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The development of a strategic plan is an important stage for any construction organization
focused on successful development. The article describes the key aspects of developing a
strategic plan, including analyzing the internal and external environment, defining the
organization’s mission, vision, and goals, as well as strategic priorities. Particular attention
is paid to the definition of competitive advantages, risks and opportunities, as well as
mechanisms for monitoring and evaluating the implementation of the strategic plan. The
article examines theoretical and practical issues of strategic management as a modern
direction of enterprise development. The theoretical and practical aspects of the formation
and implementation of a strategic set of construction enterprises, taking into account the
peculiarities of their industry, are considered. The performed analysis made it possible
to generalize the methodological principles of creating a strategic set for construction
enterprises, including its essence, components and procedural aspects. The article proposes
to consider the strategic set as a hierarchical system of interconnected strategies of
various levels and types, developed by the enterprise during a certain time period, taking
into account the peculiarities of their functioning, potential and promising directions of
development. The strategic orientation and positioning of the enterprise in the external
environment is also determined based on the achievement of strategic goals. The features,
structure of strategic management and the sequence of its main tasks in the management
of the enterprise in the construction industry are characterized. The theoretical and
practical aspects of strategic management as a modern direction of enterprise development
are studied. Features, structure and sequence of the main tasks of strategic management
in the context of management of enterprises in the construction industry are described.
Criteria for assessing the competitiveness of a construction company have been developed,
factors affecting the formation of its competitive advantages have been determined, and
organizational measures have been proposed to increase the level of its competitiveness.
Issues of internal management, resources, communication and involvement of interested
parties are analyzed. The importance of strategic planning for the successful functioning
of a construction organization in modern market conditions is revealed.

Keywords: construction industry, construction enterprises, competitiveness, strategic
plan, strategic management, strategic management, strategy, management decision.

Problem statement
Competition in the construction industry, which

consists in the ability of market participants to use
their advantages to ensure sustainability, is an important
factor in the development of the company. Enterprises
aim to achieve competitive advantages through effective

management, which is the result of the constant efforts
of management personnel. Since the external
environment of construction companies is complex
and unpredictable, the use of strategic management
becomes necessary. It also provides for a thorough
and reasonable approach to strategic management in
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order to develop and implement organizational
development strategies that take into account the
dynamics and uncertainty of the external environment.
Thus, the introduction of a strategic management
system and the development of a single strategic set
are critical conditions for the successful functioning
and development of construction enterprises in the
long term.

Analysis of recent research and publications
The formation of a strategic plan was studied by

such scholars as: L.P. Artemenko, L.E. Dovgan,
T. Holovko, G.M. Lozova, V.D. Markova,
A.J. Strickland. However, a huge amount of scientific
research on the problems of strategic plan development
indicates that this problem has not yet been sufficiently
studied in both theoretical and practical terms.

Formulation of the objectives of the article
The purpose of the article is to systematize

theoretical concepts and provide recommendations for
creating a strategic management system for enterprises
in the construction industry. To achieve this goal, it
is necessary to conduct a study of the strategic
management process at such enterprises and analyze
the factors influencing their activities.

Presentation of the main research material with
full justification of the scientific results obtained

The introduction of a strategic approach to
enterprise management is due to the emergence of
such processes as the variability and complexity of
the environment, the growing level of globalization
and the rapid development of technology. In today’s
environment, companies need to actively identify
priority areas of development, adapt to changes in the
external environment, use new technologies to organize
management processes and change their business
strategies. In turn, this means that they must carry
out strategic management. Strategic management is
defined as a type of activity that includes defining the
goals and objectives of the organization and ensuring
the relationship between the organization and the
external environment, taking into account its internal
capabilities and allowing it to remain responsive to
external requirements [1].

The ideology of strategic management is based
on the assumption that it is impossible to predict
long-term trends with sufficient accuracy, which
reflects the post-industrial era. The strategic planning
process plays a key role in the strategic management
system. By studying the strategic management system,
theoretical aspects can be used in practice for
construction companies that are currently facing the
need to strengthen their market positions. When
formulating a strategy, it is important to take into
account all the factors that affect the functioning of

the enterprise, such as its goals and objectives, the
external environment with direct and indirect impact,
potential opportunities, staff qualifications, size of the
organization, etc. It is also important to identify the
strengths and weaknesses of the enterprise. The process
of strategic management in the construction industry
includes a number of components and stages (Fig. 1).

The first and most important task in
determining the direction of the company’s
development is to develop a strategic vision and
mission of the company focused on solving the
problems of housing. Setting goals will help to
determine what the company seeks to achieve through
its core business, what construction volumes it plans
to carry out, and what performance and profitability
indicators it should achieve [2].

An assessment and analysis of the construction
sector in Ukraine should include aspects such as gross
national product, inflation, unemployment, bank
interest rates, and an assessment of the legal,
technological, and political environment. A
management analysis of the strengths and weaknesses
of an enterprise can be carried out using a SWOT-
analysis, which will help identify problematic aspects
of the enterprise’s activities and possible strategic
alternatives. The choice of strategy determines how
the construction company will develop, the main steps
and measures to achieve the planned results. The last
step is to assess the level of strategy implementation
and compare its theoretical basis with the practical
results of its implementation. The strategy of a
construction company should be based on four key
aspects.

The strategy will take into account all possible
priorities and goals of the company’s activities in the
construction industry, which is a special industry sector.
It will be built on the basis of financial, consumer,
internal and educational perspectives. The construction
industry is characterized by a long payback period,
complexity and high cost of services provided [3].
Due to the multifaceted and multidimensional nature
of construction companies’ activities, there is a need
to develop a set of interrelated strategies that form a
single system known as a “strategic set”. This set
consists of hierarchically organized and interconnected
strategies of different levels and types, which are
developed by a construction company for a certain
period of time, taking into account the specifics of its
functioning, potential and promising areas of
development. The set also determines the strategic
orientation and positioning of the enterprise in the
external environment based on the achievement of
strategic goals. The main characteristics of the strategic
set include (Fig. 2):
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Due to the complexity of construction companies,
the development of a strategic set is complicated by
the need to take into account various dynamic, vague
and not always formalized goals, as well as to take
into account the impact of the constantly changing
internal and external environment and to predict its
dynamics and direction of development. The following
types of strategies are usually developed, which form
a single “strategic set”: corporate strategy, which
describes the general path of development of the
construction company as a single system that includes
all its divisions; competitive strategies that define how
to compete in individual business segments; functional
strategies focused on managing individual functional

subsystems of the enterprise; resource strategies aimed
at providing the necessary resources to achieve the
strategic goals of the construction company.

The development of a corporate strategy includes
determining the combination and scale of various
business lines, forming a business portfolio, selecting
key markets and priorities, and allocating resources.
At the same time, individual business lines of a
construction company develop their own business
strategies [5]. Functional strategies, as part of the
strategic set, are focused on achieving strategic goals
through optimizing the activities of functional
management subsystems.

Fig. 1. Stages of the strategic management process
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It is recommended to develop an intellectual
capital management strategy aimed at increasing the
value of a construction company by using both explicit
and tacit knowledge embedded in its intangible assets,
such as human potential, organizational structure and
relationships. This strategy combines various aspects
of increasing competitiveness, innovative development
and improving the efficiency of construction companies
based on new methods and approaches to management.

The product and market or production strategy
of a construction company determines which products
will be produced, in what volumes and for which
consumer groups and markets. It is based on the results
of a strategic marketing analysis conducted as part of
the marketing strategy of construction companies. The
marketing strategy determines the strategic orientation
and focus of the marketing subsystem of the enterprise
management, including customer market segmentation,
pricing policy, customer interaction, advertising and
other aspects that ensure efficient production and sales

activities and growth.
Formulating a marketing strategy is a complex

process of developing marketing goals and ways to
achieve them over a certain period of time. The
innovation strategy defines the policy on the
development and implementation of innovations,
including the choice of new product development areas
and the attraction of resources for this purpose. The
logistics strategy is focused on optimizing logistics
processes, such as supply and warehousing flows of
resources and goods. The resource strategy determines
what types of resources will be used, their volumes
and sources of supply [7].

Construction companies should actively develop
alternative strategies to solve economic problems and
find sources of financing, using strategic management
to ensure sustainable operation. Prospects for the
development of construction should be based on the
country’s social and economic growth strategies, taking
into account state and regional targeted programs.

Fig. 2. Features of the strategic set

Source: [4].
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The effectiveness of these programs should be
ensured by professional planning and management,
including adjustment mechanisms, control over
funding and compliance with deadlines. In order to
maintain the competitiveness of construction

companies, strategic management should pay special
attention to the quality of construction of residential
buildings and cottages. The main steps in the
development of the quality management system, as
proposed, are shown in Fig. 3.

Fig. 3. Construction quality system

Source: [8].

By combining a strategic development plan with
a competitiveness plan, a company can create a
comprehensive plan aimed at successful development
and survival in the construction services market.

It is recommended to manage the competitiveness
of a construction organization using a process approach,
which includes identifying the company’s main
business processes and determining the points of failure
in their implementation. The main advantage of the
company’s process management is its focus on the
result with the optimal use of resources to achieve it.

A company’s business process is a sequence of
interrelated actions and functions necessary to achieve
a certain result that is important for an external or
internal consumer. The business processes that should
be studied and analyzed in detail include: project
initiation (creation of project documentation,
development of technical specifications, approval of
the construction project, project budgeting, attracting
investors, etc.).

Construction organization includes analyzing the
working design, selecting contractors, obtaining the
necessary permits, and streamlining production
processes, etc. Logistics of the project includes the
development of specifications for the required material
and technical resources, selection of suppliers,
development of estimates, execution and payment of

orders, etc. Construction (repair) works and
commissioning include carrying out works, testing
the facility, acceptance of the completed works,
preparation of the facility for commissioning and
provision of maintenance services to the facility [9].

It is important to identify and eliminate the so-
called “bottlenecks” in business processes. Using
business processes as objects of management allows
you to optimize or reorganize their implementation
in order to improve performance and determine where
additional competitive advantages can be gained. A
timely analysis of the company’s business processes
helps to avoid financial losses and critical errors in
the management of the enterprise. When analyzing
the business processes of a construction organization,
special attention should be paid to compliance with
project scheduling deadlines; analysis of the work
execution plan; analysis of the project’s logistics;
analysis of planned and actual resource costs; margin
analysis of the project, etc.

The next stage of competitiveness management
is to determine the criteria for assessing the
competitiveness of a construction organization. The
list of criteria is not exhaustive, as each company
chooses them independently, taking into account the
specifics of the market in which it operates, as well as
the potential of the main participants in this market.
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The competitiveness of an enterprise cannot be assessed
by a single static indicator, as the concept itself is a
complex attribute that cannot be measured by a single
metric.

Assessing the competitiveness of a construction
organization according to certain criteria and evaluating
its potential is possible using a variety of qualitative
and quantitative methods. The most common of them
are expert methods based on the analysis of comparative
competitive advantages; strategic analytical models
(PEST-analysis, SPACE-analysis, SWOT-analysis);
matrix methods of competitiveness assessment (BCG,
General Electric/McKinsey, ADL matrices, etc. etc.);
index methods based on the theory of effective
competition; a method based on determining the
strength of a reactive position; a method based on the
theory of equilibrium between firms and industries;
and an integral assessment method.

As for the block of defining goals and setting
objectives to improve competitiveness, each
construction company must formulate them
independently. This may include increasing market
share, increasing profitability, expanding the range of
services, improving the company’s image and
consumer confidence, etc. The definition of tasks is
carried out taking into account the goals and results
of the analysis of the internal and external environment,
especially in terms of identifying problems and threats
that affect the competitiveness of construction
companies in the market.

In the course of our research, we have identified
a number of problems that are common to many
construction companies and may negatively affect their
competitiveness. The list of these problems and threats
affecting the level of competitiveness of construction
companies is not exhaustive, and the importance of
certain aspects will differ for each company. However,
by analyzing the above factors, a construction company
can assess their impact on the level of competitiveness
and take appropriate measures.

The last steps in managing the competitiveness
of a construction organization are the development of
a strategic plan to achieve competitive advantages and
the implementation of measures for its implementation
[10].

Measures may be defensive or offensive,
depending on the methods of competition used in the
industry and the stage of the construction organization’s
life cycle. In today’s environment, special attention
in developing a strategic plan for achieving competitive
advantages of a construction company should be paid
to the energy efficiency of buildings for any purpose,
work in complex engineering and geological conditions,
and geotechnical aspects of design, construction and

operation of structures.
The implementation of the strategic plan to

achieve a certain level of competitiveness of the
construction company should be organically integrated
into the functional strategies of the company, in
particular, into the innovation and scientific and
technical development strategies, as well as into the
overall management system, including a clear division
of functions, increased control over the implementation
of tasks, optimization of business processes and
development of motivation mechanisms for employees,
including stabilization and development of human
resources.

Conclusions from this study and prospects for
further research in this area

To ensure the successful operation of construction
companies in the current economic environment of
Ukraine, it is necessary to create a system of effective
strategic management and select competent managers
who will ensure the constant and systematic
development of the company. The structure of strategic
management of a construction company consists of
several stages which are worth paying attention to:
defining the goals and mission of an enterprise,
analyzing and evaluating the macro-environment and
micro-environment, developing a strategy for behavior
in the construction industry market, and evaluating
performance. It is established that the strategy of an
enterprise in the construction industry should be based
on four main aspects: staff development and training,
internal development, consumer requirements and
financial stability.

Considering the specifics of the functioning of
construction companies, it is important to note that
fierce competition in this area is due to the growth in
the number of participants in the construction services
market in recent years, as well as the destruction of
construction infrastructure during military conflicts
and a decrease in financing and solvency of the
population. These factors create significant obstacles
to the sustainable development of construction
companies. In this regard, each construction
organization should develop a comprehensive
competitiveness management system based on a process
approach and analysis of the competitive environment.
The gradual implementation of this system will
strengthen and protect the company’s competitive
position. An important condition for the successful
implementation of such a system is its integration
with the main functional development strategies of
the construction organization.
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ÐÎÇÐÎÁÊÀ ÑÒÐÀÒÅÃ²×ÍÎÃÎ ÏËÀÍÓ ÁÓÄ²ÂÅËÜÍÎ¯
ÎÐÃÀÍ²ÇÀÖ²¯

Òêà÷åíêî À.Ì., Ìàëèøåâ ª.Ë.

Ðîçðîáêà ñòðàòåã³÷íîãî ïëàíó º âàæëèâèì åòàïîì äëÿ
áóäü-ÿêî¿ áóä³âåëüíî¿ îðãàí³çàö³¿, îð³ºíòîâàíî¿ íà óñï³øíèé
ðîçâèòîê. Ó ñòàòò³ îïèñàíî êëþ÷îâ³ àñïåêòè ðîçðîáêè ñòðà-
òåã³÷íîãî ïëàíó, âêëþ÷àþ÷è àíàë³ç âíóòð³øíüîãî òà çîâí³ø-
íüîãî ñåðåäîâèùà, âèçíà÷åííÿ ì³ñ³¿, â³ç³¿ òà ö³ëåé îðãàí³çàö³¿,
à òàêîæ ñòðàòåã³÷í³ ïð³îðèòåòè. Îñîáëèâà óâàãà ïðèä³ëÿºòü-
ñÿ âèçíà÷åííþ êîíêóðåíòíèõ ïåðåâàã, ðèçèê³â ³ ìîæëèâîñ-
òåé, à òàêîæ ìåõàí³çìàì êîíòðîëþ òà îö³íþâàííÿ âèêî-
íàííÿ ñòðàòåã³÷íîãî ïëàíó. Ó ñòàòò³ ðîçãëÿíóòî òåîðå-
òè÷í³ òà ïðàêòè÷í³ ïèòàííÿ ñòðàòåã³÷íîãî ìåíåäæìåíòó
ÿê ñó÷àñíîãî íàïðÿìêó ðîçâèòêó ï³äïðèºìñòâà. Ðîçãëÿíóòî
òåîðåòè÷í³ òà ïðàêòè÷í³ àñïåêòè ôîðìóâàííÿ òà ðåàë³-
çàö³¿ ñòðàòåã³÷íîãî íàáîðó áóä³âåëüíèõ ï³äïðèºìñòâ ç óðàõó-
âàííÿì îñîáëèâîñòåé ¿õ ãàëóç³. Âèêîíàíèé àíàë³ç äàâ ìîæ-
ëèâ³ñòü óçàãàëüíèòè ìåòîäîëîã³÷í³ ïðèíöèïè ñòâîðåííÿ ñòðà-
òåã³÷íîãî íàáîðó äëÿ áóä³âåëüíèõ ï³äïðèºìñòâ, âêëþ÷àþ÷è éîãî
ñóòí³ñòü, êîìïîíåíòè òà ïðîöåñóàëüí³ àñïåêòè. Â ñòàòò³
ïðîïîíóºòüñÿ ðîçãëÿäàòè ñòðàòåã³÷íèé íàá³ð ÿê ³ºðàðõ³÷íó
ñèñòåìó âçàºìîïîâ’ÿçàíèõ ñòðàòåã³é ð³çíèõ ð³âí³â ³ òèï³â,
ùî ðîçðîáëÿþòüñÿ ï³äïðèºìñòâîì ïðîòÿãîì ïåâíîãî ÷àñîâî-
ãî ïåð³îäó ç óðàõóâàííÿì îñîáëèâîñòåé ¿õ ôóíêö³îíóâàííÿ,
ïîòåíö³àëó òà ïåðñïåêòèâíèõ íàïðÿì³â ðîçâèòêó. Òàêîæ
âèçíà÷àºòüñÿ ñòðàòåã³÷íà îð³ºíòàö³ÿ òà ïîçèö³îíóâàííÿ
ï³äïðèºìñòâà ó çîâí³øíüîìó ñåðåäîâèù³ íà îñíîâ³ äîñÿãíåí-
íÿ ñòðàòåã³÷íèõ ö³ëåé. Îõàðàêòåðèçîâàíî îñîáëèâîñò³,
ñòðóêòóðà ñòðàòåã³÷íîãî ìåíåäæìåíòó òà ïîñë³äîâí³ñòü
âèêîíàííÿ éîãî îñíîâíèõ çàâäàíü ïðè óïðàâë³íí³ ï³äïðèºì-
ñòâîì áóä³âåëüíî¿ ãàëóç³. Äîñë³äæåíî òåîðåòè÷í³ òà ïðàê-
òè÷í³ àñïåêòè ñòðàòåã³÷íîãî óïðàâë³ííÿ ÿê ñó÷àñíîãî íà-
ïðÿìó ðîçâèòêó ï³äïðèºìñòâà. Îïèñàíî îñîáëèâîñò³, ñòðóê-
òóðó òà ïîñë³äîâí³ñòü âèêîíàííÿ îñíîâíèõ çàâäàíü ñòðàòå-
ã³÷íîãî óïðàâë³ííÿ â êîíòåêñò³ óïðàâë³ííÿ ï³äïðèºìñòâàìè
áóä³âåëüíî¿ ãàëóç³. Ðîçðîáëåí³ êðèòåð³¿ äëÿ îö³íþâàííÿ êîíêó-
ðåíòîñïðîìîæíîñò³ áóä³âåëüíî¿ êîìïàí³¿, âèçíà÷åíî ôàêòî-
ðè, ÿê³ âïëèâàþòü íà ôîðìóâàííÿ ¿¿ êîíêóðåíòíèõ ïåðåâàã, à
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òàêîæ çàïðîïîíîâàí³ îðãàí³çàö³éí³ çàõîäè ç ìåòîþ ï³äâè-
ùåííÿ ð³âíÿ ¿¿ êîíêóðåíòîñïðîìîæíîñò³. Ïðîàíàë³çîâàíî
ïèòàííÿ âíóòð³øíüîãî óïðàâë³ííÿ, ðåñóðñ³â, êîìóí³êàö³¿ òà
çàëó÷åííÿ çàö³êàâëåíèõ ñòîð³í. Ðîçêðèòî çíà÷åííÿ ñòðàòå-
ã³÷íîãî ïëàíóâàííÿ äëÿ óñï³øíîãî ôóíêö³îíóâàííÿ áóä³âåëüíî¿
îðãàí³çàö³¿ â ñó÷àñíèõ óìîâàõ ðèíêó.

Êëþ÷îâ³ ñëîâà: áóä³âåëüíà ãàëóçü, áóä³âåëüí³
ï³äïðèºìñòâà, êîíêóðåíòîñïðîìîæí³ñòü, ñòðàòåã³÷íèé ïëàí,
ñòðàòåã³÷íèé ìåíåäæìåíò, ñòðàòåã³÷íå óïðàâë³ííÿ, ñòðàòåã³ÿ,
óïðàâë³íñüêå ð³øåííÿ.
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The development of a strategic plan is an important stage
for any construction organization focused on successful development.
The article describes the key aspects of developing a strategic plan,
including analyzing the internal and external environment, defining
the organization’s mission, vision, and goals, as well as strategic
priorities. Particular attention is paid to the definition of competitive
advantages, risks and opportunities, as well as mechanisms for
monitoring and evaluating the implementation of the strategic plan.
The article examines theoretical and practical issues of strategic
management as a modern direction of enterprise development.
The theoretical and practical aspects of the formation and
implementation of a strategic set of construction enterprises, taking
into account the peculiarities of their industry, are considered. The
performed analysis made it possible to generalize the methodological
principles of creating a strategic set for construction enterprises,
including its essence, components and procedural aspects. The
article proposes to consider the strategic set as a hierarchical system
of interconnected strategies of various levels and types, developed
by the enterprise during a certain time period, taking into account
the peculiarities of their functioning, potential and promising
directions of development. The strategic orientation and positioning
of the enterprise in the external environment is also determined
based on the achievement of strategic goals. The features, structure
of strategic management and the sequence of its main tasks in the
management of the enterprise in the construction industry are
characterized. The theoretical and practical aspects of strategic
management as a modern direction of enterprise development are
studied. Features, structure and sequence of the main tasks of
strategic management in the context of management of enterprises
in the construction industry are described. Criteria for assessing
the competitiveness of a construction company have been developed,
factors affecting the formation of its competitive advantages have
been determined, and organizational measures have been proposed
to increase the level of its competitiveness. Issues of internal
management, resources, communication and involvement of
interested parties are analyzed. The importance of strategic planning
for the successful functioning of a construction organization in
modern market conditions is revealed.

Keywords: construction industry, construction enterprises,
competitiveness, strategic plan, strategic management, strategic
management, strategy, management decision.
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