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This study is related to the topic of business ethics and its components. In the literature
related to business ethics, professional ethics, work ethics, and management ethics are
examined in detail as components of business ethics. The main objective of our study is
to reveal, through an “interactive ethics approach,” whether individual ethics influence
professional ethics, work ethics, management ethics, organizational ethics, and social
ethics. If individual ethics influence other types of ethics, what are the stages of this
influence? In this approach, which we have named the interactive ethics approach,
ethical elements sequentially influence each other. The interactive ethics approach model
encompasses layers of individual ethics, professional ethics, organizational ethics, and
social ethics. While explaining the interactive ethics model, the metaphor of the “Earth’s
crust” was utilized. This is because the Earth’s crust also consists of interconnected
layers that influence each other. In the literature, the concepts of work ethics, professional
ethics, and business management ethics are explained by referring to the three main
components of business ethics. The concept of “business ethics” emerges as a component
of these three ethical concepts. However, the ethics possessed by an individual form the
core of ethical behavior. Starting from this core, ethical behaviors expand in layers and
influence each other positively or negatively. For this reason, we have named this approach
the “interactive ethics approach.” Therefore, the topic of ethics should be evaluated and
applied from a holistic perspective. It is hoped that this study will contribute to new
research where ethics is evaluated from a holistic perspective.

Keywords: Interactive Ethics, Individual Ethics, Ethical Layer, Professional Ethics, Work
Ethics, Management Ethics, Organizational Ethics.
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Introduction

Some ambiguities in the definition of business
ethics lead to confusion and misunderstandings among
managers. Therefore, numerous myths surround
business ethics. These myths about business ethics
stem from the fact that the functions of “business” in
society are not clearly defined. In addition, the fact
that “ethics” is not taken into consideration sufficiently
when defining “business”, especially in profit
maximization in private enterprises, causes ethical
problems (Primealuks, 1994:287). Business ethics
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explores how employees and their stakeholders should
act. In addition, business ethics provides advice on
how businesses should be conducted. In other words,
business ethics is a practical discipline that establishes
the rules of professional conduct in the workplace.
This study is a theoretical one. Our main
objective is to determine the influence of individual
ethics on other types of ethics, namely professional
ethics, work ethics, management ethics, organizational
ethics, and social ethics. Our fundamental question
is: Does individual ethics influence professional ethics,
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work ethics, management ethics, organizational ethics,
and social ethics? Another question is: If ethical values
influence each other, what are the steps involved in
this influence? This study aims to demonstrate that
ethics is a multi-layered, comprehensive, and
multifaceted concept. Our study explains the
fundamental elements that constitute business ethics.
However, considering the individual who plays a central
role in business ethics, individual ethics plays a leading
role in ethical matters. Individual ethics form the
basis for other types of ethics. The “ethical layers”
that influence business ethics and the relationships
between the elements that constitute these layers are
explained. In other words, the ethical layers represent
an “interactive ethical approach”.

A better understanding of the relationships
between the components of business ethics requires a
thorough understanding of the principles of business
ethics. Furthermore, to ensure a clearer understanding
of the “ethical layers” explained in the “methodology,
theoretical and conceptual framework” section, it was
deemed appropriate to explain both ethical and
inconsistent behaviors. These ethical layers are
systematized within a hierarchy. These layers are
arranged in the following order: individual ethics layer,
professional ethics layer, organizational ethics layer,
social ethics layer, and international ethics layer. We
explained that business ethics has three fundamental
components. In addition, to successfully adapt business
ethics to business life, we analyzed the layers of ethics
and attempted to define the relationships between
them. Since ethical layers directly influence each
other, importance should be given to and developed
in each layer. It should be adopted by individuals and
society through a holistic approach, without excluding
any layer of society.

Literature review

Ethics is the branch of philosophy that
investigates the nature and foundations of good and
bad, right and wrong (Khaled and Anesa, 2026:457),
values between people. In another definition, it is a
sub-branch of philosophy that deals with values such
as good-bad, right-wrong, justice-injustice (Ulus,
2003:322). Conceptually, ethics is one of the most
challenging concepts to define in today’s conditions
of value crisis. The history of ethics, which is a branch
of philosophy, dates back to about 2500 years (Brickle
and Smith, 2002:1821). Business ethics, on the other
hand, is a research branch that tries to define and
explain the rules of conduct of business life. Ethics,
which guides how business practices can be changed
and improved, is defined as normative business ethics
(Takala, 2005:8). According to Ozgener, business ethics
is a discipline that examines the principles and values

that guide sound choices in economics and the business
world (Ozgener, 2002:177).

Business ethics requires everyone who produces
goods and services to deliver the product they have
committed to their customers on time. In this context,
there are fundamental issues on which business ethics
is based. Business ethics is based on personal ethics.
Because there is no clearly defined distinction between
individuals’ ethical behavior in their private lives and
being honest in their business lives. On the other
hand, business ethics is based on honesty. Because
the parties showing respect to each other when
conducting a transaction indicate that business ethics
rules are being followed. Business ethics requires being
truthful. Being truthful in business life is a requirement
of business ethics. It is essential to inform customers
accurately about the goods or services being offered.
The other characteristic of business ethics is being
reliable. Because real information must be provided
to the parties related to the business. Besides this
characteristic, business ethics is applied both internally
and externally. Because businesses that continue their
activities by adhering to business ethics principles
behave ethically towards both their personnel and
their customers. The other characteristics of business
ethics are that businesses are shaped according to the
attitude of the top management. As long as the manager
adheres to business ethics principles, the personnel
also adhere to business ethics principles.

As stated before, it is not possible to separate
business ethics from individual ethics with definite
lines. Therefore, we should clarify the distinction
between appropriate and inappropriate ethical
behaviors. At this stage, we clarify appropriate business
ethical behaviors. Then we clear inappropriate business
ethical behaviours.

Appropriate Behaviours for Business Ethics.
Managers have significant responsibilities in ensuring
the successful implementation of business ethics within
the organization. Because managers who comply with
ethical principles have dedicated themselves to high
standards of ethical behavior. The ethical manager is
expressed with the concept of “moral manager”, and
ethical leadership (Palmer, 2009:529). It is possible
to explain the characteristics of managers who act
according to business ethics. Creating awareness of
business ethics in the business is so important because
managers who act in accordance with business ethics
uphold common values, principles of doing business,
and ethical standards. Leaders’ behaviors and
interpersonal communication are important clues that
shape adaptive cognitive processes (Naubert et al.,
2013:273). When creating ethical awareness, it is
necessary to start with the managers first. In addition,
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incorporating ethical principles into business writing
serves as a quality ethical guide. Therefore, creating,
publishing, and following ethical principles to be
consulted in case of hesitation is one of the basic
duties of an ethical leader. Leaders who demonstrate
ethical behavior expect similar behavior from their
staff. A leader’s verbal praise of ethical behaviors holds
no more value for followers if they do not demonstrate
it in their activities. This is because the impact of
leaders’ behaviour is greater than the impact of his/
her expressions. “Transformational leadership effects
are identified through the ability of the leader’s actions
to shift the followers’ attitudes from lousy behavior
that leads to poor outcomes to results that are higher
than previously expected” (Yetongnon and Kasztelnik,
2024: 3). Therefore, a leader’s behaviors and
statements must be consistent with each other. Ethical
leaders consider the core values and principles of the
business when making decisions.

In some organizations, leaders may exhibit
behaviors characterized by extreme self-interest and
exploitation of their followers. This type of leadership
behavior is described as “exploitative leadership” (Peng
and Peng, 2025:750). Exploitative leadership can also
be considered a behavior incompatible with ethical
leadership. Research has shown that leadership plays
a crucial role in shaping employees’ perceptions of
their working conditions, particularly regarding work-
related issues that affect well-being and unhappiness
(Swanzy et al., 2025:2). Ethical leader behavior has
been positively associated with employee pay fairness,
willingness to report ethical problems, providing extra
effort, increased trust in the leader, and perceptions
of effectiveness and satisfaction with one’s leader (Rubin
et al., 2010:217). At the same time, they carefully
adhere to the ethical principles of the business and
make decisions within the framework of ethical values.

A leader who exhibits ethical behavior first
complies with ethical rules themselves and gives
responsibility to the personnel. Responsibility is first
assigned to top managers, followed by middle-level
managers, lower-level managers, and employees,
respectively. According to some researchers, ethical
leadership (Saleem et al., 2026:263) plays a crucial
role in the success of startups (Saba et al., 2025:181).
A study in the hospitality sector found that managers
should encourage and reward ethical behavior and
punish unethical behavior. Furthermore, rewarding is
more successful than punishing in influencing
employees. Additionally, another finding is that the
absence of a punishment system leads to an increase
in unethical behavior within the organization (Tuna
and Yeeiltae 2021:200).

The direction of the leader’s behavior has a

direct impact on the behavior of the followers.
Therefore, the ethical leader needs to act with ethical
awareness. At the same time ethical leaders should
provide ethical education and training to their staff.
The educational research literature is not short of
guidance concerning ethical issues (Kris and Fox,
2009:501). Ethics is a critical element of counseling
practice, and competent training in ethical decision
making should be a component of professional training
programs (Cottone and Claus, 2000:281). Academic
studies have suggested that moral competence as an
individual skill can be developed through educational
programs (Martini et al., 2025:441). For this activity,
managers should allocate the necessary training budget.
Especially for developing nations, enhancing
educational infrastructure, strengthening institutional
governance, and adopting stringent academic integrity
policies are crucial steps (Artyukhov et al. 2025:152).
In other words, an ethical leader must continually
renew himself and his staff through continuous training
programs. Besides training programmes, ethical leader
should focus on change and prepare their staff for
change. This criterion examines the effectiveness of
the leadership and governance structure within the
institution. It encompasses strategic planning, decision-
making processes, resource allocation, and the
institution’s commitment to continuous improvement
and quality enhancement (Aid and Moulfi, 2024: 47).
Beside ethical leader characteristics, ethical leader who
adhere to ethical principles should select staff who
will comply with the company’s values and adhere to
ethical principles when selecting them.

Organizations that implement structured and
ethically guided orientations, promote justice and
equality, and ensure transparent communication
achieve higher levels of innovation, productivity,
sustainability, and overall business performance (Okon
and Nkwam, 2026:17). It is a fact that ethical
transactions cannot be carried out with unethical staff.
In personnel selection, in addition to technical
knowledge, work discipline and adherence to ethical
values should also play a decisive role. It is possible to
summarize ethical values as follows: Truthfulness,
acting reasonably, honesty, equality, and impartiality,
a sense of responsibility, and respect for human rights
and the rule of law.

Inappropriate Behaviors for Business Ethics. If
the manager’s social and cultural environment is far
from implementing ethical norms, the manager cannot
be expected to behave ethically. Therefore, directing
managers who do not exhibit ethical behavior towards
ethical behavior requires a significant effort. Because
the manager tends to apply the behaviors he/she
learned from the environment in which he/she grew

Bektas Cetin, Arslan Aysel



ISSN 2415-3974. Exonomiunuil gichuk Jlepicagnoeo euuj0e0 Hag4aibHo2o 3axkaady

313

“Yrpaincokuii depycasrull Ximiko-mexuoaoeiunuii ynieepcumem”, 2026, No 1, C. 310-324

up. The cultural and social environment is both a
cause and a result in terms of the individual’s ethical
behavior. Unethical behavior of the business manager;
is to obtain unfair profit, not to fulfill tax and other
legal responsibilities to the state, not to act reasonably
in hiring and promoting personnel, not to respect the
financial rights of employees, to use the company’s
resources for his/her extraordinary expenses, to sell
the company’s know-how to competitors, to endanger
the health and life of staff, to create a sense of distrust
among employees, and not to protect the environment
(Guney, 2006:135). Unethical behaviour by either
party disrupts the relationship and produces
unproductive and ineffective exchanges (Tsalikis et
al., 2023:97).

Discrimination is one of the important problems
encountered in business. Discriminated staff are
generally mistreated in matters that are not of their
own choice. For example, prejudices regarding race,
gender, and ethnic origin remain a significant ethical
issue in the business world (Orman and Parlak,
2009:54). However, issues such as race, gender, and
nationality are beyond a person’s own control.

The compatibility between the candidate’s
characteristics and the job requirements is a key factor
in ensuring the candidate’s placement. Therefore, the
suitability assessment in the personnel selection phase
cannot be considered discriminatory. It is outside the
scope of discrimination to prefer candidates with
suitable characteristics for business and personnel
purposes. One of the primary concerns is ensuring
efficiency and productivity for the business. The real
problem here is that discrimination is based on unfair
and irrelevant criteria such as an individual’s color,
gender, or ethnicity. Discrimination based on such
criteria is seen as an ethical problem. Criteria that are
not related to the knowledge and skills required to
accomplish any job are described as unfair
Discrimination (Orman and Parlak, 2009:90).
Discrimination in organizations generally occurs in
two ways. The first is explicit discrimination based
on gender or racism. The second is institutional
discrimination, which refers to the underrepresentation
of women or minorities in the organization compared
to other groups, even if the organization offers
employment opportunities through an impartial
selection process (Velasquez, 1988:319).
Discrimination generally manifests as discrimination
based on religion, language, race, sect, and gender.
Such distinctions marginalize individuals and groups.
At the same time, it closes the business off to different
cultural riches. However, if the differences within the
organization are well-managed, they can be a source
of wealth for the organization. In this context, viewing

differences as a source of wealth is possible with
democratic leadership and an open management style.
Some multinational companies have good practices
in this regard. Instead of highlighting the differences
mentioned above and discriminating against individuals,
the focus is on the value they add to the business.
With the value that individuals bring to the
organization, its competitiveness in the sector is
enhanced. Legal measures should be taken to eliminate
discrimination in business life. In addition, personnel
should be taught in detail that Discrimination offends
people and is not in accordance with ethical principles.
The absence of discrimination will contribute to social
peace as it will allow different segments of society to
work together.

Favoritism is another inappropriate behavior for
business ethics. Favoritism is defined as a behavior
that occurs by prioritizing emotional and traditional
loyalties by disregarding official obligations (Gul,
2006:69). Favoritism is examined under three main
headings as nepotism, cronyism and political favoritism
(Bektas, 2023:69).

The starting point of corruption is individuals’
efforts to obtain unfair personal gain. The aim of
individuals to obtain unfair material or moral, personal
or political gain leads to corruption. The concept of
corruption, which is considered one of today’s global
problems, occurs as a result of corruption in the
decision-making mechanisms of public and private
institutions. The concept of corruption encompasses
actions that negatively impact all segments of society,
including bribery, embezzlement, malfeasance, money
laundering, fraud, insider trading, gaining an unfair
advantage, and favoritism. Corruption, shortly,
encompasses the privileged transaction of a public
official in return for money or goods, abuse of authority
in monetary or non-monetary affairs, illegal use of
state authority for personal or political gain, a public
official acting in favor of those who provide this benefit
in return for money or other rewards, and irregular
behavior of public officials for personal purposes.

Bribery is another inappropriate behavior for
business ethics. Bribery is the consideration for a
person’s performance of behavior that is inconsistent
with working arrangements and the nature of the
work. That is, it involves an explicit or implicit
understanding combined with a person’s duty and
role. This understanding has always been viewed
negatively. This consideration does not necessarily
have to be in the form of money. It can also take the
form of gifts, banquets, special products, services, and
influence (Orman and Parlak, 2009:96). In one of
his articles, Kirby argues that proponents of ‘democratic
dirty hands’ have missed the import of another feature
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of contemporary governance: public institutions. Public
institutions, as organizational agents, intermediate the
relationship between public officer and public; and in
so doing, the dirt necessary for stability may be
‘laundered’: the public may still gain the benefit of a
public officer’s hands, but remain clean of their dirt
(Kirby, 2023:540). Finlay states that dirty hands arise
not from a conflict between morality and established
political norms, but from the need for the political
actor to interact with specific phenomena that often
create their own normative problems for political action
(Finlay, 2023:562). Bribery is a kind of human rights
violation. The terminology of ‘human rights violations’
often serves as an umbrella term, encompassing more
narrowly defined issues that are sometimes used
interchangeably, like modern slavery, human
trafficking, and forced labor (Rapior and Oberhauser,
2026:29). Unfair advantages obtained in return for
bribery victimize the true rights holders and
undermine social trust. Weak institutions and
cumbersome legal practices have also been linked to
corruption. Firms operating in countries with advanced
infrastructure, security, and judicial systems have been
found to have lower rates of bribery and lower total
bribery costs (Gaganis et al., 2025:227). Taking and
giving bribes leads to the obstruction of rights and the
law and the disruption of social order. This attitude is
often a violation of human rights. In other words, it
means a violation of community law.

Violence and oppression can be defined as
emotional overflow. They are inappropriate behaviours
for business ethics. Violence and oppression emerge
as a product of helplessness. In other words, violence
is a form of behavior that emerges from believing and
fearing that there is nothing left to do (Gul, 2006:71).
Unethical violence and oppression in the workplace
weaken individuals’ organizational citizenship and lead
to organizational conflicts.

Physical and sexual harassment are other
unethical attitudes in business ethics. Physical
harassment is a type of unethical behavior that is
practiced mainly by unsuccessful people as a
suppression mechanism when they encounter people
who are weaker than themselves. Sexual harassment
means unwanted sexual behaviors that damage the
honor of female or male employees (Ergun, 2009:156).
To prevent physical or sexual harassment within the
organization, managers must implement programs to
take the necessary measures. An effective sexual
harassment prevention program covers some stages
(Ozgener, 2009:106). These are: determining a specific
policy prohibiting sexual harassment, developing an
internal complaint procedure to prevent sexual
harassment, taking urgent measures to investigate

employees’ complaints and find solutions to them
and applying disciplinary penalties against those who
commit sexual harassment. The measures to be taken
against sexual harassment, which is an unethical
behavior, should be more preventive. Although the
methods to be carried out after the harassment are
deterrent, there are victimizations. For this reason, it
is necessary to prevent physical and sexual harassment
by taking into account factors such as the arrangement
of working hours and the physical conditions in the
workplace.

Being arrogant, both in social and business life,
is a behavior that contradicts ethical principles. A
person who exhibits arrogant behavior thinks of himself
as more superiorly talented than others. In reality,
however, this is a big mistake. With this mistake, the
person closes himself off to new ideas. People who
believe they are superior to others often perceive
themselves as special and act accordingly. Feeling
special, the desire to be unique and different leads a
person to the idea that they are better than everyone
else. The bad feeling expressed as “smug” causes others
to be despised (Ozel, 2013:253). The feeling of
arrogance makes it difficult for the manager to consult
others and acquire new ideas. A person who trusts
only his own knowledge and believes his ideas are
perfect does not bother to learn the opinions of others.
The possibility of error is also very high for a manager
who acts solely on their own ideas and does not
exercise common sense.

The purpose of the article

This article is aimed to developing the scientific
approach to the business ethics and it’s components
and layers.

Presentation of mail results

This section of the study explains the components
of business ethics and the layers of ethics. Three
fundamental components constitute business ethics.
In other words, business ethics is formed by the
combination of three sub-concepts: work ethics,
professional ethics, and business administration ethics.

The fundamental question in this study on the
interactive ethical approach is: Does individual ethics
influence professional ethics, work ethics, management
ethics, organizational ethics, and social ethics? If ethical
values influence each other, what are the steps of this
influence?

Based on this fundamental question, our
hypothesis is as follows: If a person’s individual ethical
values increase, their professional ethics, work ethics,
management ethics, organizational ethics, and social
ethics values will also increase.

These three elements, individually, cannot form
business ethics. However, they can come together to
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form a set. Similarly, the layers of ethics develop by
overlapping and influencing one another. It is
impossible to achieve organizational ethics without
achieving individual ethics. Likewise, social ethics
supports the ethical behavior of the individual.
Therefore, a more accurate approach would be to
evaluate the issue of ethics from a holistic perspective,
encompassing multiple layers of consideration.

Business Ethic Components. The concept of
business ethics is a framework concept that includes
three sub-concepts. To better recognize and internalize
business ethics, the following three components must
be analyzed (Orman and Parlak, 2009:305): Work
Ethics, Professional Ethics, Business Administration
Ethics.

The components of business ethics (Bektas,
2023:67) are illustrated in Fig. 1 below.

Business Ethics

Work Ethics
T
% Q
h y
b y
W
’ Business
Professional i 2
e Administration
Ethics -
Ethics

Fig. 1. Components of Business Ethics
Source: Orman S., Parlak, Z. (2009: 305)

Work Ethics. Work ethics express the attitudes
and behaviors of individuals living in a society towards
working (Akinci, 2013:93). The attitudes of societies
towards work are generally different from one another.
While diligence is exceptionally high in some societies,
laziness emerges as the main characteristic in others.
The cultural structure of societies is very effective in
shaping individuals’ views on work. Work ethic reveals
the working standards and application standards in
the enterprise. There is no obligation to write these
standards. Work ethics consist of values, discipline,
productivity, quality and efficiency. For this reason,
work ethics require that personnel be hardworking,
frugal, punctual, and honest. Economic development
is usually high in societies where the work ethic is
high. Having a strong work ethic is both a personality

trait and a cultural phenomenon. The foundations of
work contain some characteristics. These characteristics
can be summarized: Working is a social duty and
working is more important than free time. Beside
these, working is an action that organizes time and
makes a person punctual, frugal and disciplined.
Shortly working gains the person his identity, respect,
psychological satisfaction and status through his work.

Professional Ethics. Another sub-component of
the concept of business ethics is professional ethics. It
reveals the universal principles of the relevant profession.
At the same time, it is a guide for those who practice
the profession in question. Professional ethics suggest
that a profession should be practiced with its
requirements, importance, and honor. Professional
ethics is a branch of philosophy that encompasses the
attitudes and relationships between managers and staff
in the workplace. The principles of professional ethics
are universal in nature. In addition to the universal
principles of professions, there are also some unique
principles (Akinci, 2013:92). These principles outline
the ethical standards that members of a profession
must adhere to. In the medical profession, the
“Hippocratic Oath” explains the working principles of
doctors. Similarly, lawyers and accountants have similar
principles. While work ethic varies from country to
country and culture to culture, the principles of
professional ethics generally share similar characteristics
worldwide. Because professional ethics show the general
rules that must be followed in the execution of a
profession (Orman and Parlak, 2009:305).

Business Administration Ethics. Business ethics
reveal the activities, values, and management standards
of the business. It also plays a crucial role in
determining the strategies, policies, procedures, and
tactics that the business creates to achieve its objectives.
Business ethics define the principles and norms that
the business must comply with in the economic and
social environment in which it operates. This type of
ethics requires the business to act with a sense of
ethical responsibility towards all its stakeholders (its
employees, customers, suppliers, and the natural
environment). Related to the term professional ethics
is that of management ethics, which some have defined
as “the systematic study of moral choice by which
what is good is made” (Aboelazm, 2025:187). In this
context, business ethics requires a corporation to sustain
its business operations by adopting ethical principles
as a guide for its managerial activities. In this way,
business ethics guides all internal and external activities
of the business. In this way, business ethics guides
the manager in the realization of functions such as
raw material supply, purchasing, production, marketing,
human resources management, research, and
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development. The ethical principles applied by
management should first be communicated to the
personnel. Studies have shown that in performance-
oriented environments, employees may resort to practices
that disregard ethical considerations to achieve their
performance goals (Wang et al., 2026:354). The manager’s
adoption and implementation of ethical principles creates
a positive effect on all personnel. The personnel will
also be meticulous about work ethics and professional
ethics while performing their duties. Therefore, business
ethics, the third component of work ethics, also positively
affects the other two components. Work and professional
ethics cannot be expected to be successful in a business
where business ethics are not successful. Because business
practices hierarchically affect all employees positively or
negatively.

Business Ethic Layers. Ethical behavior
encompasses multiple layers in society. Individuals
who do not comply with individual ethical principles
also tend not to comply with business ethics principles.
Individuals who do not comply with business ethics
principles also fail to adhere to their individual ethical
principles. Similarly, individuals who do not comply
with business ethics principles also do not comply
with professional ethics principles and social ethics
principles. Therefore, there is no definite barrier
between ethical layers. Some authors emphasize that
ethical issues in family businesses become increasingly
relevant for businesses, societies and organization layer
(Ferasso et al., 2025:141). The acceptance of ethics
extends from the individual to the entire society, and
even to societies. Ethical layers also directly affect
one another. Therefore, all layers of ethics need to be
explained. Ethical layers are described in five layers
as follows (Weiss, 1994:8). The five layers of ethics
are briefly explained in Fig. 2 below.

\\‘e\.“mional Ethfcg [ai
A\ ey

Fig. 2. Ethical Layers
Source: this Figure was systematized by the authors

Individual Ethics Layer. “Individual ethics”
constitutes the basis of ethical layers. Individual ethics
is related to a person’s ethical attitudes and behaviors.
Individual ethics is related to the extent to which a
person accepts and applies the general values of the
society in which they live. Additionally, individual
ethics also impact other ethical layers. Because
individual ethics form the core of all ethical frameworks.
It is not possible for a person who does not adhere to
individual ethical principles to adopt other professional
and organizational ethical principles. Therefore,
individual ethics form the kernel of ethical behavior.
Individual ethics guide human relations with their
environment. At the same time, it encompasses
behavior standards and values that are specific to the
individual. The source of an individual’s ethics is
determined by their own family, relatives, friends,
educational background, experiences in business, and
the culture of the society in which they live. One of
the important representatives of the individual ethics
system, Martin Buber (1878-1965), argues that the
source of individual ethics is the voice (or conscience)
that comes from within the individual. This ethical
understanding is based on the individual’s ethical
infrastructure. Additionally, it reflects the behavior
that an individual exhibits in response to events they
experience and witness around them.

Individual ethics enables the individual to turn
to themselves, and the individual becomes freer. Besides
this individual ethics is up to the individual’s conscience
to make the right or wrong decision in the situations
they face. Additionally, individual ethics is related to
sense of moral obligation. Moral obligation is also
related to explaining intentions or behaviours that
involve a degree of responsibility and/or where there
are meaningful consequences to others (Shnor et al.,
2026:867). People may seek a meaningful job, right
or wrong, simply because it is a meaningful job, not
to live a meaningful life (Mortimer, 2023:838). Colero
states that individual ethics encompasses issues such
as caring for the welfare of others and respecting their
autonomy, honesty, obeying the law, being charitable,
refraining from taking bribes, being fair, and
maintaining truthfulness (Colero, 2005:12). The
relationship between a person’s goodness and their
actions is explained by the perception of a person as a
traveler in the world of normative values, in the name
of the fundamental value of their work (Silver,
2023:829). Therefore, democracy and legal awareness
take center stage in individual ethics. Because individual
ethics primarily requires respecting the rights of other
people. The most important of the norms put forward
on individual ethics is «being truthful”. Because a
person who lies very easily violates other ethical rules
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as well. Therefore, the basis of correct behavior is
being truthful.

Professional Ethics Layer. The concept of
profession can be defined as the work a person does
in a professional capacity. The professional layer of
business ethics reflects a particular professional’s view
of their profession. A professional association aims to
protect the reputation of its profession from individuals
who are not genuinely interested in the profession
and may harm its perception. There are sanctions
determined by professional chambers or associations
on this issue. Members who fail to uphold professional
honor are primarily punished by their colleagues with
specific sanctions. The professional ethics layer helps
to restrict the negative behaviors of professionals. In
the professional layer of business ethics, members
strive for the prestige of the profession. Undoubtedly,
professional ethics does not contradict the general
ethical norms of society. On the contrary, professional
ethics is closely aligned with societal ethical norms.
In this context, professional ethics is influenced by
both the general ethical principles of the society in
which the profession is practiced and the universal
principles related to that profession. Professional ethics
includes principles such as objectivity, reliability,
fulfilling professional responsibilities, and avoiding
potential conflicts of interest for professionals. By
adhering to professional ethics principles, colleagues
also protect each other’s rights. As long as ethical
principles are sincerely followed, cooperation and
solidarity also take place among the members of the
profession.

Organizational Ethics Layer. The organizational
ethics layer encompasses the procedures, policies, goals,
and ethical rules that businesses establish to achieve
their purpose (Schlegelmilch, 1998:8). This layer also
includes the ethical principles that guide the
relationships and cooperation between organizational
members. Team-based learning has the potential to
develop ethical competencies and collaboration skills
(Alizadeh et al., 2025:2). This is because team members
contribute to the corporate memory of the organization
by sharing their individual knowledge with each other.
Ethics in the organization is traditionally associated
with implementing formal and informal ethics
elements while striking the right balance of “push for
compliance’ and ‘pull for integrity’ in employee
behavior (Anand et al., 2025:3). Organizational ethics
has been centrally concerned with what constitutes a
theory and practice of ethics relevant to the specificities
of work organizations as dominant social institutions
(Rhodes, 2022:499). Organizational ethicality is shaped
by multilevel influences, including ethical climate and
culture, leadership and governance, and these influences

intersect with role obligations, institutional rules, and
the strategic ambiguity that often arises under threat
(Rubel Lifschitz et al., 2026:2). As is known, an
organization consists of individuals. Individuals also
carry their ethical attitudes and behaviors to the
organization with them. For this reason, the personnel’s
compliance with individual and professional ethical
principles ensures an ethical climate at the organizational
level. So organizational ethics deals with the
organizational capacity to morally develop and learn
through action. In particular, ethics in the collective
setting is not about abstract principles but organizational
practice (Kornberger and Leixnering, 2025:260).
Personnel who adhere to professional principles and
their own individual ethical standards help create an
ethical climate at the organizational level.

Social Ethics Layer. The fourth layer of ethics
can be expressed as the “social ethics layer”. It includes
laws, norms, traditions, and customs. The factors in
this layer express “social ethics”. The social layer of
ethics plays a more inclusive role for society compared
to the individual and organizational ethics layers.
Hindriks (2024:288) suggests that social sustainability
has three dimensions: Resilience, values (in general),
and justice (specifically). “Concepts of justice are
explained in terms of what is deserved by each
individual, and to what each individual is entitled,
without partiality and to deliver equitable treatment
(Hewitt, 2007:1153). To give this suggestion more
substance, he developed a framework he calls the
‘Corporate Sustainability Framework’. Social
sustainability is generally seen as a fundamental
characteristic of communities. Social sustainability is
also inevitable for the institutionalization of social
ethics. Society must have a set of rules and a belief
system to live in peace. Therefore, social ethics is the
widely accepted form of individual ethics in social
life. Because in a society where ethical principles are
insufficient, it is impossible to carry out social and
economic life properly. The shrinking of market shares
and the shortening of product life cycles further
increase competition. The importance of ethical
principles in the social layer is increasing day by day
to reduce the destructive effects of competition. The
social layer of ethics is reached when every member
of society internalizes ethical norms. Ethical values
are successfully represented in the social layer as long
as they are accepted and practiced by society. When
ethics reaches the social layer, organizational,
professional, and individual ethical norms are also
followed. In this case, compliance with professional
ethics and individual ethical principles is also ensured.
As a result, a general sense of peace and trust is
ensured in society. To strengthen the social ethical
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layer, common values should be emphasized more
than differences in society. The unification of
individuals in society on common ground will
strengthen social ethics. Therefore, reaching a
consensus on ethical norms in society is vital for
social integrity.

International Ethics Layer. The increasing growth
of businesses and their expansion into different markets
brings international ethical practices with them. The
need for a comprehensive, cohesive, and universal
code of conduct for multinational companies, as well
as smaller organizations doing business internationally,
is paramount (Payne et al., 1997:1735). In response,
many global firms have adopted ethical language to
describe their algorithmic tools, e.g. “fair by design,”
“Al for good” and “bias-aware Al” populate annual
reports, technical white papers and executive speeches
(Kumar, 2025:2). Especially in multinational
companies, the implementation of ethical principles
that appeal to individuals or a single society causes
unforeseen problems. Therefore, international ethical
principles should be adopted in the international ethics
layer. Accepted international ethical norms should
not exclude individuals of different beliefs and cultures.
Culture plays an important role in defining ethical
standards (Cohen et al., 1992:689). In other words,
Discrimination based on language, religion, belief, or
race should be avoided. The ethical principles to be
applied in the international ethics layer should comply
with universal ethical principles. When an application
outside of international ethical principles is made,
international businesses face ethical problems. For
businesses to avoid problems related to international
ethical practices, they must thoroughly analyze ethical
rules and act by taking differences into account. It
should be acknowledged that differences are not a
negative situation for the business, but rather an asset.
The implementation of ethical principles in the
international ethics layer will increase organizational
citizenship awareness.

Conclusion

In this study, which we call the interactive ethics
approach, our fundamental question was: Does
individual ethics influence professional ethics, work
ethics, management ethics, organizational ethics, and
social ethics? If ethical values influence each other,
in what order does this influence occur? In other
words, what are the steps in the interactive ethics
approach? Based on this fundamental question, we
developed our hypothesis as follows: If an individual’s
ethical values increase, their professional ethics, work
ethics, management ethics, organizational ethics, and
social ethics values will also increase. Our findings
and conclusions indicate that individual ethics directly

influence professional ethics, work ethics, management
ethics, organizational ethics, and social ethics.
During the research process, we investigated
business ethics and the concepts that constitute it
from the literature. We found that business ethics
consists of three sub-components: work ethics,
professional ethics, and business administration ethics.
To better understand the concept of business ethics,
we explained what behaviors are consistent with and
inconsistent with business ethics, again using the
literature. The primary objective of this research was
to elucidate the concepts of ethics, business ethics, its
components, and the various ethical layers. Another
factor that led us to this research was the idea that
ethics begins with the individual and spreads to society.
This idea led us to the conclusion that ethics consists
of a layered structure. Because ethics is not a static
phenomenon, but a dynamic one. This dynamism of
ethics spreads from the individual to the entire society.
The metaphor of the Earth’s crust inspired our
research. As is known, the Earth’s crust consists of
some layers. Each layer has its own unique components
and a different structure. Although each layer has
different chemical and physical properties, each layer
is related to the layers above and below it. During the
analysis, the structure and relationship of the layers
are taken into account. Similarly, the layers of ethics
also influence each other. Individual ethics, at first
glance, reflect the individual’s own ethical
understanding. In other words, it reflects the individual’s
attitude and behavior towards their family and
environment. Furthermore, it reflects the level of
respect they have for others’ rights. Professional ethics
refers to the value an individual places on their work
and the extent to which they adhere to workplace
rules. Furthermore, a person who adheres to
professional ethical principles also abides by the written
rules of their workplace. At first glance, these two
aspects may seem independent. However, despite their
differences, they cannot be considered entirely separate.
A person who does not respect human rights in their
personal life cannot be expected to respect the rights
of their colleagues. Similarly, someone who does not
abide by the written principles of their own workplace
is unlikely to act in accordance with the written
principles of society. Therefore, as in the metaphor
of the earth’s crust, the issue of ethics should be
addressed holistically. So, individual ethics influences
business ethics, and business ethics influences social
ethics. In other words, ethical behavior moves both
from the individual to their environment and from
their environment to the individual. Shortly, this
system works in two directions. Therefore, ethical
values should be considered holistically. Ethics
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education should be structured in a way that starts
with the individual and encompasses family, society,
work life, and social life. Individual ethics is the essence
of ethical behavior. This behavior then develops and
is reflected in families, businesses, and all layers of
society. These ethical layers interact with and influence
one another. Just as an individual’s ethical behavior
affects their environment, the ethical behavior of the
environment also affects the individual. Consequently,
there is no rigid boundary between ethical layers;
instead, there is an interaction between them.
Components of ethical layers are both the cause and
the effect of each other. Therefore, both educators,
practitioners, and administrators should evaluate the
issue of ethics holistically, not independently.
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LUIICHUI TIIXIL 1O JIUIOBOI ETUKM:
IHTETPALIISI ETUYHUX PIBHIB — BIJ
OCOBMCTOCTI 10 CYCIIUIbCTBA

bexmaw Yemin, Apcaan Eiiceav

Cmammro npucesueno 00caiodceHHio 0in06oi emuku ma ii
ckaadosux. Y aimepamypi 3 0in060i emuxku 0emanvHO — po3ens-
daombsca npogecitina emuka, mpyooea emuKka ma emuka
ynpaeainHa Ak ckaadoei 0ino6oi emuxu. Mema cmammi —
3’ACY8aHHA, 3a 00NOMO20I0 «IHMePAKMUEH020 nioxody 00 emu-
KU», HASAGHOCMI 6NAUBY [HOUBIOVAAbHOI emuUKU Ha NpogeciiHy
emuky, mpyoogy emuky, emuky YAPAeaiHHs, 0peaHi3ayitiHy emuky
ma couianvHy emuky. SKuo iHousidyarvha emuka 6nau8ac Ha
[HWi eudu emuku, mo sKi emanu Ub020 6NAUBY ICHYHOMb?
Y sanpononosanomy nioxodi inmepakmueroi emuxu emu4Hi ene-
MeHmu nocaidogro enaugaroms 00uH Ha 00H020. Modeas iHme-
PAKMUBHO20 NIOX00Y 00 emuKu OXONAIOE MAKI PIGHI: iHOU-
gidyanvbHa emuka, npogecilina emuxa, OpeaHizayitiHa emuka ma
coyianvha emuka. I1i0 uac noscHenHs iHmepakmueroi modeni
emuku 0y10 euKopucmano memagopy <«3emHoi Kopu». Lle nog’s-
3aHO 3 MUM, W0 3eMHA KOPA MAKOMNC CKAAOAEMbCs 3 83AEMONO-
8’93aHUX wapie, AKI NAUaoMb 00UH Ha 00H020. Y aimepamypi
noHamms mpyooeoi emuxu, npogeciiiHoi emuxu ma emuku
YNpaeAiHHA 0i3HecOM NOACHIOIOMbCA 3 NOCUAAHHAM HA MpPU
0CHOBHI cKAad06i 0dinoeoi emuku. [lonammsa <«dinoea emuka»
BUNAUBAE SK CKAAO08A UUX MPbOX emuyHux Kounuenuit. O0nax
came emuuHi NPUHYUNU, AKUMU KepYEMbCS AOOUHA, CMAHO08-
NAMb OCHO8Y emu4Hoi noeedinku. Buxodsuu 3 yboeo s0pa, emuuri
Mo0eni NOBEOIHKU PO32anylCyIOmbCs Wapamu i 6nauearms 00Ha
Ha 00HYy — sAK no3umueHo, mak i Hecamuero. Came momy nioxio
ompumae Hazey — «nioxio iHmepakmueHoi emuxu». Omoice, nu-
MAaHHSA emuKku caid poseasdamu ma 3acmoco8yeamu 3 UIAICHOI
mouku 30py. Pezyabmamu cmammi cnpusmumyms npogeoenHIo
HOBUX 00CAIOJNCeHDb, V AKUX emUKA PO32A10amuMemscs 3 UiniCHOI
mouKu 30py.

KarouoBi cioBa: iHTepakTMBHA €THMKa, iHAMBimyajlbHa
eTuKa, eTUYHUI piBeHb, mpodeciiiHa eTMKa, eTUKa Mpaili,
yIpaBiHChbKa €THMKa, OpraHizalliiiHa eTuKa.
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This study is related to the topic of business ethics and its
components. In the literature related to business ethics, professional
ethics, work ethics, and management ethics are examined in detail
as components of business ethics. The main objective of our study
is to reveal, through an “interactive ethics approach,” whether
individual ethics influence professional ethics, work ethics,
management ethics, organizational ethics, and social ethics. If
individual ethics influence other types of ethics, what are the stages
of this influence? In this approach, which we have named the
interactive ethics approach, ethical elements sequentially influence
each other. The interactive ethics approach model encompasses
layers of individual ethics, professional ethics, organizational ethics,
and social ethics. While explaining the interactive ethics model,
the metaphor of the “Earth”s crust” was utilized. This is because
the Earth’s crust also consists of interconnected layers that influence
each other. In the literature, the concepts of work ethics, professional
ethics, and business management ethics are explained by referring
to the three main components of business ethics. The concept of
“business ethics” emerges as a component of these three ethical
concepts. However, the ethics possessed by an individual form the
core of ethical behavior. Starting from this core, ethical behaviors
expand in layers and influence each other positively or negatively.
For this reason, we have named this approach the “interactive
ethics approach.” Therefore, the topic of ethics should be evaluated
and applied from a holistic perspective. It is hoped that this study
will contribute to new research where ethics is evaluated from a
holistic perspective.

Keywords: Interactive Ethics, Individual Ethics, Ethical
Layer, Professional Ethics, Work Ethics, Management Ethics,
Organizational Ethics.

REFERENCES

1. Aboelazm, K. S. (2025). An inevitable dialogue of
professional ethics an enlightenment perception of upholding
professional ethics in public procurement jobs. Journal of Public
Procurement, 25(2), 179-204. DOI: https://doi.org/10.1108/
JOPP-06-2024-0066.

2. Aid, L., Rouaski, K., & Moulfi, Z. (2024). Evaluation
of the Quality of Professional Training and Education Under the
Standards of Total Quality Management. Business Ethics and
Leadership, 8(1), 45-56. DOI: https://doi.org/10.61093/
bel.8(1).45-56.2024.

3. Akinci, A. (2013). A Theoretical Eye on The Ethics Of
Business And Policy. “Is, Guc” Industrial Relations and Human
Resources Journal, 15(2), 82-96. DOI: https://doi.org/10.4026/
1303-2860.2013.0227.x.

4. Alizadeh, M., Bahrami, S., Saeedi, Z. ef al.(2025).
Outcomes of team based learning in teaching medical ethics: a
systematic review. BMC Med Ethics, 26(184), 1-18. DOI: https://
doi.org/10.1186/s12910-025-01329-8.

5. Anand, A., Sinitsyna, E., Shantakumar, V. P.,
Lasakova, A., & Oyner, O. K. (2025). The Role of Ethics in
Organizational Internal Communication-A Synthesis and Agenda.
FIIB Business Review, 3(1), 1-14. DOI: https://doi.org/10.1177/
23197145241305685.

6. Artyukhov, A., Churikanova, O., & Yehorova, Yu.
(2025). Exploring the Link Between Education, Governance
Quality, and Academic Integrity: A Cross-Country Clustering
Analysis. Business Ethics and Leadership, 9 (1), 143-153.
DOI: https://doi.org/10.61093/bel.9(1).143-153.2025.

7. Bektas, C. (2023). Business Ethics and Unethical
Behaviours in Human Resource Management. Journal of Academic
Opinion, 3(2), 65-71. DOI: https://doi.org/10.5281/
zenodo.10444423.

8. Ben Khaled, W., & Anesa, M. (2026). Ethical Tools
and the Legalization of Ethical Responsibility in Organizations.
Journal of Business Ethics, 204, 457-477. DOI: https://doi.org/
10.1007/s10551-025-06092-9.

9. Brickley, J. A., Smith Clifford, W., & Zammerman,
Jerold L. (2002). Business Ethics and Organizational Architecture.
Journal of Banking & Finance, 26, 1821-1835. DOI: https://
doi.org/10.1016/S0378-4266(02)00193-0.

10. Cohen, J. R., Pant, L.W. & Sharp, D. J. (1992).
Cultural and socioeconomic constraints on international codes of
ethics: Lessons from accounting. Journal of Business Ethics, 11,
687-700. DOI: https://doi.org/10.1007/BF01686349.

11. Colero L. (2005). A Framework for Universal Principles
of Ethics. Retrieved from http://www.ethics.ubc.ca/papers/
invited/colero.html.

12. Cottone, R. R., & Claus, R. E. (2000). Ethical
Decision-Making Models: A Review of the Literature. Journal of
Counseling & Development, 78, 275-283. DOI: https://doi.org/
10.1002/j.1556-6676.2000.tb01908.x.

13. Ergun, N. (2009). The Causes of Unethical Behaviors
in Organizations and the Analysis of Unethical Behaviors Towards

Bektas Cetin, Arslan Aysel



ISSN 2415-3974. Exonomiunuil gichuk Jlepicagnoeo euuj0e0 Hag4aibHo2o 3axkaady

323

“Yrpaincokuii depycasrull Ximiko-mexuoaoeiunuii ynieepcumem”, 2026, No 1, C. 310-324

Employees in Terms of the Airline Transportation Sector. ISGUC
The Journal of Industrial Relations and Human Resources, 11(3),
149-168. DOI: https://doi.org/10.4026,/1303-2860.2009.0115.x.

14. Ferasso, M., Beliaeva, T., Kraus, S. ef al.(2025).
Family Business Ethics: A Literature Review and Research Agenda.
Journal of Business Ethics, 202, 141-159. DOI: https://doi.org/
10.1007/s10551-025-05951-9.

15. Finlay, C. J. (2023). Political Violence: The Problem
of Dirty Hands. The Journal of Ethics, 27, 561-583. DOI:
https://doi.org/10.1007/s10892-023-09447-4.

16. Gaganis, C., Pasiouras, F., Roubaud, D. et al. (2025).
Family Firms and Bribe Payments in Developing Countries: The
Moderating Role of Social Capital. Journal of Business Ethics, 202,
221-242. DOI: https://doi.org/10.1007/s10551-025-05950-w.

17. Gul H. (2006). Unethical Behaviors and Their
Rationalization: An Applicataon in State Hospitals. Karamanoglu
Mehmetbey University Journal of Social and Economic Research, I,
65-79. Retrieved from https://dergipark.org.tr/tr/pub/kmusekad/
article/125769.

18. Guney S. (2006). Conceptualization of Moral
Leadership and the Role of Leadership in the Moral Management.
Journal of Management and Economics, 13 (1), 135-138. DOI:
https://doi.org/10.18657/YECBU.75299.

19. Hewitt, J. (2007). Ethical Components of Researcher-
Researched Relationships in Qualitative Interviewing. Qualitative
Health Research, 17(8), 1149-1159. DOI: https://doi.org/
10.1177/1049732307308305.

20. Hindriks, F. (2025). Sustainable Institutions: How to
Secure Values. The Journal of Ethics, 28, 287-308. DOI: https://
doi.org/10.1007/s10892-023-09466-1.

21. Kirby, N. (2023). The Institutional Laundry: How the
Public May Keep Their Hands Clean. The Journal of Ethics, 27,
539-560. DOI: https://doi.org/10.1007/s10892-023-09450-9.

22. Kornberger, M., & Leixnering, S. (2025). Moral
Learning in Organizations: An Integrative Framework for
Organizational Ethics. Journal of Business Ethics, 201, 253-264.
DOI: https://doi.org/10.1007/s10551-025-05984-0.

23. Kiis, S. K., & Fox, Alison. (2009). Ethics in educational
research: introducing a methodological tool for effective ethical
analysis. Cambridge Journal of Education, 39(4), 489-504. DOI:
https://doi.org/10.1080/03057640903354396.

24. Kumar, D. (2025). Ethical strategic framing of
algorithmic authority in global organizations. Journal of
Information, Communication and Ethics in Society, 23(4), 1-16.
DOI: https://doi.org/10.1108/JICES-05-2025-0122.

25. Martini, M., Cavenago, D. & Carminati, M. (2025).
Can Business Ethics Courses Be Effective? A Quasi-Experimental
Mixed-Methods Study of a Cooperative-Learning Approach in
Higher Education. Journal of Business Ethics, 202(3), 439-458.
DOI: https://doi.org/10.1007/s10551-025-05948-4.

26. Mortimer, S. A. (2023). What Makes Work Meaningful?
Journal of Business Ethics, 185, 835-845. DOI: https://doi.org/
10.1007/s10551-023-05356-6.

27. Neubert, Mitchell J., & Wu Cindy, Roberts, J. A.
(2013). The Influence of Ethical Leadership and Regulatory Focus
on Employee Outcomes. Business Ethics Quarterly, 23(2), 269-
296. DOI: https://doi.org/10.5840/beq201323217.

28. Okon, E. E., & Nkwam, H. A. (2026). Ethical
dimensions of personnel management practices and goal attainment
in entrepreneurship development. Journal of Ethics in
Entrepreneurship and Technology, 2, 1-17. DOI: https://doi.org/
10.1108/JEET-10-2025-0071.

29. Orman S., & Parlak, Z. (2009). Business Ethics in
Enterprises. Istanbul Chamber of Commerce Publications,
Publication 2009-23, Istanbul. Retrieved from https://
www.nadirkitap.com/isletmelerde-is-etigi-prof-dr-sabri-orman-
doc-zeki-parlak-kitap34246097.html?srsltid=AfmBOoo
SpGgMZDs3YysuKosxHknImZy9Grincfijw_yghhITPL21P9Kai.

30. Ogzel, 1. (2013). Narcissism And Religion In The Axis
Of the Quran. The Journal of International Social Research,
6(28), 248-268. www.sosyalarastirmalar.com. Retrieved from
https://www.sosyalarastirmalar.com/articles/narcissism-and-
religion-in-the-axis-of-quran.pdf.

31. Ozgener, S. (2002). Attitudes of Public and Private
Sector Managers in Manufacturing Industry Enterprises towards
Business Ethics. Public Administration Journal, 35(1), 167-180.
Retrieved from http://hdl.handle.net/20.500.11787/1541.

32. Ozgener, S. (2009). Fundamentals of Business Ethics:
A Managerial Approach (1st Ed.). Ankara: Nobel Publishing
Distribution. Retrieved from https://www.seckin.com.tr/kitap/
is-ahlakinin-temelleri-yonetsel-bir-yaklasim-sevki-ozgener-s-p-
335998245?srsltid=AfmBOopXwVwchukZsgHbRBKkwAkTsZuKq
EkK6F—mm9tm-g8lnkzpYt4.

33. Palmer, D. E. (2009). Business Leadership: Three Levels
of Ethical Analysis. Journal of Business Ethics, 88, 525-536.
DOI: https://doi.org/10.1007/s10551-009-0117-x.

34. Payne, D., Raiborn, C. & Askvik, J. A. (1997). Global
Code of Business Ethics. Journal of Business Ethics, 16, 1727-
1735. DOI: https://doi.org/10.1023/A:1005877726316.

35. Peng, X., & Peng, J. (2025). Why and When Leaders
Are Exploitative? The Interactive Roles of Machiavellianism and
Accountability. Journal of Business Ethics, 202, 749-763. DOI:
https://doi.org/10.1007/s10551-025-05999-7.

36. Primeaux, P., & John Stieber, J. (1994). Profit
Maximization: The Ethical Mandate of Business. Journal of
Business FEthics, 13(4), 287-294. Retrieved from https://
www.jstor.org/stable/25072532.

37. Rapior, M. C., & Oberhauser, M. (2026). Human
Rights Violations in Global Value Chains: A Locally Grounded
Governance Framework. Journal of Business Ethics, 203(1), 27-
54. DOI: https://doi.org/10.1007/s10551-025-06025-6.

38. Rhodes, C. (2023). The Ethics of Organizational Ethics.
Organization Studies, 44(3), 497-514. DOI: https://doi.org/
10.1177/01708406221082055.

39. Rubel-Lifschitz, T., Moscovich, 1., Bucevschi, A. D., &
Amalya L. Oliver (2026). Ethical Decision-Making in

A Holistic Perspective on Business Ethics: Integrating Ethical Layers from Individual to Society



324

ISSN 2415-3974. Exonomiunuii eicnux Jlepicagnoeo suuj0eo HaguanbHo2o 3aKaaoy

“Ykpaincokutl depyucasnuil Ximiko-mexunonoeiunutl yHisepcumem ”, 2026, Ne 1, C. 310-324

Organizations in Times of Conflict: The Role of Personal Values
and Collective Victimhood. Journal of Business Ethics, 203(1),
1-20. DOI: https://doi.org/10.1007/s10551-025-06231-2.

40. Rubin, R. S., Dierdorff, E. C., & Brown, M. E.
(2010). Do Ethical Leaders Get Ahead? Exploring Ethical
Leadership and Promotability. Business Ethics Quarterly, 20(2),
215-236. DOI: https://doi.org/10.5840/beq201020216.

41. Saba, A., El Hadj, M., Himrane, M., & Nacer, L.
(2025). Key Drivers of Successful Business Leadership: The Case
of Labeled Startups. Business Ethics and Leadership, 9(1), 180-
194. DOI: https://doi.org/10.61093/bel.9(1).180-194.2025.

42. Saleem, S., Zhang, Y., Bashir, H. (2026). Ethics in
Action: Nurturing Green Behaviors in the Workplace through
Corporate Environmental Ethics and Supervisor Ethical Leadership.
Journal of Business Ethics, 203, 259-277. DOI: https://doi.org/
10.1007/s10551-025-06050-5.

43. Schlegelmilch, B. B. (1998). Marketing Ethics: An
International Perspective. (1st Ed.). International Thomson Business
Press. Retrieved from https://www.amazon.com/Marketing-
Ethics-International-Bodo-Schlegelmilch/dp/186152191X.

44. Shneor, R., Baah-Peprah, P., Cox, J. et al. (2026). Acting
on Good Intentions? A Longitudinal Study of Prosocial Lending
Intentions and Behaviours. Journal of Business Ethics, 203, 863-
882. DOI: https://doi.org/10.1007/s10551-025-06065-y.

45. Silver, D. (2023). Meaningful Work and the Purpose
of the Firm. Journal of Business Ethics, 185, 825-834. DOI:
https://doi.org/10.1007/s10551-023-05342-y.

46. Swanzy, E. K., Leiva, D., & Berger, R. G. (2025).
Transformational and Abusive Leaders and Their Influence on
Employee Physical Ill-being: A Multilevel Longitudinal Study
Exploring Negative Motivational-Affective Mechanisms. The
Spanish Journal of Psychology, 28, e12, 1-14. DOI: https://
doi.org/10.1017/SJP.2025.5.

47. Takala, T. (2005). Postmodern Business Ethics-Is It
Possible, Is It Relevant? Electrical Journal of Business and
Organization Ethics, 3(1). Retrieved from http://www.jyu.fi/ejbo/
archive/takala3.html.

48. Tsalikis, J., Haderlie, T., & Sewak, S. (2023).
Evaluating Consumer Perceptions of Businesses Pre- and Post-
Midterm Elections Using Business Ethics Index (BEI). Business
Ethics and Leadership, 7(1), 96-104. DOI: http://doi.org/
10.21272/bel.7 (1).96-104.2023.

49. Tuna, M., & Yeeiltae, M. (2021). The Ethical
Dimension of Leadership: The Perception of Ethical Leadership
by Employees in Hotel Business. Journal of Business Research -
Turk, 5(3), 184—209. Retrieved from https://www.isarder.org/
index.php/isarder/article/view/128.

50. Uluc, G. (2003). Ethical Issues in Turkish Media:
Case Studies and Recommendations. Ist National Applied Ethics
Congress Book, METU, Ankara, 321-334. Retrieved from https://
ueam.metu.edu.tr/en/system/files/uek_i.pdf

51. Velasquez M. G. (1988). Business Ethics: Concepts
and Cases. New Jersey, USA: Prentice Hall. Retrieved from
https://archive.org/details/businessethicsco0004vela.

52. Wang, Z., Chen, H., & Liu, X. (2026). You Win
Some, You Lose Some: Toward a Comprehensive Understanding
of the Trade-Off Impacts of Leader High Performance
Expectations. Journal of Business Ethics, 203(2), 453-474. DOI:
https://doi.org/10.1007/s10551-025-06004-x.

53. Weiss J. W. (1994). Business Ethics: A Managerial,
Stakeholder Approach. California, USA: Wadsworth Pub. Co.
Retrieved from https://www.amazon.com/Business-Ethics-
Managerial-Stakeholder-Approach/dp/053492512X.

54. Yetongnon, T. M. H., & Kasztelnik, K. (2024).
Innovative Leadership for Social Impact: A Study of Benin’s
Accounting, Finance and Economic Strategy. Business Ethics
and Leadership, 8 (3), 1-25. DOI: https://doi.org/10.61093/
bel.8(3).1-25.2024.

Bektas Cetin, Arslan Aysel



