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In the context of globalization and increasing quality requirements for packaging products,
ensuring competitiveness is becoming strategically important for the effective operation
of enterprises across various sectors. In this regard, the study of the theoretical foundations
of packaging product competitiveness, the identification of key evaluation parameters,
and the directions for quality improvement are gaining particular relevance. Summarizing
theoretical and methodological approaches to enhancing the competitiveness of packaging
product enterprises involves systematizing scientific perspectives, as well as examining
the impact of product competitiveness on the efficiency of their operations, their economic
stability, and development prospects. Parameters that shape the competitiveness of
products in the packaging industry are proposed, with economic and technical factors
taken as the basis. Special attention is given to the study of the main technical parameters
of packaging products, whose weighting coefficient is 0.7, while that of economic
parameters is 0.3. Furthermore, a scoring scale from 1 to 5 was developed, and three
experts were involved, which made it possible to determine the competitiveness coefficient
for each of the three selected enterprises. The quality level of packaging products indicates
competitiveness and the potential for entering the international market and engaging in
foreign economic activity. Specific indicators of competitiveness for packaging industry
enterprises and weighting coefficients for each are proposed, with the highest coefficients
assigned to product quality and cost (0.3 each), and the lowest to product renewal and
the provision of repair services. In addition, the study evaluates the competitiveness of
three Ukrainian enterprises and identifies the leader. Attention is given to the study of
the pallet market in Ukraine. Directions for improving the quality of packaging products
are considered, which will ensure proper transportation, loading and unloading operations,
storage and warehousing, and eliminate damage and spoilage of goods. The materials of
the article will help Ukrainian manufacturers in the packaging industry focus on modern
market requirements and develop practical skills to enhance their competitive positions
in both domestic and foreign markets.

Keywords: competitiveness of packaging products, score evaluation, competitiveness
parameters, enterprise competitiveness.
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Problem statement

Economic transformation and the crisis state of
the economy have led to the development of
competitive relations, where competition has become
an integral part of the market mechanism. Today,
competition is intensifying both in domestic and
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foreign markets, directing the efforts of enterprises in
the packaging industry towards solving the problems
of increasing competitiveness, as they play a significant
role in meeting the needs of manufacturing,
agricultural, transport, and trade enterprises. This, in
turn, strengthens environmental requirements for
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packaging in the context of Ukraine’s integration into
the global economy.

The development of the packaging industry in
Ukraine is constantly constrained by systemic problems
related to the complexity of renewing fixed assets, the
implementation of innovative technologies, the
strengthening of environmental solutions, instability
in the supply of raw materials, financial limitations, a
shortage of qualified personnel, and the state of war.
The competitiveness of production demonstrates the
ability to manufacture products of appropriate quality
in terms of functional characteristics, price, and design,
in accordance with international standards and
contributing to the development of foreign economic
activity. It is under conditions of intense competition
that an enterprise’s competitiveness, resilience, and
ability to maintain its market position and occupy a
certain share are revealed.

There are many definitions of the concept of
competitiveness, approaches to its classification, and
methods of assessment. However, summarizing the
views of both contemporary domestic and foreign
scholars, competitiveness is most often considered from
the perspective of products. The main parameters of
product competitiveness are technical (characteristics
of properties related to consumption and performance
during operation), regulatory (compliance with
standards, technical specifications, technical regulations,
or legislation), and economic (the economic effect of
consumption or operation and the level of costs for
acquisition or consumption).

Therefore, the study of the competitiveness of
Ukrainian packaging manufacturers under the
challenging conditions of the national economic system
is a relevant and significant issue, both in the current
context and in the future, since no industry today can
operate without pallets.

Analysis and research of publications

Despite the relevance of defining enterprise
success and the thorough study of competitiveness,
there is no universal approach to its interpretation.
The methodological foundations of enterprise
competitiveness have been developed in the works of
M. Porter, J. Lambin, Y. B. Ivanov, I. Ansoff,
O. M. Tyshchenko, S. Y. Khaminich, O. Y. Kuzmin,
S. I. Savchuk, and others.

A review of the literature shows that authors’
perspectives differ: some emphasize the ability of an
enterprise to maintain its position in a particular market,
others consider the effective use of resources as a
priority, while some associate enterprise
competitiveness with product competitiveness.

Theoretical foundations of enterprise
competitiveness have been addressed by I. Ansoff,

P. Kotler, S.I. Savchuk, A.A. Thompson, J. Robinson,
and others, while practical aspects have been covered
in the publications of O.I. Dragan, 1.Z. Dolzhanskyi,
O.Ye. Kuzmin, T.O. Zahorna, V.A. Taran,
I.V. Piddubnyi, A.S. Mokhnenko, and others.

An analysis of the economic literature indicates
various approaches by scholars to the characterization
of competitiveness indicators, which differ depending
on the enterprise’s potential, field of activity, and
market share. However, achieving a high level of
competitiveness is more often considered from the
perspective of product competitiveness.

Modern science offers a sufficient number of
approaches to assessing competitiveness, but despite
the ongoing process of creating and searching for new
options, a single approach does not exist, given the
study of different fields of activity and the influence
of various factors.

The purpose of the article

The purpose of this article is to summarize
theoretical approaches to enhancing the competitiveness
of packaging product enterprises and to examine the
impact of product competitiveness on the effectiveness
of their operations. To achieve this goal, the article
provides a systematization of scientific approaches to
determining enterprise competitiveness, a generalization
of the key factors influencing its formation, and a
justification of the role of product quality as a
foundation for ensuring stable market positions under
intensified competition in both domestic and
international markets.

Statement of the main material

In the context of digital transformation of society
and the economy, as well as the rapid development of
technologies, the competitiveness of enterprises is a
crucial condition for their functioning in the market
of a particular industry. According to scholars,
competitiveness is viewed from the perspective of its
concept, enterprise, product, or service. Most authors
believe that the competitiveness of an enterprise
depends on the competitiveness of its goods or services,
while others consider it as the result of effective
economic activity in a competitive market or as a
comprehensive comparative characteristic reflecting the
level of competitive advantages [1-4]. We agree with
all the authors, as their views demonstrate the depth
of this concept and emphasize the significance of
each interpretation.

Recent studies on the competitiveness of
manufacturing enterprises’ products are based on the
resource-based approach and dynamic capabilities, and
demonstrate that the competitiveness of manufacturing
enterprises is determined not only by the availability
of resources, but also by their ability to adapt to
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market changes through the implementation of
innovations [5].

Emphasizing innovative development and digital
transformation, innovative activity becomes particularly
significant, as it ensures technological renewal of the
manufacturing enterprise, improvement of product
quality, and digitization of all processes, enabling
prompt responses to market fluctuations.

In this context, the competitiveness of
manufacturing enterprises’ products is viewed as the
result of the interaction between resource potential,
innovative capabilities, and the ability to adapt and
secure stable positions in both domestic and
international markets. To ensure product
competitiveness, which significantly affects the
performance of manufacturing enterprises, the
implementation of quality management systems
becomes crucial, as it guarantees the stability of
production processes and compliance of products with
international standards.

In their work, D.A. Russ and S.K. Kucherenko
emphasize that the competitiveness of products in the
domestic market is primarily determined by their
qualitative characteristics, price parameters, and ability
to meet needs, where quality becomes the key factor
in forming the market advantages of a manufacturing
enterprise. This is achieved through the effective
application of quality management practices at all
stages of the production process [6]. The study by
PotkGny and co-authors has proven that quality
management practices are a key mechanism for
increasing the efficiency of manufacturing enterprises,
as they ensure the stability of production processes,
reduce defect rates, optimize costs, and improve
productivity, which affects not only technical and
economic indicators but also the competitiveness of
the enterprise itself [7]. Combined with the results of
D.A. Russ and S.K. Kucherenko, who highlight the
importance of product quality, it can be concluded
that quality acts as an integrating factor between the
level of product quality and the effectiveness of the
manufacturing enterprise’s operations.

It should be agreed with the authors that the
level of an enterprise’s competitiveness directly depends
on the competitiveness of its products, as the products
themselves are the key factor in market success. The
products reflect the results of production and innovation
activities, shape the enterprise’s image, and distinguish
it among competitors.

Despite the significant number of scientific works
devoted to the study of the competitiveness of
manufacturing enterprises, there is a lack of
methodological approaches to evaluating the
competitiveness of packaging products, and existing

models are focused on generalized indicators and do
not take into account the specifics of the industry.

The assessment of the competitiveness of
packaging products is carried out based on three key
groups of parameters that comprehensively characterize
their market attractiveness, quality, and compliance
with established standards, namely: economic,
technical, regulatory.

Economic parameters determine the cost of the
product, technical parameters define consumer
characteristics and intended use, while regulatory
parameters guarantee safety and environmental
compliance. The selection of parameters depends on
the object of study and methodological approaches.

For the study of the competitiveness of packaging
products, technical and economic indicators were used.
To determine technical indicators, a scoring scale for
evaluating the main parameters was developed, ranging
from 5 to 1 points according to the requirements of the
standard SSU 9557-87 “Flat Wooden Pallet” (Table 1).

Table 1
Scoring scale for evaluating the main parameters of
packaging products

Points | Parameter Characteristics
5 1200

1199

1198

1196

Lessthan 1196
800

799

798

796

Lessthan 796

22

21

20

19

Lessthan 19

25-26

26-27

27-28

28-29

More than 29

Up to 2500 kg
From 2200 to 2400
From 2000 to 2200
From 1800 to 2000
Less than 1800
Complete.

One mark missing.
Two marks missing.
Three marks missing.
Incorrect marking.

Parameters

Length, 1200 mm

Width, 800 mm

Cross board
thickness, 22+3
mm

Moisture, not more
than 26%

Load capacity, kg

Compl eteness of
marking
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The quality assessment of three pallets was
conducted using the scoring system proposed by a
manufacturing enterprise in the Dnipro-city.

According to the results of the expert evaluation
of the three selected pallet samples, it is evident that
Sample 3, the “Eurostandard” pallet, received the
highest average score, achieving the maximum number

of points across six indicators — a total of 30 points,
with an average score of 5. Second place was taken by
Sample 2, the “Standard” pallet, which received 28
points and an average score of 4.67. In third place
was Sample 1, the “Superlight” pallet, which received
27 points and an average score of 4.5 (Table 2).

Table 2
Summary results of the score-based evaluation of the three selected pallet samples
Tested Sample Types
Sample 1 —“Superlight” Sample 2 —“ Standard” . Euroza;g;d%’_p allet
Quality Indicators pallet, points pallet, points points '
Experts Experts Experts
1 2 3 1 2 3 1 2 3
Length 5 5 5 5 5 5 5 5 5
Width 5 5 5 5 5 5 5 5 5
Board thickness 5 5 5 4 4 4 5 5 5
Moisture 4 4 4 5 5 5 5 5 5
Load capacity 3 3 3 4 4 4 5 5 5
Completeness of marking 5 5 5 5 5 5 5 5 5
Tota points 27 27 27 28 28 28 30 30 30
Average score 4.5 4.67 5.0
Product quality, % 90 94 100

Source: created by the authors

The number of points was reduced for Sample
2, the “Standard” pallet, for the parameter of cross
board thickness, which accordingly affected the load
capacity of the pallet, although the cross board thickness
is within acceptable limits. Therefore, these two
parameters received 4 points each out of a possible 5.
As for Sample 1, the “Superlight” pallet, which ranked
third, the moisture content was rated at 4 points, and
the load capacity at 3 points.

The competitiveness of each sample was determined
taking into account both cost and technical characteristics,

using a weighting coefficient where quality has a
coefficient of 0.7 and cost has a coefficient of 0.3.

Calculations showed that the competitiveness of
Sample 1 compared to Sample 2 is 0.93, which means
that Sample 2 is 0.7% more competitive than Sample 1.
The competitiveness of Sample 1 compared to Sample 3
is 0.83, indicating that Sample 3 is 0.17% more
competitive than Sample 1. The competitiveness of
Sample 3 relative to Sample 2 is 1.13, which
demonstrates the highest level of competitiveness for
Sample 3 compared to Sample 2 (Table 3).

Table 3
Competitiveness of the pallets of the studied enterprise
Value of the Sample 1 Sample 2 Sample 3
Competitiveness “Superlight” pallet “Standard” pallet “Eurostandard” pallet
Coefficient (CCP) of the
Selected Pallet Samples 83 23 1,13

Source: created by the authors

Using the competitiveness coefficients of the
pallets, the competitiveness of manufacturing
enterprises in the packaging industry was determined.

The following indicators were selected as the
basis for assessing enterprise competitiveness: product
quality, product cost, quantity of supply, renewal of

supply, provision of pallet repair services, the possibility
of using pallets in foreign economic activity, and
supplier reliability.

Each indicator was evaluated using a developed
five-point scale, and the results are presented in the
form of a table (Table 4).
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Table 4
Score-based evaluation of competitiveness indicators of manufacturing enterprises in the packaging industry
Experts
N Competitiveness indicators of L“LC vUD Weighting
o enterprises Paletten PE _LLC coefficient
Express “Skify” “Niko-Pallets’
Service”
1 Product qudity 5 5 5 0.3
2 Product cost 5 5 5 0.3
3 Quantity of supply 5 4 4 0.1
4 Renewal of supply 4 4 5 0.05
5 Provision of repair services 5 5 5 0.05
6 Possibility of useinforeign 4 3 3 0.1
economic activity
7 Supplier reliability 5 5 5 0.1
Totd 471 442 457 1

Source: calculated by the authors

Among the studied manufacturing enterprises,
LLC VUD “Paletten Express Service” has the highest
average score for competitiveness indicators, with
4.71 points. In second place is LLC “Niko-Pallets”
with 4.57 points, and in third place is PE «Skify»,
whose average competitiveness score is exactly
4.42 points.

Considering that all enterprise competitiveness
indicators have different levels of significance, the
weighting coefficient for each was determined as follows:
product quality (0.3); product cost (0.3); quantity of
supply (0.1); renewal of supply (0.05); provision of
repair services (0.05); possibility of use in foreign
economic activity (0.1); supplier reliability (0.1).

The obtained results are presented in a table
(Table 5).

Table 5

Evaluation of competitiveness indicators of manufacturing enterprises considering the weighting coefficient

LLC
i - Weightin, VUD “Paletten PE LLE
Na. Competitveness iddicatorn Coef%iciengt Express “Skify” “Niko-Pallets”
Service”
1 Product quality 0.3 1.5 1.5 1.5
2 Product cost 0.3 1.5 1.5 1.5
3 Quantity of supply 0.1 0.5 0.4 0.4
4 Renewal of supply 0.05 0.2 0.2 0.25
5 Provision of repair services 0.05 0.25 0.25 0.25
6 Possibility of use in foreign 0.1 0.4 0.3 0.3
economic activity

7 Supplier reliability 0.1 0.5 0.5 0.5
8 Total 1 4.85 4.65 4.7

Source: calculated by the authors

Research has shown, it can be concluded that,
based on the use of weighting coefficients for each
competitiveness indicator, the first place was taken by
LLC VUD “Paletten Express Service” with a total
score of 4.85. In second place is LLC “Niko-Pallets”
with a total score of 4.7, and in third place is PE
“Skify” with a score of 4.65. Although LLC VUD
“Paletten Express Service” ranked first, it did not

receive the maximum possible score due to incomplete
renewal of supply and the inability to fully utilize its
products in foreign economic activities. LLC “Niko-
Pallets” has a limited quantity of supply and a low
probability of entering the foreign economic market.
PE “Skify” received the lowest score because it does
not have a complete quantity of supply, lacks full
renewal, and is unlikely to enter the European market.

Competitiveness of packaging manufacturers
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The study of the competitiveness of three
manufacturing enterprises producing packaging
products indicates the complexity of entering markets
beyond the domestic one, where one of the most
important factors is the non-compliance of products
with international requirements. In this context, the
relationship between the quality of packaging products
and international standardization becomes particularly
significant, as standards form the regulatory framework
and ensure compliance with global market
requirements. For example, D. Zmitrovych and A.
Kukharyuk, in their work, justify the role of
standardization as a tool for increasing the
competitiveness of manufacturing enterprises and
expanding export potential [8]. Thus, international
standardization establishes unified approaches to
determining the parameters of safety, strength, and
functionality of packaging products and demonstrates
that insufficient implementation leads to a decrease
in product quality and the competitiveness of
manufacturing enterprises in this sector.

When studying the competitiveness of
manufacturing enterprises and the quality of their
products, it is necessary to analyze the packaging
products market and its significance, as a
comprehensive study of this market is a necessary
prerequisite for developing an effective strategy for
their development.

The packaging industry market is an important
component of the commodity infrastructure, ensuring
the circulation of goods and including wholesale and
retail networks, logistics companies, warehousing, and
commodity exchanges, as pallets are used in most
supply chains — from production and sales to export.
Pallet manufacturers are mainly small and medium-
sized enterprises, numbering over 300, concentrated
in the Kyiv, Zhytomyr, Lviv, Zakarpattia, Volyn,
and Dnipro regions, which are engaged not only in
production but also in repair and circulation.

Until 2020, the pallet market was characterized
by steady growth, with Ukraine being an important
supplier of raw materials and pallets to European
countries. However, due to the war, the market
contracted by 25—30%, and since 2023, there has
been a relocation of manufacturing enterprises, rising
wood prices, increased pallet exports, and a shortage
of certified pallets, which requires the restoration
and modernization of production. The competitive
advantages of Ukrainian pallet manufacturers include
low production costs, with a significant portion
oriented toward European markets. However, the
technological level remains uneven, as outdated
equipment is used, limiting labor productivity and
reducing product quality.

Thus, it can be concluded that the generalization
of theoretical approaches and the results of the analysis
of the competitiveness of manufacturing enterprises
producing packaging products indicate a comprehensive
interaction between product quality, the level of
implementation of international standardization,
innovative activity, and the ability to adapt to changes
in the market environment. It has been proven that
determining product competitiveness is a key factor
in shaping the market positions of enterprises, building
trust in the manufacturer, and expanding sales markets,
particularly entering foreign markets. However,
research has shown that increasing the competitiveness
of packaging product enterprises is possible only
through a comprehensive approach that combines
product quality, international standardization,
innovative development, and strategic market
orientation, where the key directions are:

— ensuring the quality of raw materials (using
certified raw materials, optimizing moisture and
physicochemical properties, implementing modern
drying and wood processing technologies, and using
environmentally safe materials);

— modernization of production (installation of
automated production lines with digital systems for
controlling technical parameters and improving
assembly and fastening technologies);

— implementation of a quality management
system (certification of production according to
international standards, continuous technical control
of products, and statistical quality management);

— innovative development (use of reusable
designs and implementation of environmentally
friendly production technologies);

— improving employee qualifications (enhancing
professional competence and encouraging responsibility
for work results);

— improving operational characteristics
(increasing resistance to mechanical and climatic
influences and developing systems for repair and reuse
of packaging).

Market research and the results of the
competitiveness assessment of manufacturing
enterprises in the packaging industry indicate the need
for a comprehensive increase in the efficiency of their
operations through the implementation of the above-
mentioned priority development directions.

Conclusions

Thus, the competitiveness of Ukrainian
manufacturers in the packaging industry is a
determining factor for their stable operation under
conditions of increasing internal and external
competition, market instability, and transformational
economic processes. The conducted research has shown
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that the components of forming competitive advantages
for enterprises include the quality and reliability of
packaging, compliance with international standards,
innovation in materials and technologies, efficient
use of resources, as well as flexibility in logistics and
production processes. Altogether, the implementation
of these measures will contribute to strengthening the
positions of domestic pallet manufacturers in the
international market, expanding export opportunities,
and ensuring the sustainable development of the
packaging industry.
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KOHKYPEHTOCIIPOMOXHICTh BUPOBHUKIB
TAPHOI TTPOIYKIIII

Tonuap JI. A., Cepeecsa O. P., Jlemuenxo M. M.

B ymosax enobanizauii i 3pocmanns eumoe 00 sKocmi mapHoi
npodykuii Habyeae cmpameziyHO20 3HA4eHHS 045 3a0e3neyeHHs
ehekmueH020 (DYHKUIOHYEAHHS NIONPUEMCME PI3HUX HANPAMKIE
disnbHocmi. Y 36°93Ky 3 yum 0cobausoi akmyanbHocmi Habyeae
00caiddceHHs meopemudHux 3acad KOHKYPEeHMOCHPOMONCHOCHI
mapHoi npoOdyKuii, 6U3HAUEHHs KAIOMO08UX napamempie ii ouiHio-
BAHHA MA HANPAMKIG niOeUWeHHs sKocmi. Y3aeanvHeHHs: meope-
MUKO-Memo000IMHUX NiOX00ie 00 NIOBUWEHHS KOHKYPEeHMOCHPO-
MOJXCHOCMI nionpuemcme mapHoi npodykuii nepedbauae cucme-
Mamu3ayilo HayKosux noeasdie, a makoxc 00CAi0NCeHHs 6HAUBY
KOHKYPEeHMOCAPOMOJNCHOCMI NPOOYKUii Ha egexmusHicmo ix
QYHKUIOHYBAHHS, IX eKOHOMIYHY CMITIKICMb Ma nepcneKmueu po3-
eumky. 3anponoHo8aHo napamempu, w0 (opmyHms KOHKYpeH-
MOCHPOMONCHICMb NPOOYKUII MAPHO-NAKYB8AAbHOI 2any3i, de eKo-
HOMIYHI | mexHiuni 6y10 63amo 3a ochogy. Ocobaugy ysazy 6y10
npudineHo 00CAiONCeHHIO OCHOBHUX MeXHIYHUX napamempie map-
HOI npodykuii, Koegiuienm eazomocmi axux ckaae 0,7, a eKkoHo-
mivnux — 0,3. Kpim moeo, y pobomi po3pobaeno 6anbHy wkKaay
ouinreants 6id 1 do 5-mu, 3adisHo mpvox excnepmie, w0 003-
801UN0 GU3HAYUMU KOeDIUiEHM KOHKYPEHMOCHPOMOICHOCII KOJIC-
Hoeo, ceped mpvox gidibpanux. Adice pieeHb sKkocmi mapHoi npo-
OyKuii c8i0uUms NPo KOHKYDPEHMOCHPOMONCHICMb [ MOJNCAUBICMb
6UX00Y HA MINCHAPOOHUL PUHOK mMa 30[liCHeHHs 308HIUHbOCKO-
HOMIYHOI OisnbHOCMi. 3anponoHO8aHO KOHKpPemHi NOKA3HUKU
KOHKYPEeHMOCAPOMONCHOCMI RIONPUEMCIE MAPHO-NAKYEAAbHOI
eanys3i ma Koegiuienmu ea2omocmi 045 KOJXNCH020, Oe HAUbinb-
wuil koegiyienm maromo skicmo i eapmicmos npodykuii no 0,3, a
HAUMeHWUI — OHOBACHHs NPONO3ULIl [ HAOAHHS NOCAYZ 3 PEMOH-
my. Kpim moeo 6 pobomi 30ilCHEHO OUIHIOBAHHS KOHKYPEHMOCH-
POMOJICHOCMI MPbOX YKPAIHCbKUX NIONPUEMCIE MA BU3HAYEHO
aidepa. Ilpudineno yeaey 0ocaidyuceHHo puHKy nid0oHIE &
Ykpaini. Pozeasnymo nanpamku nioguuieHHio sKocmi mapHoi npo-
OyKuii, wo 3abesneuums HanelcHe MpPaAHCHOPMYBAHHS, BAHMAIC-
HO-PO36AHMANCYBANbLHI pobomu, 30epieanHs | CKAAOYBaHHS mMa
YyCyHe nowKoodceHHs [ ncyeanHs moeapie. Mamepiaau cmammi
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00nOMONUCYMb 30Cepedumuch YKpaiHcbKoMy 6UpOOHUKO8I MAapHO-
NAaKy8anvHoi 2any3i Ha cy4acHux PUHKOBUX GUMO2aX MaA cQOpMmy-
eamu NPaKmMu4Hi HAGUYKU W000 RIOBUWEHHS KOHKYPEeHMHUX
NO3Uyitl Ha GHYMPIWUHLOMY [ 308HIUHbOMY DPUHKAX.
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In the context of globalization and increasing requirements
for the quality of packaging products, ensuring competitiveness
becomes strategically important for the effective functioning of
enterprises across various fields. In this regard, the study of the
theoretical foundations of packaging product competitiveness, the
identification of key parameters for its assessment, and directions
for quality improvement are gaining particular relevance. The
generalization of theoretical and methodological approaches to
enhancing the competitiveness of packaging product enterprises
involves the systematization of scientific perspectives, as well as the
study of the impact of product competitiveness on the effectiveness
of their operations, their economic stability, and development
prospects. Parameters that shape the competitiveness of products in
the packaging industry are proposed, with economic and technical
Sactors taken as the basis. Special attention is given to the study of
the main technical parameters of packaging products, whose
weighting coefficient is 0.7, while that of economic parameters is
0.3. Furthermore, a scoring scale from 1 to 5 was developed, and
three experts were involved, which made it possible to determine
the competitiveness coefficient for each of the three selected
enterprises. The quality level of packaging products indicates
competitiveness and the potential for entering the international
market and engaging in foreign economic activity. Specific indicators
of competitiveness for packaging industry enterprises and weighting
coefficients for each are proposed, with the highest coefficients
assigned to product quality and cost (0.3 each), and the lowest to
product renewal and the provision of repair services. In addition,
the study evaluates the competitiveness of three Ukrainian enterprises
and identifies the leader. Attention is given to the study of the
pallet market in Ukraine. Directions for improving the quality of
packaging products are considered, which will ensure proper
transportation, loading and unloading operations, storage and
warehousing, and eliminate damage and spoilage of goods. The
materials of the article will help Ukrainian manufacturers in the
packaging industry focus on modern market requirements and
develop practical skills to enhance their competitive positions in
both domestic and foreign markets.

Keywords: competitiveness of packaging products, score
evaluation, competitiveness parameters, enterprise competitiveness.
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