÿòèÿ «óïðàâëåíèå èííîâàöèîííîé äåÿòåëü-
íîñòüþ». Îïðåäåëåíû îñíîâíûå ôóíêöèè óïðàâëåíèÿ èííîâàöè-
îííîé äåÿòåëüíîñòüþ: ïëàíèðîâàíèå, îðãàíèçàöèÿ, êîíòðîëü,
ñòèìóëèðîâàíèå, ïðîãíîçèðîâàíèå. Äàíà õàðàêòåðèñòèêà óêà-
çàííûõ ôóíêöèé íà ìèêðîóðîâíå. Îòìå÷åíà íåîáõîäèìîñòü
ôîðìèðîâàíèÿ ýôôåêòèâíûõ èíñòðóìåíòîâ è ìåõàíèçìîâ óï-
ðàâëåíèÿ èííîâàöèîííîé äåÿòåëüíîñòüþ íà ìèêðîóðîâíå.

Êëþ÷åâûå ñëîâà: êîíúþíêòóðà ðèíêà, èííîâàöèîííàÿ
äåÿòåëüíîñòü, óïðàâëåíèå èííîâàöèÿìè, ìèêðîýêîíîìèêà,
ìèêðî-óðîâåíü, óïðàâëåíèå èííîâàöèîííîé äåÿòåëüíîñòüþ,
ïðîèçâîäñòâåííûå âîçìîæíîñòè.



46                         ISSN 2415-3974. Åêîíîì³÷íèé â³ñíèê Äåðæàâíîãî âèùîãî íàâ÷àëüíîãî çàêëàäó
“Óêðà¿íñüêèé äåðæàâíèé õ³ì³êî-òåõíîëîã³÷íèé óí³âåðñèòåò”, 2022, ¹ 1, C. 38-47

Smiesova V.L., Kovtun N.S.

MARKET CONJUNCTURE AND MICROECONOMIC
ASPECTS OF INNOVATION MANAGEMENT

Smiesova V.L.a*, Kovtun N.S.b

a Dnipro Polytechnic National Technical University, Dnipro,
Ukraine

b University of Customs and Finance, Dnipro, Ukraine

*e-mail: smesova_vl@ukr.net

Smiesova V.L. ORCID: https://orcid.org/0000-0002-0444-4659

Kovtun N.S. ORCID: https://orcid.org/0000-0001-6865-6995

The article has substantiated that innovation activity is
primarily identified with the activities of enterprises and organizations,
so the study of this problem at the micro-level is important and
relevant. It was emphasized that clarification of the essence of
innovation activity and the main functions of managing this activity
at the micro-level, the impact of innovation activity on expanding
the boundaries of production possibilities is an urgent task in the
process of finding the most effective ways of development in the long
term. The purpose of the article is to substantiate the essence of the
innovation activity of enterprises (firms), clarify the essence of
innovation management at the micro-level, determine the functions
of innovation management, as well as the impact of innovation on
expanding the boundaries of production possibilities. The article has
analyzed the views of foreign scientists on the essence and role of
innovation in the economy. The main definitions of the concept of
«innovative activity», proposed by scientists-economists, international
organizations and used in the legislation of Ukraine, has been
considered. The weaknesses and advantages of these definitions has
been substantiated. The author’s definition of the concept of
«innovative activity» has been proposed. The influence of innovation
activity of micro-level subjects on the expansion of the boundaries of
production possibilities, economic growth and economic development
both at the level of each individual enterprise (firm) and at the level
of the whole society has been revealed. The interrelation between
the management of innovation activity and enterprise income,
competitiveness and long-term development has been revealed. The
author’s definition of the concept of «management of innovation
activity» has been formulated. They also defined the main functions
of innovation activity management: planning, organization, control,
stimulation, forecasting. The characteristics of these functions at the
micro-level has been formulated. The need for the formation of
effective tools and mechanisms for managing innovation activities at
the micro-level has been emphasized.

Keywords: market conjuncture, innovation activity, inno-
vation management, microeconomics, micro-level, management
of innovation activity, production capabilities.
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