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The vector of digital transformation of modern business models is driven by the need to
modernize management systems, automate routine operations, and ensure rapid response
to market changes. The implementation of cloud-based solutions and interactive
communication channels fundamentally transforms traditional administrative approaches.
This process has strategic importance, as it stimulates the development of fundamentally
new and innovative architectures in project management. Under such conditions, the
institutionalization of Virtual Project Management Offices (Virtual PMO) acts as an
adaptive response to contemporary managerial challenges. The functioning of such
structures ensures the consolidation of corporate data, coordination of distributed teams,
and maintenance of interaction among key stakeholders. This minimizes time lags in
deadline control and creates a relevant basis for timely managerial decision-making. The
practical effect of implementing Virtual PMO is reflected in the transformation of
enterprise management systems and marketing processes. Digital platforms provide a
synergistic effect in the interaction of project teams and enable real-time information
exchange. The integration of Virtual PMO with CRM systems facilitates the transition
from reactive marketing models to proactive strategic planning. This creates opportunities
for prompt adjustment of marketing campaigns based on the analysis of consumer
preferences and the use of verified data. The obtained results confirmed the hypothesis
regarding the catalytic impact of Virtual PMO on the transformation of modern business.
The implementation of this model increases the efficiency of internal team interaction,
minimizes communication barriers, and adapts enterprise market positioning to the
conditions of a highly competitive digital environment.

Keywords: Virtual PMO, digital transformation, project management, Agile, digital
communications, marketing processes, CRM, remote interaction.

Introduction
Digital transformation and virtualization of the

workspace have become key factors in maintaining
enterprise competitiveness. Remote work formats
eliminate geographical barriers and ensure continuous
interaction among cross-functional teams. In a
dynamic market environment, the speed of decision-
making through digital platforms and task-management

systems becomes a critical success factor.
At the same time, the transformation of

marketing through the synergy of CRM systems and
end-to-end analytics enables businesses to respond
instantly to changes in demand. These trends
determine the need to develop new management
structures, particularly Virtual PMO, as a unified
environment for coordinating distributed teams and
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consolidating information flows.
Analysis of Recent Research
The theoretical foundations of classical PMO

functioning are highlighted in studies [1; 5]. Issues of
digital management and implementation of Agile
approaches (Scrum, Kanban) are analyzed in the works
of researchers [3; 4; 6; 7; 12; 13]. The specifics of
virtual team interaction are examined in studies [7;
8], while the transformation of external business
processes based on digital marketing tools is revealed
in works [9; 10; 14].

However, the conceptualization of Virtual PMO as
a unified information space integrating Agile tools, remote
work, and analytics still requires comprehensive research.

Purpose and Objectives of the Article
The purpose of the article is to study the

theoretical, methodological, and practical foundations
of Virtual PMO functioning under conditions of
digitalization and to assess their impact on enterprise
management and marketing activities.

To achieve this goal, the following objectives
were identified:

– to clarify the essence and specifics of Virtual
PMO formation;

– to determine the impact of digitalization on
the transformation of project management approaches;

– to systematize applied digital tools for
monitoring operational activities;

– to investigate the specifics of coordinating
geographically distributed teams;

– to substantiate the role of Virtual PMO in
optimizing marketing processes;

– to develop mechanisms for neutralizing
destructive factors in the functioning of the virtual office.

The scientific novelty lies in substantiating the
concept of Virtual PMO not merely as a remote
analogue of a traditional office, but as the coordination
core of all digital processes. This made it possible to
combine project management tools, Agile
methodologies, and marketing within a unified
integrated information environment.

Further development was achieved in:
a) the approach to Virtual PMO administration

through replacing directive control with a system of
asynchronous and flexible monitoring of task
increments;

b) the architecture of convergence integrating
Agile Marketing technologies, CRM platforms, and
BI analytics;

c) the methodological framework for business
adaptability based on the paradigms of Data-Driven
Management and predictive management;

d) the mechanisms for protecting Virtual PMO
through combining the Zero Trust concept with

recommendations for preventing socio-psychological
employee burnout;

e) the practical significance of the results lies in
the development of specific applied solutions for
designing integrated corporate systems. The
implementation of automation tools increases the
validity of managerial decisions, optimizes marketing
activity, and ensures the formation of long-term
competitive advantages for enterprises.

Presentation of the main material
Essence and Functions of Virtual PMO. The

current stage of management development is
characterized by the gradual abandonment of
cumbersome stationary management structures in favor
of flexible network-based solutions. In this context,
the reconsideration of approaches to organizing project
activities has led to the emergence of the Virtual PMO
phenomenon. Unlike classical counterparts, this format
is focused on creating a unified information and
communication environment for integrating the
intellectual and technological resources of an enterprise
regardless of their physical location.

Research into the genesis of the concept of
“Virtual PMO” indicates that it should be regarded as
a fundamentally new management model. Its
functioning is fully based on a stack of cloud
technologies, automated control systems, and continuous
communication tools. Therefore, the specificity of a
virtual office lies not merely in the digitalization of
certain procedures, but in ensuring comprehensive
monitoring of the project portfolio under conditions of
spatial decentralization of executors [1; 5].

The architecture of Virtual PMO can be divided
into several interconnected layers. The foundational
layer is the operational management layer, where cloud-
based software solutions (particularly Jira, Asana, and
Trello) are used to decompose strategic goals into specific
tasks, define deadlines, and visualize work stages.

The communication and synchronization layer
relies on corporate communication tools such as
Microsoft Teams and Slack, which minimize time
gaps and support asynchronous interaction among
employees located in different parts of the world.

The system is complemented by the marketing
and analytical layer. Through the interaction of CRM
platforms with business analytics modules, management
gains the ability to coordinate current project results
with dynamic market demands in real time.

Unlike traditional PMO, which is associated
with a rigid hierarchical administrative structure, the
virtual office functions as a flexible corporate platform.
In this format, the management focus shifts from
formal directive control toward real-time data exchange
and adaptability of management processes (Table 1).
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The Impact of Digital Transformation on
Project Management. The profound modernization
of contemporary business is inseparably connected
with the implementation of integrated digital
technologies, which not only automate individual
operations but also act as a key factor in restructuring
management systems. The systematic implementation
of such tools makes it possible to transform the
classical triad of “planning – control –
implementation” [2; 5]. This conceptual influence
of digitalization is most clearly manifested through
three interconnected determinants.

The first determinant is associated with spatial
decentralization and the migration of data into cloud
environments. The transfer of information resources
to remote servers minimizes the risks of information
asymmetry, intensifies internal communication
exchange, and enables geographically distributed teams
to operate continuously in a synchronized mode.

The second aspect concerns the automation of

processes and operations. The use of specialized
software for project administration frees middle
management from routine tasks. Since task tracking,
deadline control, resource monitoring, and reporting
are performed automatically, enterprises are able to
minimize transaction costs and substantially reduce
human errors together with related operational risks.

Finally, the logical outcome of these processes
is the implementation of Data-Driven Management.
Through BI (Business Intelligence) analytical platforms
and integrated CRM systems, management abandons
intuitive or heuristic decision-making methods in favor
of predictive analysis of large data sets. This creates a
reliable foundation for preventive risk management,
enabling real-time coordination of operational project
results with the company’s overall marketing strategy.

The technological basis for establishing a unified
information environment of Virtual PMO is formed
through the synergy of modern management and
corporate communication platforms (Fig. 1).

Table 1
Comparative Characteristics of Traditional and Virtual Project Management Offices

Comparison Criterion Traditional (Stationary) PMO Virtual Office (Virtual PMO) 

Organizational basis 
Physical hierarchical structure tied to 
an office location. 

Network-based structure operating in 
the cloud environment. 

Team geography Local (primarily in-house) employees. 
Geographically dispersed cross-
functional teams. 

Communication channels 
Regulated meetings, local network, 
paper/electronic document workflow. 

Digital platforms, task managers, 
24/7 interaction. 

Transaction speed 
Limited by internal bureaucratic 
approval cycles. 

High speed due to automation and 
real-time monitoring. 

Level of adaptability 
Low (focus on long-term classical 
planning). 

High (rapid preventive resource 
maneuvering). 

Source: compiled by the author based on [1; 5; 7].

Fig. 1. Integrated Instrumental Platform of Enterprise Virtual PMO

Source: compiled by the author
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Under such conditions, digital transformation
should be viewed not merely as a technical
modernization of infrastructure, but as a key driver
for the formation of a new organizational culture.
Within this framework, Virtual PMO assumes the
role of a coordination center consolidating the
informational, human, and marketing resources of a
modern enterprise.

Agile Paradigm in the Coordination Matrix of
Virtual PMO. The growing turbulence of the market
environment forces enterprises to abandon predictive
waterfall methodologies in favor of the flexible Agile
philosophy. The conceptual framework of Agile is
focused on continuous adaptability, iterative operational
cycles, and intensified cross-functional interaction [3;
6]. Today, Agile practices are successfully extrapolated
beyond the IT sector to marketing, operational, and
overall corporate management.

In the practical dimension of Virtual PMO,
flexible management is implemented through two
complementary frameworks – Scrum and Kanban.

The Scrum framework is based on dividing the
project life cycle into short iterations (sprints lasting
from one to four weeks). Regular synchronization
meetings (Daily Scrum), retrospective analysis, and
demonstration of completed product increments allow
enterprises to rapidly adapt activities to changing market
demands [3; 4; 11].

In contrast, the Kanban framework is oriented
toward evolutionary improvement of workflows through
visualization of value-creation processes and limitation
of work in progress (WIP). The use of cloud-based
electronic Kanban boards in Virtual PMO enables
management to monitor employee workload in real
time and proactively identify bottlenecks.

The coordination of decentralized specialists
within the Virtual PMO environment is based on the
principles of team self-organization and the use of
shared digital tools, generating a specific triad of effects.

First, the effect of information convergence
emerges, where the creation of a “Single Source of
Truth” regarding task statuses completely eliminates
knowledge asymmetry among project participants.

Second, the effect of asynchronous mobility is
ensured: tasks are completed consistently even under
conditions of significant time differences and spatial
dispersion of personnel without loss of the overall
project implementation pace.

Finally, the effect of market responsiveness
becomes evident through the immediate
reconfiguration of the backlog under the influence of
dynamic consumer impulses or marketing strategies,
significantly accelerating the Time-to-Market indicator.

The synergy between Agile approaches and

Virtual PMO functionality acts as a catalyst for market
adaptability, enabling enterprises to optimize transaction
costs, intensify innovation dynamics, and build
sustainable competitive advantages [6; 7].

Functional Architecture and Applied Tools of
Digital Project Management. The effectiveness of
deploying a Virtual Project Management Office is
directly determined by the architecture of its software
and technological complex. The instrumental basis of
Virtual PMO should form a synergistic digital
environment for ensuring continuous process
coordination, operational automation, and
management of the company’s distributed human
resources. The modern software stack can be
differentiated into three functional clusters:

a) operational tracking and project portfolio
management systems (PMS – Project Management
Systems). Software solutions of this group (particularly
Jira, Asana, and Trello platforms) serve as the core
for coordinating current tasks, decomposing strategic
objectives, and monitoring project timelines. Depending
on project scale, their functionality enables flexible
configuration of task life cycles within Agile approaches
(Scrum, Kanban), visualization of work stages,
monitoring of employee workload, and structuring of
long-term resource allocation;

b) synchronous and asynchronous corporate
communication tools. This segment (Microsoft Teams,
Slack) functions as a digital ecosystem of corporate
interaction aimed at minimizing the consequences of
employees’ spatial decentralization. Through thematic
communication channels, integrated video
conferencing, and synchronization with PMS
platforms, these tools provide corporate knowledge
archiving and eliminate the effect of information
isolation among remote specialists;

c) analytical and marketing-integrated systems.
This layer acts as the principal driver of the Data-
Driven Management concept by coordinating internal
operational metrics with external market realities.
CRM platforms play a key role by accumulating
customer interaction data, enabling Virtual PMO to
promptly adapt project product parameters to client
demands. At the same time, BI systems (Business
Intelligence) are used for processing large data sets
(Big Data). Based on KPI calculation and interactive
dashboard design, they create the analytical foundation
for Predictive Management.

In summary, the instrumental basis of Virtual
PMO represents a complex integrated digital ecosystem.
No individual software product can independently
guarantee the expected level of efficiency. Only the
comprehensive integration of PMS platforms,
communication channels, and analytics into a unified
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system makes it possible to minimize time delays
and effectively manage project portfolios in a dynamic
digital market.

Features of Management and Conflict Resolution
in Distributed Teams. The spread of remote
employment formats in modern management systems
requires the modernization of human resource
coordination mechanisms. Within the framework of
Virtual PMO functioning, the architecture of managing
geographically distributed personnel is transformed in
accordance with the concept of results-oriented
management.

This approach is based on the dynamic
combination of continuous operational monitoring,
multi-level digital security, and comprehensive support
for effective cross-functional interaction among
specialists.

The first vector involves the reconfiguration of
operational monitoring and current task allocation.
The virtualization of office space eliminates the value
of physical presence in the workplace, shifting the
focus of control toward performance indicators based
on final product increments and KPI metrics. Cloud
PMS platforms ensure transparent distribution of
responsibilities by automatically defining areas of
individual and team accountability, making
management processes continuous and independent
of employees’ physical locations.

Another important element is the establishment
of coordinated communication channels. Effective
coordination of distributed groups is achieved through
the synergy of two complementary formats:
synchronous communication (including rapid meetings
and secure video conferences) and asynchronous
interaction based on corporate communication
channels and shared electronic knowledge bases. Such
integration significantly accelerates information
exchange, improves interdepartmental interaction, and
minimizes time lags in strategic decision-making.

Particular importance is assigned to preventive
risk management aimed at eliminating infrastructural
and technological threats inherent in remote work.
Since distributed corporate networks are highly
vulnerable to external threats, system security is
generally ensured through the implementation of
multi-layered protection mechanisms.

Conflicts in virtual teams possess their own
specific characteristics. Most often, they arise because
of the lack of nonverbal communication and
information distortion, which may provoke so-called
“text aggression.” To prevent and effectively resolve
such destructive processes, Virtual PMO applies several
instruments: regular cross-functional facilitation, strict
rules for documenting agreements in PMS systems,

and organizational mentoring practices.
In addition to communication difficulties, the

functional model of Virtual PMO frequently faces
the problem of employee professional burnout
(burnout syndrome). The primary causes of this
phenomenon are continuous cognitive overload and
the Blurring Boundaries effect, where the
distinction between work and personal life becomes
increasingly vague. To protect teams from such
risks, enterprises develop digital hygiene rules
( inc luding res t r ic t ions on work-re la ted
correspondence outside working hours), strengthen
managers’ Soft Skills, and optimize work intensity
through Agile approaches.

Ultimately, the real effectiveness of remote team
management within the Virtual PMO architecture is
determined by the ability of management to maintain
a balance between algorithm-based operational control
and a human-centered approach to preserving
intellectual capital. Only a secure, transparent, and
psychologically comfortable work environment enables
enterprises to manage projects effectively.

The Role of Virtual PMO in the Coordination
and Cross-Functional Integration of Marketing
Processes. Contemporary digitalization transforms
marketing from an isolated department into a
comprehensive system of interdepartmental projects.
Under such conditions, the Virtual Project Management
Office (Virtual PMO) becomes the central digital hub
integrating all processes – from the decomposition of
strategic objectives defined by top management to daily
operational monitoring.

The effectiveness of such consolidation is based
on the parallel development of four key vectors. The
priority among them is the transformation of
management processes according to the Agile
Marketing methodology. The practical adaptation of
Scrum and Kanban tools enables companies to
abandon cumbersome and inefficient annual media
plans in favor of flexible short-term work iterations.
Through the architecture of Virtual PMO, teams gain
the opportunity to test marketing hypotheses almost
continuously, which minimizes the Time-to-Market
indicator and allows immediate budget reallocation.

At the same time, there is a need for strict
synchronization of distributed content teams and
outsourced specialists (designers, copywriters, SEO
specialists, targeting experts, and Big Data analysts).
Without the integration of cloud-based task managers
within Virtual PMO, effective coordination of such
expert groups becomes nearly impossible. The platform
integrates their efforts into a unified workflow,
eliminating information gaps and automatically
controlling deadlines.
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The same virtual platform is also responsible for
the centralization of multichannel digital
communications. When an enterprise simultaneously
operates numerous channels – from social media and
email marketing to complex web analytics systems –
the unified PMO digital environment remains the
only effective way to maintain coordinated control
over these channels.

A separate analytical dimension is associated with
the implementation of Predictive Management through
the integration of CRM systems into the project
environment of the office. This fundamentally
transforms the philosophy of decision-making,
transferring the company toward the principles of
Data-Driven Management. Subjective evaluations are
minimized, while managerial decisions are based on
precise analytical indicators. Continuous monitoring
of consumer behavior in real time creates opportunities
for deep market micro-segmentation, enabling
enterprises to develop ultra-personalized strategies and
anticipate demand fluctuations.

The entire complex of these processes is based
on an integrated KPI system accumulated directly
within the virtual office. Through embedded BI modules,
the assessment of marketing efficiency becomes
automated and comprehensive: conversion rates (CR),
customer acquisition cost (CAC), customer lifetime
value (LTV), and return on marketing investment
(ROMI) are continuously monitored.

The achieved level of financial transparency
enables management to continuously optimize business
expenditures.

In conclusion, Virtual PMO currently functions
as the primary integrative foundation for the creative,
technological, and analytical resources of an enterprise.
By ensuring the synergy of these components within a
unified environment, the virtual office not only
optimizes current expenditures but also fundamentally
enhances the strategic adaptability of business, thereby
creating sustainable competitive advantages in the market.

The system of interaction among digital
platforms, Agile approaches, and management processes
within Virtual PMO is presented in Fig. 2.

As illustrated in Fig. 2, Virtual PMO acts as an
integration center coordinating the digital, managerial,
and marketing processes of an enterprise.

Advantages and Effects of Virtual PMO
Implementation. Due to global digitalization,
companies are increasingly shifting toward the Virtual
PMO format. Traditional linear management structures
are too slow for the modern market; therefore,
businesses prefer decentralized digital systems. The
transition from a classical hierarchical structure to a
flexible information environment creates strong

momentum for development and significantly improves
all business processes within the company.

A virtual office optimizes operational expenditures
(OpEx). Companies no longer need to spend resources
on office rental and maintenance. At the same time,
the automation of routine processes frees managers
from paperwork and allows them to focus on strategic
activities, thereby considerably increasing team
efficiency.

The financial benefits of this approach directly
depend on decision-making speed. A cloud-based office
environment combined with Agile processes enables
organizations to identify and eliminate project-related
problems without delays. Shared access to data and
asynchronous collaboration reduce bureaucratic barriers
that traditionally slow organizational development.

Modern technologies also transform
interdepartmental interaction. Shared cloud platforms
and task-management systems (PMS) consolidate data
within a unified environment, reducing chaos and
subjectivity. Automated information processing minimizes
misunderstandings, improves coordination among remote
employees, and increases trust within teams.

Through synchronization of the corporate
architecture, all communication and control tools are
integrated into a unified digital system. In this
environment, Virtual PMO performs the function of a
consolidating core, ensuring comprehensive integration
of various software solutions – from basic task-
management systems and CRM platforms to advanced
analytical BI modules (Business Intelligence). Such
technological convergence makes it possible to establish
a “Single Source of Truth” for the entire corporate
data set, thereby improving the validity, reliability,
and accuracy of strategic managerial decisions.

Therefore, the implementation of Virtual PMO
should not be interpreted merely as the technical
transfer of traditional document circulation into an
online environment. Instead, it represents a system-
wide effect that enhances business adaptability, reduces
operational resource intensity, and contributes to the
effective utilization of corporate knowledge, ultimately
forming the foundation of long-term competitiveness
in the digital economy.

Risks and Limitations of Virtual PMO
Functioning. Despite the significant advantages of
digitalized management, the functioning of Virtual
PMO is inevitably associated with a number of risks
that may negatively affect project implementation.
One of the most vulnerable aspects is the high
dependence on technology and the stability of cloud
platforms. Any network disruption or cloud-service
failure may instantly interrupt communication, block
access to data, and shift project schedules.



305ISSN 2415-3974. Åêîíîì³÷íèé â³ñíèê Äåðæàâíîãî âèùîãî íàâ÷àëüíîãî çàêëàäó
“Óêðà¿íñüêèé äåðæàâíèé õ³ì³êî-òåõíîëîã³÷íèé óí³âåðñèòåò”, 2026, ¹ 1, C. 299-309

Organization of virtual project management offices under conditions of enterprise digital transformation

Another serious challenge concerns cybersecurity.
When all communication channels, CRM databases,
and project tracking systems (PMS) are transferred to
cloud infrastructure, the risks of confidential
information leakage and cyberattacks increase
substantially. To protect intellectual property,
enterprises are forced to implement complex multi-
layered security systems and adopt the Zero Trust

architecture, where every user action requires
continuous verification.

In addition to purely technical problems,
difficulties also emerge in coordinating distributed
specialists. The absence of face-to-face communication
often leads to misunderstandings, information
distortion, and hidden tension within teams. This
situation is further aggravated by the so-called digital

Fig. 2. Conceptual Model of Virtual PMO Functioning under Conditions of Enterprise Digital Transformation

Source: developed by the author
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literacy gap, as employees with different levels of
technological competence frequently struggle to adapt
to software environments and Agile philosophy.

The psycho-emotional factor should also not be
underestimated. Permanent online presence and the
constant flow of digital communication generate the
Blurring Boundaries effect, where the distinction
between work and personal life gradually disappears.
As a result, employees may experience chronic
professional burnout (burnout syndrome), which
directly reduces labor productivity.

Consequently, the viability of Virtual PMO is
impossible without a well-developed risk-management
system. Enterprises must invest not only in software
and cybersecurity solutions but also in digital hygiene
regulations, the development of employees’ Soft Skills,
and a human-centered management culture. Only
the balance between technological resilience and a
healthy organizational environment can ensure the
stable functioning of a virtual office under modern
conditions.

Strategic Directions for the Development and
Improvement of Virtual PMO. Global trends in
business digitalization not only introduce adjustments
but also fundamentally transform the methodological
approaches that have traditionally dominated project
management. The contemporary evolution of Virtual
PMO can no longer be reduced to the simple
installation of several software products, since such a
fragmented approach is inherently ineffective. The
viability of the system now depends on the
modernization of the entire management framework,
where the primary vector of innovation has shifted
toward end-to-end automation, advanced analytics,
and the creation of a unified information environment.

The foundation of these technological
transformations lies in the transition toward Predictive
Management through the use of artificial intelligence.
Traditional retrospective analysis, which merely
recorded past mistakes and collected statistics after
events occurred, has become outdated. Modern digital
platforms based on Machine Learning technologies
and Big Data capabilities are able to forecast risks in
advance. This enables management to identify hidden
trends, detect even minor deviations in project
schedules, and predict resource shortages before a project
reaches a critical stage.

Alongside the intellectualization of analytics, the
process of Hyperautomation is rapidly developing. The
transfer of routine procedures – from operational
planning and deadline control to reporting and team
coordination – to cognitive services fundamentally
changes the nature of operational activities. Reducing
transactional workload frees managers’ time for strategic

analysis while simultaneously minimizing risks
associated with the human factor. Another promising
direction in the development of Virtual PMO is the
integration of digital marketing instruments and
analytical platforms, which allows enterprises to
automate communications, improve customer
interaction, and generate data-driven decisions based
on real-time information.

However, even the deployment of the most
advanced intelligent modules will not produce the
desired cumulative effect unless they are consolidated
into a unified ecosystem. The fragmented landscape
of corporate software, where ERP systems, CRM
platforms, task managers, and communication
channels operate simultaneously, requires the design
of flexible interaction interfaces. The integration of
these tools under the framework of a virtual office
minimizes information isolation among departments,
accelerates horizontal knowledge exchange, and provides
management with a verified analytical basis for
decision-making.

Ultimately, the architectural framework of a
modern Virtual PMO is built upon intelligent
technologies, end-to-end automation, and flexible
infrastructure, creating the managerial resilience
necessary for maintaining sustainable competitive
advantages in the digital economy.

Conclusions
The findings of the study demonstrate that a

virtual office has become a key integration center for
modern enterprises rather than solely an alternative
organizational format. Replacing the traditional
administrative hierarchy with asynchronous
management provides businesses with greater flexibility
and managerial adaptability. As a direct consequence,
companies achieve optimization of operational
expenditures, reduction of bureaucratic procedures, and
consolidation of analytical information into a unified
data environment.

Furthermore, cloud-based offices substantially
transform marketing processes. When Agile tools
operate in conjunction with CRM platforms,
communication barriers between teams are minimized.
This enables enterprises to perform detailed market
micro-segmentation and accelerate the launch of new
products and services.

At the same time, digitalization is associated
with a number of risks that require careful
consideration. The operational advantages of Virtual
PMO are balanced by the constant threat of
cyberattacks, employees’ emotional exhaustion caused
by blurred work-life boundaries, and organizational
resistance to digital transformation. The minimization
of these risks becomes possible through the
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implementation of Zero Trust security architecture
and strict digital hygiene regulations.

From the perspective of future research and
practical development, the current trajectory is directed
toward the integration of artificial intelligence capable
of proactively forecasting project risks. The next stage
will involve comprehensive Hyperautomation aimed
at consolidating fragmented corporate software into
integrated digital ecosystems.
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ÎÐÃÀÍ²ÇÀÖ²ß Ä²ßËÜÍÎÑÒ² Â²ÐÒÓÀËÜÍÈÕ ÎÔ²Ñ²Â
ÓÏÐÀÂË²ÍÍß ÏÐÎªÊÒÀÌÈ Â ÓÌÎÂÀÕ ÖÈÔÐÎÂÎ¯
ÒÐÀÍÑÔÎÐÌÀÖ²¯ Ï²ÄÏÐÈªÌÑÒÂ

Ìóðàäÿí Ë. À.

Âåêòîð öèôðîâî¿ òðàíñôîðìàö³¿ ñó÷àñíèõ á³çíåñ-ìîäå-
ëåé çóìîâëåíèé íåîáõ³äí³ñòþ ìîäåðí³çàö³¿ óïðàâë³íñüêèõ ñèñ-
òåì, àâòîìàòèçàö³¿ ðóòèííèõ îïåðàö³é òà îïåðàòèâíîãî
ðåàãóâàííÿ íà ðèíêîâ³ çì³íè. Âïðîâàäæåííÿ õìàðíèõ ð³øåíü
òà ³íòåðàêòèâíèõ êàíàë³â çâ’ÿçêó äîêîð³ííî çì³íþº êëàñè÷-
íå àäì³í³ñòðóâàííÿ. Öåé ïðîöåñ ìàº ñòðàòåã³÷íå çíà÷åííÿ.
Â³í ñòèìóëþº ðîçâèòîê ïðèíöèïîâî íîâèõ, ³ííîâàö³éíèõ àðõ³-
òåêòóð ó ïðîºêòíîìó ìåíåäæìåíò³. Çà òàêèõ óìîâ ³íñòè-
òóö³îíàë³çàö³ÿ â³ðòóàëüíèõ îô³ñ³â óïðàâë³ííÿ ïðîºêòàìè
(Virtual PMO) âèñòóïàº àäàïòèâíîþ â³äïîâ³ääþ íà ñó÷àñí³
óïðàâë³íñüê³ âèêëèêè. Ôóíêö³îíóâàííÿ òàêèõ ñòðóêòóð çà-
áåçïå÷óº êîíñîë³äàö³þ êîðïîðàòèâíèõ äàíèõ, êîîðäèíàö³þ
ðîçïîä³ëåíèõ êîìàíä òà ï³äòðèìêó âçàºìîä³¿ ì³æ êëþ÷îâèìè
ñòåéêõîëäåðàìè. Öå äîçâîëÿº ì³í³ì³çóâàòè ÷àñîâ³ ëàãè ï³ä
÷àñ êîíòðîëþ äåäëàéí³â ³ ôîðìóâàòè ðåëåâàíòíèé áàçèñ äëÿ
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îïåðàòèâíîãî ïðèéíÿòòÿ óïðàâë³íñüêèõ ð³øåíü. Ïðàêòè÷-
íèé åôåêò â³ä âïðîâàäæåííÿ Virtual PMO âèÿâëÿºòüñÿ ó
òðàíñôîðìàö³¿ ñèñòåìè ìåíåäæìåíòó òà ìàðêåòèíãîâèõ ïðî-
öåñ³â ï³äïðèºìñòâà. Öèôðîâ³ ïëàòôîðìè çàáåçïå÷óþòü ñè-
íåðãåòè÷íèé åôåêò ó âçàºìîä³¿ ïðîºêòíèõ ãðóï ³ ïåðåâîäÿòü
³íôîðìàö³éí³ ïîòîêè â ðåæèì ðåàëüíîãî ÷àñó. Âçàºìîä³ÿ Virtual
PMO ³ç CRM-ñèñòåìàìè ñïðèÿº ïåðåõîäó â³ä ðåàêòèâíèõ ìàð-
êåòèíãîâèõ ìîäåëåé äî ïðîàêòèâíîãî ñòðàòåã³÷íîãî ïëàíó-
âàííÿ. Öå ñòâîðþº ìîæëèâîñò³ äëÿ îïåðàòèâíîãî êîðèãó-
âàííÿ ìàðêåòèíãîâèõ êàìïàí³é íà îñíîâ³ àíàë³çó ñïîæèâ÷èõ
ïðåôåðåíö³é òà âèêîðèñòàííÿ âåðèô³êîâàíèõ äàíèõ. Îòðè-
ìàí³ ðåçóëüòàòè ï³äòâåðäèëè ã³ïîòåçó ùîäî êàòàë³òè÷íîãî
âïëèâó Virtual PMO íà òðàíñôîðìàö³þ ñó÷àñíîãî á³çíåñó.
Óïðîâàäæåííÿ çàçíà÷åíî¿ ìîäåë³ ï³äâèùóº åôåêòèâí³ñòü
âíóòð³øíüîêîìàíäíî¿ âçàºìîä³¿, ì³í³ì³çóº êîìóí³êàö³éí³
áàð’ºðè òà àäàïòóº ðèíêîâå ïîçèö³îíóâàííÿ ï³äïðèºìñòâà
äî óìîâ âèñîêîêîíêóðåíòíîãî öèôðîâîãî ñåðåäîâèùà.

Êëþ÷îâ³ ñëîâà: Virtual PMO, öèôðîâà òðàíñôîðìàö³ÿ,
óïðàâë³ííÿ ïðîºêòàìè, Agile, öèôðîâ³ êîìóí³êàö³¿,
ìàðêåòèíãîâ³ ïðîöåñè, CRM, â³ääàëåíà âçàºìîä³ÿ.
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The vector of digital transformation of modern business
models is driven by the need to modernize management systems,
automate routine operations, and ensure rapid response to market
changes. The implementation of cloud-based solutions and
interactive communication channels fundamentally transforms
traditional administrative approaches. This process has strategic
importance, as it stimulates the development of fundamentally new
and innovative architectures in project management. Under such
conditions, the institutionalization of Virtual Project Management
Offices (Virtual PMO) acts as an adaptive response to contemporary
managerial challenges. The functioning of such structures ensures
the consolidation of corporate data, coordination of distributed
teams, and maintenance of interaction among key stakeholders.
This minimizes time lags in deadline control and creates a relevant
basis for timely managerial decision-making. The practical effect
of implementing Virtual PMO is reflected in the transformation of
enterprise management systems and marketing processes. Digital
platforms provide a synergistic effect in the interaction of project
teams and enable real-time information exchange. The integration
of Virtual PMO with CRM systems facilitates the transition from
reactive marketing models to proactive strategic planning. This
creates opportunities for prompt adjustment of marketing campaigns
based on the analysis of consumer preferences and the use of
verified data. The obtained results confirmed the hypothesis regarding
the catalytic impact of Virtual PMO on the transformation of
modern business. The implementation of this model increases the
efficiency of internal team interaction, minimizes communication
barriers, and adapts enterprise market positioning to the conditions
of a highly competitive digital environment.

Keywords: Virtual PMO, digital transformation, project
management, Agile, digital communications, marketing processes,
CRM, remote interaction.
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