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The problem of maintaining a sufficient level of competitiveness and the search for new

ways to increase the competitiveness of the enterprise and gain an advantage over competitors

are the priority tasks requiring the most attention from the leadership and management of

the enterprise in the modern world, living by the principles of democracy and capitalism.

As a result, this essay is devoted to the study of this topic, which is based on modern

business realities and is becoming increasingly relevant for modern businesses. To begin,

the article will examine the notion of competitiveness and how it is managed, while also

proposing certain changes to the definition that are necessary to demonstrate the concept

of «competitiveness» in the present world’s realities. Which has seen multiple world crises

since the beginning of the twenty-first century, and has once again seen a conflict in the

European space, which was believed unlikely only a few years ago. All of this demonstrates

that when considering a multifaceted concept like competitiveness, it is necessary to

consider not only the transition of national to international economic relations, but also

the ability to be prepared for anything, particularly unexpected turns, ranging from the

enterprise’s internal environment to a deep global crisis, whatever it may be. As a result,

a closer examination of the current market reveals that every successful firm participating

in it employs a variety of techniques to maintain and manage its competitiveness and

competitive edge. Therefore, based on this, the article considers these important components

of the overall competitiveness of the enterprise. At the same time, this article will consider

the competitiveness and ways for an enterprise to manage its competitiveness in order to

achieve the best performance in today’s realities. All other topics in this essay will be

discussed in terms of modern competitiveness management issues. Which, in particular,

has the capacity to address the following directions: difficulties of management of competitive

advantages of the enterprise, as well as an increase in the enterprise’s overall degree of

competitiveness (its industrial, managerial and labor potential). To all of the above, we

can add the acquisition of new competitive advantages or the enhancement of existing

ones among the goods in the enterprise’s assortment row.
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Statement of the problem
Considering all the events, challenges, and

changes that have occurred in the world in recent
years (which include in particular, starting from the

end of 2019, which brought the world the terrible
pandemic of the coronavirus disease COVID-19, and
ending with the transition of the Russian federation
from a hybrid way of fighting in eastern Ukraine to
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a full-scale invasion, which in turn, both for Ukraine
and other civilized countries of the world) the need
to revise approaches to enterprise management, and
at the same time will entail a restructuring and
redistribution of economic interests (markets,
transition to renewable energy sources) and
geopolitical zones of influence.

Therefore, based on this we can say that the
concept of competitiveness in today’s realities is a
very topical issue, since the crisis and the unstable
economic situation is a medal with two sides. For
someone it is a loss, and for someone it is an ideal
opportunity for development. Thus, it is possible to
conclude that the subject of competitiveness and
management of competitive advantages of the
enterprise in the modern world should be considered
not only from the side of ability to effectively manage
the enterprise and its competitive advantages under
steady economic development, but also as ability
«not to lose the gained ground» during the crises.

In particular, taking into account all the
aforesaid, the notion of competitiveness should be
edited with account of modern conditions and
modern problems, which an individual enterprise
faces. Therefore, based on all the aforementioned,
the problem of maintaining the level of
competitiveness has not only not lost its relevance,
but also requires further elaboration, taking into
account the modern conditions and challenges in
the functioning of the enterprise.

Analysis of recent research and publications
A sufficiently significant number of scientists

and scientists, both local and foreign, were engaged
in research on problems of increasing the general
level of competitiveness of the firm. The following
Ukrainian scientists, in particular, have made major
contributions to the study of the notion of
«competitiveness,» as well as the development of its
theoretical and methodological elements. Among
them are the following: A.M. Tkachenko,
A.K. Kinakh, B.E. Kvasniuk, E.V. Belinskaya,
A.S. Galchinsky, O.A. Shvydanenko, Y.A. Zhalo,
E.B. Bazilyuk, V.M. Geets, I.V. Kryuchkova,
B.V. Gubsky, O.G. Belorus, A.S. Shnipko,
I. Bidzyura, Y.M. Pakhomov, V.P. Seminozhenko,
V.E. Novitsky. Together with Ukrainian scientists,
a very large contribution to the study of the concept
of «competitiveness», made the following foreign
scientists, among them: M. Hanouz, T. Jader,
Kenichi Omae, M.E. Porter, R.A. Fatkhutdinova,
G.L. Azoeva, P.S. Zavyalova, S.M. Klimenko,
A.P. Gradova, I.P. Arnaut, S.P. Yaroshenko.

However, it is also recommended to include
scientists who have been involved in the study of the

concept of «competitiveness» as well as scientists
and scholars who have made an equally important
contribution to the study of this issue by researching
ways in which an individual enterprise’s overall level
of competitiveness can be affected. Among which,
in particular, there is an opportunity to meet, both
domestic and foreign, such as: O.Yu. Belenkiy, N.V.
Valinkevich, V.V. Matveev, I.M. Trunina, L.F.
Chumak, L.V. Mikhalchuk, R.L. Lupak, B.M.
Andrushkov and others. The above-mentioned
authors, in particular, focused their research on the
concept of «competitive advantages of the enterprise,»
but they also looked at the study, definition, and
diagnostics of the enterprise’s competitive
environment, as well as the tools and methods for
achieving sustainable competitive advantages by the
enterprise in the strategic plan. As a result, analyzing
and considering the works of the aforementioned
writers in greater depth aids in investigating the goal
specified in this scientific work in greater depth, as
well as identifying not-yet-explored «corners» of this
issue.

However, within the framework of the topic
posed, it would be wrong not to pay attention to the
scientists who were engaged in the research and
division of the concept of competitiveness into
international and national. Among them in particular:
A. Galchinsky, A. Strickland, V. Bazilevich,
L. Balabanov, F. Kotler, I. Bagiev, A. Filippenko,
N. Zadorozhnaya, O. Zozulev, R. Waterman,
T. Zagornaya, etc. It should also be added to all the
above, that research and division of the concept of
competitiveness thus, in modern conditions is
important enough. As the sufficient level of
competitiveness in the national market is not always
sufficient to compete in the world market, and
competitive advantages in the world market will not
always be the same in a certain national market.

Targets and entire articles
The article’s major purpose and goal is to

investigate the concepts of «competitiveness» and
«management of competitive advantages in modern
organization.» To bring these concepts under the
modern realities that the enterprise must face in the
modern world, to form a different view of these
concepts, and at the same time, to generate an
updated definition, taking into account modern
trends, with a consistent consideration of this
concept’s place in the modern enterprise’s hierarchy.
The article also aims to identify methods and
instruments by which a company can gain adequate
opportunities to influence, manage, and maintain a
suitable degree of competitiveness for normal
functioning and development on both national and
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international markets.
Introduction
Competition is becoming increasingly crucial

in today’s society, as is the hunt for strategies for a
modern business to «earn» its position in the sun. In
fact, no modern market can function without the
presence of a competitive environment. Only the
hardness and tactics, or «rules of the game,» of
conducting this competitive conflict differ depending
on the business, market, or territorial location, but
it is always there as a phenomena. However, looking
back, there is an opportunity to say that although
before competition and competitiveness were not
defined and researched as a separate issue to be paid
sufficient attention to, it has been present throughout
the entire history of mankind. At the same time, it
should be said that such notions as «competition»
and «competitiveness» have gone a long way and
changed greatly throughout the history of our
civilization. For example, in the Stone World,
competitiveness was expressed in the strength of a
tribe and its numbers, which allowed it to compete
for the best hunting grounds and to seize the most
suitable territory for the comfortable existence of
the tribe. Over time, competitiveness evolved and
became more recognizable to modern man. Going
from displacing a competitor from the territory of
interest to the tribe, through numbers and physical
strength, to displacing a competitor from the market
of interest to the enterprise, through more
coordinated action. Thus, the enterprise acquired
new competitive advantages, with the help of which
there will be an opportunity to attract a new buyer
or to entice one from its competitor. That is, the
battleground has shifted from «who is the strongest
and most right» to «who is the most brilliant,
organized, knowledgeable, and capable of managing
and using time efficiently.»

However, while the world community, still has
time for reflection and slow restructuring, the
situation is quite different for Ukraine. For our
country and for businesses operating within the
nat ional economy, given recent events,
competitiveness and competitive advantage
management are not only of paramount importance,
but must also be reconsidered, redesigned and shaped
in a new way. All of this should be done because,
once the war is over, Ukrainian entrepreneurs will
have to quickly rebuild our country’s damaged
economy while also managing their competitiveness.
All of this will help them maintain their positions,
both in the domestic economy and on international
markets, which can be difficult or impossible to do
after a certain period of time has passed.

Furthermore, under the current circumstances,
the Ukrainian entrepreneur will need to put on a
business shark suit, that is, make the most efficient
use of available resources, information, and time
while doing so in the shortest time possible. Adopt
the European way of doing business and, if possible,
create their own, which will be a symbiosis of national
and European, combining the best features of both,
or will be fundamentally new, but only after the
Ukraine crisis has been resolved.

Along with everything else, the right distribution
of time and the ability to behave correctly in new
markets and «play by the new rules» will become
primary concepts for the modern Ukrainian
entrepreneur. Simultaneously, the modern Ukrainian
entrepreneur will face the challenge of reviving his
business as quickly as possible, of burning through
his market share and maintaining it, which will be
an unpredictable «stress test» for some entrepreneurs,
particularly those focused on Russian sales markets.
However, with bad news comes good news, and one
such good news was that this «stress test» will be
conducted not only for our country, but also for
some European businesses.

That is why it is very important for Ukrainian
business today to continue its work in order not to
lose its markets and not to weaken its competitive
position. At the same time, another piece of good
news for Ukrainian business and society is that the
European Union and the United States have already
approved multibillion-dollar aid tranches for Ukraine,
and America has also promised aid similar to the
Marshall Plan that was given to European countries.
In addition, the Russian Federation, because of the
attack on Ukraine, is losing its markets in the
European space, which can also be used by Ukrainian
entrepreneurs. Considering all the above, it is possible
to assert that there are favorable conditions for
Ukrainian business in the future, provided that the
Ukrainian government will use the resources provided
reasonably, and Ukrainian business will take
advantage of all the opportunities provided and will
not lose time.

In order to use the existing conditions correctly,
we must first «know ourselves,» then «know the
enemy,» and then, based on the information
obtained, build a strategy for tactical behavior. A
new theory, edited on the basis of the new realities,
will help with this.

Presentation of the basic material
To begin, as previously stated, it is vital to go

deeply into the «issue» itself and comprehend the
«roots» of the term’s origin. To put it another way,
one must f irst  deal with the concept of
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competitiveness in order to correctly fit it to modern
reality and understand how a modern Ukrainian
organization may effectively manage its
competitiveness. Therefore, relying on it, at first we
would like to start with the fact that competition
and competitiveness derived from it, which is its
logical continuation, and at the same time a tool of
counteraction to competitors in any plane, have been
studied for quite a long time.

Therefore, in our opinion, a logical enough step
in the study of this concept, at first, will be to deal
with the origin of this issue. At the same time, during
the study of the history of the development of this
term there is an opportunity to find answers to some
questions and to go more deeply into the study of
this topic. Therefore, in our opinion, a logical enough
step in the study of this concept, at first, will be to
deal with the origin of this issue. At the same time,
during the study of the history of development of
this term there is an opportunity to find answers to
some questions and to go more deeply into the study
of this topic. Because, as the economy has developed,
humanity has found itself in a variety of situations
and committed certain mistakes, the study of which
might yield interesting results. It is also possible to
find answers to modern questions that were once
formed, as well as to avoid mistakes that mankind
has previously made. Simultaneously, based on the
findings, it will be possible to avoid such errors in
the future.

Although in economic theory, it is still not
possible to find out who and when suggested the
term competition, but one of the first who began to
apply the term and study it was the French economist
and philosopher Anne Robert Jacques Thurgot. The
scientist first applied the term competition in his
works when studying the system of economic
relations of that time, at the same time drawing
attention to its positive influence both on commodity
producers, who trying to earn more and competing
with each other tried to do everything to attract the
buyer to them. Goods, and on buyers, acting as an
incentive for the conscientious producer, and at the
same time getting an incentive to choose products
more carefully [4 p., 59]. Ann Robert Jacques Thurgot
elaborated on this by stating that competition is the
primary factor that helps to organically fix the price
of an item in a given market.

The Scottish economist and philosopher Adam
Smith, who later formed the well-known principle
of «the invisible hand of the market,» continued the
study of the aforementioned topic, in which he paid
quite a lot of attention to the concept of
«competition» and «competitiveness. In particular,

in his writings, Adam Smith noted that each
commodity producer (entrepreneur), while striving
to realize his own interests or goals, at the same
time realizes the interests of society. This is due,
first and foremost, to the fact that competition
compels the entrepreneur to keep pricing under
control while also making considerable efforts to
improve product quality. Thus, if the prices of the
products offered in the market by the producer are
very high and the quality of the products is low, the
producer is likely to lose his competitive position in
the market, which will lead to a decrease in demand
and, consequently, to a decrease in income. Along
with this Adam Smith also said that the main
regulators of the price of goods are the producer of
goods and the buyer and it is they who form the
natural price of goods in the market or as it is called
the price of free competition [4, p. 59].

Thus, based on all of the above, the scientist
formed the theoretical basis of the model of perfect
market competition, which in its essence completely
excludes, for lack of necessity, any control over the
market and the processes occurring in this market.
Although some of the scientist’s conclusions have
lost their validity with the passage of time and the
development of economic theory, the scientist’s thesis
on the success of the market economic system based
on free competition remains valid today.

The English economist and classic of political
economy David Ricardo was the first to formulate
the theoretical aspects of the concept of competition
as well as the conditions for its emergence. «When
we speak about goods whose price changes under
the influence of certain laws of the market, we always
mean those goods and products whose quantity can
be increased. by means of labor of people provided
that on these goods there are laws of competition
which in turn is not limited by anything,» the scientist
said, continuing to develop and improve a theme of
market regulation with the help of competition on
it, the price and quality of the goods. That is, the
scientist meant that in order to assert that the price
of goods is formed in the market under the influence
of supply and demand, that is, subject to the law of
free competition, the goods must be produced by
several producers and purchased by several buyers.
Provided that the resource base is publicly available
and not limited by anything. Simultaneously, an
increase in the stock of products merely necessitates
an increase in the volume of production using human
labor. Simultaneously, the scientist observed that
when all enterprises have knowledge on prices and
volumes of demand for commodities, the active
behaviors of the firm become passive. That is, the
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company develops its strategy by focusing on
maintaining a particular level of product cost and
quality while lowering the cost of selling things.

Until the end of the nineteenth century,
economists and scientists regarded the terms
«competitiveness,» «competition,» and «market» as
idealistic ideas. That is, in the interaction between a
buyer and a seller they possess all necessary economic
information their freedom of action and movement
are not limited by anything, and the market as a
formation for interaction is a market of perfect
competition. That is, the producer’s position on the
market is governed solely by the price and quality of
items for sale, the level of which is set by the market,
i.e. demand and supply, and any other acts taken by
the producer or buyer have no bearing on this reality.

The theories of price regulation drew a lot of
attention and began to acquire appeal among many
academic economists as a result of these investigations
and results. However, one of the first to criticize
these models and models of free competition was
Alfred Marshall. The scientist noted that non-price
methods of competitive competition were just as
important. In his writings, the scientist scientifically
substantiated the term competition, the essence of
which, according to the scientist, is the competition
of one person against another, especially when the
object of this competition is something that people
wish to either sell or buy. Along with this, the scientist
formed mechanisms that independently establish
equilibrium in a perfect competition market by means
of the laws of marginal productivity and marginal
utility.

Turning to the XX century it is possible to say
that one of those who made a significant contribution
to the development of the concept of «competition»
and «competitiveness» was the English economist
Joan Violet Robinson. In her writings, the scholar
noted that under imperfect competition, when there
is only one commodity-producing company on a
certain market, there is a situation when this
monopolist company increases the price of its goods
by reducing the available stock of goods. At the same
time, the scientist in his works raises the topic of
price discrimination. Thus, Joan Robinson notes that
price discrimination occurs when one producer of
goods - a monopolist, divides the market into certain
segments and sets a different price for each product
to maximize profits in that segment. Thus, the
monopolist takes advantage of the greater need for a
product in a particular segment of the market and
thus discredits a particular buyer through price.

The peculiarities of competition theory
development in the end of XX-beginning of XXI

century are the adaptation of the previously formed
laws of competition and competitiveness to the
practical level, which can be used during the
economic activity. Michael Eugene Porter, an
American economist best known for his research on
economic competition, was one of the most
prominent figures at the time. The scientist stated in
his works that competition is nothing more than
constant change [6, p. 81]. According to the scientist,
a company’s competitiveness is determined by two
factors. That is, it is dependent, first and foremost,
on the competitiveness of its competitors, who
operate in a single economic environment, and who,
in turn, are dependent on competition within this
economic environment as well as basic conditions
(i.e. resource base, labor market and so on).

That is, according to the scientist, either one
of the conditions must be met in order to change
the level of competition between companies, the basic
conditions, which would entail a change in the
competitive environment in a specific economic
space, or, if opportunities exist, the level of
competitive struggle in the market should begin to
change. At the same time, the scientist looked into
how «today’s» country leaders came to their positions.
As a result of this work, the scientist was able to
develop the fol lowing «leadership success
achievement» methodology [6, p. 15]. Thus,
according to the scientist, in order for an enterprise
to be able to compete effectively, it must first research
and identify its competitive advantages over its
competitors, and then develop a competitive strategy
based on previously identified competitive advantages.
The main goal of the developed strategy should be
to achieve and ensure the competitive position of
the enterprise in the long term. However, according
to the scientist, one of the most effective methods is
still the introduction and use of innovation.

Another scholar who developed a new approach
to the development and implementation of
competitive strategy in the enterprise was John
Moore. The scientist believed that any enterprise,
striving to achieve the desired results should do
everything to make its range of products and services
more attractive than those of its closest competitors,
which can be achieved only with the help of a well-
designed product or service strategy, while producing
an emphasis on the strengths of its products (services).
At the same time, the scientist also touched on the
idea of lifting the enterprise over its competitors
through the implementation of innovation. Thus,
the scientist said that in order to get the maximum
result from the implementation of innovation, it is
necessary to widely involve partners, which the
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scientist divided into partners-suppliers and partners-
buyers. At the same time, the scientist noted that
the more ambitious and radical the innovation will
be, the more partners should be involved. At the
same time, the scientist noted that more attention
and at the same time more efforts should be spent
on partners-buyers, i.e. on sales [7, p. 224]. To all
this the scientist added that as a result there should
be a certain group of the organizations which will be
united among themselves by ideas of realization of
innovations.

At the same time, John Moore noted that in
the modern world, no less important than the idea
of enterprise competitiveness and market competition
takes cooperation in order to achieve the desired
result. Thus, in his works, the scientist drew a parallel
between the business environment and the natural
environment, emphasizing the fact that similar
processes occur in the business environment, just as
they do in the natural environment.

In particular, similar natural processes such as
competition, struggle, and cooperation (symbiosis)
between different species and animals to achieve the
desired occur in business affairs, even if the end
goals are somewhat similar, such as survival in the
market (natural) environment, expansion (increase
in population), and income generation (getting food).
To all this the scientist added that all these processes
positively influence the general development of
society, and at the same time he noted that it is
necessary to pay more attention not to maintain a
competitive position in a certain environment, but
to try to create one’s own and take the leading role
in it.

Based on the foregoing, we can conclude that
the evolution and modification of the theory of
competition as such is inherent in our society, as
evidenced by its history of development. Because
the very essence of market relations is constant
movement and struggle, it is logical to assume that
over time, mankind gained new knowledge by
studying this movement, which led to the
development of the theory of competition, and with
it, the methods by which one could resist one’s
competitors.

Scientists and scholars enriched theoretical
knowledge with assumptions and used them to build
laws and models of market behavior by observing
the market and the natural processes that occurred
in the market. Some of them have vanished over
time, while others have been transformed into new
ones. However, some can still be used to some extent
today. As a result, the theory and ideas of competition
and competitiveness are embedded in our very nature,

as John Moore accurately compared, and they are
an integral part of our lives, which will continue to
evolve and change as human society grows and
expands.

Having explored the history of the origin and
evolution of the term «competition» and
«competitiveness,» the next logical step is to define
these concepts, but this is not as easy as it seems at
first glance. Therefore, before forming our own vision,
let us first consider the vision of this term by other
authors. So, in opinion of the foreign economist
Azoev G. L., at considerat ion of term of
competitiveness of the enterprise the basic attention
it is necessary to give to a financial component. So
the scientist, investigating the above-mentioned
concept, said, that competitiveness of the enterprise
is its ability to use its own means effectively, and
also ability to use the involved means effectively [2].
Such a definition, in our opinion, looks rather
narrowly focused and does not fully disclose such a
concept as competitiveness. That is, in our opinion,
such a definition corresponds more to an enterprise
whose main activity is finance (banks, credit unions,
non-banking financial organizations, investment
companies, etc.).

Instead, well-known domestic economists
T. Zagorna and I. Dolzhansky consider the
competitiveness of the enterprise more broadly.
Scientists define the competitiveness of an enterprise
as the ability of a certain enterprise to produce
products or provide services quickly enough and in
the required quantity, and then be able to sell it
profitably, while scientists also said that the enterprise
be able to maintain its technological level of
production at a sufficient level. In our opinion, this
definition is broader and more accurately describes
competitiveness [2].

Consider another definition of the concept of
an enterprise’s competitiveness for a better
understanding and vision of the picture. According
to this definition, «competitiveness of an enterprise»
refers to a company’s ability to produce goods that
are more appealing to a potential buyer in terms of
quality and price than competitors’ analogues. At
the same time, the consumer assesses the
attractiveness of the enterprise based on a variety of
factors, including the credibility of the enterprise’s
brand, the number of years the enterprise has been
on the market, the guarantees the enterprise can
provide, the enterprise’s reputation among other
consumers, and so on [12, p. 289].

So, after investigating all of the above-
mentioned definitions of the concept «enterprise
competitiveness,» it is possible to conclude that each
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definition has the right to exist and each approaches
the concept of competitiveness from a different
perspective. As a result, we will attempt to form the
main signs of competitiveness of a modern enterprise
in a thesis by summarizing all of the above-mentioned
scientific definitions. As a result, in order for
businesses to achieve a sufficient level of
competitiveness, they must:

– be able to build its sales policy in such a way
as to function effectively on both the domestic and
foreign markets;

– to be able to build and organize its production
so as to achieve a state in which the consumer
qualities of the enterprise’s products (or services
provided by the enterprise) have certain competitive
advantages over similar products of its competitors.
Thus for achievement of absolute competitive
advantage over competitors the price of production
should not exceed, and ideally be lower, than the
price for competitor’s production;

– have the ability to apply and implement new
technologies and innovations, to use various
management methods depending on the situation,
and to effectively build their marketing policy without
losing profitability.

– to be able to effectively build their personnel
policy, that is, to be able to choose the right
personnel, to build a policy of «carrot and stick», to
conduct timely and regular professional development
of promising staff and be able to properly appoint
talented people to positions that will help their talents
unfold;

– in light of recent events, an organization must
be able to recognize crisis threats quickly and have
risk management in place to effectively counteract
unpredictable crises. Simultaneously, it must be able
to restructure its production, sales, marketing, and
human resources policies quickly. Simultaneously,
it must pay close attention to its competitor policy
in order to minimize the crisis’s destructive effects
on itself while increasing those on competitors, or,
if possible, to identify ways in which the crisis can
be used to its advantage.

To all this we would like to add that at the
present stage scientists and scholars divide the
competition between business entities into several
levels. In most cases, scientists tend to divide such
struggle into three main levels, among which:

– micro level: Scientists refer to this level as
the struggle at the level of specific types of services
or products provided by a specific enterprise in a
specific market segment.

– the second level is the mesolevel. This level
already encompasses a higher-level struggle, namely,

the struggle at the level of conglomerate level
organizations, and scientists also refer to this level
as the association of certain enterprises within the
national economy in order to effectively compete in
global or domestic markets.

– the macro level, which includes competition
between entire production and economic complexes,
is the largest in this group.

After you’ve grasped the concepts of
competition and competitiveness, you should also
be familiar with the concept of «competitive
advantage,» which is a key component of the
competitiveness concept.

There are many different perspectives on the
definition of the term «competitive advantage» in
the economic l iterature, which are more
differentiated by the subjects from which they are
considered, so we chose a few for further
consideration. As a result, competitive advantage is
defined as follows in economic literature:

– B.M. Andrushkov believed that competitive
advantage is at once the result of competitive struggle
in the market and the basis for further development,
both for an individual business entity and for the
whole society as a whole [3, p. 198].

– according to Krasilya D., a competitive
advantage is primarily a single factor (factor) or a
set of factors (factors) that allows a company to build
its activities more successfully in comparison to
competitors. At the same time, the author pointed
out that for this factor to be considered a competitive
advantage, it must be difficult to duplicate by the
company’s competitors [5, p. 219].

– according to N.V. Valinkevich’s works,
competitive advantage is defined as an enterprise’s
ability to produce or provide more competitive
products or services than its competitors while also
having certain advantages over them, both within
and outside the national economy [8, p. 85].

– Matveev V.V. noted that the competitive
advantage is the ability to provide a high level of
production, as well as the opportunity with which
there may be a certain opportunity to realize its
potential, which owns the enterprise [9, p. 179].

After considering some authors’ perspectives
on the term «competitive advantage,» it is possible
to argue that this term should be defined in relation
to a specific subject and level for greater precision.
Because the definition will change as the subject or
subjects and levels change, and it will fit the definition
of one subject but not the definition of another. For
example, for a region, the competitive advantage
will be the ability to provide a high standard of living
and stability in the region. For an enterprise, it is
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the ability to create products with more attractive
consumer qualities and to function more efficiently,
and for an individual product, it is the ability to
satisfy a consumer need more than a peer product.
All definitions are correct in their own way when
viewed in relation to a particular entity.

As a result, based on the foregoing and the
subject of the article, we will attempt to present our
own interpretation of the term «competitive
advantage of the enterprise.» So, in our opinion, a
modern enterprise’s competitive advantage is first
and foremost everything that distinguishes it from
its competitors, as well as everything that enables it
to realize its full potential. In addition to everything
else, we believe that the enterprise’s competitive
advantages should be divided into external and
internal categories, because the complexity of
acquiring them varies. The internal competitive
advantages should include the ability to effectively
build their activities, production, sales, as well as
policies to work with human resources management,
to the external should include strategy and tactics of
behavior of the enterprise in the market, its «name»
- the brand, that is, the reputation in the eyes of
both consumers and business partners.

Let us also note that a number of factors
influences both an enterprise’s overall
competitiveness and the acquisition of specific
competitive advantages. Particularly, the factors over
which the business has control and those over which
it has no control. The main group of factors at the
enterprise, of course, are those that the enterprise
can influence directly or indirectly.

This group of factors includes, in particular,
the effectiveness of production policies and strategies
implemented at the enterprise, market behavior and
competitor behavior strategies, as well as the
timeliness and efficiency of decisions made by the
enterprise’s leadership and management, as well as
the professional level and preparedness of this
leadership and management. Economic policy at the
regional and state levels, on the other hand, remains
an equally important factor.

Thus, if state and regional policies help/disrupt
an enterprise’s development, this can lead to the
acquisition/loss of new/loss of competitive
advantages, as well as lead to an increase/decrease
in the overall level of competitiveness of the
enterprise.

To all this we should also add that management
and formation of competitive advantages can be
carried out simultaneously in several areas and spheres
of activity of the enterprise. For example, production,
financial, marketing, sales, human resources, etc.

In addition, it is necessary to add, that under sphere
or direction we understand internal environment of
the enterprise or spheres, over which the enterprise
has control and activity in which influences
competitiveness of the enterprise. For better
understanding and clarity, let us present all the above
in the form of a figure (Fig. 1 management of
competitive advantages of a modern enterprise).

So, as you can see in the figure, we decided to
divide the management of competitive advantages
of a modern enterprise in the following areas, namely
on the management of the material component of
the enterprise, which includes the material and
technical component (equipment, facilities, buildings,
etc.), as well as financial.

The direction of personnel and information
management is the next step. That is, we have
attributed the enterprise’s ability to effective personnel
policy, as well as the ability to provide management
personnel with all necessary information to make
balanced decisions, to this direction. Together with
this ability to effectively exchange information with
one another, which is a very important indicator in
today’s world, and in some cases even vital, because
an ineffective information exchange system and a
lack of professionalism among personnel can result
in the loss of a scarce and important resource like
time. As a result, this direction is just as important
as the company’s material and financial management.

The third tension is the management of
competitive capacity and competitive advantages,
which we have classified as a separate group because
it is through innovation that a company can
significantly alter the situation in a market. At the
same time, it should be noted that the company has
a competitive advantage even if this approach is not
used in conjunction with the previous two. However,
maintaining market leadership will be extremely
difficult without the company’s own developments
and innovations. It should also be noted that the
company should only move forward with innovation
after ensuring that the two previous areas are well
managed.

The main goal of competitive advantage
management is to ensure and maintain the company’s
long-term leadership and/or stable position in a
particular market or segment, while also strengthening
and leveraging the company’s success to strengthen
the position, and ensuring the company’s competitive
strategy is implemented.

The following are the most important duties
that a corporate entity sets for itself in terms of
managing competitive advantages:

a) identifying and establishing the enterprise’s
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level of competitiveness, as well as its undisclosed
competitive potential, as well as levers via which the
enterprise can achieve more favorable situations;

b) the development of plans and tactics that
will allow the firm to exploit and unleash its untapped
potential in order to secure a more profitable position
in the market or extend its dominance in a certain
market or market segment;

c) assuring the effective implementation of
defined strategies, as well as assessing the effectiveness
of existing competitive advantages in unlocking the
enterprise’s potential;

d) evaluation of the effectiveness and efficiency
of the adopted policy to improve overall
competitiveness, competitive advantage management,
and enterprise potential utilization.

Fig. 1. Management of Modern Enterprise Competitive Advantages

Source: created by the author
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The entity must perform the following measures
in order to solve the key objectives, achieve the
established goals, and deal with the urgent difficulties
of enhancing the overall level of competitiveness:

– determine what necessary competitive
advantages an enterprise must acquire to form a
sustainable level of competitiveness;

– determine the reserves and ways by which
the competitiveness of the enterprise will be formed;

– to develop algorithms to improve their level
of competitiveness, while at the same time
researching and subsequently applying and
implementing methods by which the goal can be
achieved.

Along with everything else, it’s worth noting
that a resource base is just as significant in the
development and administration of competitive
advantage, because the enterprise’s strategy and
tactics are built on the resource base, and the
company’s activities are built on available resources.

So, now that you’ve grasped the language and
established the key responsibilities and objectives of
competitiveness and competitive advantage
management in the modern organization, let’s turn
our attention to the issues that the Ukrainian firm
may encounter. When we look at this topic more
closely, we can find that domestic businesses have a
very poor degree of competitiveness management.
First and foremost, it had to do with the atmosphere
in which domestic businesses grew and functioned.
As it was mentioned above, if the competitive
environment and competition in the market is
underdeveloped, which our market situation was, as
a consequence of the inefficient planned economy,
long used in our economic space during the Soviet
Union and close economic ties with Russia after its
collapse. However, there are prospects for Ukraine
because of the change in the economic space of
enterprises to the European economic space.
However, let’s return to the problems of enterprise
competitiveness management. The general mass of
problems can be divided into two groups of problems,
among which:

– low efficiency of management due to the
negative influence of the Soviet legacy. Among which
we can highlight the appointment of «their people»
to management positions, who for the most part are
appointed because of their loyalty to a certain person
and do not have a sufficient level of qualifications.
However, there is a lack of desire to improve their
knowledge, due to lack of necessity, as well as due
to «buying a position», that is, bribery, in order to
obtain a certain position (to a greater extent used in
public institutions and state-owned enterprises, but

this situation also occurs among commercial
enterprises).

– management is at a low level due to a lack
of information and training among managers and
professionals. As a result, there is a lack of
organization and a poorly thought-out management
process, as well as substantial obstacles that domestic
businesses face when trying to join overseas markets.
We can also add the lack of cooperation between
educational institutions and businesses, which
continues to result in future managers lacking
practical experience, reducing their efficiency, and
businesses’ reluctance to allow young professionals
to prove themselves, resulting in a shortage of
qualified personnel.

However, this is merely an aggregation of a
vast number of difficulties into a single group based
on the core factors that generate these issues. Each
of these categories can be broken down into
subgroups, each of which has its own subgroups.
Let’s take a closer look at each of the above
categories.

As previously stated, the first set of issues in
the management of competitive advantages is
essentially tied to the Soviet Union and what it left
behind. Since it is commonly understood that in a
typical economy, the outcome of activity and the
impact of actions may be seen in dynamics and felt
after a period of time, As a result, the Soviet Union’s
«legacy» is being felt today. The planned economy,
which was created under the Soviet Union and has
shown to be incredibly inefficient, is still bearing
fruit 31 years after the collapse of the Soviet Union
and the reorganization to a free market and capitalist
way of doing things. So, despite the fact that Ukraine
has been independent for many years, the Soviet
management matrixes continue to exist in our
country. At the same time, our state has created a
very aggressive climate in some oligopolistic areas
led by large enterprises, which, when combined with
corruption, creates not only an unfavorable
environment for the development of competition,
but also scares away investors and potential
entrepreneurs from the idea of investing money in
the economy or starting their own business.

To begin with, all of this makes it extremely
difficult to compete with already existing businesses
in the market, which leads to the formation of a
non-competitive environment and a decrease in
enterprise motivation, as well as the need for proper
management of the business and its competitive
advantages. This, in turn, prevents the management
from gaining such important experience and, at the
same time, reduces the capacity of the enterprise to
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function effectively in an international environment
and in international markets. It should be highlighted,
however, that there have been tendencies in recent
years toward an improved business environment and
expanded prospects for the establishment of a normal
competitive environment. At the same time, after
the increase in the scale of the Russian invasion and
the transition of the Russian-Ukrainian war to a new
phase, this will only accelerate processes that could
take decades to form.

The second group of problems arising in the
management of competitive advantage can be divided
into the following areas:

– incorrect and insufficient awareness of
modern processes, trends, and the situation on the
global market, as well as an insufficient perspective
of the global economic community’s direction of
movement. At the same time, there is a reluctance
to move from Soviet thinking matrices, which were
founded on an inefficient planned economy and in
situations of scarcity, and which are not just
unproductive and ineffective in modern economic
management in a product-saturated market. At the
same time, it causes enormous harm to the firm by
leading to the loss of positions, a decline in
opportunities, and eventually insolvency;

– in domestic firms, there is both a formal or
inadequate adoption and application of enterprise
management systems and worldwide standards (such
as OHSAS 18000 (industrial safety), ISO 9000
(quality), ISO 14000 (environment), and so on). This
situation arose as a result of a lack of management,
control, and specialists who might transmit
knowledge in using and implementing innovations
(the absence of specialists is primarily owing to the
high cost of inviting a foreign specialist).
Simultaneously, the specialists who were invited by
the company and agreed to come to transfer
experience are unable to work efficiently because
their new colleagues, who are used to working
according to Soviet schemes and are unwilling to
switch to new standards due to greater complexity
and qualification requirements, are obstructing their
work. All of this, along with a misunderstanding of
the essence of improvements, leads to their
inappropriate application or the fact that they do
not operate at all.

– low levels of corporate culture and team
cohesion, resulting in inefficient work and an inability
to manage the enterprise’s competitive advantages
at a high level;

– use and engagement of information
technology in the implementation of management
activities that is inefficient and imperfect;

– the unwillingness of management to use
foreign practices to increase remuneration for labor
and efficient work, which is due to all of the same
Soviet networks of thinking (if there is a problem or
employee dissatisfaction with the level of labor
remuneration, employees simply replaced them,
which did not solve the problem, but simply masked
or delayed it);

– lack of motivation or complete lack of
motivation due to a lack of possibilities, low pay,
and little opportunities;

– in the majority of domestic firms, there is a
lack of well-thought-out strategy and tactics for
dealing with the company on the market and with
its main competitors, as well as ways to maintain a
high level of competitiveness and gain new
competitive advantages;

– to all of this, we must add that such a situation
results in a downward spiral for both business and
society. Let’s design the following diagram for clarity’s
sake.

In particular, management’s inability to manage
effectively, combined with low wages and an
underdeveloped system for motivating employees to
work efficiently, results in low productivity, a lack
of desire to improve their skills and abilities, a high
level of product shortages, and low product quality.
All of this leads to a drop in the enterprise’s
competitiveness and loss of its competitive position,
which leads to salary reductions and staff reductions,
and the chain becomes a bellwether for the
company’s downfall.

After considering the foregoing, it is possible
to conclude that the major goal that Ukrainian
businesses should strive for on the road to success is
the adaptation to new competitive market conditions,
as well as the «rearrangement of thinking matrix to
European standard.»

Simultaneously, we must consider carefully
integrating European expertise and implementing it
in home businesses. Only after completing all of the
aforementioned steps will Ukrainian businesses be
able to more effectively explore new international
markets and improve their management skills,
resulting in a better image in the international
community and, as a result, the opportunity to attract
new foreign investors. However, given the current
circumstances, we may state that the following steps
must be taken in order to reach this goal:

– thorough examination of the competitive
environment and market in which the company will
operate, followed by the identification of major
competitors, and the identification of possible and
existing competitive advantages based on this
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examination and comparison of the company to its
main (established) competitors;

– the revision and subsequent optimization of
the distribution of existing and accessible firm
resources in such a way as to assure optimum
productivity and impact from their utilization, while
eliminating non-productive production costs, if
possible;

– establishment of a strategic and tactical
planning and management system for the enterprise’s
competitive advantages, capable of forming and
supporting complex competitive advantages and a
high level of overall competitiveness through time.

To all of the foregoing, we can add that the
management of competitive advantages in the
construction of the enterprise’s overall equal
competitiveness should also pay attention to and
focus efforts on the following areas:

– provide the management system with
sufficient flexibility of enterprise management, as well
as to build an effective system of information
exchange, which in turn will allow to synchronize
the work of some levels of organization management,
which in turn will allow to react on time to changes
in the market or to the actions of competitors;

– search for the company’s untapped potential,
as well as possible areas for the construction of
competitive advantages, while also doing market
research and looking for prospects in the international
market.

Of course, the consideration of solutions and
methods to overcoming problems that have already
been developed in the management of competitive
advantages among domestic firms will be a logical
continuation of all of the above. So, after considering
all of the above, we can conclude that the most
skilled use of available resources remains the
foundation for the construction of permanent
competitive advantages by Ukrainian firms, both on
the external (international) and local markets. So,
with this in mind, let’s take a closer look at a
resource-based approach to gaining competitive
advantages.

The ability of the firm to make optimal use of
available resources, as well as the mobilization of
additional resources, is typically understood under
the resource approach to the management of
competitive advantage within the national economy.
To a greater extent, we mean financial and material
resources when we say such material resources.
However, there is a resource that may be referred to
as a «development resource,» and this resource affects
the ability of the organization to develop in order to
improve its total level of competitiveness and gain
more competitive advantages to a greater extent. This
resource can include both actual and intangible
resources, such as employees (specialis ts,
management, development department, etc).
(patents, developments, intellectual property, know-
how, etc.). We may say the following regarding these
two groups in particular: The first group receives
minimal attention from national firms, while the
second group is largely overlooked. This implies that
a clear picture of the need of gaining extra
competitive advantages has not yet established in
the minds of businesses, and it is therefore critical
for Ukrainian businesses to follow the resource-based
approach to the letter. However, while this approach
will not solve all problems, it will provide
opportunities and prospects for Ukrainian enterprises
to develop and form low-level competitive advantages
in the short-term (operational) period, which will
not solve the root of the problem - low
competitiveness in international markets - but will
give national enterprises time to prepare for real
competition.

However, a company must be more proactive
than its competitors in order to gain the long-term
competitive advantage of strong leadership and
management. In other words, not only must they be
able to respond effectively to market challenges during
management, but they must also be able to effectively
use all of these situations to their advantage and,
where possible, impose their «rules of the game» on
their competitors. To put it another way, you can
take the role of the market’s initiator. Simultaneously,

Fig. 2. A modern enterprise’s competitiveness cycle

Source: constructed by the author
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it is necessary to continuously research the market
situation and record the effects of decisions made
and competitor actions on the market situation,
which will aid in the future in the development of
the company’s strategy and tactics. To all of this, it
is also necessary to add that the company should
devote sufficient attention to innovations, as
innovations are one of the primary tools through
which the company can gain more profitable market
positions by properly estimating its potential.
Innovation can also be a risky tool.

However, while the resource approach is one
of the most promising for modern national
enterprises, there are several others worth considering,
because once national enterprises gain competitive
advantages that allow them to compete with foreign
companies in the international market, they will need
to review their tactics and strategy for effectiveness
and compliance with the law. As a result, consider
the following alternatives:

– strategy, concentrating its efforts and
attention on customers;

– strategy that concentrates on competition.
When it comes to the consumer-focused

strategy, it’s worth noting that it has marketing
connotations. That is, it emphasizes on market
research, understanding consumer demands, and
figuring out how to get people to notice a product.
This strategy is centered on the adoption of methods
and tactics that are either geared at garnering the
attention and interest of customers from a specific
consumer category, which is often the largest
percentage of the market. For example, the
smartphone market is constantly expanding the
quantity of built-in memory and the quality of
shooting and photography, partly converting the
phone into a camera, due to the surge in young
people utilizing the smartphone for selfies, social
networks, and video.

At the same time, if this strategy is chosen, the
firm must have a high degree of technical production
equipment in order to meet consumer wants and
whims, as well as a well-developed department that
will deal with inventions and innovations.

The competitor-focused strategy differs from
the previous one in that it focuses on competitors
rather than the market and customer desires. To put
it another way, a company that takes this strategy to
developing competitive advantages first and foremost
follows its competitors, attempting to prevent them
from getting new competitive advantages while
maintaining their own. At the same time, the
company is attempting to obtain a price advantage
over its rivals.

As a result, the first strategy prioritizes quality
and consumer expectations while focusing on
marketing trends. In terms of the second strategy,
we may say that it prioritizes cheapness, massiveness,
and constant intense competition over quality and
consumer preferences.

Thus, summarizing all of the foregoing, it is
possible to conclude that in order for the methods
of increasing overall competitiveness and mechanisms
of receiving new competitive advantages to work,
the enterprise must define the most precise goals
and objectives, as well as a long-term and short-
term vision of the situation. At the same time, the
company must concentrate its efforts on a certain
method that is most aligned with the company’s
strategy and tactics.

Conclusions
As a result, the article considered the concepts

of «competitiveness» and «competitive advantage,»
as well as the above concepts with a look at current
conditions. In addition, the article looked into the
main issues that a modern national enterprise may
face in the process of managing its competitive
advantages and competitiveness, as well as the
approaches and steps that a modern enterprise must
take in order to be successful in managing its
competitive advantages.

In addition to everything else in the article,
different approaches to managing competitive
advantage were examined, and it was discovered that
one of the most promising, at any given time, for
national enterprises remains the resource approach,
which is based on ensuring the most efficient and
rational use of all types of available resources.

To all of the foregoing, we should add that
once national enterprises have regained their pre-
war position, they will need to focus on innovation
and their own development. Because, in today’s
world, innovation is critical to successful functioning
and market leadership, particularly in light of recent
events and the ability to effectively deal with crises.
As a result, the following conclusions are possible.
To survive in modern society, you must be able to
use available resources effectively and efficiently. At
the same time, in order to become a market leader,
you must be able to effectively build your innovative
activity, as well as see market opportunities and
anticipate consumer expectations ahead of your
competitors. As a reward, whoever can do it before
his competitor gets first place in a specific market.

So, in addition to everything else, we may add
the following to the work done in this essay. To
begin with, because of the low level of competition
in domestic markets and the dominance of
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oligopolistic big business in certain markets, as well
as the construction of their activities, to a greater
extent in the post-Soviet space, enterprises are less
motivated to improve their competitiveness. As a
result of all of these issues, national firms have proven
to be unprepared for international markets, with a
poor degree of competitiveness and an ineffective
system of competitive advantage development.
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ÔÎÐÌÓÂÀÍÍß ÊÎÍÊÓÐÅÍÒÍÈÕ ÏÅÐÅÂÀÃ,
ÍÀÃÀËÜÍÅ ÇÀÂÄÀÍÍß ÑÓ×ÀÑÍÎÃÎ ÓÊÐÀ¯ÍÑÜÊÎÃÎ
Ï²ÄÏÐÈªÌÑÒÂÀ

Òêà÷åíêî À.Ì., Ìàñëîâ Ä.Ã.

Ó ñó÷àñíîìó ñâ³ò³, ÿêèé æèâå çà ïðèíöèïàìè äåìîêðàò³¿
òà êàï³òàë³çìó, äî ïåðøî÷åðãîâèõ çàâäàíü, ÿê³ ïîòðåáóþòü
íàéá³ëüøî¿ óâàãè â³ä êåð³âíèöòâà òà ìåíåäæìåíòó ï³äïðèºì-
ñòâà º ïðîáëåìà ï³äòðèìàííÿ äîñòàòíüîãî ð³âíÿ êîíêóðåíòîñ-
ïðîìîæíîñò³ òà ïîøóê íîâèõ  øëÿõ³â, çà äîïîìîãîþ ÿêèõ ìîæíà
áóäå ï³äâèùèòè êîíêóðåíòîñïðîìîæí³ñòü ï³äïðèºìñòâà òà
çäîáóòè ïåðåâàãè íàä êîíêóðåíòàìè. Òîìó äîñë³äæåííþ äàíî¿
òåìè, ÿêà áàçóþ÷èñü íà ñó÷àñíèõ ðåàë³ÿ ôóíêö³îíóâàííÿ á³çíå-
ñó, íàáóâàº âñå á³ëüøîãî çíà÷åííÿ, äëÿ ñó÷àñíîãî ï³äïðèºìñòâà,
³ ïðèñâÿ÷óºòüñÿ äàíà ñòàòòÿ. Äëÿ ïî÷àòêó â ñòàòò³ áóäå
ðîçãëÿäàòèñü ñàìå ïîíÿòòÿ êîíêóðåíòîñïðîìîæíîñò³ òà óï-
ðàâë³ííÿ íåþ, à ðàçîì ç òèì áóäóòü çàïðîïîíîâàí³ äåÿê³ ïî-
ïðàâêè, ÿê³ äîö³ëüíî âíåñòè ó âèçíà÷åííÿ äëÿ äîâåäåííÿ ïîíÿò-
òÿ «êîíêóðåíòîñïðîìîæí³ñòü» ï³ä ðåàë³¿ ñó÷àñíîãî ñâ³òó. ßêèé
ç ïî÷àòêó äâàäöÿòü ïåðøîãî ñòîë³òòÿ ïåðåæèâ äåê³ëüêà ñâ³òî-
âèõ êðèç, à òàêîæ çíîâ ïîáà÷èâ â³éíó íà ºâðîïåéñüêîìó ïðî-
ñòîð³, ÿêà ùå äåê³ëüêà ðîê³â íàçàä ââàæàëàñü ìàëîéìîâ³ðíîþ.
Âñå öå ñâîºþ ÷åðãîþ ïîêàçóº, ùî ïðè ðîçãëÿäàíí³ òàêîãî áàãà-
òîãðàííîãî  ïîíÿòòÿ, ÿê ïîíÿòòÿ êîíêóðåíòîñïðîìîæíîñò³
òðåáà ðîçãëÿäàòè íå ò³ëüêè ï³ä êóòîì ïåðåõîäó åêîíîì³÷íèõ
â³äíîñèí ç íàö³îíàëüíîãî äî ì³æíàðîäíîãî, àëå ³ òàêîæ, ÿê
çäàòí³ñòü áóòè ãîòîâèì äî âñüîãî, çîêðåìà äî íåî÷³êóâàíèõ
ïîâîðîò³â, ïî÷èíàþ÷è ç ð³âíÿ âíóòð³øíüîãî ñåðåäîâèùà ï³äïðèº-
ìñòâà ³ çàê³í÷óþ÷è ãëèáîêîþ ñâ³òîâîþ êðèçîþ, ÿêîþ á âîíà íå
áóëà. Òîìó, ÿêùî á³ëüø äåòàëüíî ðîç³áðàòè ñó÷àñíèé ðèíîê, òî
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ìîæíà ÷³òêî ïîáà÷èòè, ùî êîæíå óñï³øíå ï³äïðèºìñòâî, ÿêå
ôóíêö³îíóº íà íüîìó àêòèâíî âèêîðèñòîâóº ð³çí³ ñòðàòåã³¿
ï³äòðèìàííÿ òà óïðàâë³ííÿ ñâîºþ êîíêóðåíòîñïðîìîæí³ñòþ
òà ñâî¿ìè êîíêóðåíòíèìè ïåðåâàãàìè. Ðàçîì ç öèì êîæíå
ï³äïðèºìñòâî òàêîæ âèêîðèñòîâóº ñòðàòåã³¿ ïîâîäæåííÿ íà
ðèíêó òà ñòðàòåã³¿ ïðîòèä³¿ êîíêóðåíòàì. Áàçóþ÷èñü íà öüî-
ìó, ó ñòàòò³ ðîçãëÿíóò³ âàæëèâ³ ñêëàäîâ³ çàãàëüíî¿ êîíêóðåí-
òîñïðîìîæíîñò³ ï³äïðèºìñòâà. Ðàçîì ç òèì ó äàí³é ñòàòò³
áóäå ðîçãëÿäàòèñÿ êîíêóðåíòîñïðîìîæí³ñòü òà ñïîñîáè óï-
ðàâë³ííÿ êîíêóðåíòîñïðîìîæí³ñòþ äëÿ äîñÿãíåííÿ íàéêðàùèõ
ðåçóëüòàò³â ä³ÿëüíîñò³ â ñó÷àñíèõ ðåàë³ÿõ. Ñåðåä ñó÷àñíèõ ïðî-
áëåì óïðàâë³ííÿ êîíêóðåíòîñïðîìîæí³ñòþ âèä³ëåí³ íàñòóïí³:
ïðîáëåìè óïðàâë³ííÿ êîíêóðåíòíèìè ïåðåâàãàìè ï³äïðèºìñòâà,
à òàêîæ ï³äâèùåííÿ çàãàëüíîãî ð³âíÿ êîíêóðåíòîñïðîìîæíîñò³
ï³äïðèºìñòâà (éîãî âèðîáíè÷îãî, óïðàâë³íñüêîãî òà òðóäîâîãî
ïîòåíö³àëó). Äî âñüîãî ³íøîãî òàêîæ ìîæíà äîäàòè, íàáóò-
òÿ íîâèõ êîíêóðåíòíèõ ïåðåâàã àáî ïîêðàùåííÿ âæå ³ñíóþ÷èõ
ñåðåä òîâàð³â àñîðòèìåíòíîãî ðÿäó ï³äïðèºìñòâà.

Êëþ÷îâ³ ñëîâà: åêîíîì³êà, êîíêóðåíòîñïðîìîæí³ñòü,
óïðàâë³ííÿ, êîíêóðåíòí³ ïåðåâàãè, ñó÷àñíà êîíêóðåíòî-
ñïðîìîæí³ñòü, âïëèâ íà êîíêóðåíòîñïðîìîæí³ñòü,
íàö³îíàëüíà êîíêóðåíòîñïðîìîæí³ñòü, ì³æíàðîäíà
êîíêóðåíòîñïðîìîæí³ñòü.
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Â ñîâðåìåííîì ìèðå, æèâóùåì ïî ïðèíöèïàì äåìîêðà-
òèè è êàïèòàëèçìà, ê ïåðâîî÷åðåäíûì çàäà÷àì, òðåáóþùèì
íàèáîëüøåãî âíèìàíèÿ îò ðóêîâîäñòâà è ìåíåäæìåíòà ïðåä-
ïðèÿòèÿ, îòíîñèòñÿ ïðîáëåìà ïîääåðæàíèÿ äîñòàòî÷íîãî óðîâ-
íÿ êîíêóðåíòîñïîñîáíîñòè è ïîèñê íîâûõ ïóòåé, ñ ïîìîùüþ
êîòîðûõ ìîæíî áóäåò ïîâûñèòü êîíêóðåíòîñïîñîáíîñòü ïðåä-
ïðèÿòèÿ è ïîëó÷èòü ïðåèìóùåñòâà íàä êîíêóðåíòàìè. Ïîýòîìó
èññëåäîâàíèþ äàííîé òåìû, êîòîðàÿ áàçèðóÿñü íà ñîâðåìåííûõ
ðåàëèÿõ ôóíêöèîíèðîâàíèÿ áèçíåñà, ïðèîáðåòàåò âñå áîëüøåå
çíà÷åíèå, äëÿ ñîâðåìåííîãî ïðåäïðèÿòèÿ, è äàííîé òåìå ïîñâÿ-
ùàåòñÿ äàííàÿ ñòàòüÿ. Äëÿ íà÷àëà â ñòàòüå áóäåò ðàññìàò-
ðèâàòüñÿ ñàìî ïîíÿòèå êîíêóðåíòîñïîñîáíîñòè è óïðàâëåíèå
åþ, à âìåñòå ñ òåì áóäóò ïðåäëîæåíû íåêîòîðûå ïîïðàâêè,
êîòîðûå öåëåñîîáðàçíî âíåñòè â îïðåäåëåíèå äëÿ óòî÷íåíèÿ
ïîíÿòèÿ «êîíêóðåíòîñïîñîáíîñòü» â ñîîòâåòñòâèè ñ ðåàëèÿ-
ìè ñîâðåìåííîãî ìèðà. Êîòîðûé ñ íà÷àëà äâàäöàòü ïåðâîãî âåêà
ïåðåæèë íåñêîëüêî ìèðîâûõ êðèçèñîâ, à òàêæå ñíîâà óâèäåë
âîéíó íà åâðîïåéñêîì ïðîñòðàíñòâå, åùå íåñêîëüêî ëåò íàçàä
ñ÷èòàâøóþñÿ ìàëîâåðîÿòíîé. Âñå ýòî, â ñâîþ î÷åðåäü, ïîêà-
çûâàåò, ÷òî òàêîå ìíîãîãðàííîå ïîíÿòèå, êàê êîíêóðåíòîñ-
ïîñîáíîñòü, íóæíî ðàññìàòðèâàòü íå òîëüêî ïîä óãëîì ïåðå-
õîäà ýêîíîìè÷åñêèõ îòíîøåíèé ñ íàöèîíàëüíîãî ê ìåæäóíà-
ðîäíîìó, íî è òàêæå, êàê ñïîñîáíîñòü áûòü ãîòîâûì êî âñå-
ìó, â ÷àñòíîñòè, ê íåîæèäàííûì ïîâîðîòàì, íà÷èíàÿ ñ óðîâíÿ
âíóòðåííåé ñðåäû ïðåäïðèÿòèÿ è çàêàí÷èâàÿ ãëóáîêèì ìèðî-
âûì êðèçèñîì, êàêèì áû îí íè áûë. Ïîýòîìó, åñëè áîëåå äå-
òàëüíî ðàçîáðàòü ñîâðåìåííûé ðûíîê, òî ìîæíî ÷åòêî óâè-
äåòü, ÷òî êàæäîå óñïåøíîå ïðåäïðèÿòèå, ôóíêöèîíèðóþùåå
íà íåì, àêòèâíî èñïîëüçóåò ðàçëè÷íûå ñòðàòåãèè ïîääåðæêè
è óïðàâëåíèÿ ñâîåé êîíêóðåíòîñïîñîáíîñòüþ è ñâîèìè êîíêó-
ðåíòíûìè ïðåèìóùåñòâàìè. Âìåñòå ñ ýòèì êàæäîå ïðåäïðè-
ÿòèå òàêæå èñïîëüçóåò ñòðàòåãèè ïîâåäåíèÿ íà ðûíêå è ñòðà-
òåãèè ïðîòèâîäåéñòâèÿ êîíêóðåíòàì. Îñíîâûâàÿñü íà ýòîì,
â ñòàòüå ðàññìîòðåíû âàæíûå ñîñòàâëÿþùèå îáùåé êîíêó-
ðåíòîñïîñîáíîñòè ïðåäïðèÿòèÿ. Âìåñòå ñ òåì â äàííîé ñòà-
òüå áóäåò ðàññìàòðèâàòüñÿ êîíêóðåíòîñïîñîáíîñòü è ñïîñî-
áû óïðàâëåíèÿ êîíêóðåíòîñïîñîáíîñòüþ äëÿ äîñòèæåíèÿ íàè-

ëó÷øèõ ðåçóëüòàòîâ äåÿòåëüíîñòè â ñîâðåìåííûõ ðåàëèÿõ. Ñðåäè
îñíîâíûõ ïðîáëåì óïðàâëåíèÿ êîíêóðåíòîñïîñîáíîñòüþ âûäå-
ëåíû ñëåäóþùèå: ïðîáëåìû óïðàâëåíèÿ êîíêóðåíòíûìè ïðåèìó-
ùåñòâàìè ïðåäïðèÿòèÿ, à òàêæå ïîâûøåíèå îáùåãî óðîâíÿ
êîíêóðåíòîñïîñîáíîñòè ïðåäïðèÿòèÿ (åãî ïðîèçâîäñòâåííîãî,
óïðàâëåí÷åñêîãî è òðóäîâîãî ïîòåíöèàëà). Êî âñåìó ïðî÷åìó
ìîæíî äîáàâèòü, ïðèîáðåòåíèå íîâûõ êîíêóðåíòíûõ ïðåèìó-
ùåñòâ èëè óëó÷øåíèå óæå ñóùåñòâóþùèõ ñðåäè òîâàðîâ àñ-
ñîðòèìåíòíîãî ðÿäà ïðåäïðèÿòèÿ.

Êëþ÷åâûå ñëîâà: ýêîíîìèêà, êîíêóðåíòîñïîñîáíîñòü,
óïðàâëåíèå, êîíêóðåíòíûå ïðåèìóùåñòâà, ñîâðåìåííàÿ
êîíêóðåíòîñïîñîáíîñòü, âëèÿíèå íà êîíêóðåíòîñïîñîáíîñòü,
íàöèîíàëüíàÿ êîíêóðåíòîñïîñîáíîñòü, ìåæäóíàðîäíàÿ
êîíêóðåíòîñïîñîáíîñòü.
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The problem of maintaining a sufficient level of competitiveness
and the search for new ways to increase the competitiveness of the
enterprise and gain an advantage over competitors are the priority
tasks requiring the most attention from the leadership and management
of the enterprise in the modern world, living by the principles of
democracy and capitalism. As a result, this essay is devoted to the
study of this topic, which is based on modern business realities and
is becoming increasingly relevant for modern businesses. To begin,
the article will examine the notion of competitiveness and how it is
managed, while also proposing certain changes to the definition that
are necessary to demonstrate the concept of «competitiveness» in the
present world’s realities. Which has seen multiple world crises since
the beginning of the twenty-first century, and has once again seen a
conflict in the European space, which was believed unlikely only a
few years ago. All of this demonstrates that when considering a
multifaceted concept like competitiveness, it is necessary to consider
not only the transition of national to international economic relations,
but also the ability to be prepared for anything, particularly unexpected
turns, ranging from the enterprise’s internal environment to a deep
global crisis, whatever it may be. As a result, a closer examination of
the current market reveals that every successful firm participating in
it employs a variety of techniques to maintain and manage its
competitiveness and competitive edge. Therefore, based on this, the
article considers these important components of the overall
competitiveness of the enterprise. At the same time, this article will
consider the competitiveness and ways for an enterprise to manage
its competitiveness in order to achieve the best performance in today’s
realities. All other topics in this essay will be discussed in terms of
modern competitiveness management issues. Which, in particular,
has the capacity to address the following directions: difficulties of
management of competitive advantages of the enterprise, as well as
an increase in the enterprise’s overall degree of competitiveness (its
industrial, managerial and labor potential). To all of the above, we
can add the acquisition of new competitive advantages or the
enhancement of existing ones among the goods in the enterprise’s
assortment row.

Keywords: economy, competitiveness, management, com-
petitive advantage, modern competitiveness, impact on compet-
itiveness, national competitiveness, international competitiveness.
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