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The article examines the impact of digitalisation on the internationalisation of startups
and the development of the Ukrainian startup industry, with a view to establishing the
preconditions for innovation-led growth of the national economy. The main directions
of influence and the associated organisational and technological instruments are identified.
A generalised systematisation of the effects of digitalisation is carried out according to
the following scheme: directions of influence, instruments of influence within each
direction, and variants of these instruments. This approach enables a systematic analysis
of performance and the identification of shortcomings and problems associated with the
instruments of influence, thereby providing a sound basis for developing measures to
enhance the effectiveness of utilising their potential to ensure the successful promotion
and scaling of Ukrainian startups in international (global) markets. An analysis and
evaluation are conducted, based on the proposed criteria, of the prospects for forming
innovation growth poles in the Ukrainian economy and its sectors, grounded in startups
that have successfully scaled in international markets. The results indicate that the greatest
prospects lie in startups within segments of the startup industry that create preconditions
for the innovative development of the IT sector and the defence-industrial complex
(DIC), including related industries. It is demonstrated that, under conditions of
digitalisation, the IT sector and the defence-industrial complex become key drivers of
post-war recovery and innovation-led growth of the Ukrainian economy. The findings,
taken together, contribute to the advancement of innovation management, particularly
in terms of developing an information and analytical framework for managing the
internationalisation of startups (as a form of innovative business), as well as for identifying
promising directions of innovation-led growth of the national economy initiated by
startups in the context of digitalisation. Further research should focus on developing the
foundations of an organisational and economic mechanism for managing, based on
digitalisation, the development of the Ukrainian startup industry as a driver of post-war
recovery and innovation-led economic development, including within the framework of
the concept of innovation-driven catch-up development.

Keywords: digitalisation, digital technologies, startup internationalisation, startup
ecosystem, innovation growth poles, national economy, innovation-led development.
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Introduction and problem statement
The formation of the digital economy is

accompanied by the digital transformation of business
models and business processes, as well as their transition
into a virtual environment. Digital technologies are
being implemented across virtually all sectors of the
economy, driving innovative changes in production
and service delivery systems and management methods,
while expanding the range of opportunities for
adaptation- and innovation-driven development of
economic entities at different levels and across
industries. In particular, digitalisation has ensured the
functioning and development of Ukraine’s national
economy during the COVID-19 pandemic and the
war with Russian aggression.

Digitalisation also contributes to the development
of Ukrainian startups as an innovative business model,
creating the preconditions for innovation-led growth
of the national economy and its sectors. However,
high business risks in Ukraine, a shortage of investment
resources, and the loss of part of the national startup
ecosystem’s potential caused by war and economic
instability constrain the scaling of even promising
startups within the domestic market. At the same
time, global practice demonstrates that digitalisation
facilitates overcoming national boundaries and enables
utilising opportunities within the international business
environment, including global and regional startup
ecosystems.

In this context, the problem arises of digitalising
the management system for the promotion and scaling
of domestic startups in international markets, i.e. their
internationalisation. Addressing this problem will help
lay the groundwork for innovation-driven development
of Ukraine’s national economy and its sectors through
digitalisation.

Analysis and research of publications
The issues addressed in this article have been

examined by a number of scholars. Smahliuk and
Kondrat [15] analysed the impact of digitalisation on
economic growth. They identified several ways in
which digitalisation influences startup development,
including the introduction of new business models,
support for startup creation, the stimulation of new
startup sectors, support for digital startups, participation
in international digital projects, and scaling in
international markets. Mykhailenko and Pashchenko
[10] examined current trends in startup development
within the international business environment. They
analysed the digital technologies used by successful
startups. They emphasised the role of digital
technologies in ensuring startup success in international
markets, particularly through facilitating global
communication with partners, enabling innovative

digital business models, supporting technological
innovation and the creation of new markets, providing
access to international markets, and enabling access
to international investment via digital platforms.
Oliinyk [12] analysed the directions of digital
transformation that will help transform Ukraine into
a global hub for defence technologies. It identifies
measures aimed at developing the domestic startup
ecosystem, including institutional support for venture
funds, the provision of public services through the
Diia.AI portal, the organisation of startup competitions
(in defence and high-tech sectors) with funding for
winners, the introduction of Ukrainian startups to
foreign investors and their involvement in cooperation,
and state support for AI-based startups. Semykina et
al. [14] investigated the impact of digitalisation on
the development of intellectual business (including
startups) in Ukraine and globally. They examined
the impact of digital transformation on national startup
ecosystems and highlighted limitations faced by
Ukrainian startups, particularly in accessing funding
sources and international markets. Melnyk et al. [9]
analysed the impact of Industry 4.0 information and
communication technologies (ICT) on the
development and scaling of small and medium-sized
enterprises engaged in export–import activities. They
proposed an approach to forming an adaptive
production system based on Industry 4.0 ICT, enabling
rapid adaptation to external environmental changes.
Diuhovanets [3] analysed the specifics of startup
promotion in the digital economy, focusing on digital
technologies for optimising startup development
processes, the application of digital marketing tools
and methods, and the use of digital analytics alongside
the development of digital competencies within startup
teams to improve management effectiveness. Lytvyn
and Pauk [8] examine the impact of digitalisation on
accelerating startup internationalisation, understood
as the process of entering and scaling in international
markets. They note that digitalisation enhances
awareness of target-market trends and actors, optimises
startup creation and commercialisation processes,
increases access to global investment markets, and
accelerates startup promotion to international markets
through network technologies. Yanenkova [19]
analysed the prospects for national economic
development based on digitalisation, highlighting
opportunities such as participation in European digital
innovation hubs, which facilitate integration into
European innovation ecosystems and entry into
international markets. Bigliardi et al. [1], based on a
literature review, examined the role of digitalisation
in ensuring the growth and success of digital startups,
emphasising the leading role of Industry 4.0 ICT in
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enhancing competitiveness and supporting startup
growth, as well as their influence on the formation of
startup business models. Vadana et al. [18] substantiated
the dependence of company internationalisation (in
terms of the efficiency of foreign assets) on the degree
of use of internet infrastructure and digital technologies.
They proposed a classification of internationalisation
based on the level of digitalisation of value chains.
Ruggieri et al. [13] investigated the evolution of
business models emerging from innovative and
dynamic companies operating via online platforms.
They compared the business models of 15 Italian
startups, identifying key similarities and differences,
and demonstrated the potential of digital platforms
for scaling startups offering innovative products and
services. Nagy et al. [11] examined the mechanisms
enabling rapid scaling for technology startups based
on digital platforms, identified key factors influencing
their growth, and proposed recommendations for
entrepreneurs seeking to support scalable startup
development.

Based on the literature review, prior research
has identified the key impact of digitalisation on the
development of the startup industry. Both domestic
and international practices of startup project
management across various sectors in the context of
the digital economy have been analysed. The positive
impact of digital technologies on accelerating startups’
entry into and scaling within international markets,
as well as on ensuring their market success, has been
highlighted. However, existing studies address only
selected aspects of the problem of using digital tools
and methods for the internationalisation of Ukrainian
startups. This limits the full utilisation of the potential
of digital technologies to promote and scale Ukrainian
startups in international markets and constrains the
development of Ukraine’s startup ecosystem as a driver
of innovation-led growth of the national economy.

The purpose of the article
This article aims to examine and systematise

the effects of digitalisation on startup
internationalisation and the development of the
national startup ecosystem as a driver of innovation-
led growth of the Ukrainian economy.

To achieve this aim, the following research
objectives are defined:

– to identify the directions of influence of
digitalisation on the promotion and scaling of startups
in international markets (startup internationalisation);

– to determine the instruments influencing startup
internationalisation within the identified directions of
influence;

– to assess the prospects for the formation of
innovation growth poles in the Ukrainian economy

and its sectors, based on startups that have successfully
scaled in international markets.

Main material
Building on the analysis of academic and

analytical sources, the main directions of digitalisation’s
impact on the internationalisation of startups are
identified. For each direction, a set of instruments of
influence is defined, and variants of their practical
application (primarily in the domestic context) are
examined. In accordance with the proposed scheme
(directions → instruments → variants), the effects of
digitalisation on startup internationalisation and the
development of the startup ecosystem are systematised.

First. Implementation of new digital business
models for startups. These models are oriented towards
scalability, personalisation of customer interaction,
data-driven decision-making, and adaptation to changes
in the external environment. The key models include:

– digital platforms (marketplaces), which create a
digital environment for interaction between sellers and
consumers: Preply – an educational platform connecting
language tutors with learners; Grammarly – a platform
for improving written communication;

– prepaid services, particularly the provision of
access to software via the Internet (Software as a Service,
SaaS): SalesDrive – a CRM software package for
e-commerce, integrated with digital telephony, delivery
services (e.g. Nova Poshta), and marketplaces
(e.g. Rozetka);

– subscription model, involving regular payments
for time-limited access to content, services, or products:
Headway – a startup offering an application with
condensed versions of books and educational courses
(microlearning products), accessible via subscription;

– freemium model, where the basic product is
provided free of charge, while advanced features require
payment: Dropbox – offers free cloud storage (with limited
capacity), which can be expanded on a paid basis;

– direct-to-consumer (D2C), involving the direct
sale of products to consumers without intermediaries:
Releaf Paper – produces paper from fallen leaves and
works directly with corporate customers; DressX – a
retailer of digital clothing and accessories offering
virtual items for social media, online conferences,
and similar uses;

– ecosystems, defined as the integration of
multiple startups into a unified network (cluster),
increase their overall value for users: Brave1 – an
initiative that îáúåäèíÿåò startups in Ukraine’s defence
technology sector.

Second. Support for startup creation and scaling:
– a strong Ukrainian startup ecosystem, which

is dynamically developing [16], has among the most
advanced digital infrastructure in Europe;
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– a well-developed startup sector (as a component
of the startup ecosystem), comprising approximately
2,600 active startups [12], with its key segments,
particularly FinTech, AI, EdTech, and DefenceTech,
oriented towards global markets;

– a strong IT sector, ranked among the top globally
in terms of competitiveness [2]. It contributes to the
technological foundation of the startup ecosystem, creates
conditions for the development and validation of digital
startups, supports their commercialisation and
internationalisation, and fosters the innovation-driven
development of the country’s startup ecosystem [5].

Third. Information and communication support
for startup internationalisation. This support is provided
through the following elements:

– the Ukrainian startup ecosystem, which
facilitates the establishment and maintenance of
connections (through ICT) with domestic and
international institutions, thereby supporting the
information and communication aspects of
internationalisation for startups [12]. It ensures a high
level of implementation of startup support standards
(e.g., the ESNA initiative) and the availability of
advanced digital services (e.g., Diia.Business) [16];

– Diia.Business portal that provides information
on potential partners for startup projects, current offers
and demands, grants, legal aspects of startup
management as an innovative business, and export
opportunities [16];

– integration into international networks, in
particular participation in the EU initiative EU4Digital,
which promotes the exchange of advanced ICT practices
and facilitates access to EU markets for startups from
the Eastern Partnership region. Its programme
EaPConnect supports ICT innovation, enables
cooperation among research and educational communities
through broadband infrastructure, and provides access to
digital services and global research [4];

– international events facilitating contacts with
potential partners, including international delegations
organised by the Ukrainian Startup Fund [17], which
provide opportunities for Ukrainian startups to present
themselves at global technology exhibitions, pitch their
projects to investors, and establish cooperation with
international partners;

– digital platforms for partner search at various
stages of startup development and commercialisation
(global and regional, including European). These
include the Digital Europe Matchmaking Platform,
which simplifies partner search for calls under the
Digital Europe Programme and facilitates the formation
of consortia for startup projects (also described via
Diia.Business). Platforms such as the Ukrainian
Business Embassy support entry into specific markets,

including the United States;
– social media and online communities, which

serve as channels for identifying potential partners,
including DOU and Reddit.

Fourth. Access to financial resources:
– digital platform of the Ukrainian Startup Fund,

which provides grants and access to investor networks,
including through cooperation with Microsoft for Startups;

– digital crowdfunding platforms, which enable
fundraising from a large number of contributors,
including international platforms such as Kickstarter
and Indiegogo, as well as Ukrainian platforms such as
RazomGo, StartEra, and Big Idea;

– grant and financial digital platforms providing
funding for startup projects, including Seeds of Bravery,
which supports the Ukrainian technology ecosystem
and facilitates the integration of high-tech startups
into European networks;

– digital platforms for investor search and
investment access, including: Startup Network –
connecting startups with investors; OpenVC – facilitating
access to venture funds; Gust – enabling interaction
with business angels; AngelList – a global network
connecting startups with venture capital and angel
investors; PitchBook – a platform for capital market
analysis and strategic partner search; InVenture – a
Ukrainian platform providing project databases and
market analytics for investors;

Fifth. Access to acceleration programmes and
global expansion:

– digital acceleration services, including:
Challenger AI – an online AI-based startup acceleration
programme; IdeasLab – a Ukrainian online accelerator
for students; Tech Driven Growth – an online
accelerator for women entrepreneurs; BeFounder
Ukraine Edition – an accelerator supporting entry
into EU markets.

– the digital public service Diia.Business, which
offers export support programmes and provides access
to international accelerators.

– cloud platforms, particularly Microsoft Azure,
enable global access to digital services and support the
scaling of digital startups.

– online mentoring platforms, supporting strategy
development, networking, knowledge exchange, and
scaling, including: EIT Founders2Founders –
supporting Ukrainian startups in entering and scaling
in European markets; Prometheus – providing support
at all stages of startup development and scaling.

– digital platforms providing access to global
communities, including 500 Global.

– integrated international systems, such as
Microsoft Dynamics and Salesforce, facilitate startup
scaling in international markets.
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– remote mentoring support is delivered online
via platforms such as Zoom, Google Meet, and
Microsoft Teams.

The results of the systematisation form an
information and analytical basis for a digitalisation-
driven management system for internationalisation of
startups and for the development of the startup

ecosystem as a driver of innovation-led growth of the
national economy.

In this context, an assessment is carried out of
the prospects for the formation of innovation growth
poles in the sectors of the Ukrainian economy, based
on startups that have successfully scaled in international
markets (Table).

Table
Sectors of the Ukrainian startup ecosystem with high potential for the formation of innovation growth poles

C riteria indicating the form ation  o f innovative growth points in  sectors 
S tartup ecosystem  

secto r D em and for innovative 
so lutions 

P resence o f unicorns / 
high-growth startups 

S tartup scaling (current 
level or prospects) 

Innovation growth 
poles 

D efence 
technologies and 

dual-use 
techno logies 

(D efenceTech) 

Continuously growing demand 
[6], significantly accelerated due 
to recent geopolitical conflicts in 
the Persian Gulf region 

U Force – autonom ous 
com bat system s for air, 
sea, and land 
app lications [7] 

Increasing practice of 
estab lishing joint 
ventures w ith  European  
coun tries 

D efence-industrial 
com plex (D IC ) 
and related 
industries; IT 

Gro wing dem and  for  
AI-based decision-m aking 
system s 

Gram m arly – writing 
im provem ent; P eople –  
sales analytics 

Clients include both 
individuals (Grammarly – 
10 m illion daily users) 
and global companies 
(P eople) 

IT, m anagem ent, 
m arketing 

Artificial 
Intelligence 

(AI) 
Increasing role of 
in ternational comm unication 

P reply – foreign 
language learning 
(approx. 50 languages) 

C lients in over 180 
coun tries worldwide 

IT, non-form al 
education  

N eed  for business process 
autom ation 

C reatio  –  AI-based no-
code business 
m anagem ent system s 

R&D centre in Ukraine, 
offices globally, 
headquarters in the USA 

IT, business 
m anagem ent 

N eed  to  sim plify so ftware 
developm ent 

G itLab  – au tomation of 
the full software 
lifecycle 

C lients include 
thousands o f com panies 
worldwide; sta ff across 
50+ countries 

IT P rogram m ing 

Gro wing dem and  for 
subscription-based cloud 
so lutions 

SaaS m odels used by 
Gram m arly, P reply, 
C reatio  and others 

Ukraine ranks 2nd in 
Eastern Europe and 17th 
globally in SaaS [16] 

IT, startup 
ecosystem  

C ybersecurity 

Increasing dem and  for cyber 
protection in  the context of 
digitalisation and hybrid 
warfare 

LetsD ata (reputation 
pro tection); 
U nderD efense (IT 
in frastructure security) 
–  not unicorns 

R apid growth of the 
secto r 

IT, business 
cybersecurity 

Q uantum 
com puting 

D em and for solving highly 
com plex p rob lem s beyond 
current com puting 
capabilities 

H aiqu – software for 
im proving quantum  
com puting perform ance 
(no t a unicorn) 

Early-stage but high ly  

Potential fo r 
transform ative 
im pact in  science, 
industry, 
cybersecurity, AI 

H
ig

h 
te

ch
no

lo
gi

es
 (

D
ee

pT
ec

h)
, e

xc
lu

di
ng

 D
ef

en
ce

T
ec

h 

SEO  and 
digital 

m arketing 

Gro wing dem and  for digital 
m arketing too ls 

Ahrefs –  near-un icorn , 
global leader in  the 
secto r 

W idely used worldwide 
D igital m arketing 
across industries, 
IT 

D em and for accessible 
banking services regardless 
of tim e and geography 

M onobank – m obile-
only bank 

Large user base in  
Ukraine; expansion to  
European markets (U K , 
Poland) 

M obile banking 
(neobank m odel) 

F inancial 
techno logies 

(F inTech) 
D em and for sim ple financial 
accoun ting tools fo r SM Es 

Finm ap – financial flow 
m anagem ent (not a 
unicorn) 

Used  by 4 ,000+ SM Es 
in  30+ countries; 
received  Google 
investm ent 

S M E financial 
m anagem ent 

Gro wing dem and  for 
prosthetics due to  war-
related injuries 

Esper Bionics – AI-based 
bionic prosthetics (not a 
unicorn) 

Offices in  Lviv, N ew 
York, B erlin; p rim ary 
m arket –  U SA 

B ionics, 
p rosthetics 

M edical 
techno logies 
(M edTech) N eed  for fast search and  

delivery of m edicines 

Liki24 –  m edicine 
search, price 
com parison, ordering, 
delivery (AI-based) 

Active scaling; 
Liki24 .Global; 
2 .5+ m illion users in  
 50  countries 

Pharm aceuticals, 
m edicine access 

 

Source: developed by the authors
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Innovation growth poles are understood as sectors,
industries, or service systems in which new knowledge,
innovations, human and material resources are
concentrated, thereby creating conditions for
innovation-led growth. The assessment is based on
the results of qualitative analysis. The analysis is
conducted across the sectors of the Ukrainian startup
ecosystem.

Based on Table, the following conclusions can
be drawn:

Most of the analysed startups contribute (or have
contributed) to the formation of innovation growth
poles in the IT sector. With the development of the
startup ecosystem, IT is no longer solely a service
provider. However, it increasingly generates complete,
innovative products, including software applications,
platforms, and integrated hardware–software systems
for various purposes. In particular, these solutions
address challenges in cybersecurity, business
management (including management, marketing, and
finance), and education within the framework of
lifelong learning, which is especially relevant in the
context of Industry 4.0 and the development of the
digital economy.

Innovation growth poles are actively emerging
in the defence-industrial complex (DIC) and related
industries that ensure its functioning (including the
supply of raw materials, components, and ICT
services). This is facilitated by the effective use of
innovative military technologies and combat systems
in the war against Russian aggression. Demand for
such technologies is steadily increasing, both from
the Armed Forces of Ukraine and other defence
institutions, as well as from foreign customers. Many
of these technologies also have potential applications
in the civilian sector.

Startups in the FinTech and MedTech sectors
also demonstrate strong potential to form innovation
growth poles. In FinTech, for example, Monobank
has been actively used by volunteers and organisations
supporting the Armed Forces of Ukraine and war-
affected populations. In the MedTech sector, Esper
Bionics is particularly relevant given the growing
demand for prosthetic solutions among both military
personnel and civilians. However, challenges related
to scaling and financing remain. For instance, in the
United States, prosthetic services, including those
offered by such startups, are often financed by
insurance companies.

Other startups identified in Table also
demonstrate significant medium-term potential,
including Haiqu (quantum computing).

Conclusions
The study identifies the main directions of

digitalisation’s influence and, within these, the
corresponding instruments affecting startup
internationalisation and the development of the
Ukrainian startup ecosystem. A generalised
systematisation is carried out according to the scheme:
directions of influence → instruments → variants of
instruments applied in domestic practice. This
systematisation enables a structured analysis of the
effectiveness of these instruments, facilitates a more
comprehensive utilisation of their potential to promote
and scale Ukrainian startups in international markets,
and supports effective management of the development
of the startup ecosystem.

A qualitative analysis and evaluation are
conducted, based on the proposed criteria, of the
prospects for the formation of innovation growth poles
in the Ukrainian economy and its sectors, grounded
in startups that have successfully scaled in international
markets. The findings indicate that the most promising
sectors of the startup ecosystem are those contributing
to the innovative development of the IT sector, as
well as the defence-industrial complex and related
industries. It is demonstrated that IT and the DIC are
effectively becoming key drivers of innovation-led
growth of the national economy under conditions of
digitalisation.

The results contribute to the development of
innovation management, particularly by establishing
an information and analytical framework for managing
startup internationalisation as an innovative business,
supporting the development of the startup ecosystem,
and identifying promising directions of innovation-
led growth initiated by startups.

Further research should focus on developing the
foundations of an organisational and economic
mechanism for managing startup internationalisation
and, on this basis, the development of the Ukrainian
startup ecosystem, in order to ensure conditions for
post-war recovery and innovation-led development of
the national economy, including within the framework
of the concept of innovation-driven catch-up
development.
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²ëëÿøåíêî Ñ.Ì., Øèïóë³íà Þ.Ñ., ²ëëÿøåíêî Í.Ñ.,
Ãîëèøåâà ª.Î.

Ñòàòòþ ïðèñâÿ÷åíî äîñë³äæåííþ âïëèâó öèôðîâ³çàö³¿
íà ³íòåðíàö³îíàë³çàö³þ ñòàðòàï³â ³ ðîçâèòîê ñòàðòàï-
³íäóñòð³¿ Óêðà¿íè â êîíòåêñò³ ôîðìóâàííÿ ïåðåäóìîâ ³ííî-
âàö³éíîãî çðîñòàííÿ íàö³îíàëüíî¿ åêîíîì³êè. Âèçíà÷åíî
îñíîâí³ íàïðÿìè âïëèâó ³ ñóêóïíîñò³ çàñîá³â (îðãàí³çàö³éíèõ
òà òåõíîëîã³÷íèõ), ùî ¿õ ðåàë³çóþòü.  Âèêîíàíà óçàãàëüíåíà
ñèñòåìàòèçàö³ÿ âïëèâ³â öèôðîâ³çàö³¿ çà ñõåìîþ: íàïðÿìè âïëè-
âó, çàñîáè âïëèâó â ðóñë³ êîæíîãî ç íàïðÿì³â, âàð³àíòè çà-
ñîá³â. Öå äîçâîëÿº ñèñòåìíî àíàë³çóâàòè ðåçóëüòàòèâí³ñòü
òà âèçíà÷àòè íåäîë³êè ³ ïðîáëåìè çàñîá³â âïëèâó, îá´ðóíòî-
âàíî ôîðìóâàòè çàõîäè ùîäî ï³äâèùåííÿ åôåêòèâíîñò³
ðåàë³çàö³¿ ïîòåíö³àëó çàçíà÷åíèõ çàñîá³â äëÿ çàáåçïå÷åííÿ
óñï³õó ïðîñóâàííÿ ³ ìàñøòàáóâàííÿ óêðà¿íñüêèõ ñòàðòàï³â
íà ì³æíàðîäíèõ (ãëîáàëüíèõ) ðèíêàõ. Âèêîíàíî àíàë³ç ³ îö³-
íþâàííÿ çà çàïðîïîíîâàíèìè êðèòåð³ÿìè ïåðñïåêòèâ ôîð-
ìóâàííÿ íà áàç³ ñòàðòàï³â, ùî óñï³øíî ìàñøòàáóþòüñÿ íà
ì³æíàðîäíèõ ðèíêàõ, òî÷îê ³ííîâàö³éíîãî çðîñòàííÿ åêîíî-
ì³êè Óêðà¿íè ³ ¿¿ ãàëóçåé. Çà ¿õ ðåçóëüòàòàìè âñòàíîâëåíî,
ùî íàéá³ëüø³ ïåðñïåêòèâè ìàþòü ñòàðòàïè ñåêòîð³â ñòàð-
òàï-³íäóñòð³¿, ÿê³ ôîðìóþòü ïåðåäóìîâè ³ííîâàö³éíîãî ðîç-
âèòêó ãàëóçåé ²Ò òà â³éñüêîâî-ïðîìèñëîâîãî êîìïëåêñó (ÂÏÊ),
âêëþ÷àþ÷è ñóì³æí³ ç íèì ãàëóç³. Ïîêàçàíî, ùî â óìîâàõ öèô-
ðîâ³çàö³¿ ²Ò ³ ÂÏÊ ñòàþòü ðóø³éíîþ ñèëîþ ïîâîºííîãî â³äíîâ-
ëåííÿ ³ ³ííîâàö³éíîãî çðîñòàííÿ åêîíîì³êè Óêðà¿íè. Îòðè-
ìàí³ ðåçóëüòàòè ó ñóêóïíîñò³ ðîçâèâàþòü çàñàäè ³ííîâàö³é-
íîãî ìåíåäæìåíòó, çîêðåìà, â ÷àñòèí³ ôîðìóâàííÿ ³íôîð-
ìàö³éíî-àíàë³òè÷íî¿ áàçè äëÿ óïðàâë³ííÿ ³íòåðíàö³îíàë³çà-
ö³ºþ ñòàðòàï³â (ÿê ôîðìîþ ³ííîâàö³éíîãî á³çíåñó), à òàêîæ
äëÿ âèçíà÷åííÿ ïåðñïåêòèâíèõ íàïðÿì³â ³ííîâàö³éíîãî çðîñ-
òàííÿ íàö³îíàëüíî¿ åêîíîì³êè, ÿê³ ³í³ö³éîâàí³ ñòàðòàïàìè,
â óìîâàõ öèôðîâ³çàö³¿. Ïîäàëüø³ äîñë³äæåííÿ ïîâèíí³ áóòè
ñïðÿìîâàíèìè íà ôîðìóâàííÿ çàñàä îðãàí³çàö³éíî-åêîíîì³÷-
íîãî ìåõàí³çìó óïðàâë³ííÿ íà çàñàäàõ öèôðîâ³çàö³¿ ðîçâèò-
êîì ñòàðòàï-³íäóñòð³¿ Óêðà¿íè ÿê ðóø³éíîþ ñèëîþ ïîâîºí-
íîãî â³äíîâëåííÿ ³ ³ííîâàö³éíîãî ðîçâèòêó ¿¿ åêîíîì³êè â ò.÷.
ó ðóñë³ êîíöåïö³¿ ³ííîâàö³éíîãî âèïåðåäæåííÿ.
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³íòåðíàö³îíàë³çàö³ÿ ñòàðòàï³â, ñòàðòàï-³íäóñòð³ÿ, òî÷êè
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The article examines the impact of digitalisation on the
internationalisation of startups and the development of the
Ukrainian startup industry, with a view to establishing the
preconditions for innovation-led growth of the national
economy. The main directions of influence and the associated
organisational and technological instruments are identified. A
generalised systematisation of the effects of digitalisation is
carried out according to the following scheme: directions of
influence, instruments of influence within each direction, and
variants of these instruments. This approach enables a
systematic analysis of performance and the identification of
shortcomings and problems associated with the instruments of
influence, thereby providing a sound basis for developing
measures to enhance the effectiveness of utilising their potential
to ensure the successful promotion and scaling of Ukrainian
startups in international (global) markets. An analysis and
evaluation are conducted, based on the proposed criteria, of
the prospects for forming innovation growth poles in the
Ukrainian economy and its sectors, grounded in startups that
have successfully scaled in international markets. The results
indicate that the greatest prospects lie in startups within segments
of the startup industry that create preconditions for the innovative
development of the IT sector and the defence-industrial complex
(DIC), including related industries. It is demonstrated that,
under conditions of digitalisation, the IT sector and the
defence-industrial complex become key drivers of post-war
recovery and innovation-led growth of the Ukrainian economy.
The findings, taken together, contribute to the advancement
of innovation management, particularly in terms of developing
an information and analytical framework for managing the
internationalisation of startups (as a form of innovative
business), as well as for identifying promising directions of
innovation-led growth of the national economy initiated by
startups in the context of digitalisation. Further research should
focus on developing the foundations of an organisational and
economic mechanism for managing, based on digitalisation,
the development of the Ukrainian startup industry as a driver
of post-war recovery and innovation-led economic development,
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including within the framework of the concept of innovation-
driven catch-up development.

Keywords: digitalisation, digital technologies, startup
internationalisation, startup ecosystem, innovation growth poles,
national economy, innovation-led development.
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