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The stress of life in big cities directs people to quieter and calmer areas. One of the best
alternatives for relaxing in more peaceful areas is rural tourism. Rural tourism is a type
of tourism integrated with nature, agriculture, and cultural heritage. This type of tourism
focuses on villages, rural areas, lakes, and rivers. Several facilities are required for the
realization of rural tourism. It has been shown that rural tourism gives economic and
social benefits to the development of regions that implement it. Types of the rural tourism
have been outlined: agriculture-based, rural accommodation services, cultural heritage
tourism, nature and adventure tourism, ecotourism, authentic tourism. The construction
of rural tourism facilities requires entrepreneurial activity. Therefore, for the development
of rural tourism, it is necessary to develop an entrepreneurial culture in rural tourism
enterprises. Entrepreneurship culture requires a certain amount of effort and time. Public
institutions must provide training and consultancy services to build the entrepreneurial
aspects of people in rural areas. In addition to training and consultancy services, rural
entrepreneurs need to organize and support each other. This organization can be in the
form of an association or a village cooperative. Rural people need to cooperate and
combine their forces. With this cooperation, they can evaluate their cultural heritage in
the best way. This activity can provide regional economic development. In this way, it
also improves rural development infrastructure investments. With rural development,
migration to big cities will be largely prevented. Rural tourism offers many advantages
for tourists, local people, and the country.

Keywords: rural tourism, regional development, entrepreneurship, family business,
entrepreneurship culture.
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Introduction

Rural tourism is one of the most essential tourism
alternatives. This type of tourism encompasses travel
and leisure activities away from cities. Rural tourism
is an activity that can be carried out in every season,
integrating with cultural heritage and agriculture. Rural
tourism infrastructure emerges as a result of
entrepreneurial activity. Based on this idea, our study
aims to explain how the culture of entrepreneurship
can be developed and sustained in rural tourism
enterprises. In this study, the “qualitative research
method” was preferred. Document review was used as
a qualitative research method. “Qualitative research is
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one of the social research methods that refers to the
interpretation of data obtained from examining
documents and records related to a particular study.
In other words, document review or analysis can be a
research method in itself” [31, p. 187].

The purpose of the article

This article is aimed to developing the
components of rural tourism — regional development
and entrepreneur culture in rural tourism family
business.

This study is based on two main components.
The first component deals with rural tourism and
regional development. In this context, rural tourism

This article is licensed under Creative Commons Attribution 4.0 International License (CC-BY)
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and the scope of rural tourism are explained. Again,
under this heading, rural tourism’s economic and
social benefits to the region are explained. The second
main component deals with the culture of
entrepreneurship in rural tourism enterprises. In this
context, rural family businesses and the culture of
entrepreneurship in rural family businesses are
explained. In addition, the essential elements for
developing the culture of entrepreneurship in rural
family businesses are discussed. Our study will likely
contribute to the literature on developing
entrepreneurship culture in rural tourism.

Presentation of the main material

Rural tourism and regional development. Rural
tourism is generally undertaken to explore natural
beauties, traditional lifestyles, cultural heritage, and
other features in rural areas. Rural tourism refers to
travel and leisure activities that take place in rural or
countryside areas, away from city centers. Rural tourism
is integrated with the natural environment, culture,
and agriculture, can be carried out in all seasons, and
is in harmony with other types of tourism. From this
perspective, rural tourism attracts people for holidays
in many countries [1, p. 40]. Rural tourism is gaining
importance daily due to its various benefits and
contributions to local people and tourists. This type
of tourism focuses on natural and rural areas such as
villages, towns, farms, mountainous areas, lakes, and
river valleys outside cities. Rural tourism aims to offer
tourists relaxation and rural life experiences. This
type of tourism can create many positive effects, such

as protecting the natural environment and revitalizing
the local economy. It can also prevent migration to
cities by providing a source of income for the local
people living in rural areas. Rural tourism should be
managed sustainably with the support and participation
of the local people. This is important for the protection
of natural resources, the development of the local
economy, and tourists having positive experiences.
The primary purpose of rural tourism is to enable
people to stay in places such as village houses,
farmhouses, or mountain houses, to get acquainted
with rural culture, and to have a holiday integrated
with rural culture [12, p. 26].

In order to develop rural tourism, it is necessary
to instill an entrepreneurial culture in prospective
entrepreneurs. Naturally, instilling an entrepreneurial
culture in families will take a certain amount of time.
Families and local administrators have duties to
establish a family entrepreneurship culture. An
entrepreneurial culture can be formed through the
cooperation and synergy of relevant stakeholders. In
this regard, the rural tourism region can be attractive
by bringing together different components of the
tourism product (accommodation, agricultural activities,
food and beverage, and attractive activities). Since
rural tourism has the characteristic of a composite
product, it is necessary to bring together a series of
activities that support each other.

For a clearer understanding of the subject, the types
of rural tourism and the economic and social benefits of
rural tourism are shown below on a model (Fig.).

ENTREPRENEURSHIP
CULTURE IN RURAL
TOURISM BUSINESSES

CONOMIC AND SOCL
BENEFITS OF RURAL
TOURISM

Agriculture-Based Tourism
Rural Accommodation Services
Cultural Heritage Tourism
Nature and Adventure Tourism
Eco Tourism

Authentic Tourism

Economic Development
Diversification of Income

Ensuring Balanced Regional
Development

Strengthening Social Fabric

Reducing Migration to Cities

Fig. Economic and Social Benefits of Rural Tourism

Source: developed by the author
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Rural tourism and its scope. Rural tourism (farm
tourism-plateau tourism, agro-tourism, mountain
tourism), adventure tourism, scuba diving tourism,
nature walks, horseback safaris, angling, sailing
tourism, rafting, cave tourism, trekking, paragliding,
bungee jumping, ornithology (bird watching), botanical
tourism, orienteering, bicycle tourism, camping and
caravan tourism, and similar activities can be considered
as nature-based alternative tourism [2, p. 17]. Six of
these tourism types are briefly explained below:

— agriculture-based tourism: rural areas often have
a strong agricultural heritage. A sub-branch of rural
tourism is agricultural tourism [12, p. 27]. Agricultural
tourism includes farm tours, fruit picking, wine tasting,
and rural workshops. These activities can provide
additional income to farmers and landowners alongside
traditional farming practices;

— rural accommodation services: when tourists
visit rural areas, they demand accommodation such
as guesthouses, summer houses, and campsites.
Residents can invest in such accommodation facilities,
enabling the development of small-scale
accommodation businesses. Accommodation can be
short-term (day trips, weekends) or long-term
(generally more than 1 week) for excursions, picnics,
weekend holidays, rural weddings, anniversary
celebrations, honeymoons, education and training,
and rural living;

— cultural heritage tourism: cultural heritage has
evolved from the past to the present. Initially limited
to tangible works such as monumental structures,
cultural heritage has expanded to include intangible
cultural and artistic elements. Cultural heritage consists
of tangible or intangible elements of universal value
created by previous generations, reflecting society’s
socio-economic status, culture, lifestyle, or human-
nature interaction [23, p. 2]. Many rural areas possess
a rich cultural and historical heritage. Rural
communities can showcase local traditions, festivals,
crafts, and historical sites. This can attract tourists
who want to experience and learn about these unique
aspects. In addition, local people can generate income
by organizing cultural events and selling handicrafts;

— nature and adventure tourism: rural areas often
have natural landscapes attractive to tourists seeking
activities such as hiking, biking, birdwatching, and
wildlife viewing. Local entrepreneurs can generate
income by selling adventure tourism services and
exploiting the region’s natural resources;

— ecotourism: this type of tourism is carried out
without harming the natural environment and by
protecting wildlife. This type of tourism includes
activities such as bird watching and nature walks.

Ecotourism is an approach that ensures the
sustainability of natural resources on earth and supports
the local people’s economic development [2, p. 15];

— authentic tourism: this type of tourism involves
the active participation of local people in tourism
development. Locals can offer homestays, guided tours,
and workshops that provide tourists with an authentic
experience and allow residents to earn income directly.

Economic and social benefits of rural tourism
to the region. Economic development: Rural tourism
can significantly boost the economy of rural areas by
creating jobs and generating income for local
communities. The main goal here is to create economic
value by using the various resources of the rural area
[12, p. 32]. It offers people opportunities to provide
various tourism-related services such as
accommodation, catering, transportation, and local
handicraft production. For rural communities
traditionally reliant on agriculture or a single industry,
rural tourism can serve as an additional source of
income. This diversification can help mitigate the
risks associated with fluctuations in agricultural or
industrial markets. In addition, rural tourism enables
local people to participate actively in tourism activities.
This participation can empower communities to take
responsibility for their development, make decisions,
and manage their resources sustainably. Rural tourism
development in the region allows for an increase in
agricultural production capacity and the sale of products
at higher prices than expected in rural areas. Thus,
rural tourism can increase the region’s income level.
However, as the value of the real estate in the region
increases, people living in the region can move away
from agriculture [1, p. 42]. Rural tourism contributes
to balanced development between regions. In other
words, it promotes a more balanced distribution of
economic development. It moves population density
away from city centers and spreads economic benefits
to less developed areas, reducing regional disparities.
Rural tourism creates income-generating opportunities
for locals by providing various services such as
accommodation, food, guided tours, and handicrafts.
In summary, rural tourism positively impacts economic
growth, preservation of cultural assets, environmental
protection, and community empowerment. In addition,
rural tourism provides economic benefits to tourists
and the local population.

Income diversification: rural tourism provides
an additional source of income for rural communities
traditionally reliant on agriculture or a single industry.
At the same time, income diversification can help
mitigate the risks associated with fluctuations in
agricultural or industrial markets. Rural tourism can
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also provide significant economic and social benefits
for rural communities, including income
diversification.

Rural tourism encourages entrepreneurship by
creating opportunities for locals to start their businesses.
These can range from tour guides to organizing local
food festivals, craft markets, and other events catering
to tourist interests. Rural tourism can provide seasonal
employment. Tourism often causes seasonal fluctuations
in demand, which can help balance the income models
of rural communities. During peak tourist seasons,
locals can find seasonal work in various tourism-related
fields. The income generated from tourism remains in
the tourism sector and directly affects many tourism-
related sectors. This is called the “multiplier effect” in
economics literature. A ripple effect occurs in the local
economy due to tourists spending money on goods
and services. This leads to an increase in economic
activities in various sectors. However, successful rural
tourism development significantly contributes to
preserving the local environment and culture. Rural
tourism development leads to new jobs in
accommodation, transportation, food services, and
recreation sectors. This sector can reduce unemployment
in rural areas by providing the local population with
more reliable and diverse income sources.

Ensuring balanced regional development: rural
tourism can balance regional economic development.
At the same time, it reduces the concentration of the
population in cities. Thus, it reduces regional disparities
by spreading economic benefits to less developed regions.
The need to accommodate tourists often leads to
improvements in local infrastructure, such as roads,
transportation systems, and communication networks.
These developments enhance the tourist experience
and benefit local people and businesses. Many tourists
are interested in experiencing rural life, including farm
tours, agricultural workshops, and agritourist experiences.
Farmers can diversify their income by offering these
experiences alongside traditional farming activities.
Therefore, rural tourism is an important type of tourism
in economic development [17, p. 108]. Rural tourism
can help balance income fluctuations by generating
income during tourist seasons, which may coincide
with periods of lower agricultural activity. Especially
rural areas where industry is limited can focus more
on the benefits of tourism to increase economic gains
[3, p. 670].

Implementing rural tourism as an income
diversification strategy is important for ensuring
environmental and cultural sustainability. Balancing
the needs and desires of tourists with the protection
of local resources is crucial for the long-term success
of rural tourism.

Strengthening the social fabric: rural tourism
can foster a sense of community. It encourages
cooperation among community members and the
development of social networks that can be beneficial
beyond the tourism field. Rural tourism business culture
can ensure cooperation and synergy among the locals
because tourism encompasses many activities within
itself. In this respect, it contributes to the development
of small family businesses. Small family businesses
include small businesses such as guesthouses, inns,
restaurants, souvenir shops, and event providers. These
businesses can thrive during tourist seasons and thus
contribute to the local economy. However, rural
tourism projects often involve collaboration among
community members. In addition, it develops a sense
of unity and responsibility among stakeholders.
Stakeholders can lead to developing activities that
benefit residents and tourists. Rural tourism requires
the active participation of local people in tourism
activities. This participation can empower communities
to take responsibility, make local decisions, and manage
their resources sustainably.

Reducing urban migration: rural tourism can
reduce the need for people to leave their region to
seek better opportunities in cities. At the same time,
rural tourism supports rural areas economically by
creating income-generating activities. In addition to
rural tourism’s economic and social contribution to
the local people, it also benefits infrastructure services.
Rural tourism triggers the infrastructure of some
facilities such as accommodation, hygiene, and
communication networks. These improvements not
only benefit tourists but also improve the quality of
life in the region. With the decrease in urban
migration, investments in educational activities in rural
areas will also increase. This way, rural tourism can
provide educational experiences for tourists and locals.
Rural tourism provides important advantages in terms
of input and mobility to local economies, increasing
the level of development and stopping migration to
the city [17, p. 109].

In conclusion, rural tourism is important due to
its positive impacts on economic growth, cultural
preservation, environmental protection, and
community empowerment.

Entrepreneurial culture in rural tourism
businesses. In this study, which explores the
entrepreneurial culture in rural tourism businesses,
the rural family business is first examined. Then, the
topic of entrepreneurial culture in rural family
businesses is discussed. Subsequently, the development
of entrepreneurial culture in rural family businesses is
explained.

Developing entrepreneurship culture in rural tourism enterprises
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The Concept of Rural Family Business. Family
businesses are generally businesses where family
members are in management. These definitions have
been reshaped over time, in parallel with social,
economic, cultural, and legal developments, based on
the fundamental elements that constitute the family
and the business. Accordingly, a family business is:

— business where the head of the family or the
person responsible for the family’s livelihood is at the
company’s helm, and at least two generations are
involved in business management [9, p. 20];

— family businesses are where family members
are important actors in business policies and
management [13, p. 259];

— a business structure established to provide for
the family’s livelihood or to prevent the division of
inheritance, where most management levels are
composed of family members [16];

— a business where a family holds the majority
of shares or control, and two or more family members
are present in the company, or a family holds 25% of
the voting rights [24, p. 383];

— a business where ownership and management
belong to one person or family [30, p. 72];

— structures, where ownership, primary policy-
making bodies, and a significant portion of the
hierarchical structure in business management consist
of members of a particular family, are defined as
family businesses [18, p. 17].

Although the question of “what is a family
business?” is generally discussed in the literature, it is
seen that a consensus on this matter has not yet been
reached. “Despite the great interest in the phenomenon
of family businesses from different disciplines, a full
consensus on this concept has not yet been achieved”
[13, p. 258]. The definitions focus on the ownership
structure, decision-making process, and employee
profile within the business. In addition, the definitions
address the sanctioning power of the family, such as
their beliefs, values, and traditions.

Entrepreneurial culture in rural family businesses.
The concept of entrepreneurship was first defined by
the French economist Richard Cantillon in the 18th
century [28, p. 5]. The concept of entrepreneurship
is derived from the French word “entrepreneur” and
the German word “Unternehmen” [5, p. 362].

Research on entrepreneurship has reached a size
that can constitute an independent discipline today.
Different approaches emphasizing various dimensions
of entrepreneurship are trying to clarify the scope and
definition of entrepreneurship [25, p. 99]. Kuratko
and Hoggets [19, p. 28] emphasize that
entrepreneurship can be explained from two different
perspectives. The first is to see existing opportunities

in the market and offer a good service. The second is
offering a new idea, invention, or an existing product
to the market by improving design, price, and quality.

Entrepreneurial culture is one of the most
important factors influencing the identity formation
of rural tourism businesses. The cultural values
prevailing in rural tourism businesses come from the
family. Therefore, families create a management culture
in the businesses they establish. The family’s beliefs,
structure, innovativeness, policies regarding the growth
direction of the business, and the family’s vision are
decisive in this regard [6, p. 139]. In other words, just
as the family influences and directs the business, the
business can influence and direct entrepreneurial
families [4, p. 574].

Entrepreneurial culture is a set of behaviors,
including beliefs and shared core values developed by a
community. Families make decisions within the
boundaries of this culture when directing their future. In
other words, a family’s entrepreneurial efforts bear the
traces of family culture. Thus, the business culture will
also develop depending on the family structure, beliefs,
and values. In the formation of business culture,
employees’ interactions with each other, as well as with
customers, are important. In forming an entrepreneurial
business culture, the family’s entrepreneurial history,
values, and expectations of family members from the
business play an important role. Therefore, these issues
are important in shaping business strategies, especially
the business vision [11, p. 321].

A rural family business’s management differs
significantly from any other institution’s management.
The main reason is the differences in feelings, thoughts,
understanding, and culture between the individuals
who establish and manage the business. Therefore,
rural tourism businesses are also shaped by the feelings
and thoughts of the individuals who make up the
family [29, p. 29]. The strong culture formed in rural
tourism businesses is quite difficult for other competing
businesses to imitate because the culture formed in
the business consists of the unique values that the
family has carried from its past to the present.

Entrepreneurship can be expressed as sensing
the opportunities created by our environment,
generating ideas from those intuitions, transforming
ideas into projects, and bringing projects to life. Besides
this, Megginson and colleagues [21] define
entrepreneurship as establishing and growing one’s
own business to make a profit [7, p. 301].

Some research explains the concept of
entrepreneurship by focusing on the entrepreneurial
behaviors of those engaged in entrepreneurial activity.
Zerbinati and Soutaris [32, p. 44] also define
entrepreneurship as the entrepreneur’s ability to start
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their own business, develop their existing business,
and see opportunities others cannot. However,
Serhateri and Coskun [26, p.112] define
entrepreneurship as a person’s capacity to evaluate
economic opportunities, independently or within an
organization, to achieve economic success [7, p. 302].

Entrepreneurship is defined not only as radical
innovations but also as making small innovations.
Activities carried out through small innovations are
also considered important entrepreneurial activities
[8, p. 30]. As seen in the definitions above, there is
no complete agreement on entrepreneurship. Some
of these definitions are dominated by risk-taking,
innovation, and independence [14, p. 96].

Developing entrepreneurial culture in rural family
businesses. Developing an entrepreneurial culture in
rural family businesses will contribute to developing
rural tourism businesses. The necessary conditions
must be provided for entrepreneurs to activate the
potential of rural tourism. These conditions can be
briefly summarized as follows [33, p. 60]: support
from public institutions, organization of entrepreneurs,
establishment of village cooperatives and associations,
the region has a historical heritage and attractive aspects,
entrepreneurs and local governments taking the
initiative.

The common points in the definitions of
entrepreneurship are the behaviors that the entrepreneur
can exhibit. These behaviors are seen as taking the
initiative, making arrangements in social and economic
fields, and taking risks [15, p. 10]. This behavior
determines the direction of entrepreneurship. In this
sense, the entrepreneurial strategy plays an important
role in the effectiveness of entrepreneurship
[20, p. 429]. Researchers focus on three dimensions
of entrepreneurial tendency: innovativeness, risk-taking,
and proactiveness [22, p. 222; 10, p 7]. The biggest
reason for starting the entrepreneurship process is the
capture of a deficiency in a field or a different
perspective in the relevant field. The reasons that
initiate this process can be listed as follows [27, p. 3]:
desire to make a profit, desire to be independent,
desire for personal satisfaction.

Entrepreneurship begins with identifying
opportunities. Then, resources must be found, a
business plan must be prepared, and the organizational
structure must be shaped to bring these identified
opportunities to life.

Conclusion and suggestions

With industrialization and urbanization, people’s
need for holidays and relaxation is increasing. Rural
tourism is one of the most important alternatives to
meet this need. In rural tourism, people can relax
and unwind by being alone with nature. However,

those who previously lived in rural areas and migrated
to the city may also prefer rural tourism to refresh their
memories. Rural tourism encompasses a wide variety of
activities within itself. For these activities to be provided,
regional infrastructure needs to be established. At this
stage, the family business culture comes into play.
Stakeholders need to be brought together to instill a
family business culture in prospective entrepreneurs. In
addition, village unions and cooperatives need to be
encouraged. In this regard, local and central governments
have responsibilities. Organizing training programs to
raise awareness among prospective entrepreneurial
families would be beneficial. Many official institutions
support rural tourism. These supports need to be
adequately explained to the relevant parties. In addition,
successful examples of rural tourism applications should
be presented to prospective entrepreneurs through visual
media. Prospective rural tourism entrepreneurs should
be shown examples of Agriculture-Tourism-Barter (ATB)
and similar applications on-site, and initiatives should
be undertaken to enable prospective entrepreneurs to
adopt good practices. Rural tourism development will
contribute to the local people, local governments, rural
employment, and tourists who want to integrate with
nature.

REFERENCES

1. Ak, O., Zengin, B., & Turkseven, E. (2023). Evaluation
of sustainable rural tourism in the economy and ecology dilemma.
Journal of Economic, Administrative and Political Research, 8(20),
36-53.

2. Akyildiz, M. & Cetin, E. (2022). Ecotourism Potential
and Applications: Canakkale-Biga Example. Journal of
Entrepreneurship and Development, 17 (2), 13-26.

3. Alagoz, G., & Tas, M. (2022). A Research on the Effects
of Festivals on Local People. Journal of Gastronomy, Hospitality
and Travel, 5(2), 668-679.

4. Aldrich, H. E., & CIiff, J. E. (2003). The Pervasive
Effect of Family on Entrepreneurship: Toward a Family
Embeddedness Perspective. Journal of Business Venturing,
18 (5), 573- 598.

5. Arikan, S. (2004). Entrepreneurship Basic Concepts and
Some Current Issues. Ankara: Siyasal Kitabevi.

6. Athanassiou, N., Crittenden, W. F., Kelly, L. M., &
Marquez, P. (2002). Founder Centrality Effects on The Mexican
Family Firm’s Top Management Group: Firm Culture, Strategic
Vision and Goals and Firm Performance. Journal of World
Business, 37 (2), 139-151.

7. Bektas, C., & Koseoglu, M. A. (2007). Effects of Family
Business Culture on Entrepreneurial Tendency and A Field
Research. Karamanoglu Mehmetbey University. Journal of Social
and Economic Research, 2, 297-317.

Developing entrepreneurship culture in rural tourism enterprises



206

ISSN 2415-3974. Exonomiunuil eicnux Jlepicasnoeo euuj0e0 Hag4anbHo2o 3aKaaiy

“Ykpaincokutl depyucasnuil Ximiko-mexunonoeiunutl yHieepcumem ”, 2025, Ne 2, C. 200-208

8. Brazeal, D. V., & Herbert, T. T. (1999). The Genesis
of Entrepreneurship. Entrepreneurship Theory and Practice, 23
(3), 29—45.

9. Chua, J. H., Chrisman, J. J., & Sharma, P. (1999).
Defining the Family Business by Behaviour. Entrepreneurship
Theory and Practice, 23 (4), 19-40.

10. Covin, J. G., & Stevin, D. P. (1991). A Conceptual
Model of Entrepreneurship as Firm Behavior. Entrepreneurship
Theory and Practice, 16 (1), 7-25.

11. Caglar, I., Kendirli, S., & Cagiran, H. (2006).
Examining the Effect of Family Culture on Business Culture in
Corum SMEs. 2nd Family Businesses Congress, (pp. 320-331).
Istanbul: Congress Book.

12. Demir, M. & Araci, S. (2022). Bibliometric Analysis
of Studies on Rural Tourism with a Critical Perspective. Journal
of Applied Tourism Research, 3(1), 25-36.

13. Demirci, U. (2023). A Family Business that Has
Continued for 167 Years Based on Sustainability Activities:
Historical Kalkanoglu Pilavi. Pamukkale University Journal of
Business Research, 10 (1), 257-274.

14. Erdogmus, N. (2004). Family Businesses: Raising the
Second Generation. Istanbul: IGIAD Publications.

15. Hisrich, R. D., & Peters, M. P. (2002).
Entrepreneurship. 5th Ed. New York: McGraw-Hill/Irwin.

16. Karpuzoglu, E. (2000). Institutionalization in Growing
and Developing Rural Tourism Businesses. Istanbul: Hayat
Publications.

17. Kizilaslan, N., & Bakir, B. (2022). Perception of Rural
Tourism and Perspective on Tourism Impacts (Tokat Province
Example). Gaziosmanpasa Scientific Research Journal (Gbad),
2 (11), 107-122.

18. Kocel, T. (2005). Business Management. Istanbul:
Arikan Printing Publishing Distribution, Publication No:45.

19. Kuratko, D., R. M. (199)5).
Entrepreneurship. 3rd Ed. Orlando: Dryden Press.

20. Lumpkin, G. T., & Dess, G. G. (2001). Linking Two
Dimensions of Entrepreneurial Orientation to Firm Performance:
The Moderating Role of Environment and Industry Life Cycle.
Journal of Business Venturing, 16(5), 429-451.

21. Megginson, W. L., Byrd, M. J., & Megginson, L. C.
(2000). Small Business Management. 3rd Ed. Boston: Irwin Mc
Graw Hill.

22. Miller, D., & Friesen, P. H. (1983). Strategy-Making
and Environment. 3rd Link. Strategic Management Journal,
4 (3), 221-235.

23. Ozgeris, M., Karahan, A., Kulekci, E. A., Demircan,
N., Sezen, 1., & Karahan, F. (2023). Evaluation of tangible
cultural heritage examples with sustainable tourism principles:
Haho Monastery (Erzurum). Turkish Journal of Landscape
Research, 6 (1), 1-14.

24. Potziouris, P. Y., & Wang, S. C. (2002). Chinese
Entrepreneurship: The Development of Small Family Firms in
China. Journal of Small Business and Enterprise Development,
9 (4), 383-399.

& Hoggest

25. Sakarya, S., Kosa, G., & Namal, B. (2006).
Opportunity in the Entrepreneurship Process and the Example
of Kyrgyzstan. Kyrgyzstan-Turkey Manas University International
Entrepreneurship Congress, (pp. 99-110). Kyrgyzstan.

26. Serhateri, A., & Coskun, E. (2006). The Importance
of E-Commerce in Entrepreneurship. Kyrgyzstan-Turkey Manas
University International Entrepreneurship Congress, (pp. 111-
117). Kyrgyzstan.

27. Tekin, M. (1998). Entrepreneurship: Starting and
Running Your Own Business. Konya.

28. Tosunoglu, B. T. (2003). Entrepreneurship and the
Place of Entrepreneurship in Turkey’s Economic Development
Process. Doctoral Thesis. Anadolu University.

29. Us, A. T. (2002). Family Businesses and Management.
Istanbul: Peryon Magazine, Autumn.

30. Yalcin, A., & Gunel, R. (2004). Problems Encountered
in the Transfer of Management to the Next Generation in Rural
Tourism Businesses and Solution Proposals. publication 40.
Istanbul: Istanbul Kultur University Publications.

31. Yildirim, A., & Simsek, H. (2006). Qualitative Research
Methods in the Social Sciences. 5th Ed. Ankara: Seckin
Publications.

32. Zerbinati, S., & Soutariz, V. (2005). Entrepreneurship,
in the Public Sector; a Framework of Analysis in European
Local Governments. Entrepreneurship and Regional Development,
17(1), 43-64.

33. Zurnaci, N. (2012). Entrepreneurship and Organization
in Rural Tourism. KMU Journal of Social and Economic Research,
14 (23), 65-70.

Received 25.06.2025.

Revised 10.07.2025.
Accepted 20.09.2025.
Published 25.12.2025.

PO3BUTOK KVJIbTYPHU NIAITPUEMHUIITBA HA
HIAITPUEMCTBAX CLIbCBKOTO TYPU3MY

bexmaw Yemin

Cmpec scumms y 8eAuKux MICmMax cnomykae aiooetl uly-
kamu muxiwi ma cnokitiniui micys. OOHIEW 3 HAUKPAWUX GNb-
mepHamue 045 8IONOYUHKY 6 OiAbUl CNOKIUHUX MICUSX € CIAbCOKUU
mypusm. CinbCoKuil mypusm — uye 8ud mypusmy, iHmeeposanuii 3
npuUpoooio, CinbCoKUM 20CHO0APCMBOM Ma KyAbMYPHOK CHAOUjU-
How. lLleti 6ud mypusmy 30cepedicenuii Ha ceaax, CinbCbKux
paiionax, ozepax i piukax. Jlia peanizauii ciabcbkoeo mypuzmy
HeobxiOHi neeni ymosu. Jloeedeno, wio CinbCbKull mypusm npuHo-
CUMb eKOHOMIMHI MA COUIaNbHI 6U200U 0 PO3BUMKY De2ioHis,
AKI 11020 énposadicyroms. Budineno maki éuodu cinbcvkoeo my-
PU3MY: CIAbCbKO2OCNO0APCOKUU, NOCAY2U 3 PO3MIUEHHS 6 CLIbCbKIU
micyesocmi, mypusm, nog sa3aHuil 3 KyAbMYPHOK CRAOUUHOI),
NPUPOOHULL MA NPUCOOHUYLKUL MYPU3M, eKOMYPU3M, AGMEHMUY-
Huti mypusm. BydieHuumeo 06’ckmig cinbCbk020 mMypusmy euma-
eae nionpuemHuubkoi disavHocmi. Tomy 045 po36UMKY CinbCbKO-
20 mypusmy HeoOXiOHO po36Ueamu RIONPUEMHUYbKY KYAbMYpy 6
nionpuemcmeax cinvevkoeo mypusmy. Kyasmypa nionpuemnuym-
6a eumazae neeHux 3ycuns i uacy. /lepycasHi ycmanosu noGUHHI
Haoasamu nocayeu 3 HAGUAHHS MA KOHCYAbMYBAHHS 0451 YOpMY-
BAHHs NIONPUEMHUUbKUX SAKOCMEl Y JCUMeNie CilbCbKUX PAUOHIE.

Bektas Cetin
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OKpim Ha8uaabHUX mMa KOHCYAbMAYIUHUX NOCAYe, CIAbCbKi
nionpueMyi NOBUHHI OP2AHI308Y8AMUCT MA NIOMPUMYEamu 00UH
o0dnoeo. Taka opeanizauis moxce oymu y opmi acouiauii abo
cinbevkoi koonepayii. CinbCoki dcumeni nOGUHHI cnienpauyrosamu
ma 06°c0Hysamu c6oi cuau. 3a80aKu makxiti cnienpauyi 60HU 3M0-
ACYMb HAUKPAWUM HUHOM OUIHUMU CBOE KYAbMYPHe HAOOAHH.
La Oisnbricmb Modce cnpusimiu eKOHOMIYHOMY PO3GUMKY pe2io-
Hy. Taxum uumom, 60HA MAKO0MIC NOKPAWYE [HBecmMUyii 6
iHpacmpykmypy pozeumky cinecokux mepumopii. Pozeumok
CINbCOKUX Mepumopill 3Ha4HOK MIpoio 3anobieamume miepauii 0o
eeaurux micm. CinbcoKuti mypusm nponoHye b6aeamo nepegae oas
mypucmie, micyegux jcumenie ma Kpaitu.

KawuoBi caoBa: cinbCbKUil Typu3M, perioHaibHUI
PO3BUTOK, NiANPpUEMHUILITBO, CciMellHUNW  Oi3Hec,
MiANPUEMHHUIIBKA KYJbTypa.
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The stress of life in big cities directs people to quieter and
calmer areas. One of the best alternatives for relaxing in more
peaceful areas is rural tourism. Rural tourism is a type of tourism
integrated with nature, agriculture, and cultural heritage. This
type of tourism focuses on villages, rural areas, lakes, and rivers.
Several facilities are required for the realization of rural tourism.
It has been shown that rural tourism gives economic and social
benefits to the development of regions that implement it. Types of
the rural tourism have been outlined: agriculture-based, rural
accommodation services, cultural heritage tourism, nature and
adventure tourism, ecotourism, authentic tourism. The construction
of rural tourism facilities requires entrepreneurial activity. Therefore,
for the development of rural tourism, it is necessary to develop an
entrepreneurial culture in rural tourism enterprises. Entrepreneurship
culture requires a certain amount of effort and time. Public
institutions must provide training and consultancy services to build
the entrepreneurial aspects of people in rural areas. In addition to
training and consultancy services, rural entrepreneurs need to
organize and support each other. This organization can be in the
form of an association or a village cooperative. Rural people need
to cooperate and combine their forces. With this cooperation, they
can evaluate their cultural heritage in the best way. This activity
can provide regional economic development. In this way, it also
improves rural development infrastructure investments. With rural
development, migration to big cities will be largely prevented. Rural
tourism offers many advantages for tourists, local people, and the
country.

Keywords: rural tourism, regional development,
entrepreneurship, family business, entrepreneurship culture.
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